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Lifestyle and Attitudes Survey

Table Page Title Totals

1 1 Q1 What do you think are the most important issues the Government 1661
should be dealing with?

2 5 Q2 Which of these best describes how you feel about your current 1661
lifestyle and the environment?

3 6 Q3 And which of these would you say best describes your current 1661
lifestyle?

4 7 Q4 All things considered, on a scale of 0 to 10 how satisfied are you 1661
with your life as a whole nowadays?

5 8 Q5 How satisfied are you with this aspect of your life? 1661
Your standard of living

6 9 Q5 How satisfied are you with this aspect of your life? 1661
Your health

7 10 Q5 How satisfied are you with this aspect of your life? 1661
Your day-to-day activities (including work or studies)

8 11 Q5 How satisfied are you with this aspect of your life? 1661
Your ability to influence what happens in your life

9 12 Q5 How satisfied are you with this aspect of your life? 1661
Your personal relationships

10 13 Q5 How satisfied are you with this aspect of your life? 1661
Achieving your goals

11 14 Q5 How satisfied are you with this aspect of your life? 1661
Your house / flat / accommodation

12 15 Q5 How satisfied are you with this aspect of your life? 1661
Feeling part of a community

13 16 Q5 How satisfied are you with this aspect of your life? 1661
The area in which you live

14 17 Q5 How satisfied are you with this aspect of your life? 1661
Your future financial security

15 18 Q5 How satisfied are you with this aspect of your life? 1661
Leisure activities / hobbies

16 19 Q5 How satisfied are you with this aspect of your life? 0

17 20 Q6 Level of agreement with statements 1661
In general I feel very positive about myself

18 21 Q6 Level of agreement with statements 1661
I spend a lot of time worrying about things
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Lifestyle and Attitudes Survey

Table Page Title Totals

19 22 Q6 Level of agreement with statements 1661
I feel optimistic about my future

20 23 Q6 Level of agreement with statements 1661
I generally feel that what I do in life is valuable and worthwhile

21 24 Q6 Level of agreement with statements 1661
I generally plan and prepare for the future

22 25 Q6 Level of agreement with statements 1661
I find it hard to be hopeful about the future of the world

23 26 Q6 Level of agreement with statements 1661
I draw comfort and strength from my religious beliefs

24 27 Q6 Level of agreement with statements 0

25 28 Q7 How often felt like this over the past two weeks 1661
You felt happy or contented

26 29 Q7 How often felt like this over the past two weeks 1661
You felt depressed

27 30 Q7 How often felt like this over the past two weeks 1661
You felt engaged or focused in what you were doing

28 31 Q7 How often felt like this over the past two weeks 1661
You felt energised or lively

29 32 Q7 How often felt like this over the past two weeks 1661
You felt lonely

30 33 Q7 How often felt like this over the past two weeks 1661
You felt everything you did was an effort

31 34 Q7 How often felt like this over the past two weeks 1661
Your sleep was restless

32 35 Q7 How often felt like this over the past two weeks 1661
You spent time together with family

33 36 Q7 How often felt like this over the past two weeks 1661
You spent time together with friends

34 37 Q7 How often felt like this over the past two weeks 1661
You felt unsafe or threatened

35 38 Q7 How often felt like this over the past two weeks 1661
You were involved in social activities in your local area

36 39 Q7 How often felt like this over the past two weeks 1661
You were involved in leisure activities / hobbies

37 40 Q7 How often felt like this over the past two weeks 0
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Lifestyle and Attitudes Survey

Table Page Title Totals

38 41 Q8 Do you have someone close to you with whom you can talk about 1661
personal things?

39 42 Q9 What would you say are the most important things affecting your 1661
life?

40 45 Q10 Do you have a garden? 1661

41 46 Q11 To what extent would you say that having a garden contributes to 1519
your quality of life?

42 47 Q12 To what extent would you say that having a garden would contribute 142
to your quality of life?

43 48 Q13 How important is it for you to have public gardens, parks, commons 1661
or other green spaces nearby?

44 49 Q14 And how often do you visit public gardens, parks, commons or other 1661
green spaces?

45 50 Q15 Why don’t you visit public spaces more often? 232

46 51 Q16 How often do you visit open countryside for leisure? 1661

47 52 Q17 And which of these did you visit when you last visited the open 1424
countryside?

48 54 Q18 Which of these activities did you undertake when you last visited 1155
open countryside?

49 56 Q19 And from your last visit, what would you say are the three most 1424
important aspects of the open countryside?

50 57 Q20 How much thought would you say you had given before now to the 1661
issue of farm animal welfare in this country? Is it something you have
thought...

51 58 Q21 And how happy are you with the standards of farm animal welfare in 832
this country?

52 59 Q22 And how happy are you with the standards of farm animal welfare in 829
this country?

53 60 Q23 Which, if any, of these aspects of farm animal welfare in this 1133
country are you particularly concerned about?

54 61 Q24 And which one of these aspects of farm animal welfare in this 1065
country are you most concerned about?

55 62 Q25 How much thought would you say you had given before now to the 1661
issue of pet welfare in this country? Is it something you have
thought...
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Lifestyle and Attitudes Survey

Table Page Title Totals

56 63 Q26 And how happy would you say you are with the standards of pet 832
welfare in this country?

57 64 Q27 And how happy would you say you are with the standards of pet 829
welfare in this country?

58 65 Q28 Which, if any, of these aspects of pet welfare in this country are 1305
you particularly concerned about?

59 66 Q29 And which one of these aspects of pet welfare in this country are 1267
you most concerned about?

60 67 Q30 Thinking about animal welfare in general, that is the welfare of 832
both farm animals and pets, do you think the Government...

61 68 Q31 Thinking about animal welfare in general, that is the welfare of 829
both farm animals and pets, do you think the Government...

62 69 Q32 How much, if anything, would you say you know about biodiversity? 1661

63 70 Q33 How much thought would you say you have given before now to the 1661
loss of biodiversity in the UK? Is it something you have thought...

64 71 Q34 How much thought would you say you had given before now to the 1661
loss of biodiversity elsewhere in the world? Is it something you have
thought...

65 72 Q35 Agreement with statement 1661
I actively encourage wildlife in my garden (e.g. through feeding
areas, or planting)

66 73 Q35 Agreement with statement 1661
We can afford to lose some of the UK’s biodiversity

67 74 Q35 Agreement with statement 1661
There is nothing I can do personally to help protect the UK’s
biodiversity

68 75 Q35 Agreement with statement 1661
We can afford to lose some of the World’s biodiversity

69 76 Q35 Agreement with statement 1661
There is nothing I can do personally to help stop the loss of the
World’s biodiversity

70 77 Q35 Agreement with statement 1661
We should pay farmers to protect our natural environment

71 78 Q35 Agreement with statement 1661
It is important that school children go on field-trips to experience
nature first hand
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Lifestyle and Attitudes Survey

Table Page Title Totals

72 79 Q35 Agreement with statement 1661
The UK should aid and support developing countries to protect their
biodiversity

73 80 Q35 Agreement with statement 0

74 81 Analysis of sample (Weighted) 1661

75 85 Analysis of sample (Unweighted) 1661
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Lifestyle and Attitudes Survey
Table 1 Page 1

Q1 What do you think are the most important issues the Government should be dealing with?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Crime                         808 387 421 121 130 156 127 125 149 220 233 161 116 79 141 165 69 32 67 89 102 99 44
49% 48% 49% 45% 48% 50% 49% 54% 46% 50% 48% 47% 43% 58% 57% 44% 41% 42% 47% 51% 62% 48% 44%

Health / social services      771 328 444 70 117 168 144 118 154 227 233 152 103 56 106 199 70 46 61 79 67 105 38
46% 41% 52% 26% 43% 54% 55% 51% 48% 52% 48% 45% 39% 41% 43% 53% 42% 61% 43% 45% 40% 50% 37%

Education                     583 252 331 73 114 145 99 74 78 183 171 113 77 40 108 132 48 25 44 57 64 82 25
35% 31% 39% 27% 43% 47% 38% 32% 24% 42% 36% 33% 29% 30% 44% 35% 29% 33% 31% 32% 38% 39% 25%

Environment / pollution       328 142 186 62 43 65 52 54 52 116 94 60 39 18 66 67 33 11 28 30 32 40 19
20% 18% 22% 23% 16% 21% 20% 23% 16% 27% 20% 18% 15% 13% 27% 18% 20% 15% 20% 17% 20% 19% 19%

Immigration/(illegal)         273 155 118 38 31 61 47 41 55 63 76 75 45 14 24 69 23 9 32 41 43 20 12
immigrants/asylum              16% 19% 14% 14% 12% 20% 18% 17% 17% 15% 16% 22% 17% 10% 10% 18% 13% 12% 23% 24% 26% 10% 12%
seekers

Pensions and benefits         263 113 150 23 19 38 31 55 97 56 86 50 44 27 38 55 22 15 25 31 21 39 17
16% 14% 18% 9% 7% 12% 12% 24% 30% 13% 18% 15% 17% 20% 15% 15% 13% 20% 18% 18% 13% 19% 17%

Housing (including            194 77 117 30 37 42 36 33 16 53 49 40 35 17 32 45 20 11 20 21 14 20 12
costs)                         12% 10% 14% 11% 14% 14% 14% 14% 5% 12% 10% 12% 13% 12% 13% 12% 12% 14% 14% 12% 8% 10% 12%

Taxes                         174 89 85 37 32 32 24 21 27 52 48 42 29 4 24 42 12 12 25 24 9 16 11
10% 11% 10% 14% 12% 10% 9% 9% 8% 12% 10% 12% 11% 3% 10% 11% 7% 16% 18% 14% 5% 8% 11%

Public transport              148 78 70 23 16 31 26 26 26 52 46 26 13 11 33 25 15 11 12 13 10 17 12
9% 10% 8% 9% 6% 10% 10% 11% 8% 12% 10% 8% 5% 8% 13% 7% 9% 15% 8% 8% 6% 8% 12%

Unemployment                  146 72 73 35 28 23 32 14 14 34 36 21 40 15 35 24 7 4 24 15 9 16 10
9% 9% 9% 13% 10% 7% 12% 6% 4% 8% 7% 6% 15% 11% 14% 6% 4% 5% 17% 9% 5% 8% 10%

Economy in general            138 78 60 15 19 29 32 26 16 47 41 21 21 9 35 31 11 7 11 17 9 9 7
8% 10% 7% 6% 7% 9% 12% 11% 5% 11% 8% 6% 8% 6% 14% 8% 7% 9% 7% 10% 5% 4% 7%

War in Iraq/getting out        66 41 25 6 7 10 5 18 20 29 16 13 4 3 5 15 8 - 13 5 6 7 7
of Iraq                         4% 5% 3% 2% 2% 3% 2% 8% 6% 7% 3% 4% 1% 3% 2% 4% 5% - 9% 3% 4% 3% 7%

European Union                 45 30 15 3 9 7 5 9 11 9 12 11 6 6 12 7 2 4 6 4 3 6 1
3% 4% 2% 1% 3% 2% 2% 4% 3% 2% 3% 3% 2% 5% 5% 2% 1% 5% 4% 2% 2% 3% 1%

Anti-social behaviour          26 9 17 7 5 4 6 3 1 6 10 4 5 2 1 5 3 - 2 5 6 1 3
2% 1% 2% 3% 2% 1% 2% 1% * 1% 2% 1% 2% 1% 1% 1% 2% - 1% 3% 3% * 3%

Terrorism                      23 19 5 5 5 4 1 3 4 8 10 4 1 - 4 7 5 - 1 2 3 - 1
1% 2% 1% 2% 2% 1% * 1% 1% 2% 2% 1% * - 2% 2% 3% - 1% 1% 2% - 1%

Poverty                        19 9 10 5 3 3 3 1 2 5 8 2 3 2 4 5 1 3 - - - 1 4
1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 4% - - - 1% 4%

Youth/young people (on         15 8 6 2 5 4 2 - 1 4 5 1 3 2 3 5 - - - - 1 6 -
the street)                     1% 1% 1% 1% 2% 1% 1% - * 1% 1% * 1% 1% 1% 1% - - - - * 3% -
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Lifestyle and Attitudes Survey
Table 1 Page 2

Q1 What do you think are the most important issues the Government should be dealing with?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Global warming/climate         15 9 6 3 1 1 2 1 7 8 5 2 - 1 2 3 - 2 3 - 4 - 1
change                          1% 1% 1% 1% * * 1% * 2% 2% 1% 1% - 1% 1% 1% - 2% 2% - 3% - 1%

Welfare of children/           14 4 10 5 3 2 - 1 3 2 6 2 3 1 3 3 - 1 2 3 - 1 *
childcare                       1% 1% 1% 2% 1% 1% - 1% 1% * 1% 1% 1% 1% 1% 1% - 1% 1% 2% - * *

Drugs                          14 5 9 4 3 2 3 - 3 2 4 5 2 1 2 4 2 - - - 2 1 2
1% 1% 1% 1% 1% 1% 1% - 1% * 1% 2% 1% 1% 1% 1% 1% - - - 1% 1% 2%

Facilities for (younger)       13 3 10 5 3 2 2 2 1 2 4 5 1 2 3 4 1 - - 4 1 - 1
people/somewhere for            1% * 1% 2% 1% 1% 1% 1% * * 1% 2% * 1% 1% 1% * - - 2% 1% - 1%
them to go

Foreign policy                 13 9 3 3 4 2 2 1 1 9 1 2 1 - 4 5 - - 2 - - 2 -
1% 1% * 1% 1% 1% 1% * * 2% * * 1% - 1% 1% - - 1% - - 1% -

Police/policing                12 6 6 - 2 2 3 3 2 2 3 5 1 1 1 4 1 - - - 2 2 3
1% 1% 1% - 1% 1% 1% 1% 1% * 1% 2% * 1% 1% 1% 1% - - - 1% 1% 3%

Looking after the              12 3 9 - 2 4 5 - 1 4 3 2 1 1 * 4 1 - 2 3 2 - -
elderly                         1% * 1% - 1% 1% 2% - * 1% 1% 1% * 1% * 1% 1% - 1% 2% 1% - -

Defence                        10 8 2 - 4 - 3 - 3 9 1 - - - - 2 3 - 2 - - 1 1
1% 1% * - 1% - 1% - 1% 2% * - - - - 1% 2% - 1% - - 1% 1%

Social attitudes/morals         8 - 8 1 - 1 3 3 - 5 4 - - - 1 1 3 - 2 - 1 - -
* - 1% * - * 1% 1% - 1% 1% - - - * * 2% - 2% - 1% - -

Local councils/                 8 3 5 - 2 - 2 - 4 5 2 - 1 * 1 1 - - - 4 2 - -
organisations                   * * 1% - 1% - 1% - 1% 1% * - * * * * - - - 2% 1% - -

Security                        8 7 1 1 - 4 2 1 1 3 3 1 - 1 3 - 1 - 3 - - - -
* 1% * * - 1% 1% * * 1% 1% * - 1% 1% - 1% - 2% - - - -

Equal opportunities for         7 4 4 - 3 2 2 - - 3 2 2 - * 3 2 1 - - - - - 2
all                             * * * - 1% 1% 1% - - 1% * 1% - * 1% * * - - - - - 2%

Yobs/vandals/(violent)          7 2 6 1 - - 1 2 4 - 1 3 2 2 - 2 2 - 1 - 2 - 1
people                          * * 1% * - - * 1% 1% - * 1% 1% 1% - 1% 1% - 1% - 1% - 1%

Family life                     7 4 3 1 - * 3 1 2 3 1 2 1 1 * 4 3 - - - - - -
* * * * - * 1% * 1% 1% * 1% * 1% * 1% 2% - - - - - -

Highways/roads                  7 6 2 1 2 1 - 2 - - 4 - 2 1 * - 4 - - - - 1 1
(repairing)                     * 1% * 1% 1% * - 1% - - 1% - 1% 1% * - 3% - - - - 1% 1%

Homeless people                 7 4 3 3 - 2 - 1 1 - 4 2 - 1 - 4 1 1 - - - - 1
* * * 1% - 1% - * * - 1% * - 1% - 1% * 1% - - - - 1%

Refuse collections/             6 4 3 1 2 1 - - 2 3 - 2 - 1 - 1 * - 3 - - 2 -
removal of rubbish              * * * * 1% * - - 1% 1% - 1% - 1% - * * - 2% - - 1% -

Fuel prices                     6 5 1 2 - 2 - - 1 - 3 1 1 - - 1 - - 2 - 1 1 -
* 1% * 1% - 1% - - * - 1% * 1% - - * - - 1% - 1% 1% -
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Lifestyle and Attitudes Survey
Table 1 Page 3

Q1 What do you think are the most important issues the Government should be dealing with?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Recycling                       6 2 4 - 1 4 1 - - - 2 - 3 - 2 2 - 1 - - - 1 -
* * * - * 1% * - - - 1% - 1% - 1% * - 2% - - - * -

Alcohol (misuse)                6 * 5 3 - 1 1 - - 1 1 1 1 1 * 3 1 - - - 1 - -
* * 1% 1% - * * - - * * * * 1% * 1% 1% - - - 1% - -

War (All other                  6 4 1 - - 1 1 2 3 2 1 2 - 1 - 3 - - 1 - - 1 1
references)                     * 1% * - - * * 1% 1% * * 1% - 1% - 1% - - 1% - - * 1%

Aid for (poor) people in        5 4 1 4 - - - - 1 1 1 1 1 - - 2 1 - - - - - 1
other countries                 * * * 1% - - - - * * * * * - - 1% 1% - - - - - 1%

Racism                          5 - 5 3 1 * - - - - 3 - 2 * * - 1 2 1 - - - -
* - 1% 1% * * - - - - 1% - 1% * * - 1% 3% 1% - - - -

More sports facilities          5 3 2 2 1 2 1 - - - 2 2 - 1 - 1 - - 1 1 - 2 -
* * * 1% * 1% * - - - * 1% - * - * - - 1% * - 1% -

Communities                    5 1 4 2 - 1 1 - - 3 2 - - - 1 2 - - 1 - - - -
* * * 1% - * * - - 1% * - - - * 1% - - 1% - - - -

Farming                         4 1 3 1 1 1 1 - 1 - 4 1 - - 1 1 1 - - 1 - - -
* * * * * * * - * - 1% * - - * * 1% - - 1% - - -

War in Afganistan               4 4 - 1 - - - - 3 2 1 1 - - - - 1 1 2 - - - -
* 1% - * - - - - 1% * * * - - - - 1% 2% 1% - - - -

Benefit fraud                   4 3 2 - - 1 1 3 - - 3 - 1 - - 2 1 - - - - 1 -
* * * - - * * 1% - - 1% - 1% - - * 1% - - - - 1% -

Prisons                         4 2 2 2 2 - - - - - 2 - 2 1 - 3 1 - - - - - 1
* * * 1% 1% - - - - - * - 1% 1% - 1% * - - - - - 1%

Improve people’s wages          4 - 4 1 2 - - 1 - - 3 - 1 - 1 1 1 - - - - 1 -
* - * * 1% - - * - - 1% - * - * * 1% - - - - * -

Population control              4 3 1 - - 1 - 1 1 1 - 1 1 - - 1 - - - - 1 - 1
* * * - - * - 1% * * - * * - - * - - - - 1% - 1%

Preserving our                  4 3 1 2 - - - 1 1 - 2 - 2 - - 1 2 - - - - - 1
nationality                     * * * 1% - - - * * - * - 1% - - * 1% - - - - - 1%

More discipline needed          4 1 2 - 1 - - - 2 1 - - 1 1 - 3 * - - - 1 - -
(in school and at home)         * * * - 1% - - - 1% * - - * 1% - 1% * - - - * - -

Less involvement with           3 2 2 - - 2 - 2 - 2 2 - - - - - - 2 - 2 - - -
the USA                         * * * - - * - 1% - * * - - - - - - 2% - 1% - - -

Tuition fees                    3 2 1 3 - - - - - - 3 - - - - - - - - - 2 - 1
* * * 1% - - - - - - 1% - - - - - - - - - 1% - 1%

Parental control over           3 2 1 - - 1 - 1 1 - 3 - - * 1 1 - - - - - - 1
children                        * * * - - * - * * - 1% - - * * * - - - - - - 1%

More job opportunities          3 1 2 1 - 1 1 - - 1 1 1 - - 2 - - - - 1 - - -
* * * * - * * - - * * * - - 1% - - - - * - - -
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Lifestyle and Attitudes Survey
Table 1 Page 4

Q1 What do you think are the most important issues the Government should be dealing with?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

The armed forces                2 2 - - - - - 1 1 - - - 1 1 - - * - - - - 1 *
* * - - - - - 1% * - - - 1% 1% - - * - - - - 1% *

Prisons/(overcrowded)           2 1 1 - - 1 1 - * - 2 - - * * 1 1 - - - - - -
prisons                         * * * - - * * - * - * - - * * * 1% - - - - - -

Obesity                         2 - 2 2 - - - - - - - - 2 - 1 1 - - - - - - -
* - * 1% - - - - - - - - 1% - * * - - - - - - -

Smoking ban                     2 2 1 - 1 - - 2 - - - 1 2 - - - - 2 - - - - 1
* * * - * - - 1% - - - * 1% - - - - 2% - - - - 1%

Litter                          2 - 2 - * - 1 1 - - 1 1 - * * 2 - - - - - - -
* - * - * - * * - - * * - * * * - - - - - - -

The arts                        2 - 2 1 - - - 1 - 1 1 - - - 1 - - - - 1 - - -
* - * * - - - 1% - * * - - - * - - - - 1% - - -

Government will do what         2 2 - - - - 1 - 1 - - 1 1 - 1 - - - - - - - 1
they want/will make no          * * - - - - * - * - - * * - * - - - - - - - 1%
difference

Getting rid of Tony             2 - 2 - - - - - 2 - 1 1 - - 1 - 1 - - - - - -
Blair                           * - * - - - - - * - * * - - * - 1% - - - - - -

Bureaucracy/red tape            1 1 * - * - - 1 - - 1 - - * 1 * - - - - - - -
* * * - * - - * - - * - - * * * - - - - - - -

Too many supermarkets           1 - 1 - 1 - - - * - - - 1 * 1 * - - - - - - -
being built                     * - * - * - - - * - - - * * * * - - - - - - -

Aids                            1 - 1 1 - - - - - - - - 1 - - - - - - - - - 1
* - * * - - - - - - - - * - - - - - - - - - 1%

Facilities for disabled         1 1 * - - 1 - * - - - - - 1 * - 1 - - - - - -
people                          * * * - - * - * - - - - - 1% * - * - - - - - -

Other Answers                  61 36 25 3 10 6 8 13 21 16 19 8 14 4 13 10 9 - 8 6 7 7 -
4% 4% 3% 1% 4% 2% 3% 6% 7% 4% 4% 2% 5% 3% 5% 3% 5% - 6% 3% 5% 3% -

Don’t know                     40 16 24 12 11 2 8 2 4 5 8 10 10 6 5 11 4 1 1 4 4 3 6
2% 2% 3% 4% 4% 1% 3% 1% 1% 1% 2% 3% 4% 4% 2% 3% 2% 1% * 3% 2% 2% 6%
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Q2 Which of these best describes how you feel about your current lifestyle and the environment?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I’m happy with what I do      876 443 433 126 116 142 134 122 235 188 245 212 154 77 110 201 88 46 87 90 85 113 55
at the moment (100) 53% 55% 51% 47% 43% 46% 52% 52% 73% 43% 51% 62% 58% 57% 45% 53% 52% 61% 61% 52% 51% 54% 54%

I’d like to do a bit          622 290 331 119 120 127 99 88 69 194 192 106 83 46 103 140 66 22 36 70 73 74 37
more to help the               37% 36% 39% 44% 45% 41% 38% 38% 22% 45% 40% 31% 31% 34% 42% 37% 39% 30% 26% 40% 44% 35% 37%
environment (50)

I’d like to do a lot          158 71 87 22 33 42 25 21 15 54 43 21 27 13 32 36 15 7 19 14 8 19 8
more to help to                 9% 9% 10% 8% 12% 13% 10% 9% 5% 12% 9% 6% 10% 10% 13% 9% 9% 9% 13% 8% 5% 9% 8%
environment (0)

LIKE TO DO MORE               779 362 418 140 153 169 124 109 84 248 235 127 110 59 136 176 81 29 55 84 81 93 45
47% 45% 49% 53% 57% 54% 48% 47% 26% 57% 49% 37% 41% 43% 55% 47% 48% 39% 39% 48% 49% 45% 44%

Mean Score                  71.69 73.10 70.36 69.51 65.34 66.17 71.21 71.99 84.42 65.36 71.02 78.14 74.17 73.44 65.85 71.95 71.46 75.99 74.02 71.99 73.35 72.75 73.51

Standard Deviation          33.03 32.63 33.37 31.80 34.00 34.94 33.13 32.65 27.83 33.93 32.54 30.50 33.64 33.41 34.70 33.02 32.78 33.11 35.93 31.85 29.34 33.08 32.15

Standard Error              0.812 1.216 1.091 2.184 1.983 1.944 2.047 2.222 1.492 1.879 1.525 1.525 2.258 2.104 1.863 1.696 2.499 4.385 3.557 2.428 2.573 2.413 3.094

Error Variance              0.659 1.479 1.191 4.770 3.932 3.780 4.189 4.937 2.226 3.532 2.327 2.325 5.099 4.429 3.471 2.877 6.247 19.230 12.653 5.897 6.621 5.821 9.573

Don’t Know                      6 3 4 - - - 2 2 3 - 1 1 4 - 1 1 - - - 1 - 3 1
* * * - - - 1% 1% 1% - * * 1% - * * - - - 1% - 1% 1%
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Q3 And which of these would you say best describes your current lifestyle?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I don’t really do              71 37 34 22 11 11 8 5 14 7 21 16 16 12 15 8 5 7 3 5 12 13 3
anything that is                4% 5% 4% 8% 4% 3% 3% 2% 4% 2% 4% 5% 6% 9% 6% 2% 3% 9% 2% 3% 7% 6% 3%
environmentally-friendly

(0)

I do one or two things        530 287 243 111 102 104 74 69 69 124 151 118 92 46 86 121 53 14 41 73 54 56 32
that are                       32% 36% 28% 42% 38% 33% 28% 30% 22% 28% 31% 35% 34% 33% 35% 32% 31% 18% 29% 41% 33% 27% 32%
environmentally-friendly

(25)

I do quite a few things       688 323 365 107 109 141 119 95 116 194 210 137 104 43 92 169 74 32 60 60 63 96 42
that are                       41% 40% 43% 40% 40% 45% 46% 41% 36% 45% 44% 40% 39% 32% 37% 45% 43% 42% 42% 34% 38% 46% 41%
environmentally-friendly

(50)

I’m environmentally-          333 145 189 25 39 52 55 60 103 105 89 61 48 30 42 74 32 23 37 32 32 40 21
friendly in most things        20% 18% 22% 9% 15% 17% 21% 26% 32% 24% 18% 18% 18% 22% 17% 20% 19% 31% 26% 18% 19% 19% 21%
I do  (75)

I’m environmentally-           35 14 21 2 8 3 4 3 16 6 10 8 7 5 11 5 6 - - 5 5 2 1
friendly in everything I        2% 2% 2% 1% 3% 1% 1% 1% 5% 1% 2% 2% 3% 4% 5% 1% 3% - - 3% 3% 1% 1%
do (100)

ONE OR TWO/A FEW             1218 610 608 218 210 245 193 164 186 318 361 255 195 89 178 290 127 46 101 132 117 153 74
73% 76% 71% 82% 78% 79% 75% 70% 58% 73% 75% 75% 73% 65% 72% 77% 75% 61% 72% 75% 71% 73% 73%

MOST/EVERYTHING               369 159 210 26 47 55 58 63 119 111 99 69 55 35 53 79 38 23 37 37 37 42 22
22% 20% 25% 10% 18% 18% 22% 27% 37% 25% 21% 20% 21% 26% 22% 21% 23% 31% 26% 21% 22% 20% 22%

Mean Score                  45.96 44.15 47.66 38.06 43.55 44.62 47.33 48.60 52.85 48.77 45.66 44.62 44.26 44.62 44.75 46.48 47.33 48.60 47.96 44.29 44.52 45.43 46.19

Standard Deviation          21.67 21.43 21.77 19.96 21.62 19.97 20.35 20.68 23.87 20.02 21.31 21.80 22.55 25.14 23.81 19.91 21.53 23.10 20.12 22.23 23.43 21.21 20.90

Standard Error              0.533 0.799 0.711 1.371 1.261 1.111 1.252 1.404 1.283 1.109 0.998 1.090 1.506 1.590 1.276 1.022 1.641 3.060 1.992 1.695 2.055 1.543 2.021

Error Variance              0.284 0.638 0.506 1.879 1.591 1.234 1.569 1.970 1.646 1.229 0.996 1.188 2.269 2.527 1.629 1.045 2.694 9.361 3.967 2.873 4.221 2.380 4.082

Don’t Know                      4 1 3 - - - - 1 3 - 1 1 1 1 - 1 - - - 1 - 1 2
* * * - - - - 1% 1% - * * * 1% - * - - - * - * 2%
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Q4 All things considered, on a scale of 0 to 10 how satisfied are you with your life as a whole nowadays?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

0 - Extremely                   7 3 4 - * 4 1 2 * 3 1 2 - 1 3 1 - - - - - 2 1
dissatisfied                    * * * - * 1% * 1% * 1% * 1% - 1% 1% * - - - - - 1% 1%

1                               7 4 3 - 3 2 1 1 1 1 3 1 1 2 2 1 - - - 1 1 - 1
* 1% * - 1% 1% * * * * 1% * * 1% 1% * - - - 1% 1% - 1%

2                              10 6 4 - 2 4 2 * 2 2 1 4 1 1 * 4 1 - - 3 - 2 -
1% 1% 1% - 1% 1% 1% * 1% 1% * 1% * 1% * 1% 1% - - 2% - 1% -

3                              14 7 8 1 1 2 4 2 5 4 7 2 - 1 2 1 1 3 1 1 2 3 1
1% 1% 1% * * 1% 2% 1% 1% 1% 1% * - 1% 1% * 1% 4% 1% * 1% 1% 1%

4                              45 23 22 7 4 9 8 11 6 12 11 11 6 6 7 14 - 2 4 7 6 3 2
3% 3% 3% 3% 1% 3% 3% 5% 2% 3% 2% 3% 2% 4% 3% 4% - 2% 3% 4% 4% 2% 2%

5                             179 72 107 25 27 32 27 29 39 31 52 32 36 28 33 33 16 7 24 14 21 17 13
11% 9% 13% 9% 10% 10% 10% 12% 12% 7% 11% 9% 13% 21% 13% 9% 10% 9% 17% 8% 13% 8% 13%

6                             144 70 74 32 15 28 28 11 29 23 42 31 34 14 40 18 13 2 17 16 9 18 11
9% 9% 9% 12% 6% 9% 11% 5% 9% 5% 9% 9% 13% 10% 16% 5% 8% 3% 12% 9% 5% 9% 11%

7                             374 200 175 68 68 69 66 47 56 93 119 78 60 25 49 87 38 19 36 36 43 45 19
23% 25% 20% 26% 25% 22% 25% 20% 17% 21% 25% 23% 23% 18% 20% 23% 23% 26% 26% 21% 26% 22% 19%

8                             528 250 278 87 101 104 73 75 88 152 150 108 83 34 67 129 63 26 37 58 52 70 25
32% 31% 33% 33% 38% 33% 28% 32% 27% 35% 31% 32% 31% 25% 27% 34% 37% 35% 26% 33% 31% 34% 25%

9                             179 93 86 35 21 32 20 29 41 62 46 37 21 13 16 50 20 6 14 22 10 28 12
11% 12% 10% 13% 8% 10% 8% 12% 13% 14% 10% 11% 8% 10% 6% 13% 12% 8% 10% 13% 6% 14% 12%

10 - Extremely satisfied      172 79 93 11 26 24 30 26 55 52 48 36 24 12 25 39 17 11 7 18 21 20 15
10% 10% 11% 4% 10% 8% 12% 11% 17% 12% 10% 10% 9% 9% 10% 10% 10% 14% 5% 10% 13% 10% 15%

Don’t Know                      1 - 1 - - - - 1 - - - - - 1 - 1 - - - - - - -
* - * - - - - * - - - - - * - * - - - - - - -

Mean Score                   7.34 7.36 7.32 7.31 7.39 7.18 7.25 7.36 7.53 7.58 7.31 7.35 7.24 6.84 7.01 7.48 7.59 7.51 7.02 7.38 7.29 7.44 7.33

Standard Deviation           1.73 1.70 1.75 1.39 1.65 1.86 1.73 1.83 1.82 1.73 1.68 1.75 1.60 1.98 1.89 1.70 1.45 1.71 1.54 1.76 1.73 1.72 1.96

Standard Error              0.042 0.063 0.057 0.096 0.096 0.104 0.107 0.124 0.098 0.096 0.078 0.087 0.106 0.125 0.101 0.087 0.111 0.227 0.153 0.134 0.152 0.124 0.187

Error Variance              0.002 0.004 0.003 0.009 0.009 0.011 0.011 0.015 0.010 0.009 0.006 0.008 0.011 0.016 0.010 0.008 0.012 0.051 0.023 0.018 0.023 0.016 0.035
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Q5 How satisfied are you with this aspect of your life?
Your standard of living

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 542 249 293 90 80 81 84 85 121 193 165 95 63 24 59 122 52 30 46 57 62 71 42
33% 31% 34% 34% 30% 26% 33% 37% 38% 44% 34% 28% 24% 18% 24% 32% 31% 40% 32% 32% 37% 34% 42%

Fairly satisfied (75) 892 438 453 136 146 177 141 112 180 208 254 195 161 74 134 206 98 38 71 100 89 110 44
54% 54% 53% 51% 54% 57% 54% 48% 56% 48% 53% 57% 60% 54% 54% 55% 58% 51% 50% 57% 54% 53% 44%

Neither satisfied nor         141 71 70 28 24 36 21 19 13 19 43 27 31 20 37 29 10 6 14 9 13 18 6
dissatisfied (50) 8% 9% 8% 10% 9% 11% 8% 8% 4% 4% 9% 8% 12% 15% 15% 8% 6% 8% 10% 5% 8% 8% 6%

Fairly dissatisfied            70 41 29 11 15 13 11 13 8 12 17 18 10 13 13 15 7 1 9 6 2 9 8
(25) 4% 5% 3% 4% 6% 4% 4% 6% 3% 3% 3% 5% 4% 10% 5% 4% 4% 1% 6% 3% 1% 4% 8%

Very dissatisfied (0) 16 7 9 1 4 5 2 3 * 3 2 5 2 5 3 5 1 - 2 3 - 1 *
1% 1% 1% 1% 1% 2% 1% 2% * 1% * 1% 1% 3% 1% 1% 1% - 1% 2% - * *

SATISFIED                    1433 687 746 227 226 257 225 198 301 401 420 290 224 99 193 328 151 69 117 157 151 181 87
86% 85% 87% 85% 84% 83% 87% 85% 93% 92% 87% 85% 84% 72% 78% 87% 89% 91% 83% 90% 91% 87% 86%

DISSATISFIED                   87 48 38 12 19 18 13 16 9 15 18 23 12 18 16 21 8 1 11 9 2 9 9
5% 6% 4% 5% 7% 6% 5% 7% 3% 4% 4% 7% 5% 13% 7% 5% 5% 1% 8% 5% 1% 5% 8%

Mean Score                  78.17 77.26 79.03 78.50 76.30 75.34 78.35 78.21 82.03 83.09 79.36 76.23 75.50 68.40 73.51 78.08 78.61 82.65 76.42 78.71 81.65 79.10 79.69

Standard Deviation          20.21 20.54 19.87 19.91 21.44 20.73 19.94 22.22 16.81 18.67 18.96 20.95 19.04 24.43 21.30 20.57 19.02 16.36 22.38 20.47 16.53 19.34 22.48

Standard Error              0.496 0.764 0.648 1.367 1.251 1.153 1.227 1.505 0.898 1.034 0.887 1.046 1.270 1.539 1.142 1.055 1.450 2.167 2.216 1.556 1.450 1.403 2.153

Error Variance              0.246 0.584 0.420 1.869 1.564 1.330 1.506 2.265 0.807 1.069 0.786 1.094 1.612 2.368 1.304 1.114 2.103 4.698 4.912 2.421 2.101 1.969 4.635
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Q5 How satisfied are you with this aspect of your life?
Your health

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 551 260 291 107 104 113 86 65 75 151 173 112 77 37 86 128 73 33 30 54 51 63 33
33% 32% 34% 40% 39% 36% 33% 28% 23% 35% 36% 33% 29% 27% 35% 34% 43% 43% 21% 31% 31% 30% 33%

Fairly satisfied (75) 754 381 373 115 126 141 110 110 152 205 217 148 129 55 117 164 63 26 76 81 82 103 42
45% 47% 44% 43% 47% 45% 42% 47% 47% 47% 45% 44% 48% 40% 48% 44% 38% 34% 54% 46% 49% 49% 42%

Neither satisfied nor         151 82 69 21 19 27 23 23 37 41 40 34 22 14 17 29 20 6 17 19 14 16 13
dissatisfied (50) 9% 10% 8% 8% 7% 9% 9% 10% 12% 9% 8% 10% 8% 10% 7% 8% 12% 8% 12% 11% 8% 8% 13%

Fairly dissatisfied           146 64 82 16 14 18 27 26 44 23 38 38 28 18 17 41 12 8 11 17 12 21 8
(25) 9% 8% 10% 6% 5% 6% 10% 11% 14% 5% 8% 11% 11% 13% 7% 11% 7% 10% 8% 10% 7% 10% 8%

Very dissatisfied (0) 60 20 40 7 5 11 14 9 13 17 12 8 11 12 10 16 1 3 7 4 8 6 5
4% 2% 5% 3% 2% 3% 5% 4% 4% 4% 2% 2% 4% 9% 4% 4% 1% 4% 5% 2% 5% 3% 5%

SATISFIED                    1305 641 664 222 231 255 196 175 227 355 390 261 206 92 203 292 137 59 106 135 133 166 75
79% 79% 78% 83% 86% 82% 75% 75% 71% 82% 81% 77% 77% 68% 82% 77% 81% 78% 75% 77% 80% 80% 75%

DISSATISFIED                  206 83 122 24 19 29 41 35 58 40 50 46 39 30 26 57 13 11 19 21 20 26 13
12% 10% 14% 9% 7% 9% 16% 15% 18% 9% 10% 14% 15% 22% 11% 15% 8% 15% 13% 12% 12% 13% 13%

Mean Score                  73.94 74.73 73.20 77.89 78.85 76.41 71.96 70.96 67.94 75.80 76.07 73.38 71.85 65.99 75.68 72.91 78.96 75.62 69.40 73.43 73.48 73.66 72.46

Standard Deviation          26.16 24.51 27.63 24.55 22.67 24.97 28.50 26.92 27.34 24.96 24.82 26.12 26.78 31.42 25.50 27.72 23.19 28.69 25.87 25.26 26.19 25.27 27.51

Standard Error              0.642 0.912 0.902 1.686 1.322 1.389 1.754 1.823 1.462 1.382 1.161 1.304 1.785 1.979 1.367 1.422 1.768 3.800 2.562 1.920 2.297 1.833 2.635

Error Variance              0.412 0.832 0.813 2.842 1.748 1.930 3.076 3.324 2.136 1.911 1.348 1.701 3.186 3.918 1.869 2.023 3.127 14.440 6.562 3.688 5.278 3.360 6.943
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Q5 How satisfied are you with this aspect of your life?
Your day-to-day activities (including work or studies)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 422 198 224 66 65 62 63 62 103 134 109 90 64 25 59 105 40 20 30 38 55 52 23
25% 25% 26% 25% 24% 20% 24% 27% 32% 31% 23% 26% 24% 18% 24% 28% 24% 26% 21% 22% 33% 25% 23%

Fairly satisfied (75) 897 439 458 144 153 172 143 126 160 219 278 178 155 67 125 198 104 39 82 99 81 121 50
54% 54% 54% 54% 57% 55% 55% 54% 50% 50% 58% 52% 58% 49% 51% 52% 62% 52% 58% 56% 49% 58% 49%

Neither satisfied nor         232 115 117 42 39 51 29 27 44 53 67 50 33 29 47 45 17 10 18 30 22 23 20
dissatisfied (50) 14% 14% 14% 16% 14% 17% 11% 12% 14% 12% 14% 15% 12% 21% 19% 12% 10% 13% 13% 17% 13% 11% 20%

Fairly dissatisfied            86 43 43 10 11 19 19 13 13 26 21 14 13 12 9 24 8 6 9 9 6 9 6
(25) 5% 5% 5% 4% 4% 6% 7% 6% 4% 6% 4% 4% 5% 9% 4% 6% 5% 8% 7% 5% 3% 4% 6%

Very dissatisfied (0) 24 11 12 4 1 6 5 4 3 4 5 8 3 4 6 5 - 1 3 - 2 4 2
1% 1% 1% 1% * 2% 2% 2% 1% 1% 1% 2% 1% 3% 2% 1% - 1% 2% - 1% 2% 2%

SATISFIED                    1319 637 682 210 218 235 206 188 262 353 387 268 219 92 184 303 144 59 112 136 136 172 72
79% 79% 80% 79% 81% 75% 79% 81% 81% 81% 80% 79% 82% 67% 75% 80% 85% 78% 79% 78% 82% 83% 72%

DISSATISFIED                  110 55 55 14 12 25 25 18 16 30 27 22 15 16 15 30 8 6 12 9 8 13 8
7% 7% 6% 5% 5% 8% 10% 8% 5% 7% 6% 6% 6% 11% 6% 8% 5% 8% 9% 5% 5% 6% 8%

Mean Score                  74.19 73.82 74.54 74.21 75.10 71.34 73.05 74.49 76.87 76.01 74.08 74.07 74.81 67.86 72.59 74.68 76.05 73.78 72.35 73.62 77.15 74.78 70.96

Standard Deviation          21.35 21.34 21.36 20.83 19.15 21.93 22.85 22.12 20.89 21.60 20.09 22.21 20.10 23.96 22.19 22.21 18.17 22.17 22.03 19.13 21.36 21.22 22.95

Standard Error              0.524 0.794 0.697 1.430 1.117 1.220 1.406 1.502 1.116 1.196 0.940 1.109 1.340 1.512 1.191 1.139 1.385 2.937 2.181 1.454 1.873 1.539 2.198

Error Variance              0.275 0.631 0.486 2.046 1.247 1.489 1.978 2.255 1.246 1.431 0.883 1.230 1.796 2.286 1.419 1.298 1.919 8.624 4.759 2.115 3.509 2.370 4.830

Don’t Know                      * - * - - - - * - - - - - * * - - - - - - - -
* - * - - - - * - - - - - * * - - - - - - - -
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Q5 How satisfied are you with this aspect of your life?
Your ability to influence what happens in your life

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 351 161 190 72 65 46 58 45 65 106 104 73 50 18 44 71 34 20 33 32 50 41 25
21% 20% 22% 27% 24% 15% 22% 19% 20% 24% 22% 21% 19% 13% 18% 19% 20% 26% 23% 18% 30% 20% 25%

Fairly satisfied (75) 857 407 451 141 149 174 122 112 159 217 253 171 145 72 129 189 86 31 75 98 86 115 48
52% 50% 53% 53% 56% 56% 47% 48% 50% 50% 53% 50% 54% 53% 52% 50% 51% 40% 53% 56% 52% 55% 48%

Neither satisfied nor         296 160 135 44 40 63 47 43 57 67 87 62 50 29 48 74 33 21 16 31 22 33 17
dissatisfied (50) 18% 20% 16% 17% 15% 20% 18% 19% 18% 15% 18% 18% 19% 21% 19% 20% 19% 28% 11% 17% 13% 16% 17%

Fairly dissatisfied           129 62 68 7 11 22 27 28 34 41 29 29 17 13 19 34 14 4 14 12 7 15 9
(25) 8% 8% 8% 3% 4% 7% 11% 12% 11% 9% 6% 8% 6% 10% 8% 9% 8% 6% 10% 7% 4% 7% 9%

Very dissatisfied (0) 25 14 11 1 1 7 4 6 5 4 7 5 6 3 4 8 2 - 3 3 - 4 -
1% 2% 1% 1% 1% 2% 2% 2% 1% 1% 1% 1% 2% 2% 2% 2% 1% - 2% 2% - 2% -

SATISFIED                    1208 568 640 214 214 219 180 157 224 323 356 244 195 90 173 261 120 50 108 130 136 156 73
73% 70% 75% 80% 80% 70% 69% 67% 70% 74% 74% 72% 73% 66% 70% 69% 71% 67% 76% 74% 82% 75% 73%

DISSATISFIED                  154 75 79 9 13 29 32 33 39 45 36 33 23 16 24 43 16 4 17 15 7 19 9
9% 9% 9% 3% 5% 9% 12% 14% 12% 10% 8% 10% 9% 12% 10% 11% 9% 6% 12% 8% 4% 9% 9%

Mean Score                  70.82 69.93 71.67 75.90 74.79 68.44 69.47 67.46 69.14 71.82 71.74 70.52 70.22 66.36 69.27 68.61 70.29 71.73 71.33 70.56 76.96 70.98 72.39

Standard Deviation          22.47 22.61 22.31 19.27 19.54 21.82 24.22 24.80 23.56 23.01 21.73 22.78 22.17 22.82 22.44 23.47 22.29 21.82 24.14 21.69 19.51 22.23 22.28

Standard Error              0.552 0.844 0.729 1.324 1.144 1.214 1.494 1.680 1.263 1.277 1.017 1.139 1.478 1.444 1.208 1.204 1.704 2.890 2.391 1.649 1.711 1.612 2.144

Error Variance              0.305 0.712 0.531 1.752 1.308 1.473 2.231 2.822 1.596 1.630 1.035 1.297 2.184 2.084 1.459 1.450 2.905 8.352 5.715 2.720 2.927 2.600 4.597

Don’t Know                      3 3 * - 2 - * - 1 1 1 1 - 1 2 - * - - - - - 1
* * * - 1% - * - * * * * - 1% 1% - * - - - - - 1%
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Q5 How satisfied are you with this aspect of your life?
Your personal relationships

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 956 449 507 132 168 183 147 142 185 297 267 195 141 56 117 227 103 36 79 104 102 126 62
58% 56% 59% 50% 62% 59% 57% 61% 57% 68% 55% 57% 53% 41% 48% 60% 61% 47% 56% 59% 61% 60% 61%

Fairly satisfied (75) 521 270 252 104 79 89 83 58 108 104 159 109 98 50 94 119 47 34 46 45 48 59 29
31% 33% 29% 39% 29% 29% 32% 25% 33% 24% 33% 32% 37% 37% 38% 32% 28% 46% 33% 26% 29% 28% 29%

Neither satisfied nor         105 47 58 17 13 18 15 23 18 16 36 20 15 18 22 21 12 3 9 15 10 10 3
dissatisfied (50) 6% 6% 7% 7% 5% 6% 6% 10% 6% 4% 7% 6% 6% 13% 9% 6% 7% 5% 6% 8% 6% 5% 3%

Fairly dissatisfied            44 19 24 6 4 12 11 3 7 12 10 8 8 6 9 6 7 2 3 3 2 7 5
(25) 3% 2% 3% 2% 1% 4% 4% 1% 2% 3% 2% 2% 3% 5% 4% 2% 4% 3% 2% 2% 1% 3% 5%

Very dissatisfied (0) 32 19 12 6 4 9 2 7 3 6 8 9 3 6 4 4 1 - 3 7 4 7 2
2% 2% 1% 2% 1% 3% 1% 3% 1% 1% 2% 3% 1% 4% 2% 1% 1% - 2% 4% 2% 3% 2%

SATISFIED                    1477 719 758 236 247 272 230 199 293 401 426 304 239 106 211 346 150 70 126 149 150 185 91
89% 89% 89% 89% 92% 87% 89% 85% 91% 92% 89% 89% 90% 78% 86% 92% 89% 93% 89% 85% 91% 89% 90%

DISSATISFIED                   75 39 36 13 8 21 14 10 10 18 18 16 11 12 13 10 8 2 5 10 6 14 7
5% 5% 4% 5% 3% 7% 5% 4% 3% 4% 4% 5% 4% 9% 5% 3% 5% 3% 4% 6% 4% 7% 7%

Mean Score                  85.09 84.47 85.67 82.82 87.68 84.11 84.79 84.84 86.21 88.82 84.73 84.82 84.41 76.53 81.66 86.95 86.11 84.45 85.26 83.81 86.53 84.76 85.59

Standard Deviation          21.71 22.19 21.24 22.00 19.50 24.11 21.42 23.43 19.48 20.06 21.18 22.35 20.56 26.27 22.27 19.28 20.83 17.36 21.02 25.19 21.14 24.21 22.84

Standard Error              0.533 0.826 0.694 1.511 1.139 1.341 1.318 1.590 1.043 1.113 0.992 1.116 1.374 1.655 1.195 0.989 1.589 2.299 2.092 1.920 1.854 1.756 2.188

Error Variance              0.284 0.683 0.482 2.282 1.297 1.799 1.737 2.529 1.087 1.238 0.983 1.245 1.888 2.738 1.429 0.979 2.523 5.285 4.377 3.688 3.438 3.085 4.785

Refused                         2 2 - - 2 - - - - - 2 - - - - - - - 2 - - - -
* * - - 1% - - - - - * - - - - - - - 1% - - - -

Don’t Know                      2 - 2 - - - - 1 1 1 - - 1 - 1 - - - - 1 - - -
* - * - - - - * * * - - * - * - - - - 1% - - -
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Q5 How satisfied are you with this aspect of your life?
Achieving your goals

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 319 160 158 55 55 41 54 44 70 106 88 54 51 19 51 66 31 25 20 29 39 41 17
19% 20% 18% 21% 21% 13% 21% 19% 22% 24% 18% 16% 19% 14% 21% 17% 18% 33% 14% 17% 24% 20% 16%

Fairly satisfied (75) 847 401 447 133 147 185 122 126 136 218 258 179 132 61 124 199 94 33 69 86 81 110 53
51% 50% 52% 50% 55% 59% 47% 54% 42% 50% 54% 52% 49% 45% 50% 53% 55% 43% 49% 49% 49% 53% 52%

Neither satisfied nor         347 188 159 52 44 59 57 50 85 82 98 79 56 32 51 78 34 14 33 43 32 40 21
dissatisfied (50) 21% 23% 19% 20% 16% 19% 22% 21% 26% 19% 20% 23% 21% 23% 21% 21% 20% 19% 23% 25% 19% 19% 20%

Fairly dissatisfied           121 49 72 23 19 21 23 11 25 28 31 23 19 19 16 28 10 4 16 12 13 14 9
(25) 7% 6% 8% 8% 7% 7% 9% 5% 8% 6% 7% 7% 7% 14% 6% 7% 6% 5% 12% 7% 8% 7% 8%

Very dissatisfied (0) 25 9 16 4 4 6 4 3 4 2 6 4 9 4 4 6 - - 3 5 1 3 2
1% 1% 2% 1% 1% 2% 1% 1% 1% * 1% 1% 3% 3% 2% 2% - - 2% 3% * 1% 2%

SATISFIED                    1166 561 605 188 202 226 176 169 205 324 346 233 183 80 175 265 125 57 89 115 120 151 69
70% 70% 71% 70% 75% 73% 68% 73% 64% 74% 72% 68% 69% 58% 71% 70% 74% 76% 63% 65% 72% 72% 69%

DISSATISFIED                  146 58 88 26 23 26 26 15 30 30 37 28 28 24 20 33 10 4 20 17 13 16 11
9% 7% 10% 10% 8% 8% 10% 6% 9% 7% 8% 8% 11% 17% 8% 9% 6% 5% 14% 10% 8% 8% 11%

Mean Score                  69.80 70.30 69.32 69.92 71.49 68.89 69.22 70.88 68.84 72.88 70.34 68.79 68.50 63.07 70.41 69.39 71.51 75.81 65.12 67.26 71.96 70.79 67.88

Standard Deviation          22.15 21.48 22.78 22.84 21.79 20.83 23.14 20.87 23.25 21.18 21.19 21.24 24.07 25.16 22.37 21.87 19.58 21.37 23.85 23.32 21.86 21.65 23.15

Standard Error              0.544 0.799 0.745 1.568 1.273 1.159 1.424 1.413 1.248 1.173 0.991 1.063 1.604 1.591 1.199 1.125 1.493 2.830 2.361 1.773 1.925 1.574 2.218

Error Variance              0.296 0.639 0.555 2.460 1.621 1.343 2.028 1.998 1.558 1.377 0.982 1.131 2.574 2.531 1.438 1.266 2.228 8.009 5.575 3.144 3.705 2.479 4.918

Don’t Know                      3 - 3 - 1 - - - 2 - - 2 - 1 - 2 - - - - 1 1 -
* - * - * - - - 1% - - * - 1% - * - - - - * * -
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Q5 How satisfied are you with this aspect of your life?
Your house / flat / accommodation

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 793 359 434 102 105 115 121 142 208 234 234 148 124 52 91 194 93 36 57 73 87 104 59
48% 44% 51% 38% 39% 37% 47% 61% 65% 54% 49% 44% 46% 38% 37% 51% 55% 47% 40% 41% 52% 50% 58%

Fairly satisfied (75) 664 350 314 114 121 146 111 76 95 160 191 148 112 53 98 140 60 32 73 88 60 83 29
40% 43% 37% 43% 45% 47% 43% 32% 30% 37% 40% 43% 42% 39% 40% 37% 35% 43% 52% 50% 36% 40% 29%

Neither satisfied nor          98 53 45 25 18 23 15 8 9 16 26 28 15 13 29 18 6 5 8 9 7 11 4
dissatisfied (50) 6% 7% 5% 9% 7% 7% 6% 3% 3% 4% 5% 8% 6% 9% 12% 5% 4% 7% 6% 5% 4% 5% 4%

Fairly dissatisfied            75 35 40 18 18 17 9 5 8 16 24 12 13 9 20 18 9 2 3 4 7 8 4
(25) 5% 4% 5% 7% 7% 5% 4% 2% 3% 4% 5% 4% 5% 7% 8% 5% 5% 3% 2% 2% 4% 4% 4%

Very dissatisfied (0) 31 10 22 7 6 10 3 3 1 9 6 4 3 10 9 7 1 1 1 1 4 2 5
2% 1% 3% 3% 2% 3% 1% 1% * 2% 1% 1% 1% 7% 4% 2% 1% 1% 1% 1% 3% 1% 5%

SATISFIED                    1456 709 748 216 226 262 232 217 304 395 425 296 236 105 188 334 153 68 130 161 147 187 88
88% 88% 88% 81% 84% 84% 90% 93% 94% 91% 88% 87% 88% 76% 76% 88% 90% 90% 91% 92% 89% 90% 88%

DISSATISFIED                  107 45 61 26 24 27 12 8 9 25 30 16 16 19 29 25 10 3 4 6 11 10 9
6% 6% 7% 10% 9% 9% 5% 3% 3% 6% 6% 5% 6% 14% 12% 7% 6% 4% 3% 3% 7% 5% 9%

Mean Score                  81.77 81.37 82.15 76.62 77.92 77.28 82.56 87.27 88.95 84.19 82.38 81.20 81.85 73.19 74.45 82.80 84.70 83.01 82.04 82.28 82.97 83.47 83.17

Standard Deviation          22.57 21.38 23.64 25.05 24.11 24.35 20.70 19.45 17.62 21.90 21.91 20.99 21.64 29.68 26.79 22.74 21.17 20.00 17.94 18.46 23.34 20.78 26.31

Standard Error              0.554 0.796 0.771 1.720 1.406 1.355 1.274 1.317 0.942 1.213 1.025 1.048 1.442 1.869 1.436 1.167 1.614 2.650 1.776 1.403 2.047 1.508 2.520

Error Variance              0.307 0.633 0.595 2.959 1.978 1.836 1.624 1.735 0.887 1.471 1.051 1.099 2.081 3.494 2.062 1.361 2.606 7.020 3.155 1.969 4.189 2.274 6.351

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07



JN-45105844

Lifestyle and Attitudes Survey
Table 12 Page 15

Q5 How satisfied are you with this aspect of your life?
Feeling part of a community

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 317 122 195 40 46 47 40 57 88 99 89 50 51 28 38 71 36 23 22 27 36 41 24
19% 15% 23% 15% 17% 15% 15% 24% 27% 23% 18% 15% 19% 21% 16% 19% 21% 31% 16% 15% 22% 19% 23%

Fairly satisfied (75) 683 331 352 101 100 131 118 94 138 148 185 159 129 61 104 137 64 31 64 73 78 91 40
41% 41% 41% 38% 37% 42% 45% 40% 43% 34% 38% 47% 48% 45% 42% 36% 38% 41% 45% 42% 47% 44% 40%

Neither satisfied nor         464 260 204 93 84 93 73 62 59 144 145 94 59 21 70 108 52 15 41 55 38 55 29
dissatisfied (50) 28% 32% 24% 35% 31% 30% 28% 27% 18% 33% 30% 28% 22% 16% 29% 29% 31% 20% 29% 31% 23% 27% 29%

Fairly dissatisfied           145 65 80 25 29 28 21 16 26 33 43 27 23 19 25 44 14 5 13 17 10 12 4
(25) 9% 8% 9% 9% 11% 9% 8% 7% 8% 8% 9% 8% 9% 14% 10% 12% 9% 7% 9% 9% 6% 6% 4%

Very dissatisfied (0) 51 29 22 7 9 11 8 5 10 12 18 10 5 6 8 16 3 1 1 4 2 9 4
3% 4% 3% 3% 3% 4% 3% 2% 3% 3% 4% 3% 2% 4% 3% 4% 2% 2% 1% 2% 1% 4% 4%

SATISFIED                    1000 453 547 141 146 179 158 150 226 247 274 210 180 89 142 208 100 54 86 100 114 132 64
60% 56% 64% 53% 54% 57% 61% 65% 70% 57% 57% 62% 67% 65% 58% 55% 59% 72% 61% 57% 69% 63% 63%

DISSATISFIED                  196 93 102 32 39 39 29 21 36 45 62 36 28 24 34 60 18 7 14 21 13 21 8
12% 12% 12% 12% 14% 13% 11% 9% 11% 10% 13% 11% 11% 18% 14% 16% 11% 9% 10% 12% 8% 10% 8%

Mean Score                  66.13 64.03 68.12 63.29 63.41 64.11 65.44 69.39 70.89 66.58 64.70 65.70 68.47 66.23 64.05 63.42 66.87 72.93 66.36 64.53 70.53 66.99 68.49

Standard Deviation          24.61 24.02 25.01 23.72 25.27 24.30 23.59 24.11 25.45 24.87 25.29 23.18 23.30 27.19 24.62 26.47 24.21 24.30 22.20 23.47 22.20 24.91 25.13

Standard Error              0.604 0.894 0.817 1.633 1.474 1.352 1.452 1.633 1.362 1.377 1.183 1.158 1.553 1.720 1.320 1.360 1.846 3.218 2.198 1.784 1.954 1.807 2.407

Error Variance              0.365 0.799 0.668 2.668 2.172 1.828 2.108 2.667 1.856 1.897 1.400 1.340 2.413 2.957 1.742 1.849 3.407 10.355 4.831 3.183 3.820 3.267 5.794

Don’t Know                      1 - 1 1 - - - - * - - - - 1 - * - - - - 1 - -
* - * * - - - - * - - - - 1% - * - - - - 1% - -
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Q5 How satisfied are you with this aspect of your life?
The area in which you live

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 656 305 351 82 99 123 99 91 162 192 186 128 99 51 82 164 74 32 47 55 75 85 42
40% 38% 41% 31% 37% 40% 38% 39% 50% 44% 39% 37% 37% 37% 33% 43% 44% 43% 33% 31% 45% 41% 41%

Fairly satisfied (75) 713 368 346 123 118 136 112 110 113 180 213 156 111 54 104 156 69 39 65 88 70 84 40
43% 46% 40% 46% 44% 44% 43% 47% 35% 41% 44% 46% 42% 39% 42% 41% 41% 51% 46% 50% 42% 40% 39%

Neither satisfied nor         150 76 74 33 27 26 26 18 20 38 41 31 28 12 28 28 17 2 18 16 13 17 10
dissatisfied (50) 9% 9% 9% 12% 10% 8% 10% 8% 6% 9% 9% 9% 10% 9% 12% 7% 10% 3% 13% 9% 8% 8% 10%

Fairly dissatisfied           100 43 58 20 19 19 18 9 16 19 32 15 23 11 22 21 9 2 8 10 8 16 5
(25) 6% 5% 7% 7% 7% 6% 7% 4% 5% 4% 7% 4% 9% 8% 9% 5% 5% 3% 5% 6% 5% 8% 5%

Very dissatisfied (0) 41 15 25 8 6 6 4 6 10 7 9 11 6 9 10 9 1 - 4 6 1 6 4
2% 2% 3% 3% 2% 2% 2% 2% 3% 2% 2% 3% 2% 6% 4% 2% 1% - 3% 3% * 3% 4%

SATISFIED                    1370 673 697 205 217 259 211 201 276 372 399 283 210 105 186 320 143 71 112 143 145 169 82
82% 83% 82% 77% 81% 83% 81% 86% 86% 85% 83% 83% 79% 77% 76% 85% 84% 94% 79% 82% 87% 81% 81%

DISSATISFIED                  141 58 83 28 25 26 22 14 26 26 40 26 29 20 32 29 10 2 12 16 9 23 9
8% 7% 10% 11% 9% 8% 9% 6% 8% 6% 8% 8% 11% 15% 13% 8% 6% 3% 8% 9% 5% 11% 9%

Mean Score                  77.76 78.02 77.50 73.60 76.55 78.11 77.30 79.18 81.19 80.46 77.90 77.46 75.75 73.29 73.06 79.52 80.35 83.57 75.19 75.19 81.58 76.95 77.33

Standard Deviation          24.19 22.94 25.33 25.09 24.20 23.73 23.80 22.49 24.94 22.34 23.54 24.05 25.21 29.27 26.96 23.81 21.83 16.91 24.25 24.18 20.82 25.97 25.98

Standard Error              0.594 0.854 0.827 1.723 1.412 1.321 1.465 1.524 1.333 1.237 1.101 1.201 1.680 1.844 1.445 1.221 1.664 2.240 2.401 1.838 1.826 1.884 2.488

Error Variance              0.352 0.729 0.683 2.969 1.993 1.744 2.146 2.321 1.777 1.531 1.212 1.442 2.824 3.401 2.088 1.492 2.770 5.017 5.765 3.378 3.334 3.549 6.191
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Q5 How satisfied are you with this aspect of your life?
Your future financial security

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 315 144 171 37 46 42 47 52 90 124 85 49 42 15 40 66 34 19 27 29 42 42 16
19% 18% 20% 14% 17% 13% 18% 22% 28% 28% 18% 14% 16% 11% 16% 18% 20% 26% 19% 17% 25% 20% 16%

Fairly satisfied (75) 760 379 381 106 115 143 106 120 169 193 236 172 109 50 105 177 69 30 71 78 73 109 50
46% 47% 45% 40% 43% 46% 41% 52% 53% 44% 49% 51% 41% 37% 42% 47% 40% 39% 50% 45% 44% 52% 49%

Neither satisfied nor         324 171 154 74 61 66 55 35 33 72 96 64 66 26 62 65 41 19 21 31 32 36 16
dissatisfied (50) 20% 21% 18% 28% 23% 21% 21% 15% 10% 16% 20% 19% 25% 19% 25% 17% 24% 26% 15% 18% 19% 17% 15%

Fairly dissatisfied           181 79 102 34 33 42 37 13 23 36 44 38 34 30 26 50 22 6 17 24 12 12 12
(25) 11% 10% 12% 13% 12% 13% 14% 6% 7% 8% 9% 11% 13% 22% 11% 13% 13% 8% 12% 14% 7% 6% 12%

Very dissatisfied (0) 75 34 41 12 13 18 13 13 5 9 21 16 13 16 13 17 3 1 6 13 5 9 8
5% 4% 5% 5% 5% 6% 5% 6% 2% 2% 4% 5% 5% 12% 5% 5% 2% 1% 5% 7% 3% 4% 8%

SATISFIED                    1075 523 553 144 161 185 153 172 259 317 320 221 152 65 144 243 102 49 98 107 115 151 66
65% 65% 65% 54% 60% 60% 59% 74% 81% 73% 67% 65% 57% 47% 59% 64% 60% 65% 69% 61% 69% 72% 65%

DISSATISFIED                  256 113 143 46 46 59 51 26 27 45 64 54 47 45 39 68 25 7 23 37 17 21 20
15% 14% 17% 17% 17% 19% 19% 11% 9% 10% 13% 16% 18% 33% 16% 18% 15% 9% 16% 21% 10% 10% 19%

Mean Score                  65.99 66.11 65.87 61.57 63.75 62.10 63.21 69.80 74.77 72.25 66.64 64.71 62.68 53.41 63.39 64.95 66.08 70.08 66.81 62.37 70.58 69.53 63.42

Standard Deviation          26.24 25.42 27.02 25.89 26.69 26.60 27.59 25.79 22.49 24.58 25.21 25.54 26.46 30.41 26.28 26.66 24.94 23.78 26.45 28.50 24.94 24.48 28.25

Standard Error              0.645 0.947 0.884 1.786 1.557 1.482 1.701 1.747 1.204 1.363 1.179 1.277 1.772 1.920 1.411 1.369 1.907 3.150 2.619 2.167 2.204 1.776 2.706

Error Variance              0.416 0.896 0.781 3.191 2.423 2.197 2.894 3.052 1.449 1.859 1.391 1.631 3.140 3.685 1.990 1.875 3.638 9.923 6.857 4.695 4.858 3.154 7.322

Don’t Know                      5 * 5 2 - 1 * - 2 2 - 1 2 * * 1 1 - - - 3 - -
* * 1% 1% - * * - 1% * - * 1% * * * 1% - - - 2% - -
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Q5 How satisfied are you with this aspect of your life?
Leisure activities / hobbies

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 471 265 206 89 54 80 68 66 114 154 141 91 57 28 58 109 55 27 37 39 57 58 33
28% 33% 24% 33% 20% 26% 26% 28% 35% 35% 29% 27% 21% 20% 23% 29% 33% 35% 26% 22% 34% 28% 32%

Fairly satisfied (75) 768 372 395 100 129 149 122 126 142 187 227 158 130 66 115 173 79 31 74 91 74 99 33
46% 46% 46% 37% 48% 48% 47% 54% 44% 43% 47% 46% 49% 48% 47% 46% 46% 41% 52% 52% 44% 47% 32%

Neither satisfied nor         273 117 156 46 53 53 52 24 46 57 70 64 61 22 48 51 28 12 23 36 22 32 20
dissatisfied (50) 16% 15% 18% 17% 20% 17% 20% 10% 14% 13% 14% 19% 23% 16% 20% 14% 17% 16% 16% 20% 13% 16% 20%

Fairly dissatisfied           112 40 72 22 22 24 16 12 16 31 33 24 12 12 21 34 6 4 2 8 10 17 12
(25) 7% 5% 8% 8% 8% 8% 6% 5% 5% 7% 7% 7% 5% 9% 9% 9% 4% 5% 1% 4% 6% 8% 12%

Very dissatisfied (0) 32 10 22 7 10 5 1 6 3 6 10 3 7 6 4 10 1 2 6 2 2 2 3
2% 1% 3% 3% 4% 2% 1% 2% 1% 1% 2% 1% 3% 5% 2% 3% 1% 2% 4% 1% 1% 1% 3%

SATISFIED                    1239 637 601 188 183 229 190 192 256 341 368 248 187 94 173 282 134 58 111 129 131 157 65
75% 79% 70% 71% 68% 74% 73% 82% 80% 78% 77% 73% 70% 69% 70% 75% 79% 77% 78% 74% 79% 75% 65%

DISSATISFIED                  144 50 94 29 32 29 18 17 19 36 43 27 19 19 25 43 7 6 8 10 11 19 15
9% 6% 11% 11% 12% 9% 7% 7% 6% 8% 9% 8% 7% 14% 10% 11% 4% 7% 5% 5% 7% 9% 15%

Mean Score                  73.15 76.14 70.32 72.87 68.25 72.00 73.07 75.26 77.08 76.07 73.81 72.70 70.38 67.96 70.40 72.43 76.72 75.63 73.55 72.42 76.59 73.19 69.69

Standard Deviation          23.58 22.20 24.50 26.05 24.81 23.39 21.73 22.47 22.09 23.54 23.61 22.67 22.79 26.10 23.68 25.07 20.79 24.06 23.22 20.82 22.47 23.15 28.16

Standard Error              0.580 0.827 0.801 1.802 1.452 1.302 1.338 1.522 1.182 1.306 1.106 1.134 1.520 1.654 1.271 1.289 1.585 3.187 2.299 1.588 1.986 1.680 2.697

Error Variance              0.336 0.685 0.642 3.248 2.109 1.694 1.789 2.316 1.398 1.705 1.222 1.285 2.309 2.737 1.616 1.662 2.513 10.158 5.285 2.521 3.945 2.821 7.274

Don’t Know                      5 2 3 3 2 - - - * 1 1 1 - 2 1 2 - - - 1 2 - -
* * * 1% 1% - - - * * * * - 2% * * - - - 1% 1% - -
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Q5 How satisfied are you with this aspect of your life?

Base: All adults 16+ in England

�                                                                 
Your day- Your

to-day ability to
activities influence Your Your house

Your (including what personal / flat / Feeling The area in Your future Leisure
standard of work or happens in relationshi Achieving accommodati part of a which you financial activities

living Your health studies) your life ps your goals on community live security / hobbies

Total (unwtd.)                    1661 1661 1661 1661 1661 1661 1661 1661 1661 1661 1661
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                      1661 1661 1661 1661 1661 1661 1661 1661 1661 1661 1661
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very satisfied (100) 542 551 422 351 956 319 793 317 656 315 471
33% 33% 25% 21% 58% 19% 48% 19% 40% 19% 28%

Fairly satisfied (75) 892 754 897 857 521 847 664 683 713 760 768
54% 45% 54% 52% 31% 51% 40% 41% 43% 46% 46%

Neither satisfied nor              141 151 232 296 105 347 98 464 150 324 273
dissatisfied (50) 8% 9% 14% 18% 6% 21% 6% 28% 9% 20% 16%

Fairly dissatisfied                 70 146 86 129 44 121 75 145 100 181 112
(25) 4% 9% 5% 8% 3% 7% 5% 9% 6% 11% 7%

Very dissatisfied (0) 16 60 24 25 32 25 31 51 41 75 32
1% 4% 1% 1% 2% 1% 2% 3% 2% 5% 2%

SATISFIED                         1433 1305 1319 1208 1477 1166 1456 1000 1370 1075 1239
86% 79% 79% 73% 89% 70% 88% 60% 82% 65% 75%

DISSATISFIED                        87 206 110 154 75 146 107 196 141 256 144
5% 12% 7% 9% 5% 9% 6% 12% 8% 15% 9%

Mean Score                       78.17 73.94 74.19 70.82 85.09 69.80 81.77 66.13 77.76 65.99 73.15

Standard Deviation               20.21 26.16 21.35 22.47 21.71 22.15 22.57 24.61 24.19 26.24 23.58

Standard Error                   0.496 0.642 0.524 0.552 0.533 0.544 0.554 0.604 0.594 0.645 0.580

Error Variance                   0.246 0.412 0.275 0.305 0.284 0.296 0.307 0.365 0.352 0.416 0.336

Refused                              - - - - 2 - - - - - -
- - - - * - - - - - -

Don’t Know                           - - * 3 2 3 - 1 - 5 5
- - * * * * - * - * *
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Q6 Level of agreement with statements
In general I feel very positive about myself

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Definitely agree (100) 534 255 279 76 91 93 64 79 130 152 156 101 89 36 93 141 40 38 38 41 48 70 25
32% 32% 33% 29% 34% 30% 25% 34% 40% 35% 33% 30% 33% 26% 38% 37% 24% 50% 27% 24% 29% 33% 25%

Tend to agree (75) 777 407 370 139 131 145 125 100 138 202 233 165 122 55 104 162 89 31 71 99 77 96 48
47% 50% 43% 52% 49% 47% 48% 43% 43% 46% 48% 49% 46% 41% 42% 43% 53% 41% 50% 57% 46% 46% 47%

Neither agree nor             231 96 135 32 31 55 50 31 31 64 62 46 33 27 34 46 27 3 24 23 26 30 18
disagree (50) 14% 12% 16% 12% 11% 18% 19% 13% 10% 15% 13% 13% 12% 20% 14% 12% 16% 4% 17% 13% 16% 14% 18%

Tend to disagree (25) 91 33 57 15 13 13 15 19 16 15 19 22 21 13 11 25 12 3 7 9 13 6 5
5% 4% 7% 6% 5% 4% 6% 8% 5% 4% 4% 6% 8% 9% 5% 7% 7% 3% 5% 5% 8% 3% 5%

Definitely disagree            28 16 13 4 4 5 5 4 6 3 11 7 3 5 3 4 1 2 2 3 3 6 4
(0) 2% 2% 1% 1% 1% 2% 2% 2% 2% 1% 2% 2% 1% 4% 1% 1% 1% 2% 2% 2% 2% 3% 4%

Not applicable (0) * - * - * - - - - - - - - * * - - - - - - - -
* - * - * - - - - - - - - * * - - - - - - - -

AGREE                        1310 662 649 215 222 238 189 179 268 353 389 266 211 91 197 303 129 68 109 141 125 166 73
79% 82% 76% 81% 82% 77% 73% 77% 83% 81% 81% 78% 79% 67% 80% 80% 76% 90% 77% 80% 75% 80% 72%

DISAGREE                      119 49 70 19 16 18 21 23 22 19 30 29 23 18 14 28 13 4 9 12 15 12 10
7% 6% 8% 7% 6% 6% 8% 10% 7% 4% 6% 8% 9% 13% 6% 7% 8% 6% 7% 7% 9% 6% 9%

Mean Score                  75.54 76.40 74.72 75.12 77.21 74.75 71.84 74.74 78.80 77.69 76.25 74.30 75.63 69.01 77.58 77.29 72.80 83.11 73.80 73.85 73.25 76.08 70.92

Standard Deviation          22.83 21.96 23.60 22.00 21.88 22.26 23.04 24.51 23.01 20.86 22.52 23.32 23.15 26.67 22.69 22.86 21.62 21.97 22.10 21.18 23.76 23.28 25.14

Standard Error              0.560 0.817 0.771 1.511 1.276 1.239 1.418 1.660 1.232 1.156 1.054 1.165 1.543 1.683 1.216 1.173 1.648 2.910 2.188 1.611 2.084 1.693 2.408

Error Variance              0.314 0.668 0.594 2.282 1.628 1.534 2.011 2.756 1.517 1.335 1.110 1.356 2.382 2.834 1.479 1.375 2.717 8.470 4.788 2.594 4.343 2.868 5.800

Don’t Know                      1 - 1 - - - - - 1 - - - - 1 - - - - - - - 1 -
* - * - - - - - * - - - - * - - - - - - - * -
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Q6 Level of agreement with statements
I spend a lot of time worrying about things

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Definitely agree (100) 239 69 170 47 45 50 38 28 31 49 66 42 60 23 35 48 23 8 21 23 22 37 21
14% 9% 20% 18% 17% 16% 14% 12% 10% 11% 14% 12% 22% 17% 14% 13% 14% 11% 15% 13% 13% 18% 21%

Tend to agree (75) 390 173 218 75 74 71 56 56 58 83 117 90 59 41 69 87 45 16 31 43 35 42 23
23% 21% 25% 28% 28% 23% 22% 24% 18% 19% 24% 26% 22% 30% 28% 23% 27% 21% 22% 25% 21% 20% 23%

Neither agree nor             268 143 125 49 42 54 46 35 42 74 87 53 36 18 43 61 31 11 24 25 26 35 13
disagree (50) 16% 18% 15% 19% 16% 17% 18% 15% 13% 17% 18% 16% 13% 14% 17% 16% 18% 14% 17% 14% 15% 17% 13%

Tend to disagree (25) 402 212 190 54 56 81 60 63 88 125 108 86 59 24 56 85 48 14 28 46 48 51 27
24% 26% 22% 20% 21% 26% 23% 27% 27% 29% 22% 25% 22% 17% 23% 23% 29% 18% 19% 26% 29% 24% 27%

Definitely disagree           349 203 146 40 49 54 56 48 101 104 99 66 53 27 42 93 20 27 37 35 35 41 17
(0) 21% 25% 17% 15% 18% 17% 22% 21% 32% 24% 21% 19% 20% 20% 17% 25% 12% 36% 26% 20% 21% 20% 17%

Not applicable (0) 13 7 6 2 1 1 4 3 2 1 3 3 1 4 3 3 1 - 1 3 1 2 -
1% 1% 1% 1% * * 1% 1% 1% * 1% 1% 1% 3% 1% 1% 1% - 1% 2% 1% 1% -

AGREE                         629 241 388 122 120 121 94 84 89 131 183 132 119 64 103 135 69 24 52 67 57 79 44
38% 30% 45% 46% 45% 39% 36% 36% 28% 30% 38% 39% 45% 46% 42% 36% 41% 31% 37% 38% 34% 38% 44%

DISAGREE                      750 415 336 93 105 136 116 111 189 229 207 152 111 51 98 178 69 41 65 81 83 92 44
45% 51% 39% 35% 39% 44% 45% 48% 59% 53% 43% 45% 42% 37% 40% 47% 41% 54% 46% 46% 50% 44% 43%

Mean Score                  46.13 40.02 51.89 52.93 50.74 48.45 45.35 44.23 36.39 41.09 46.63 46.36 51.13 50.06 49.30 43.79 50.05 37.89 44.47 45.44 43.85 47.38 51.34

Standard Deviation          34.47 32.63 35.17 33.62 34.61 33.97 34.63 33.74 33.85 33.21 34.05 33.63 36.64 35.87 33.48 34.73 31.85 35.83 35.78 34.32 34.01 35.20 35.59

Standard Error              0.846 1.214 1.148 2.309 2.019 1.890 2.132 2.285 1.809 1.840 1.593 1.679 2.443 2.260 1.795 1.782 2.428 4.746 3.543 2.609 2.983 2.554 3.409

Error Variance              0.715 1.475 1.317 5.330 4.074 3.572 4.543 5.222 3.273 3.384 2.537 2.820 5.966 5.107 3.220 3.174 5.897 22.522 12.550 6.807 8.897 6.522 11.621
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Q6 Level of agreement with statements
I feel optimistic about my future

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Definitely agree (100) 407 187 220 75 84 78 49 52 70 131 121 76 58 23 67 109 36 29 21 35 39 50 23
24% 23% 26% 28% 31% 25% 19% 22% 22% 30% 25% 22% 22% 17% 27% 29% 21% 38% 15% 20% 23% 24% 23%

Tend to agree (75) 780 398 382 138 136 159 124 99 124 203 241 155 126 55 114 163 72 31 75 86 90 107 41
47% 49% 45% 52% 51% 51% 48% 42% 39% 47% 50% 46% 47% 40% 46% 43% 42% 42% 53% 49% 54% 51% 40%

Neither agree nor             308 146 162 28 37 52 54 48 88 70 79 73 53 33 42 57 47 9 35 36 25 35 21
disagree (50) 19% 18% 19% 10% 14% 17% 21% 21% 27% 16% 16% 21% 20% 24% 17% 15% 28% 12% 25% 21% 15% 17% 21%

Tend to disagree (25) 121 52 68 21 10 13 26 24 27 25 26 31 22 17 11 39 13 4 9 12 11 11 12
7% 6% 8% 8% 4% 4% 10% 10% 8% 6% 5% 9% 8% 13% 5% 10% 7% 5% 6% 7% 6% 5% 12%

Definitely disagree            39 21 18 4 2 8 6 9 10 5 13 5 8 8 8 8 2 2 2 6 2 6 3
(0) 2% 3% 2% 2% 1% 3% 2% 4% 3% 1% 3% 1% 3% 6% 3% 2% 1% 3% 1% 3% 1% 3% 3%

Not applicable (0) 5 2 3 1 - - - 1 3 1 1 1 1 1 2 2 - - - 1 - - -
* * * * - - - * 1% * * * * 1% 1% 1% - - - * - - -

AGREE                        1187 585 602 212 219 237 173 151 194 334 361 231 184 77 181 272 107 60 96 121 129 157 64
71% 73% 70% 80% 82% 76% 67% 65% 60% 77% 75% 68% 69% 57% 73% 72% 63% 80% 68% 69% 77% 75% 63%

DISAGREE                      160 73 87 25 11 21 32 33 37 29 39 36 30 25 19 46 15 6 10 18 13 16 16
10% 9% 10% 9% 4% 7% 12% 14% 11% 7% 8% 11% 11% 19% 8% 12% 9% 8% 7% 10% 8% 8% 16%

Mean Score                  70.89 70.93 70.85 74.01 77.06 72.93 67.79 67.07 66.44 74.63 72.26 69.34 68.90 61.85 72.07 71.36 68.68 76.74 68.49 68.68 72.95 72.17 66.75

Standard Deviation          24.13 23.70 24.55 23.40 20.06 22.67 23.97 26.64 25.85 22.50 23.52 23.86 24.74 27.84 24.95 25.74 22.84 24.98 20.58 24.41 21.64 23.09 26.61

Standard Error              0.593 0.883 0.802 1.607 1.172 1.261 1.478 1.808 1.382 1.248 1.101 1.192 1.649 1.757 1.343 1.321 1.742 3.308 2.037 1.856 1.898 1.675 2.549

Error Variance              0.351 0.780 0.642 2.582 1.373 1.591 2.185 3.271 1.910 1.557 1.213 1.420 2.719 3.088 1.804 1.744 3.034 10.946 4.151 3.444 3.604 2.806 6.496

Don’t Know                      2 1 1 - 1 - * 1 - 1 1 - - * 2 - - - - - - - -
* * * - * - * * - * * - - * 1% - - - - - - - -
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Q6 Level of agreement with statements
I generally feel that what I do in life is valuable and worthwhile

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Definitely agree (100) 471 203 268 80 78 74 65 75 99 125 127 93 90 37 79 112 32 33 43 33 49 62 26
28% 25% 31% 30% 29% 24% 25% 32% 31% 29% 26% 27% 34% 27% 32% 30% 19% 44% 31% 19% 30% 30% 26%

Tend to agree (75) 804 417 387 125 135 168 132 99 145 228 232 158 127 59 115 181 87 27 59 100 84 103 49
48% 52% 45% 47% 50% 54% 51% 43% 45% 52% 48% 46% 48% 43% 47% 48% 52% 36% 42% 57% 50% 49% 48%

Neither agree nor             271 126 145 45 39 55 45 41 46 58 83 68 34 27 39 47 35 11 29 28 29 38 13
disagree (50) 16% 16% 17% 17% 14% 18% 17% 18% 14% 13% 17% 20% 13% 20% 16% 13% 21% 14% 20% 16% 18% 18% 13%

Tend to disagree (25) 90 46 44 15 13 9 14 14 25 22 29 15 14 11 9 31 13 1 7 12 3 4 11
5% 6% 5% 6% 5% 3% 6% 6% 8% 5% 6% 4% 5% 8% 3% 8% 8% 2% 5% 7% 2% 2% 11%

Definitely disagree            18 12 7 1 3 5 3 3 4 1 8 5 2 2 1 6 2 3 1 2 1 1 1
(0) 1% 1% 1% * 1% 1% 1% 1% 1% * 2% 2% 1% 1% * 2% 1% 4% 1% 1% 1% * 1%

Not applicable (0) 6 2 4 - - 1 - 1 3 1 2 1 - 1 3 1 - - 1 - - - -
* * * - - * - * 1% * 1% * - 1% 1% * - - 1% - - - -

AGREE                        1275 620 655 205 213 242 197 174 244 353 358 251 217 96 194 293 119 60 103 133 133 165 75
77% 77% 77% 77% 79% 78% 76% 75% 76% 81% 74% 74% 81% 70% 79% 78% 70% 80% 72% 76% 80% 79% 74%

DISAGREE                      109 58 50 16 16 13 18 17 29 23 37 20 16 13 9 36 15 5 9 14 4 5 12
7% 7% 6% 6% 6% 4% 7% 7% 9% 5% 8% 6% 6% 9% 4% 10% 9% 6% 6% 8% 2% 2% 12%

Mean Score                  74.22 73.24 75.14 75.19 75.33 73.85 73.21 74.33 73.58 75.88 72.64 73.27 77.03 71.37 76.15 73.91 69.73 78.40 73.37 71.50 76.72 76.70 71.77

Standard Deviation          22.28 22.19 22.33 21.42 21.46 20.75 21.71 23.66 24.47 20.53 23.24 22.52 21.58 24.14 21.80 23.82 22.07 25.41 23.84 21.02 19.26 19.15 24.33

Standard Error              0.547 0.826 0.729 1.471 1.254 1.155 1.336 1.603 1.308 1.137 1.087 1.126 1.439 1.521 1.170 1.222 1.683 3.366 2.361 1.598 1.689 1.389 2.330

Error Variance              0.299 0.683 0.531 2.164 1.572 1.333 1.786 2.568 1.710 1.293 1.182 1.268 2.070 2.312 1.369 1.494 2.832 11.329 5.572 2.555 2.852 1.930 5.430

Don’t Know                      1 1 - - 1 - - - - - - 1 - - 1 - - - - - - - -
* * - - * - - - - - - * - - * - - - - - - - -
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Q6 Level of agreement with statements
I generally plan and prepare for the future

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Definitely agree (100) 402 177 225 68 76 68 52 64 74 128 117 73 63 20 74 88 36 17 29 31 44 62 21
24% 22% 26% 26% 28% 22% 20% 27% 23% 29% 24% 22% 24% 15% 30% 23% 21% 22% 20% 17% 27% 30% 21%

Tend to agree (75) 712 348 363 101 113 141 124 102 131 202 230 137 95 47 115 155 78 33 61 80 75 79 37
43% 43% 43% 38% 42% 45% 48% 44% 41% 46% 48% 40% 36% 35% 47% 41% 46% 43% 43% 45% 45% 38% 37%

Neither agree nor             261 152 109 48 44 43 43 32 50 67 72 56 42 24 31 57 28 9 27 28 29 33 18
disagree (50) 16% 19% 13% 18% 17% 14% 17% 14% 16% 15% 15% 16% 16% 18% 13% 15% 17% 12% 19% 16% 18% 16% 18%

Tend to disagree (25) 200 86 115 28 22 47 31 28 44 30 46 54 43 27 21 54 20 12 12 29 16 22 15
12% 11% 13% 11% 8% 15% 12% 12% 14% 7% 10% 16% 16% 20% 8% 14% 12% 16% 8% 17% 9% 11% 15%

Definitely disagree            79 42 37 20 13 12 9 7 19 8 15 18 21 17 4 21 6 4 14 8 2 10 10
(0) 5% 5% 4% 7% 5% 4% 3% 3% 6% 2% 3% 5% 8% 13% 2% 6% 4% 5% 10% 4% 1% 5% 10%

Not applicable (0) 7 2 5 2 - 1 1 - 3 - 1 2 3 1 1 3 - 1 - - - 2 -
* * 1% 1% - * * - 1% - * 1% 1% 1% * 1% - 2% - - - 1% -

AGREE                        1114 525 589 169 189 209 176 166 205 330 347 211 158 67 189 243 115 49 89 110 119 141 58
67% 65% 69% 63% 70% 67% 68% 71% 64% 76% 72% 62% 59% 49% 77% 64% 68% 65% 63% 63% 72% 68% 58%

DISAGREE                      279 128 152 48 36 58 40 35 63 38 61 71 64 45 25 75 27 16 25 37 18 32 25
17% 16% 18% 18% 13% 19% 15% 15% 20% 9% 13% 21% 24% 33% 10% 20% 16% 21% 18% 21% 11% 15% 25%

Mean Score                  67.21 66.36 68.01 65.60 70.12 66.53 67.15 70.00 64.79 73.65 70.06 64.00 62.29 54.26 73.55 65.08 67.43 64.20 64.05 63.69 71.66 69.02 61.02

Standard Deviation          27.97 27.45 28.43 30.04 27.27 27.50 25.92 26.66 29.51 23.66 25.49 29.05 31.40 32.03 24.42 29.38 26.24 30.11 29.58 27.45 23.96 28.90 31.24

Standard Error              0.686 1.022 0.928 2.063 1.591 1.530 1.595 1.805 1.577 1.311 1.192 1.451 2.093 2.018 1.309 1.507 2.001 3.988 2.929 2.087 2.101 2.097 2.992

Error Variance              0.471 1.044 0.861 4.256 2.530 2.341 2.545 3.260 2.488 1.718 1.422 2.104 4.382 4.072 1.714 2.271 4.002 15.907 8.579 4.354 4.415 4.397 8.953
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Q6 Level of agreement with statements
I find it hard to be hopeful about the future of the world

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Definitely agree (100) 233 100 133 20 23 36 33 43 78 49 65 51 46 22 30 61 18 14 20 26 20 35 10
14% 12% 16% 7% 8% 12% 13% 19% 24% 11% 14% 15% 17% 16% 12% 16% 10% 19% 14% 15% 12% 17% 10%

Tend to agree (75) 493 248 245 85 65 80 82 67 114 117 140 113 77 46 71 87 53 32 41 52 56 64 38
30% 31% 29% 32% 24% 26% 31% 29% 35% 27% 29% 33% 29% 33% 29% 23% 31% 42% 29% 29% 34% 31% 37%

Neither agree nor             389 194 195 76 74 76 64 41 58 87 112 80 76 34 67 83 46 7 35 42 36 42 30
disagree (50) 23% 24% 23% 29% 28% 24% 25% 18% 18% 20% 23% 24% 28% 25% 27% 22% 27% 10% 25% 24% 22% 20% 30%

Tend to disagree (25) 356 172 185 53 71 86 55 45 47 133 102 55 43 22 51 97 34 15 27 42 29 48 12
21% 21% 22% 20% 26% 28% 21% 19% 15% 31% 21% 16% 16% 16% 21% 26% 20% 20% 19% 24% 18% 23% 12%

Definitely disagree           179 88 90 29 32 31 26 37 23 49 56 39 24 11 23 48 16 7 17 13 25 20 11
(0) 11% 11% 11% 11% 12% 10% 10% 16% 7% 11% 12% 11% 9% 8% 9% 13% 10% 9% 12% 7% 15% 9% 11%

Not applicable (0) 8 4 3 4 2 1 1 - 1 - 4 2 2 - 2 3 2 - 2 - - - -
* 1% * 1% 1% * * - * - 1% 1% 1% - 1% 1% 1% - 1% - - - -

AGREE                         726 347 378 105 88 116 114 110 192 165 206 164 122 68 101 147 70 46 62 78 76 98 48
44% 43% 44% 39% 33% 37% 44% 47% 60% 38% 43% 48% 46% 50% 41% 39% 42% 61% 44% 44% 46% 47% 47%

DISAGREE                      535 260 275 82 104 117 80 82 70 182 158 94 66 34 74 145 50 22 43 55 54 68 23
32% 32% 32% 31% 38% 38% 31% 35% 22% 42% 33% 28% 25% 25% 30% 38% 30% 29% 31% 32% 32% 33% 23%

Mean Score                  53.47 52.80 54.09 50.55 47.35 50.21 53.79 53.77 63.61 49.03 52.50 55.73 57.08 58.31 53.08 50.62 52.66 60.65 53.30 55.03 52.60 55.47 55.83

Standard Deviation          30.68 30.26 31.08 28.61 29.06 29.78 29.77 33.97 30.47 30.35 31.09 30.87 30.02 29.37 29.44 32.29 29.11 31.49 31.23 29.52 31.42 31.03 28.21

Standard Error              0.754 1.127 1.016 1.965 1.701 1.660 1.835 2.306 1.629 1.684 1.456 1.541 2.006 1.858 1.585 1.657 2.226 4.171 3.092 2.244 2.756 2.257 2.702

Error Variance              0.568 1.270 1.033 3.862 2.892 2.755 3.369 5.317 2.654 2.834 2.120 2.376 4.023 3.451 2.512 2.744 4.957 17.395 9.560 5.037 7.596 5.095 7.302

Don’t Know                      3 1 2 - 2 1 * 1 - 1 1 - 1 1 2 - 1 - - - - 1 -
* * * - 1% * * * - * * - * 1% 1% - 1% - - - - * -

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07
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Q6 Level of agreement with statements
I draw comfort and strength from my religious beliefs

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Definitely agree (100) 275 103 172 24 41 42 28 50 89 84 70 43 52 26 73 66 21 15 14 28 18 32 8
17% 13% 20% 9% 15% 14% 11% 22% 28% 19% 15% 13% 20% 19% 30% 17% 12% 19% 10% 16% 11% 15% 8%

Tend to agree (75) 280 121 159 40 41 47 41 47 64 73 67 59 51 31 56 56 29 13 24 21 31 38 12
17% 15% 19% 15% 15% 15% 16% 20% 20% 17% 14% 17% 19% 22% 23% 15% 17% 17% 17% 12% 18% 18% 12%

Neither agree nor             355 172 183 61 67 61 60 54 51 98 111 63 55 28 41 72 37 8 36 32 51 49 29
disagree (50) 21% 21% 21% 23% 25% 19% 23% 23% 16% 22% 23% 18% 21% 21% 17% 19% 22% 10% 26% 18% 30% 24% 29%

Tend to disagree (25) 149 66 83 27 26 32 25 15 24 40 50 31 18 11 11 27 20 7 13 19 17 23 14
9% 8% 10% 10% 10% 10% 10% 6% 8% 9% 10% 9% 7% 8% 4% 7% 12% 9% 9% 11% 10% 11% 14%

Definitely disagree           216 130 86 37 32 47 32 26 41 46 62 56 35 18 12 61 23 11 16 26 20 25 23
(0) 13% 16% 10% 14% 12% 15% 12% 11% 13% 10% 13% 16% 13% 13% 5% 16% 13% 15% 11% 15% 12% 12% 22%

Not applicable (0) 384 213 171 77 61 82 72 40 52 96 121 89 57 22 52 97 41 22 39 48 29 42 14
23% 26% 20% 29% 23% 26% 28% 17% 16% 22% 25% 26% 21% 16% 21% 26% 24% 30% 28% 28% 17% 20% 14%

AGREE                         555 224 331 64 82 89 69 98 154 157 137 102 103 56 130 122 50 28 37 50 49 70 20
33% 28% 39% 24% 31% 29% 26% 42% 48% 36% 28% 30% 39% 41% 53% 32% 30% 37% 26% 28% 30% 34% 20%

DISAGREE                      366 197 169 64 58 80 57 41 65 85 112 87 52 29 23 87 42 18 29 45 37 47 37
22% 24% 20% 24% 22% 26% 22% 18% 20% 20% 23% 26% 20% 21% 9% 23% 25% 24% 21% 26% 22% 23% 36%

Mean Score                  42.17 36.82 47.22 34.30 41.67 37.20 36.71 50.10 52.55 45.31 39.18 37.09 45.74 48.46 56.42 39.82 38.89 39.63 37.17 37.20 42.87 43.57 35.28

Standard Deviation          37.68 36.85 37.79 34.83 36.69 37.09 35.58 37.74 39.82 37.91 36.78 37.13 38.63 37.61 39.15 38.92 36.10 40.95 34.93 38.12 33.99 36.50 32.78

Standard Error              0.925 1.372 1.234 2.392 2.140 2.064 2.198 2.556 2.128 2.100 1.720 1.854 2.576 2.379 2.101 1.996 2.752 5.424 3.459 2.898 2.992 2.648 3.140

Error Variance              0.856 1.883 1.523 5.724 4.579 4.258 4.832 6.534 4.530 4.408 2.960 3.439 6.634 5.657 4.416 3.986 7.575 29.415 11.961 8.401 8.955 7.012 9.858

Don’t Know                      1 * 1 - - - 1 - - - - - - 1 * - - - - - 1 - -
* * * - - - * - - - - - - 1% * - - - - - * - -

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07
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Q6 Level of agreement with statements

Base: All adults 16+ in England

�                                         
I generally
feel that I find it I draw

In general I spend a what I do hard to be comfort and
I feel very lot of time I feel in life is I generally hopeful strength
positive worrying optimistic valuable plan and about the from my
about about about my and prepare for future of religious
myself things future worthwhile the future the world beliefs

Total (unwtd.)                    1661 1661 1661 1661 1661 1661 1661
100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                      1661 1661 1661 1661 1661 1661 1661
100% 100% 100% 100% 100% 100% 100%

Definitely agree (100) 534 239 407 471 402 233 275
32% 14% 24% 28% 24% 14% 17%

Tend to agree (75) 777 390 780 804 712 493 280
47% 23% 47% 48% 43% 30% 17%

Neither agree nor                  231 268 308 271 261 389 355
disagree (50) 14% 16% 19% 16% 16% 23% 21%

Tend to disagree (25) 91 402 121 90 200 356 149
5% 24% 7% 5% 12% 21% 9%

Definitely disagree                 28 349 39 18 79 179 216
(0) 2% 21% 2% 1% 5% 11% 13%

Not applicable (0) * 13 5 6 7 8 384
* 1% * * * * 23%

AGREE                             1310 629 1187 1275 1114 726 555
79% 38% 71% 77% 67% 44% 33%

DISAGREE                           119 750 160 109 279 535 366
7% 45% 10% 7% 17% 32% 22%

Mean Score                       75.54 46.13 70.89 74.22 67.21 53.47 42.17

Standard Deviation               22.83 34.47 24.13 22.28 27.97 30.68 37.68

Standard Error                   0.560 0.846 0.593 0.547 0.686 0.754 0.925

Error Variance                   0.314 0.715 0.351 0.299 0.471 0.568 0.856

Don’t Know                           1 - 2 1 - 3 1
* - * * - * *

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07
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Q7 How often felt like this over the past two weeks
You felt happy or contented

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                          33 18 15 4 6 8 4 5 6 7 9 8 5 3 10 5 - 1 4 2 1 7 1
2% 2% 2% 1% 2% 2% 1% 2% 2% 2% 2% 2% 2% 2% 4% 1% - 1% 3% 1% 1% 3% 1%

At least once                 104 47 56 18 16 17 26 14 13 25 25 24 17 13 23 22 8 - 11 4 12 17 7
6% 6% 7% 7% 6% 5% 10% 6% 4% 6% 5% 7% 6% 9% 9% 6% 5% - 8% 2% 7% 8% 7%

On a few days                 286 134 152 47 48 61 56 33 42 60 88 54 48 36 54 60 26 11 26 30 25 35 19
17% 17% 18% 18% 18% 19% 21% 14% 13% 14% 18% 16% 18% 27% 22% 16% 16% 15% 18% 17% 15% 17% 19%

Most days                     904 443 461 139 144 169 136 127 189 242 267 188 147 59 110 207 111 46 68 111 95 105 51
54% 55% 54% 52% 54% 54% 52% 54% 59% 56% 56% 55% 55% 43% 45% 55% 66% 61% 48% 63% 57% 51% 50%

Every day                     333 164 169 58 54 57 38 54 72 100 91 67 50 25 48 83 24 18 33 28 33 44 22
20% 20% 20% 22% 20% 18% 15% 23% 22% 23% 19% 20% 19% 18% 20% 22% 14% 23% 23% 16% 20% 21% 22%

Refused                         1 - 1 - 1 - - - - - 1 - - - 1 - - - - - - - -
* - * - * - - - - - * - - - * - - - - - - - -

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07
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Q7 How often felt like this over the past two weeks
You felt depressed

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                        1000 504 495 152 151 183 157 144 212 269 287 215 162 67 129 243 107 50 75 112 105 125 53
60% 63% 58% 57% 56% 59% 61% 62% 66% 62% 60% 63% 61% 49% 52% 64% 63% 66% 53% 64% 63% 60% 53%

At least once                 369 175 193 68 73 80 46 50 53 103 111 67 56 31 66 76 37 9 39 33 33 51 24
22% 22% 23% 25% 27% 26% 18% 21% 17% 24% 23% 20% 21% 23% 27% 20% 22% 12% 27% 19% 20% 24% 24%

On a few days                 213 101 112 36 35 34 38 25 46 52 67 42 30 23 35 47 22 11 18 21 23 20 17
13% 13% 13% 14% 13% 11% 15% 11% 14% 12% 14% 12% 11% 17% 14% 13% 13% 15% 13% 12% 14% 9% 16%

Most days                      53 16 36 7 8 10 12 7 9 8 9 13 14 10 12 7 2 3 8 6 3 7 6
3% 2% 4% 3% 3% 3% 4% 3% 3% 2% 2% 4% 5% 7% 5% 2% 1% 4% 6% 4% 2% 3% 6%

Every day                      26 10 16 3 2 4 5 8 2 4 6 4 5 7 5 4 1 2 2 2 2 6 2
2% 1% 2% 1% 1% 1% 2% 4% 1% 1% 1% 1% 2% 5% 2% 1% 1% 3% 2% 1% 1% 3% 2%

Refused                         1 - 1 - - - 1 - - - 1 - - - - - - - - 1 - - -
* - * - - - * - - - * - - - - - - - - 1% - - -

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07
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Q7 How often felt like this over the past two weeks
You felt engaged or focused in what you were doing

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                          50 20 30 12 6 5 6 7 13 7 9 11 11 12 6 10 3 3 2 9 5 9 3
3% 2% 4% 5% 2% 2% 2% 3% 4% 2% 2% 3% 4% 9% 2% 3% 2% 5% 1% 5% 3% 4% 3%

At least once                 152 79 72 23 26 31 24 18 30 25 47 35 27 17 30 25 15 2 15 18 22 18 7
9% 10% 8% 9% 10% 10% 9% 8% 9% 6% 10% 10% 10% 12% 12% 7% 9% 3% 10% 10% 13% 9% 7%

On a few days                 369 174 195 71 57 58 59 50 75 79 107 85 57 42 52 80 42 16 44 38 36 39 24
22% 22% 23% 27% 21% 19% 23% 21% 23% 18% 22% 25% 21% 30% 21% 21% 25% 21% 31% 22% 22% 19% 24%

Most days                     800 390 410 117 129 169 131 112 141 230 233 162 125 49 109 190 85 43 51 89 75 106 52
48% 48% 48% 44% 48% 54% 51% 48% 44% 53% 49% 48% 47% 36% 44% 50% 50% 57% 36% 51% 45% 51% 52%

Every day                     283 137 146 43 50 47 38 44 60 95 82 46 46 14 47 72 25 9 31 22 27 35 15
17% 17% 17% 16% 19% 15% 15% 19% 19% 22% 17% 13% 17% 11% 19% 19% 15% 13% 22% 12% 16% 17% 15%

Don’t Know                      7 5 1 - 1 1 1 2 3 - 2 1 1 2 3 1 - 2 - - 1 1 -
* 1% * - * * * 1% 1% - * * * 2% 1% * - 2% - - * 1% -

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07
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Q7 How often felt like this over the past two weeks
You felt energised or lively

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                         132 58 74 9 14 17 22 22 49 25 27 26 34 20 16 35 11 3 12 17 12 17 10
8% 7% 9% 3% 5% 5% 8% 10% 15% 6% 6% 8% 13% 15% 6% 9% 6% 4% 9% 9% 7% 8% 10%

At least once                 220 102 118 31 25 47 43 30 45 51 66 51 32 19 37 42 24 12 14 27 25 25 13
13% 13% 14% 12% 9% 15% 16% 13% 14% 12% 14% 15% 12% 14% 15% 11% 14% 16% 10% 15% 15% 12% 13%

On a few days                 532 240 292 63 92 110 84 80 102 137 149 120 79 47 65 116 61 23 48 63 59 69 27
32% 30% 34% 24% 34% 35% 32% 34% 32% 32% 31% 35% 29% 35% 26% 31% 36% 30% 34% 36% 36% 33% 27%

Most days                     646 329 317 116 113 125 100 83 109 201 192 115 98 40 99 160 62 37 50 58 58 80 42
39% 41% 37% 43% 42% 40% 39% 36% 34% 46% 40% 34% 37% 29% 40% 42% 37% 49% 35% 33% 35% 38% 42%

Every day                     132 78 54 48 25 13 11 18 17 21 48 28 24 11 29 25 11 1 17 11 12 17 9
8% 10% 6% 18% 9% 4% 4% 8% 5% 5% 10% 8% 9% 8% 12% 7% 7% 1% 12% 6% 7% 8% 8%

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07



JN-45105844

Lifestyle and Attitudes Survey
Table 29 Page 32

Q7 How often felt like this over the past two weeks
You felt lonely

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                        1145 600 545 173 180 210 185 164 233 320 318 244 186 76 145 266 121 58 104 126 113 144 67
69% 74% 64% 65% 67% 68% 71% 70% 72% 74% 66% 72% 70% 55% 59% 70% 72% 78% 73% 72% 68% 69% 66%

At least once                 236 100 136 53 43 52 25 31 32 56 79 40 36 25 54 60 22 4 13 18 19 34 12
14% 12% 16% 20% 16% 17% 10% 13% 10% 13% 16% 12% 13% 18% 22% 16% 13% 5% 9% 10% 12% 16% 12%

On a few days                 204 83 122 30 33 38 35 25 43 51 62 35 35 22 34 37 20 11 23 20 27 21 12
12% 10% 14% 11% 12% 12% 14% 11% 13% 12% 13% 10% 13% 16% 14% 10% 12% 14% 16% 12% 16% 10% 12%

Most days                      51 15 37 10 9 7 9 8 8 7 15 13 8 9 10 12 5 1 2 9 3 3 7
3% 2% 4% 4% 3% 2% 3% 4% 3% 2% 3% 4% 3% 6% 4% 3% 3% 2% 1% 5% 2% 2% 7%

Every day                      25 9 16 1 3 4 6 5 6 2 7 8 2 6 5 3 1 1 - 3 3 6 3
2% 1% 2% * 1% 1% 2% 2% 2% * 2% 2% 1% 4% 2% 1% 1% 1% - 1% 2% 3% 3%

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07
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Q7 How often felt like this over the past two weeks
You felt everything you did was an effort

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                         581 280 302 84 98 92 89 81 135 153 172 113 105 38 59 143 66 30 44 62 62 81 35
35% 35% 35% 32% 37% 30% 34% 35% 42% 35% 36% 33% 39% 28% 24% 38% 39% 40% 31% 35% 37% 39% 34%

At least once                 432 216 216 60 79 92 69 67 66 141 134 90 48 19 59 97 49 18 25 52 49 58 25
26% 27% 25% 22% 29% 29% 27% 29% 20% 32% 28% 27% 18% 14% 24% 26% 29% 24% 18% 30% 29% 28% 25%

On a few days                 402 187 215 73 54 79 64 54 79 98 103 89 66 46 63 88 44 17 44 45 36 46 21
24% 23% 25% 27% 20% 25% 25% 23% 25% 23% 21% 26% 25% 34% 25% 23% 26% 22% 31% 25% 22% 22% 20%

Most days                     170 91 79 39 28 35 26 14 28 31 52 31 36 21 41 37 7 11 19 12 11 14 18
10% 11% 9% 15% 10% 11% 10% 6% 9% 7% 11% 9% 13% 15% 16% 10% 4% 15% 14% 7% 6% 7% 18%

Every day                      73 32 41 10 9 13 10 17 14 13 20 16 12 12 24 11 3 - 9 5 9 9 2
4% 4% 5% 4% 4% 4% 4% 7% 4% 3% 4% 5% 4% 9% 10% 3% 2% - 7% 3% 5% 4% 2%

Refused                         1 - 1 - 1 - - - - - 1 - - - 1 - - - - - - - -
* - * - * - - - - - * - - - * - - - - - - - -

Don’t Know                      2 1 1 - 1 - 1 - - - - 1 1 * 1 - - - - - - 1 -
* * * - * - 1% - - - - * * * * - - - - - - 1% -

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07
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Q7 How often felt like this over the past two weeks
Your sleep was restless

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                         534 294 240 95 99 80 83 66 110 126 158 124 82 44 86 130 54 26 35 61 51 59 32
32% 36% 28% 36% 37% 26% 32% 28% 34% 29% 33% 36% 31% 32% 35% 34% 32% 35% 25% 34% 31% 28% 32%

At least once                 369 194 176 72 60 79 49 49 61 100 124 73 51 21 65 72 43 23 34 35 39 37 20
22% 24% 21% 27% 22% 25% 19% 21% 19% 23% 26% 21% 19% 15% 27% 19% 25% 31% 24% 20% 23% 18% 20%

On a few days                 378 176 202 66 49 79 59 56 70 114 103 75 56 30 50 86 39 10 42 41 36 57 17
23% 22% 24% 25% 18% 25% 23% 24% 22% 26% 21% 22% 21% 22% 20% 23% 23% 14% 30% 23% 21% 27% 17%

Most days                     247 94 153 22 37 46 47 43 53 67 66 45 43 26 27 60 21 11 22 24 26 35 20
15% 12% 18% 8% 14% 15% 18% 18% 16% 15% 14% 13% 16% 19% 11% 16% 12% 15% 16% 14% 15% 17% 20%

Every day                     131 47 84 11 24 28 21 20 27 28 30 23 35 15 18 30 12 4 8 14 15 19 11
8% 6% 10% 4% 9% 9% 8% 8% 8% 7% 6% 7% 13% 11% 7% 8% 7% 5% 5% 8% 9% 9% 11%

Don’t Know                      2 2 - - - - * - 1 - - - 1 * * - - - - - - 1 -
* * - - - - * - * - - - * * * - - - - - - 1% -
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Q7 How often felt like this over the past two weeks
You spent time together with family

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                         125 73 52 16 31 14 10 21 33 33 46 16 18 12 40 26 15 9 4 8 11 5 7
8% 9% 6% 6% 11% 4% 4% 9% 10% 8% 10% 5% 7% 9% 16% 7% 9% 12% 3% 5% 6% 2% 7%

At least once                 157 84 72 34 25 13 21 18 45 42 47 33 19 16 26 38 19 1 21 12 21 13 6
9% 10% 8% 13% 9% 4% 8% 8% 14% 10% 10% 10% 7% 12% 11% 10% 11% 1% 15% 7% 12% 6% 6%

On a few days                 370 186 184 65 47 49 50 52 107 88 114 83 53 32 40 83 42 19 42 43 38 41 22
22% 23% 22% 24% 17% 16% 19% 22% 33% 20% 24% 24% 20% 24% 16% 22% 25% 25% 29% 25% 23% 20% 22%

Most days                     394 188 206 58 50 73 73 61 78 100 97 86 78 33 46 79 46 22 33 42 43 59 23
24% 23% 24% 22% 19% 24% 28% 26% 24% 23% 20% 25% 29% 24% 19% 21% 27% 30% 23% 24% 26% 28% 23%

Every day                     615 276 339 94 116 162 105 80 58 172 178 123 99 44 94 152 47 24 42 70 54 90 43
37% 34% 40% 35% 43% 52% 41% 34% 18% 40% 37% 36% 37% 32% 38% 40% 28% 32% 30% 40% 32% 43% 43%
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Q7 How often felt like this over the past two weeks
You spent time together with friends

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                         114 53 61 7 12 24 24 17 31 18 30 32 19 15 18 20 2 2 14 15 12 18 13
7% 7% 7% 3% 4% 8% 9% 7% 9% 4% 6% 9% 7% 11% 7% 5% 1% 3% 10% 8% 7% 9% 13%

At least once                 255 127 128 20 34 52 47 44 57 76 63 54 43 19 35 64 24 13 22 23 26 35 13
15% 16% 15% 8% 13% 17% 18% 19% 18% 17% 13% 16% 16% 14% 14% 17% 14% 17% 16% 13% 16% 17% 13%

On a few days                 677 327 350 57 126 141 118 101 134 203 194 134 96 49 103 160 78 29 48 88 64 70 36
41% 41% 41% 21% 47% 45% 45% 43% 42% 47% 40% 39% 36% 36% 42% 42% 46% 39% 34% 50% 39% 33% 35%

Most days                     447 212 234 94 67 84 62 64 76 113 132 94 70 37 66 97 45 22 36 39 52 60 29
27% 26% 27% 35% 25% 27% 24% 27% 23% 26% 28% 28% 26% 27% 27% 26% 26% 30% 25% 22% 31% 29% 29%

Every day                     168 87 82 88 29 11 8 8 24 26 62 25 39 16 25 36 20 9 21 11 12 25 10
10% 11% 10% 33% 11% 3% 3% 3% 8% 6% 13% 7% 14% 12% 10% 10% 12% 11% 15% 6% 7% 12% 10%
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Q7 How often felt like this over the past two weeks
You felt unsafe or threatened

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                        1347 669 679 215 217 245 200 192 279 352 385 281 230 99 161 318 145 72 111 144 146 168 83
81% 83% 79% 81% 81% 79% 77% 82% 87% 81% 80% 82% 86% 73% 65% 84% 86% 95% 78% 82% 88% 80% 83%

At least once                 206 88 118 35 41 45 34 26 24 62 67 35 21 21 54 41 18 4 19 18 10 32 9
12% 11% 14% 13% 15% 14% 13% 11% 8% 14% 14% 10% 8% 15% 22% 11% 10% 5% 13% 10% 6% 15% 9%

On a few days                  72 33 39 13 7 16 18 9 9 16 15 21 13 8 20 13 6 - 7 8 8 7 3
4% 4% 5% 5% 3% 5% 7% 4% 3% 4% 3% 6% 5% 6% 8% 4% 4% - 5% 5% 5% 3% 3%

Most days                      22 11 11 3 3 4 4 3 5 4 10 2 1 5 8 4 - - 2 4 2 - 2
1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 2% 1% * 4% 3% 1% - - 2% 2% 1% - 2%

Every day                      13 5 8 - * 1 3 4 5 2 4 2 2 3 3 * - - 3 2 1 2 3
1% 1% 1% - * * 1% 2% 1% * 1% * 1% 2% 1% * - - 2% 1% * 1% 3%

Don’t Know                      1 - 1 1 * - - - - - - * - 1 * 1 - - - - - - -
* - * * * - - - - - - * - * * * - - - - - - -
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Q7 How often felt like this over the past two weeks
You were involved in social activities in your local area

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                         824 395 429 136 140 152 119 108 169 185 217 184 157 81 128 181 65 36 84 95 77 107 53
50% 49% 50% 51% 52% 49% 46% 46% 53% 43% 45% 54% 59% 59% 52% 48% 38% 47% 59% 54% 47% 51% 53%

At least once                 284 126 158 42 49 55 48 41 50 70 92 58 46 17 41 69 33 12 21 27 25 37 19
17% 16% 19% 16% 18% 18% 18% 18% 16% 16% 19% 17% 17% 13% 17% 18% 20% 16% 15% 16% 15% 18% 19%

On a few days                 376 186 190 46 62 79 70 62 57 136 105 66 41 28 50 84 49 14 29 45 45 43 17
23% 23% 22% 17% 23% 26% 27% 27% 18% 31% 22% 19% 16% 21% 20% 22% 29% 19% 21% 26% 27% 21% 17%

Most days                     145 87 58 31 16 19 21 18 40 37 53 29 18 7 22 36 20 12 8 7 17 16 7
9% 11% 7% 12% 6% 6% 8% 8% 13% 9% 11% 9% 7% 5% 9% 9% 12% 16% 6% 4% 10% 8% 7%

Every day                      31 14 18 12 3 6 3 4 5 7 13 4 5 3 5 8 3 1 - 1 3 5 5
2% 2% 2% 4% 1% 2% 1% 2% 1% 2% 3% 1% 2% 2% 2% 2% 2% 1% - 1% 2% 3% 5%

Don’t Know                      1 - 1 - - - - 1 - - 1 - - - 1 - - - - - - - -
* - * - - - - * - - * - - - * - - - - - - - -
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Q7 How often felt like this over the past two weeks
You were involved in leisure activities / hobbies

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                         247 94 154 39 49 39 39 20 62 36 54 62 58 37 41 58 9 8 26 29 22 37 17
15% 12% 18% 15% 18% 13% 15% 9% 19% 8% 11% 18% 22% 27% 17% 15% 5% 10% 19% 17% 13% 18% 17%

At least once                 264 107 157 43 49 57 46 33 36 52 72 62 57 22 43 59 30 18 19 27 18 34 17
16% 13% 18% 16% 18% 18% 18% 14% 11% 12% 15% 18% 21% 16% 17% 16% 18% 24% 13% 15% 11% 16% 17%

On a few days                 602 304 298 86 112 129 101 77 97 173 184 126 78 40 95 142 67 19 51 60 63 74 31
36% 38% 35% 32% 41% 41% 39% 33% 30% 40% 38% 37% 29% 29% 38% 38% 40% 26% 36% 34% 38% 36% 31%

Most days                     401 227 174 70 51 67 55 69 89 135 121 67 51 27 49 86 48 23 35 48 44 45 23
24% 28% 20% 26% 19% 22% 21% 30% 28% 31% 25% 20% 19% 20% 20% 23% 28% 31% 25% 28% 26% 22% 22%

Every day                     144 75 69 29 9 19 18 32 38 39 49 23 23 11 18 31 15 7 10 11 19 19 14
9% 9% 8% 11% 3% 6% 7% 14% 12% 9% 10% 7% 9% 8% 7% 8% 9% 9% 7% 7% 12% 9% 14%

Don’t Know                      2 - 2 - - - - 2 - - 2 - - - 1 1 - - - - - - -
* - * - - - - 1% - - * - - - * * - - - - - - -
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Q7 How often felt like this over the past two weeks

Base: All adults 16+ in England

�                                                                       
You were

You felt You spent involved in You were
engaged or You felt You spent time social involved in

You felt focused in You felt everything Your sleep time together You felt activities leisure
happy or You felt what you energised You felt you did was was together with unsafe or in your activities
contented depressed were doing or lively lonely an effort restless with family friends threatened local area / hobbies

Total (unwtd.)                    1661 1661 1661 1661 1661 1661 1661 1661 1661 1661 1661 1661
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                      1661 1661 1661 1661 1661 1661 1661 1661 1661 1661 1661 1661
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Never                               33 1000 50 132 1145 581 534 125 114 1347 824 247
2% 60% 3% 8% 69% 35% 32% 8% 7% 81% 50% 15%

At least once                      104 369 152 220 236 432 369 157 255 206 284 264
6% 22% 9% 13% 14% 26% 22% 9% 15% 12% 17% 16%

On a few days                      286 213 369 532 204 402 378 370 677 72 376 602
17% 13% 22% 32% 12% 24% 23% 22% 41% 4% 23% 36%

Most days                          904 53 800 646 51 170 247 394 447 22 145 401
54% 3% 48% 39% 3% 10% 15% 24% 27% 1% 9% 24%

Every day                          333 26 283 132 25 73 131 615 168 13 31 144
20% 2% 17% 8% 2% 4% 8% 37% 10% 1% 2% 9%

Refused                              1 1 - - - 1 - - - - - -
* * - - - * - - - - - -

Don’t Know                           - - 7 - - 2 2 - - 1 1 2
- - * - - * * - - * * *
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Q8 Do you have someone close to you with whom you can talk about personal things?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Definitely (100) 1456 680 776 241 244 269 223 196 283 403 403 298 240 113 201 339 152 63 125 154 146 186 91
88% 84% 91% 90% 91% 86% 86% 84% 88% 93% 84% 88% 90% 82% 81% 90% 90% 84% 88% 88% 88% 89% 90%

Maybe (50) 125 77 47 19 19 26 25 18 18 26 43 25 18 14 31 25 12 5 7 12 13 14 7
8% 10% 6% 7% 7% 8% 10% 8% 5% 6% 9% 7% 7% 10% 13% 7% 7% 6% 5% 7% 8% 7% 7%

No (0) 80 49 30 7 5 16 11 19 21 6 35 18 10 10 14 14 6 7 10 9 7 9 3
5% 6% 4% 3% 2% 5% 4% 8% 6% 1% 7% 5% 4% 7% 6% 4% 4% 10% 7% 5% 4% 4% 3%

Mean Score                  91.45 89.10 93.68 93.81 94.50 90.65 90.77 87.98 90.80 95.52 88.22 91.13 93.05 87.55 87.92 93.16 93.02 87.18 90.40 91.43 91.69 92.33 93.59

Standard Deviation          24.38 27.06 21.32 20.12 18.49 25.34 24.42 29.51 26.47 16.69 28.63 25.08 21.99 29.08 27.32 21.81 21.88 31.27 27.33 24.84 23.86 23.41 20.95

Standard Error              0.598 1.007 0.696 1.382 1.079 1.410 1.503 1.998 1.417 0.925 1.339 1.253 1.466 1.836 1.467 1.119 1.669 4.141 2.706 1.889 2.093 1.698 2.007

Error Variance              0.358 1.014 0.485 1.910 1.163 1.988 2.259 3.994 2.007 0.855 1.794 1.569 2.149 3.370 2.152 1.252 2.784 17.152 7.324 3.568 4.380 2.884 4.028

Refused                         * - * - - - - - * - - - - * * - - - - - - - -
* - * - - - - - * - - - - * * - - - - - - - -
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Q9 What would you say are the most important things affecting your life?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Being able to spend time      736 305 431 104 109 151 108 120 144 230 194 149 116 47 70 167 79 36 63 87 80 108 46
with friends and family        44% 38% 50% 39% 40% 49% 42% 51% 45% 53% 40% 44% 43% 34% 28% 44% 47% 48% 45% 49% 48% 52% 45%

Your health                   507 246 261 39 60 81 81 95 150 152 142 97 74 41 68 126 46 23 46 63 44 61 31
31% 30% 31% 15% 22% 26% 31% 41% 47% 35% 30% 29% 28% 30% 28% 33% 27% 31% 32% 36% 26% 29% 31%

Your personal                 375 167 208 60 76 79 62 50 49 123 107 74 54 17 51 111 35 6 26 48 24 50 24
relationships                  23% 21% 24% 23% 28% 25% 24% 21% 15% 28% 22% 22% 20% 12% 21% 29% 21% 7% 18% 28% 15% 24% 23%

Your future financial         346 189 157 56 58 78 61 43 50 97 112 68 50 19 54 93 28 5 27 35 22 54 27
security                       21% 23% 18% 21% 22% 25% 24% 18% 16% 22% 23% 20% 19% 14% 22% 25% 17% 7% 19% 20% 13% 26% 27%

Your work life / study /      330 182 148 97 60 64 60 36 12 110 106 58 44 11 69 76 35 13 25 30 28 35 18
day-to-day activities          20% 23% 17% 36% 22% 21% 23% 16% 4% 25% 22% 17% 16% 8% 28% 20% 21% 17% 18% 17% 17% 17% 18%

Your standard of living       170 86 84 22 37 32 26 28 25 47 52 35 26 11 26 47 10 6 12 17 12 31 8
10% 11% 10% 8% 14% 10% 10% 12% 8% 11% 11% 10% 10% 8% 11% 12% 6% 9% 8% 10% 7% 15% 8%

Feeling safe                  160 55 105 25 28 24 26 23 33 48 43 32 21 16 31 32 13 6 13 19 11 30 5
10% 7% 12% 10% 10% 8% 10% 10% 10% 11% 9% 9% 8% 12% 13% 8% 8% 8% 9% 11% 7% 14% 5%

Achieving your goals          154 86 68 46 39 22 27 8 14 42 50 38 13 11 40 26 13 8 6 20 14 24 3
9% 11% 8% 17% 14% 7% 10% 3% 4% 10% 10% 11% 5% 8% 16% 7% 8% 11% 4% 11% 8% 12% 3%

Leisure time / hobbies        150 78 73 21 14 28 23 32 33 54 46 25 18 8 19 41 16 7 9 24 6 20 8
9% 10% 8% 8% 5% 9% 9% 14% 10% 12% 10% 7% 7% 6% 8% 11% 9% 9% 7% 14% 3% 9% 8%

Your house / flat /           101 41 60 14 17 26 15 14 14 31 34 11 18 6 18 25 5 2 10 7 6 25 4
accommodation                   6% 5% 7% 5% 6% 8% 6% 6% 4% 7% 7% 3% 7% 5% 7% 7% 3% 2% 7% 4% 3% 12% 4%

The area in which you          91 37 54 9 10 20 14 18 20 35 28 11 10 7 11 21 13 - 5 10 5 19 7
live                            5% 5% 6% 3% 4% 6% 5% 8% 6% 8% 6% 3% 4% 5% 4% 5% 8% - 4% 6% 3% 9% 7%

How you influence your         89 45 44 16 11 14 12 18 18 25 33 19 7 6 17 20 3 2 12 15 2 15 3
own life                        5% 6% 5% 6% 4% 5% 5% 8% 6% 6% 7% 5% 2% 4% 7% 5% 2% 3% 9% 8% 1% 7% 3%

Feeling part of the            83 40 42 8 11 12 10 13 29 21 32 18 5 7 15 22 4 6 7 6 7 12 3
community                       5% 5% 5% 3% 4% 4% 4% 5% 9% 5% 7% 5% 2% 5% 6% 6% 2% 8% 5% 3% 4% 6% 3%

My family/children/            81 27 54 11 17 22 8 15 9 20 27 12 14 9 10 24 6 4 3 13 8 8 4
partner                         5% 3% 6% 4% 6% 7% 3% 7% 3% 4% 6% 3% 5% 7% 4% 6% 4% 5% 2% 7% 5% 4% 4%

Religious beliefs /            80 34 46 11 9 10 10 14 25 32 21 14 9 5 15 21 6 3 3 11 5 13 1
spirituality                    5% 4% 5% 4% 3% 3% 4% 6% 8% 7% 4% 4% 3% 4% 6% 6% 4% 4% 2% 6% 3% 6% 1%

Being able to talk to          63 25 38 1 8 8 12 13 21 16 20 12 5 10 15 18 3 5 4 3 5 9 2
your neighbours                 4% 3% 4% 1% 3% 3% 5% 5% 7% 4% 4% 3% 2% 7% 6% 5% 2% 7% 3% 1% 3% 4% 2%

Money(present day)/            51 29 21 6 12 12 11 7 3 8 17 12 12 2 9 7 11 5 3 4 6 3 2
finances                        3% 4% 2% 2% 4% 4% 4% 3% 1% 2% 4% 4% 4% 1% 4% 2% 7% 6% 2% 2% 4% 1% 2%
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Q9 What would you say are the most important things affecting your life?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Employment/getting a job       31 13 18 10 6 5 8 1 1 6 11 9 3 2 3 8 5 - 6 2 5 1 3
2% 2% 2% 4% 2% 2% 3% * * 1% 2% 3% 1% 1% 1% 2% 3% - 4% 1% 3% * 3%

Health of partner/             17 11 6 - 2 4 1 4 6 4 4 4 4 1 - 4 2 1 4 2 1 1 1
family/children’s health        1% 1% 1% - 1% 1% * 2% 2% 1% 1% 1% 1% 1% - 1% 1% 1% 3% 1% 1% 1% 1%

Pets/animals                   14 4 10 1 - 6 1 4 2 3 3 4 4 1 - 3 6 - 2 - - - 4
1% * 1% * - 2% * 2% 1% 1% 1% 1% 1% * - 1% 3% - 2% - - - 4%

Childrens education            12 4 8 3 1 5 1 1 - 2 7 2 1 * 3 3 3 - - 1 2 1 -
1% 1% 1% 1% * 2% 1% * - * 1% 1% * * 1% 1% 2% - - 1% 1% * -

Feeling/being happy/           11 6 5 - 3 1 - 6 1 3 5 1 - 1 1 2 2 - 4 1 - 2 -
happiness                       1% 1% 1% - 1% * - 3% * 1% 1% * - 1% * * 1% - 3% 1% - 1% -

Environment                     9 5 4 4 1 1 2 1 * - 4 3 2 * 1 - 6 - 1 1 - 1 -
1% 1% * 2% * * 1% 1% * - 1% 1% 1% * * - 3% - 1% 1% - * -

The government/politics         8 3 5 2 - 2 1 2 1 7 2 - - - 2 1 - - 2 1 2 - -
* * 1% 1% - 1% * 1% * 2% * - - - 1% * - - 2% 1% 1% - -

Getting married/marriage        6 2 4 1 1 1 1 2 - 1 4 1 - - 1 - 1 - - - - 2 2
* * * * * * * 1% - * 1% * - - * - * - - - - 1% 2%

Crime rate                      5 2 3 1 - 3 - 1 * 1 1 1 1 1 2 - - - - 2 - - 2
* * * * - 1% - * * * * * * 1% 1% - - - - 1% - - 2%

What will happen in the         5 2 3 1 1 - 1 - 2 2 2 1 - - 1 3 - - - - - - -
future/children’s future        * * * * * - * - 1% * * * - - 1% 1% - - - - - - -

Education (no detail)           5 3 2 3 2 - - - - - 2 - 2 1 - - - - 2 - 2 1 -
* * * 1% 1% - - - - - * - 1% 1% - - - - 2% - 1% * -

Being in debt                   4 4 1 2 - 2 - - - 2 2 - - - 1 1 - - - - 2 - -
* * * 1% - 1% - - - * * - - - * * - - - - 1% - -

University/getting a            4 3 1 4 - - - - - - 3 - - 1 - 3 - - - 1 - - -
place at college                * * * 1% - - - - - - 1% - - * - 1% - - - * - - -

Pleasure from music             3 1 2 2 1 - - - - 2 1 - - - - 1 - - - - - 2 -
* * * 1% * - - - - * * - - - - * - - - - - 1% -

Moving house                    3 1 2 - 1 1 - 1 - 1 - 2 - 1 1 2 - - - - - - -
* * * - * * - 1% - * - * - * * 1% - - - - - - -

Sport (any)                     3 3 - 1 1 - - - - 1 1 - - - - 3 - - - - - - -
* * - 1% 1% - - - - * * - - - - 1% - - - - - - -

Time                            3 1 1 - 1 1 1 - - 1 1 - - 1 - 2 - - - 1 - - -
* * * - * * 1% - - * * - - * - 1% - - - * - - -

Anti social behaviour           3 1 2 - 1 * - 1 - - 2 - - 1 1 - - - - 1 - - 1
* * * - * * - * - - * - - 1% * - - - - 1% - - 1%

Being stress free               2 * 2 - 1 - - - 2 - 2 - - * 1 - - 1 - - - - -
* * * - * - - - 1% - * - - * * - - 2% - - - - -
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Q9 What would you say are the most important things affecting your life?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Social life                     2 2 - 1 - - - 1 - - 1 - 1 - 1 1 - - - - - - -
* * - * - - - 1% - - * - * - * * - - - - - - -

Weather                         2 1 1 1 1 - - - 1 - 2 - - 1 1 1 - - - - - 1 -
* * * * * - - - * - * - - 1% * * - - - - - * -

Tax                             2 2 - 1 - 1 - - - - 2 - - - 1 1 - - - - - - -
* * - * - * - - - - * - - - * * - - - - - - -

Peace and quiet                 2 2 * - - 1 - * 1 - - 2 - 1 * - 1 - - - 1 - -
* * * - - * - * * - - * - * * - * - - - 1% - -

Other people                    2 1 1 - - 1 - 1 * 1 1 - - * 2 - - - - - - - *
* * * - - * - * * * * - - * 1% - - - - - - - *

Looking forward to being        2 1 1 - 1 1 - - - 1 - 1 - - 1 - - - - - 1 - -
a parent/having children        * * * - * * - - - * - * - - * - - - - - 1% - -

Travelling/want to              2 - 2 1 1 - - - - 1 1 - - - 1 1 - - - - - - -
travel                          * - * * * - - - - * * - - - * * - - - - - - -

Traffic/transport               2 1 * 1 - - - 1 * - - 1 - 1 1 1 - - - - - - -
* * * * - - - * * - - * - 1% * * - - - - - - -

Old age/getting older           2 1 1 - - - - - 2 1 - - - 1 - 1 - - - - - 1 -
* * * - - - - - 1% * - - - * - * - - - - - * -

Where my food comes             2 1 1 1 - 1 - - - - 2 - - - 1 - 1 - - - - - -
from/quality of food            * * * * - * - - - - * - - - * - * - - - - - -

Drug (increase/rate)            1 1 * - - 1 - - * - - - 1 * 1 - - - - - - - *
* * * - - * - - * - - - * * * - - - - - - - *

Single parent/looking           1 - 1 - 1 - - - - - 1 - - * 1 - - - - - - - -
after children on my own        * - * - * - - - - - * - - * * - - - - - - - -

Loneliness                      1 - 1 - - - * * - - - - - 1 1 - - - - - - - -
* - * - - - * * - - - - - 1% * - - - - - - - -

Other Answers                  35 19 16 7 9 7 4 4 5 11 12 3 5 3 8 12 2 2 - 4 - 3 5
2% 2% 2% 3% 3% 2% 2% 2% 1% 2% 3% 1% 2% 3% 3% 3% 1% 3% - 2% - 1% 5%

Refusal                         1 - 1 - - - - - 1 - - - - 1 - - - - - - 1 - -
* - * - - - - - * - - - - * - - - - - - * - -

Don’t know                     53 26 27 3 10 9 11 5 16 4 12 15 13 8 8 9 4 2 3 11 5 8 4
3% 3% 3% 1% 4% 3% 4% 2% 5% 1% 3% 5% 5% 6% 3% 2% 2% 2% 2% 6% 3% 4% 4%
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Q10 Do you have a garden?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Yes - own garden             1491 715 776 221 224 287 240 216 304 408 433 310 222 118 169 361 164 75 134 172 155 173 88
90% 89% 91% 83% 83% 92% 92% 93% 94% 94% 90% 91% 83% 86% 69% 96% 97% 100% 95% 98% 93% 83% 87%

Yes - garden shared with       28 10 18 11 7 5 1 2 3 4 4 7 10 3 13 4 1 - 2 1 2 3 1
others                          2% 1% 2% 4% 3% 2% * 1% 1% 1% 1% 2% 4% 2% 5% 1% * - 1% 1% 1% 2% 1%

No                            142 82 61 35 38 19 19 15 15 23 44 24 35 16 64 13 5 - 6 3 9 32 12
9% 10% 7% 13% 14% 6% 7% 7% 5% 5% 9% 7% 13% 12% 26% 3% 3% - 4% 1% 5% 15% 12%
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Q11 To what extent would you say that having a garden contributes to your quality of life?

Base: All adults 16+ in England who have a garden

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1498 637 861 181 246 299 241 201 330 307 408 370 195 218 255 368 168 57 98 170 124 162 96
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1519 725 794 231 231 292 240 218 306 413 437 317 232 121 182 365 165 75 136 173 158 177 89
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

A lot (100) 771 305 466 59 118 148 128 127 191 208 225 170 117 50 85 209 88 41 68 84 73 89 33
51% 42% 59% 25% 51% 51% 53% 58% 62% 50% 52% 54% 51% 42% 47% 57% 54% 55% 50% 49% 46% 50% 37%

A fair amount (66.67) 453 238 215 85 65 87 65 73 78 138 126 87 63 40 54 98 43 21 44 56 54 55 29
30% 33% 27% 37% 28% 30% 27% 33% 26% 33% 29% 28% 27% 33% 30% 27% 26% 28% 32% 32% 34% 31% 33%

A little (33.33) 221 138 83 62 39 40 35 13 30 55 62 46 37 20 30 40 23 12 20 26 28 22 20
15% 19% 10% 27% 17% 14% 15% 6% 10% 13% 14% 15% 16% 17% 16% 11% 14% 15% 15% 15% 18% 13% 22%

Not at all (0) 74 44 30 25 9 16 12 6 6 11 24 13 15 10 14 18 11 1 4 6 3 11 7
5% 6% 4% 11% 4% 6% 5% 3% 2% 3% 6% 4% 6% 9% 7% 5% 7% 2% 3% 4% 2% 6% 8%

Mean Score                  75.50 70.31 80.24 59.05 75.32 75.24 76.37 82.33 82.76 77.24 75.41 76.87 73.98 69.20 71.78 78.80 75.56 78.61 76.66 75.47 74.96 75.19 66.70

Standard Deviation          29.40 30.61 27.43 31.65 29.38 29.95 29.67 24.16 25.31 26.84 30.07 29.05 31.18 32.14 31.77 28.82 31.19 26.94 27.42 28.24 27.09 29.97 31.74

Standard Error              0.760 1.213 0.935 2.352 1.873 1.732 1.912 1.704 1.393 1.532 1.489 1.510 2.233 2.177 1.989 1.502 2.406 3.569 2.769 2.166 2.433 2.355 3.240

Error Variance              0.577 1.471 0.874 5.534 3.508 3.001 3.654 2.904 1.941 2.346 2.216 2.281 4.986 4.738 3.958 2.257 5.789 12.737 7.670 4.691 5.919 5.545 10.494
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Q12 To what extent would you say that having a garden would contribute to your quality of life?

Base: All adults 16+ in England who do not have a garden

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)                163 85 78 31 48 24 23 17 20 19 49 31 30 34 93 12 4 - 4 3 6 28 13
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100%

Total (wtd.)                  142 82 61 35 38 19 19 15 15 23 44 24 35 16 64 13 5 - 6 3 9 32 12
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100%

A lot (100) 58 29 29 12 15 13 6 9 3 8 18 9 17 5 33 9 3 - - 2 2 8 2
41% 36% 48% 35% 39% 66% 29% 59% 21% 36% 42% 37% 47% 34% 51% 73% 67% - - 66% 18% 25% 13%

A fair amount (66.67) 26 15 11 9 6 2 5 1 3 5 7 7 3 3 13 1 - - - - 4 6 3
18% 18% 18% 26% 17% 11% 24% 4% 19% 23% 17% 30% 7% 20% 20% 7% - - - - 47% 17% 23%

A little (33.33) 29 17 12 7 9 3 6 1 3 4 8 4 7 5 9 2 2 - 1 - - 10 6
20% 20% 20% 20% 24% 14% 30% 9% 17% 18% 19% 17% 21% 28% 13% 12% 33% - 14% - - 31% 52%

Not at all (0) 29 21 8 7 7 2 3 4 7 5 9 4 9 3 10 1 - - 5 1 3 8 1
21% 26% 13% 19% 19% 9% 18% 24% 43% 22% 20% 17% 25% 18% 15% 8% - - 86% 34% 36% 26% 12%

Mean Score                  59.72 54.33 67.08 59.11 58.82 78.41 54.87 67.35 38.96 58.21 60.71 62.40 59.23 56.36 69.27 81.58 77.77 - 4.60 65.55 48.74 47.21 45.76

Standard Deviation          39.53 40.64 37.06 37.89 39.36 34.60 36.92 45.15 41.03 39.61 40.04 37.02 42.93 38.50 37.60 34.00 35.50 - 12.63 60.76 40.64 38.17 29.95

Standard Error              3.106 4.408 4.223 6.805 5.681 7.063 7.699 11.288 9.175 9.088 5.779 6.649 7.837 6.602 3.920 9.814 17.751 - 6.315 35.081 16.593 7.214 8.307

Error Variance              9.648 19.427 17.835 46.306 32.275 49.890 59.274 127.417 84.178 82.583 33.400 44.204 61.420 43.589 15.366 96.305 315.081 - 39.878 1230.69 275.313 52.036 69.001

Don’t Know                      1 - 1 - - - - 1 - - 1 - - - 1 - - - - - - - -
* - 1% - - - - 4% - - 1% - - - 1% - - - - - - - -

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07



JN-45105844

Lifestyle and Attitudes Survey
Table 43 Page 48

Q13 How important is it for you to have public gardens, parks, commons or other green spaces nearby?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Very important (100) 1080 507 572 150 186 215 169 160 199 311 307 204 173 85 192 247 100 47 74 109 97 147 68
65% 63% 67% 56% 69% 69% 65% 69% 62% 71% 64% 60% 65% 62% 78% 65% 59% 63% 52% 62% 59% 70% 67%

Fairly important              428 220 208 85 71 81 64 44 82 95 136 100 64 33 40 100 48 25 47 50 47 48 22
(66.67) 26% 27% 24% 32% 26% 26% 25% 19% 26% 22% 28% 29% 24% 24% 16% 26% 29% 33% 34% 29% 28% 23% 21%

Not very important            119 61 59 25 9 14 25 20 26 20 35 28 25 10 10 27 14 3 18 12 14 11 9
(33.33) 7% 8% 7% 9% 3% 4% 10% 9% 8% 5% 7% 8% 10% 8% 4% 7% 8% 4% 13% 7% 8% 5% 9%

Not important at all           34 18 16 6 2 1 2 9 14 10 2 9 5 9 5 4 7 - 2 5 8 2 2
(0) 2% 2% 2% 2% 1% * 1% 4% 4% 2% * 3% 2% 7% 2% 1% 4% - 1% 3% 5% 1% 2%

IMPORTANT                    1508 728 780 236 258 296 233 204 281 406 444 304 237 117 232 347 148 72 121 159 144 195 89
91% 90% 91% 88% 96% 95% 90% 88% 87% 93% 92% 89% 89% 86% 94% 92% 88% 96% 86% 91% 87% 94% 89%

NOT IMPORTANT                 153 79 74 31 11 15 27 29 41 30 37 36 30 19 15 31 21 3 20 17 22 13 11
9% 10% 9% 12% 4% 5% 10% 12% 13% 7% 8% 11% 11% 14% 6% 8% 12% 4% 14% 9% 13% 6% 11%

Mean Score                  84.57 83.63 85.46 80.90 88.11 87.98 84.71 84.14 81.56 87.39 85.20 82.27 83.91 80.41 89.93 85.39 80.81 86.13 78.78 83.27 80.25 87.73 84.54

Standard Deviation          23.94 24.42 23.45 25.05 19.61 19.53 23.24 26.86 27.49 22.69 21.66 25.07 24.62 29.68 21.35 22.38 27.10 19.33 25.37 24.66 27.77 21.02 25.22

Standard Error              0.587 0.909 0.765 1.721 1.144 1.086 1.430 1.819 1.470 1.257 1.013 1.252 1.641 1.870 1.144 1.148 2.067 2.560 2.512 1.875 2.436 1.525 2.416

Error Variance              0.345 0.826 0.586 2.961 1.308 1.180 2.046 3.310 2.160 1.579 1.027 1.567 2.693 3.496 1.310 1.318 4.271 6.556 6.308 3.516 5.933 2.325 5.837
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Q14 And how often do you visit public gardens, parks, commons or other green spaces?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

6-7 days a week               204 85 119 23 34 43 41 39 24 47 66 48 29 12 21 57 26 12 10 15 10 23 29
12% 11% 14% 8% 13% 14% 16% 17% 7% 11% 14% 14% 11% 9% 9% 15% 15% 16% 7% 8% 6% 11% 29%

3-5 days a week               237 122 116 59 53 53 24 21 28 64 73 46 36 19 45 53 23 12 16 23 23 31 9
14% 15% 14% 22% 20% 17% 9% 9% 9% 15% 15% 14% 13% 14% 18% 14% 14% 17% 12% 13% 14% 15% 9%

1-2 days a week               459 233 226 76 88 85 66 60 83 140 121 88 74 35 90 104 36 22 39 44 44 60 20
28% 29% 26% 28% 33% 27% 25% 26% 26% 32% 25% 26% 28% 26% 36% 28% 21% 30% 28% 25% 27% 29% 20%

Once a fortnight              193 97 95 33 39 39 30 23 29 51 70 33 27 11 25 40 22 6 19 22 22 26 10
12% 12% 11% 12% 14% 12% 12% 10% 9% 12% 15% 10% 10% 8% 10% 11% 13% 8% 14% 12% 13% 13% 10%

Once a month                  177 80 97 21 19 41 29 31 35 53 44 38 31 11 16 46 19 7 17 27 19 20 7
11% 10% 11% 8% 7% 13% 11% 13% 11% 12% 9% 11% 12% 8% 7% 12% 11% 10% 12% 15% 12% 10% 7%

Several times a year          206 97 109 22 24 35 40 30 54 48 59 44 32 22 21 51 20 8 20 30 19 28 9
12% 12% 13% 8% 9% 11% 15% 13% 17% 11% 12% 13% 12% 16% 8% 13% 12% 10% 14% 17% 11% 13% 9%

Once a year                    37 22 15 - 2 5 10 7 13 4 12 10 8 4 6 8 4 1 5 2 6 4 2
2% 3% 2% - 1% 2% 4% 3% 4% 1% 2% 3% 3% 3% 2% 2% 2% 1% 3% 1% 4% 2% 2%

Less often                     65 30 35 20 5 4 7 7 21 10 22 14 8 11 12 6 11 3 9 5 8 3 7
4% 4% 4% 8% 2% 1% 3% 3% 6% 2% 5% 4% 3% 8% 5% 1% 7% 5% 6% 3% 5% 2% 7%

Never                          82 39 43 13 4 5 11 14 35 17 13 19 21 11 10 14 7 4 6 8 13 11 8
5% 5% 5% 5% 2% 2% 4% 6% 11% 4% 3% 6% 8% 8% 4% 4% 4% 5% 4% 4% 8% 5% 8%

Don’t Know                      1 1 - 1 - - - - - - - - - 1 - - - - - - - 1 -
* * - * - - - - - - - - - 1% - - - - - - - * -
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Q15 Why don’t you visit public spaces more often?

Base: All adults 16+ in England who think having green spaces nearby is important, but visit less than once a month

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)                244 103 141 24 25 41 48 29 77 35 69 59 29 52 54 45 25 8 20 28 20 27 17
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                  232 111 121 25 23 39 44 31 69 49 71 48 36 28 33 44 23 10 25 26 26 29 15
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Lack of time / too busy       100 46 54 14 9 27 20 13 17 22 38 23 10 6 14 29 8 4 9 10 8 16 2
43% 42% 44% 53% 37% 69% 47% 42% 25% 46% 54% 47% 29% 23% 44% 66% 36% 39% 36% 39% 30% 53% 13%

Don’t want to / Not            30 19 11 4 2 2 9 2 10 5 9 5 6 5 4 3 3 3 2 6 5 - 3
interested                     13% 17% 9% 16% 9% 6% 20% 6% 15% 11% 12% 9% 16% 19% 12% 7% 12% 34% 7% 24% 20% - 22%

Too far away                   27 10 17 5 1 4 9 3 6 6 5 5 7 4 4 3 3 3 1 1 9 1 3
12% 9% 14% 19% 4% 11% 20% 9% 8% 13% 7% 10% 20% 13% 12% 6% 13% 27% 3% 4% 33% 4% 21%

Difficulties with              27 15 12 - - - 2 6 18 4 7 9 2 5 4 2 2 - 9 1 3 4 2
mobility                       12% 14% 10% - - - 5% 21% 27% 8% 10% 18% 7% 17% 13% 5% 7% - 36% 3% 10% 13% 16%

Lack of transport to           14 2 12 - 1 5 1 3 5 3 3 2 2 4 - 2 2 - 3 1 1 5 -
take me there                   6% 2% 10% - 2% 13% 1% 9% 8% 7% 5% 3% 6% 14% - 6% 10% - 14% 2% 3% 16% -

Feel it is unsafe              14 4 10 4 2 4 - 1 3 - 1 5 6 3 4 - 1 - 2 5 1 1 *
6% 4% 8% 14% 8% 11% - 3% 5% - 1% 10% 18% 9% 11% - 5% - 7% 21% 4% 3% 3%

Have my own garden              7 5 2 - 3 1 2 1 - 4 2 1 - - 1 - 3 - - 1 2 - -
3% 4% 2% - 15% 3% 4% 2% - 9% 3% 1% - - 4% - 11% - - 3% 8% - -

Health problems                 5 2 3 1 - - - * 4 3 1 - - 2 * 2 - - - - - 1 1
2% 2% 2% 3% - - - 1% 6% 6% 1% - - 5% 1% 5% - - - - - 5% 7%

Depends on the weather          5 3 2 1 1 1 * - 1 - 1 - 3 1 3 - - - - 1 - 1 -
2% 3% 2% 6% 5% 2% 1% - 2% - 1% - 9% 3% 8% - - - - 5% - 4% -

Cost/money                      3 * 2 - * 2 1 - - - - 1 1 1 * - - - 1 - - 1 1
1% * 2% - 2% 5% 1% - - - - 1% 4% 4% 1% - - - 5% - - 2% 4%

Vandalised/neglected            3 3 - - 1 - - - 1 1 - - 1 - - - - - - 1 - - 1
1% 2% - - 5% - - - 2% 3% - - 4% - - - - - - 5% - - 8%

Go elsewhere                    2 2 - 1 1 - - - - - 1 1 - - - - 2 - - - - - -
1% 2% - 4% 5% - - - - - 2% 2% - - - - 9% - - - - - -

Live in a nice area             2 1 1 - - - - - 2 - 1 - - 1 - 1 * - - 1 - - -
1% 1% * - - - - - 3% - 1% - - 4% - 2% 2% - - 2% - - -

Have no-one to go with          2 - 2 - - - 1 - 1 1 - 1 - - - 1 - - - 1 - - -
1% - 2% - - - 2% - 2% 3% - 1% - - - 3% - - - 3% - - -

My age                          2 2 - - - - - - 2 1 - - - * - - - - - - - 1 *
1% 2% - - - - - - 3% 3% - - - 2% - - - - - - - 5% 3%

Other answers                   8 2 6 1 1 - 2 2 3 - 6 2 - 1 2 3 1 - - - - 1 1
4% 2% 5% 6% 3% - 4% 5% 4% - 8% 3% - 4% 6% 8% 6% - - - - 2% 5%

Don’t know                      7 4 3 - 1 - 1 2 2 2 1 1 1 1 - - 1 - 2 1 - 3 *
3% 3% 2% - 5% - 3% 7% 3% 4% 2% 2% 4% 3% - - 3% - 9% 2% - 9% 3%
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Q16 How often do you visit open countryside for leisure?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

6-7 days a week               122 53 69 13 8 21 25 29 26 39 35 30 11 7 2 33 15 10 11 17 10 10 15
7% 7% 8% 5% 3% 7% 10% 12% 8% 9% 7% 9% 4% 5% 1% 9% 9% 13% 8% 10% 6% 5% 15%

3-5 days a week                91 52 39 14 16 18 13 15 16 34 22 19 11 5 3 26 16 4 5 9 11 12 6
5% 6% 5% 5% 6% 6% 5% 6% 5% 8% 5% 6% 4% 4% 1% 7% 9% 5% 4% 5% 7% 6% 6%

1-2 days a week               277 145 132 43 50 40 53 42 49 87 84 52 38 16 9 69 30 13 26 30 32 48 20
17% 18% 15% 16% 18% 13% 20% 18% 15% 20% 18% 15% 14% 12% 4% 18% 18% 17% 18% 17% 19% 23% 20%

Once a fortnight              228 120 108 33 42 54 32 30 37 73 71 41 31 12 32 53 32 5 18 34 15 21 19
14% 15% 13% 12% 16% 17% 12% 13% 12% 17% 15% 12% 12% 9% 13% 14% 19% 6% 13% 19% 9% 10% 18%

Once a month                  269 132 137 40 55 61 43 28 43 78 84 50 43 14 47 63 27 13 22 33 34 22 8
16% 16% 16% 15% 20% 20% 17% 12% 13% 18% 17% 15% 16% 10% 19% 17% 16% 17% 16% 19% 20% 11% 8%

Several times a year          350 158 192 54 51 69 51 54 71 78 103 91 60 18 53 78 27 16 32 39 38 54 14
21% 20% 22% 20% 19% 22% 20% 23% 22% 18% 21% 27% 23% 13% 21% 21% 16% 21% 23% 22% 23% 26% 14%

Once a year                    87 34 52 10 15 19 11 14 18 18 24 13 19 13 30 11 7 3 3 3 9 16 5
5% 4% 6% 4% 6% 6% 4% 6% 6% 4% 5% 4% 7% 9% 12% 3% 4% 4% 2% 2% 5% 8% 5%

Less often                     90 38 53 22 10 12 14 10 22 10 31 15 19 16 36 18 7 4 6 5 3 8 5
5% 5% 6% 8% 4% 4% 6% 4% 7% 2% 6% 4% 7% 12% 15% 5% 4% 5% 4% 3% 2% 4% 5%

Never                         145 72 73 37 23 18 16 12 39 18 26 31 35 35 35 27 9 7 19 6 15 16 11
9% 9% 9% 14% 8% 6% 6% 5% 12% 4% 5% 9% 13% 26% 14% 7% 5% 9% 13% 4% 9% 8% 10%

Don’t Know                      2 2 - 1 - - - - 1 - 1 - - 1 - - - 1 - - - 1 -
* * - * - - - - * - * - - 1% - - - 2% - - - * -
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Q17 And which of these did you visit when you last visited the open countryside?

Base: All adults 16+ in England who have visited open countryside for leisure

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1378 600 778 156 248 286 227 191 270 304 399 346 179 150 234 333 155 48 83 158 115 163 89
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1424 695 729 207 236 281 229 211 259 408 423 295 213 85 175 333 154 63 118 164 148 184 86
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Forest or woodland            430 204 226 55 79 93 64 69 71 117 122 98 76 17 46 114 39 25 43 60 37 47 18
30% 29% 31% 27% 33% 33% 28% 33% 27% 29% 29% 33% 36% 20% 26% 34% 25% 40% 37% 36% 25% 25% 21%

River, canal or lake          402 189 213 45 65 88 69 67 68 94 136 81 68 24 50 77 32 22 34 54 47 68 18
28% 27% 29% 22% 28% 31% 30% 32% 26% 23% 32% 28% 32% 28% 28% 23% 21% 35% 29% 33% 32% 37% 21%

An open coastal area          394 180 214 44 61 87 74 67 60 115 136 71 54 18 44 101 56 11 17 32 52 46 35
28% 26% 29% 21% 26% 31% 32% 32% 23% 28% 32% 24% 26% 22% 25% 30% 36% 17% 14% 19% 35% 25% 41%

Small country town or         391 176 215 52 67 74 73 59 66 138 115 69 48 20 67 76 41 17 30 49 28 56 26
village                        27% 25% 29% 25% 28% 26% 32% 28% 25% 34% 27% 23% 23% 24% 38% 23% 27% 27% 26% 30% 19% 30% 30%

Open farmland                 332 159 173 50 39 79 59 54 52 95 116 63 45 14 28 78 42 20 20 50 32 43 19
23% 23% 24% 24% 17% 28% 26% 25% 20% 23% 27% 21% 21% 17% 16% 24% 27% 31% 17% 31% 21% 23% 22%

National Park (e.g. Lake      255 133 122 37 36 57 32 38 55 78 72 54 33 17 30 33 8 7 38 23 33 58 24
District, Peak District)       18% 19% 17% 18% 15% 20% 14% 18% 21% 19% 17% 18% 15% 20% 17% 10% 5% 11% 32% 14% 23% 31% 28%

Historic site / stately       187 81 107 16 21 26 37 38 49 74 52 35 17 10 26 43 7 7 14 21 18 38 13
home                           13% 12% 15% 8% 9% 9% 16% 18% 19% 18% 12% 12% 8% 12% 15% 13% 5% 10% 12% 13% 12% 21% 15%

Historic garden               135 55 80 9 14 19 30 23 40 55 37 22 11 9 21 46 10 7 7 14 7 16 7
9% 8% 11% 4% 6% 7% 13% 11% 16% 14% 9% 7% 5% 11% 12% 14% 6% 10% 6% 9% 5% 9% 8%

Park                            7 3 4 2 3 - 1 1 - 1 1 2 1 1 - 2 - - 1 2 - 2 -
* * 1% 1% 1% - 1% * - * * 1% * 2% - 1% - - 1% 2% - 1% -

Downs/fields/meadows            5 3 2 1 1 1 1 - 1 - 3 2 - - 1 3 - - - 1 - - -
* * * 1% * * 1% - * - 1% 1% - - * 1% - - - 1% - - -

Nature reserve                  4 - 4 - - 2 - 2 - 2 2 - - - - - 1 - 2 1 - - -
* - 1% - - 1% - 1% - 1% * - - - - - 1% - 2% 1% - - -

Golf course/links               3 3 - - - - 2 - 1 2 - 1 - - - - - - 2 1 - - -
* * - - - - 1% - * 1% - * - - - - - - 2% 1% - - -

Hills                           3 - 3 - - 1 2 - - 3 - - - - - - - - 2 1 - - -
* - * - - * 1% - - 1% - - - - - - - - 1% 1% - - -

Public rights of way/           3 1 2 1 - - 2 - - 2 1 - - - 1 - - - 2 - - - -
footpaths                       * * * 1% - - 1% - - * * - - - 1% - - - 1% - - - -

Pub                             3 - 3 - - - - - 3 2 - 1 - - - 1 - - - - 2 - -
* - * - - - - - 1% * - * - - - * - - - - 1% - -

Car boot                        2 1 1 - - - 1 1 - - 1 1 - - - - - - - 2 - - -
* * * - - - * 1% - - * * - - - - - - - 1% - - -

Mountains                       2 1 1 - - 1 - 1 - 1 - 1 - - 1 1 - - - - - - -
* * * - - * - * - * - * - - 1% * - - - - - - -
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Q17 And which of these did you visit when you last visited the open countryside?

Base: All adults 16+ in England who have visited open countryside for leisure

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1424 695 729 207 236 281 229 211 259 408 423 295 213 85 175 333 154 63 118 164 148 184 86
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Theme parks                     2 - 2 - - 1 1 - - - - 2 - - - - - - 1 1 - - -
* - * - - * * - - - - 1% - - - - - - 1% * - - -

Other Answers                  18 10 9 1 6 5 1 4 1 9 4 3 3 1 2 4 3 2 3 2 1 - 1
1% 1% 1% 1% 3% 2% * 2% * 2% 1% 1% 1% 1% 1% 1% 2% 3% 3% 1% 1% - 1%

Don’t know                      6 1 5 - - 1 1 1 2 - 1 1 2 2 1 1 - 1 1 - 2 1 -
* * 1% - - * 1% 1% 1% - * * 1% 3% * * - 1% 1% - 1% * -
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Q18 Which of these activities did you undertake when you last visited open countryside?

Base: All adults 16+ in England who vistied a national park, forest or woodland, river canal or lake, open farmland or an open coastal area

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1113 483 630 121 193 251 182 160 206 232 337 279 149 116 175 269 128 41 71 124 97 134 74
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1155 566 590 163 182 248 185 178 200 308 361 240 181 66 130 268 128 55 101 129 125 148 71
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Walking                       953 445 508 124 150 209 160 150 159 257 296 207 139 53 104 230 99 51 90 103 99 115 60
82% 79% 86% 76% 82% 84% 86% 85% 80% 84% 82% 86% 77% 80% 80% 86% 78% 93% 89% 80% 79% 78% 84%

Picnicking                    344 123 221 39 69 96 52 39 49 93 101 64 67 20 52 75 32 11 32 30 34 54 23
30% 22% 37% 24% 38% 39% 28% 22% 24% 30% 28% 27% 37% 29% 40% 28% 25% 20% 32% 23% 27% 37% 32%

Sport (ball games, kite       180 108 72 52 37 50 17 11 13 36 65 36 38 5 22 32 17 5 16 24 16 38 11
flying, etc)                   16% 19% 12% 32% 20% 20% 9% 6% 7% 12% 18% 15% 21% 7% 17% 12% 13% 10% 16% 19% 13% 25% 15%

Birdwatching                  151 67 84 9 16 24 26 40 37 48 45 31 17 11 13 29 15 8 13 19 25 22 6
13% 12% 14% 5% 9% 10% 14% 22% 18% 15% 12% 13% 9% 17% 10% 11% 12% 15% 13% 15% 20% 15% 9%

Cycling                       122 88 33 23 24 38 21 9 7 34 46 23 15 4 21 23 14 9 11 17 11 12 4
11% 16% 6% 14% 13% 15% 11% 5% 4% 11% 13% 9% 8% 7% 16% 9% 11% 16% 11% 13% 9% 8% 6%

Nature study                  104 36 68 7 15 20 15 21 26 30 27 21 20 7 10 29 10 4 6 19 9 14 4
9% 6% 12% 4% 8% 8% 8% 12% 13% 10% 7% 9% 11% 10% 7% 11% 8% 7% 6% 15% 7% 9% 5%

Running                        57 40 18 19 13 18 6 1 1 11 25 9 10 2 9 12 8 1 4 4 10 7 3
5% 7% 3% 12% 7% 7% 3% * 1% 4% 7% 4% 6% 3% 7% 5% 6% 2% 4% 3% 8% 5% 4%

Horseriding                    24 8 16 9 6 4 2 2 - 9 11 3 - 1 2 4 2 - 2 2 4 3 4
2% 1% 3% 5% 3% 2% 1% 1% - 3% 3% 1% - 1% 2% 1% 2% - 2% 2% 3% 2% 6%

Fishing                        19 16 3 2 1 2 6 4 4 4 6 3 4 2 - 5 3 - - 2 1 7 -
2% 3% 1% 1% 1% 1% 4% 2% 2% 1% 2% 1% 2% 3% - 2% 3% - - 1% 1% 5% -

Just sat there                  6 3 3 - - - - 1 4 - - 2 4 - - 1 - - 2 2 - 1 -
* 1% * - - - - 1% 2% - - 1% 2% - - * - - 2% 2% - 1% -

Walking the dog                 4 - 4 2 1 - - - 1 1 - - 3 - - 1 2 - - 1 - - -
* - 1% 1% 1% - - - 1% * - - 1% - - * 1% - - 1% - - -

Went to a garden centre/        3 1 2 - - 2 - - 1 2 - 1 - - - 1 - - - 1 - - 1
to see gardens                  * * * - - 1% - - 1% 1% - * - - - * - - - 1% - - 2%

Camping                         3 2 1 2 - - 1 - - - - 1 2 - - 1 - - 2 - - - -
* * * 1% - - * - - - - * 1% - - * - - 2% - - - -

Shooting                        3 3 - - - 2 1 - - 2 - 1 - - - - - - - 2 1 - -
* * - - - 1% 1% - - 1% - * - - - - - - - 1% 1% - -

Scuba diving                    3 3 - - - 1 - 2 - 2 1 - - - - 1 2 - - - - - -
* * - - - * - 1% - 1% * - - - - * 1% - - - - - -

Stately home (all               3 1 2 - - - - - 3 - - - 3 - - 1 - - - - 2 - -
references)                     * * * - - - - - 1% - - - 1% - - * - - - - 1% - -

Visiting a funfair              2 - 2 - 2 - - - - 2 - - 1 - 1 1 - - - - - - -
* - * - 1% - - - - 1% - - * - 1% * - - - - - - -
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Q18 Which of these activities did you undertake when you last visited open countryside?

Base: All adults 16+ in England who vistied a national park, forest or woodland, river canal or lake, open farmland or an open coastal area

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1155 566 590 163 182 248 185 178 200 308 361 240 181 66 130 268 128 55 101 129 125 148 71
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Work                            2 - 2 1 - 1 - - - 1 1 - - - - 1 - - - 1 - - -
* - * 1% - * - - - * * - - - - 1% - - - 1% - - -

Photography                     2 - 2 - 1 - 1 - 1 1 - 1 - 1 1 - - - - - 1 1 -
* - * - * - * - * * - * - 1% 1% - - - - - 1% * -

Surfing                         2 1 1 1 1 - - - - 1 1 - - - 2 - - - - - - - -
* * * * 1% - - - - * * - - - 1% - - - - - - - -

Boating on canal                2 1 1 - - - - 1 1 - - 2 - - - - 1 - - 1 - - -
* * * - - - - 1% * - - 1% - - - - 1% - - 1% - - -

Other Answers                  26 18 8 4 2 8 3 4 5 8 9 4 4 1 4 4 4 - 1 6 2 2 4
2% 3% 1% 3% 1% 3% 2% 2% 3% 3% 3% 2% 2% 2% 3% 2% 3% - 1% 5% 1% 1% 5%

Don’t know                      5 4 2 - - * 1 - 4 - 2 2 2 - * - - - - 2 3 - -
* 1% * - - * 1% - 2% - 1% 1% 1% - * - - - - 2% 2% - -
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Q19 And from your last visit, what would you say are the three most important aspects of the open countryside?

Base: All adults 16+ in England who have visited open countryside for leisure

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1378 600 778 156 248 286 227 191 270 304 399 346 179 150 234 333 155 48 83 158 115 163 89
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1424 695 729 207 236 281 229 211 259 408 423 295 213 85 175 333 154 63 118 164 148 184 86
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Fresh air                     873 421 452 150 162 174 119 127 141 238 253 188 145 50 106 207 88 35 73 104 93 110 57
61% 61% 62% 73% 69% 62% 52% 60% 54% 58% 60% 64% 68% 59% 61% 62% 57% 55% 62% 63% 63% 60% 66%

Scenery                       800 391 409 118 122 141 134 124 162 243 235 163 115 44 77 180 82 34 79 98 96 103 52
56% 56% 56% 57% 52% 50% 58% 59% 62% 60% 56% 55% 54% 52% 44% 54% 53% 53% 67% 60% 65% 56% 60%

Tranquillity                  639 307 332 68 91 132 119 112 116 194 214 117 83 31 60 170 66 35 52 71 61 86 38
45% 44% 46% 33% 38% 47% 52% 53% 45% 48% 51% 40% 39% 37% 34% 51% 43% 55% 44% 43% 41% 47% 44%

Open space                    555 260 295 87 100 114 92 70 93 148 174 115 87 31 80 118 73 26 47 56 49 67 38
39% 37% 41% 42% 42% 40% 40% 33% 36% 36% 41% 39% 41% 36% 46% 36% 47% 41% 40% 34% 33% 37% 45%

Plants and wildlife           534 240 294 76 77 104 98 85 95 145 164 108 80 38 58 138 58 19 50 63 61 62 25
38% 35% 40% 37% 33% 37% 43% 40% 37% 36% 39% 37% 37% 45% 33% 42% 38% 30% 43% 38% 42% 34% 30%

Way of life                   208 114 94 22 36 46 28 34 42 67 59 49 25 8 34 41 29 15 3 33 13 29 12
15% 16% 13% 10% 15% 16% 12% 16% 16% 16% 14% 17% 12% 10% 19% 12% 19% 23% 3% 20% 9% 16% 15%

Villages / historic           169 88 80 18 29 27 27 26 42 58 45 38 18 9 23 39 18 5 11 16 22 24 12
buildings                      12% 13% 11% 9% 12% 10% 12% 12% 16% 14% 11% 13% 8% 11% 13% 12% 12% 7% 9% 10% 15% 13% 14%

Leisure opportunities         155 84 71 34 33 40 14 14 19 50 40 31 27 7 20 36 12 10 19 16 10 25 9
11% 12% 10% 16% 14% 14% 6% 7% 7% 12% 9% 11% 13% 8% 11% 11% 8% 15% 16% 10% 7% 13% 10%

Ease of access                  4 4 - - - 1 1 - 2 2 - 2 - - 1 1 - - - - - 2 -
* 1% - - - * 1% - 1% 1% - 1% - - 1% * - - - - - 1% -

Walks                           3 2 2 - 2 - - 2 - 2 - - 2 - - - 2 - 2 - - - -
* * * - 1% - - 1% - * - - 1% - - - 1% - 1% - - - -

Cleanliness                     3 1 1 - - - 1 1 * 1 1 - - * - 1 - - - 1 - - *
* * * - - - * 1% * * * - - 1% - * - - - 1% - - 1%

Less traffic/free from          2 1 1 - - - 1 1 - - - 1 - 1 - - 1 - - - 1 - -
traffic                         * * * - - - * * - - - * - 1% - - 1% - - - 1% - -

No litter                       2 - 2 - - - 1 1 - - - 2 - - - 2 - - - - - - -
* - * - - - * * - - - 1% - - - * - - - - - - -

Nothing                         2 2 - - - - - - 2 - 1 - - 1 - - 1 - - - 1 - -
* * - - - - - - 1% - * - - 1% - - 1% - - - * - -

Other Answers                  16 7 9 1 2 3 3 4 3 3 6 3 1 2 1 4 - - - 1 4 5 1
1% 1% 1% * 1% 1% 1% 2% 1% 1% 1% 1% 1% 2% * 1% - - - 1% 3% 3% 1%

None                            1 1 - - - - 1 - - - 1 - - - - - - - - 1 - - -
* * - - - - 1% - - - * - - - - - - - - 1% - - -

Don’t know                      5 3 2 - - 1 1 - 3 - 1 2 2 * - - - - - 1 2 1 *
* * * - - * 1% - 1% - * 1% 1% 1% - - - - - 1% 2% * 1%
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Q20 How much thought would you say you had given before now to the issue of farm animal welfare in this country? Is it something you have thought...

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

A great deal about            273 113 160 28 40 38 44 56 67 99 76 53 23 22 34 59 28 14 19 34 30 37 18
(100) 16% 14% 19% 11% 15% 12% 17% 24% 21% 23% 16% 16% 9% 16% 14% 16% 17% 18% 13% 20% 18% 18% 18%

A fair amount about           397 184 213 41 51 77 58 70 101 105 128 81 49 33 55 83 40 21 24 40 56 49 28
(66.67) 24% 23% 25% 15% 19% 25% 22% 30% 31% 24% 27% 24% 18% 24% 22% 22% 24% 28% 17% 23% 34% 24% 28%

A little about (33.33) 616 318 298 105 110 130 107 64 100 167 183 118 117 32 97 148 58 28 55 64 56 74 37
37% 39% 35% 39% 41% 42% 41% 28% 31% 38% 38% 35% 44% 23% 39% 39% 34% 37% 39% 36% 34% 36% 37%

Or have you not really        372 191 182 93 67 66 51 43 53 65 91 89 78 49 59 86 43 13 44 38 24 47 18
given this issue any           22% 24% 21% 35% 25% 21% 20% 18% 16% 15% 19% 26% 29% 36% 24% 23% 26% 17% 31% 21% 15% 23% 18%
thought before now?

(0)

Mean Score                  44.80 42.41 47.06 33.90 41.33 42.55 45.52 53.14 52.30 51.61 46.45 42.94 35.45 40.18 41.99 43.51 43.72 48.94 37.66 46.78 51.62 45.67 48.72

Standard Deviation          33.41 32.56 34.06 32.11 33.07 31.12 32.76 34.89 33.29 33.35 32.30 34.06 30.17 36.84 32.61 33.11 34.41 32.91 33.33 34.45 31.67 34.15 32.84

Standard Error              0.821 1.213 1.113 2.205 1.932 1.732 2.016 2.368 1.784 1.847 1.516 1.701 2.011 2.325 1.756 1.701 2.623 4.359 3.300 2.619 2.777 2.478 3.145

Error Variance              0.674 1.471 1.240 4.863 3.733 2.999 4.065 5.609 3.184 3.411 2.299 2.893 4.045 5.406 3.083 2.892 6.883 19.005 10.892 6.860 7.713 6.140 9.892

Don’t Know                      3 1 2 - 1 - - 1 1 - 2 - - * 2 1 - - - - - - -
* * * - * - - * * - * - - * 1% * - - - - - - -
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Q21 And how happy are you with the standards of farm animal welfare in this country?

Base: All adults 16+ in England on versions 1 and 2

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)                832 350 482 102 149 177 135 104 165 171 228 209 108 116 175 192 88 26 50 88 68 96 49
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                  832 391 441 129 135 172 132 111 152 225 241 179 126 61 124 192 86 32 72 89 88 104 45
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Happy with all aspects         37 26 11 3 5 6 8 4 10 8 11 8 6 4 4 11 2 2 1 2 8 6 1
of farm animal welfare          4% 7% 2% 2% 4% 3% 6% 4% 7% 3% 4% 5% 5% 6% 3% 5% 2% 5% 2% 2% 9% 6% 3%

(100)

Happy with most aspects       205 119 86 36 33 31 31 25 49 54 54 48 32 17 26 45 21 6 24 28 23 22 10
of farm animal welfare         25% 30% 20% 28% 25% 18% 23% 22% 32% 24% 22% 27% 26% 28% 21% 23% 24% 20% 33% 32% 26% 21% 21%

(80)

Happy with some aspects       273 101 172 28 38 64 45 54 44 91 77 52 41 12 32 64 32 12 25 32 28 29 19
of farm animal welfare,        33% 26% 39% 21% 28% 37% 34% 48% 29% 40% 32% 29% 33% 19% 26% 33% 37% 37% 34% 36% 32% 28% 43%
unhappy with others

(60)

Unhappy with most              69 27 42 9 9 16 11 10 15 18 23 13 9 6 10 14 4 6 2 12 9 9 5
aspects of farm animal          8% 7% 10% 7% 6% 9% 8% 9% 10% 8% 10% 7% 7% 9% 8% 7% 4% 19% 2% 13% 10% 8% 12%
welfare (40)

Unhappy with all aspects       23 3 20 9 2 3 3 2 3 5 6 7 1 4 2 4 3 1 - 2 6 4 1
of farm animal welfare          3% 1% 5% 7% 2% 2% 3% 2% 2% 2% 2% 4% 1% 7% 2% 2% 4% 4% - 2% 6% 4% 2%

(20)

Don’t know enough about       225 115 111 45 48 52 34 17 30 49 71 50 36 19 49 56 24 5 21 13 15 35 9
the issue to say (0) 27% 29% 25% 35% 35% 30% 25% 16% 20% 22% 29% 28% 29% 30% 39% 29% 28% 15% 29% 14% 17% 34% 19%

HAPPY                         242 145 97 39 39 37 39 29 59 61 64 56 39 21 31 56 23 8 25 30 31 28 11
29% 37% 22% 30% 29% 22% 30% 26% 39% 27% 27% 32% 31% 34% 25% 29% 26% 25% 35% 34% 35% 27% 25%

UNHAPPY                        92 30 62 18 11 19 14 12 18 23 29 20 10 10 12 17 7 7 2 14 14 12 6
11% 8% 14% 14% 8% 11% 11% 11% 12% 10% 12% 11% 8% 16% 10% 9% 8% 23% 2% 15% 16% 12% 14%

Mean Score                  47.68 49.48 46.09 41.50 43.33 44.43 49.23 54.07 54.49 50.45 45.67 47.37 48.12 45.43 39.67 47.36 46.35 51.59 49.63 54.99 54.03 43.30 51.05

Standard Deviation          32.72 34.87 30.65 34.70 34.89 32.24 32.76 27.18 31.59 30.36 33.09 33.64 33.57 35.40 34.85 33.54 32.36 28.14 33.30 27.60 31.21 34.82 28.99

Standard Error              1.134 1.864 1.396 3.436 2.858 2.424 2.819 2.665 2.459 2.322 2.191 2.327 3.230 3.287 2.634 2.421 3.450 5.518 4.710 2.942 3.784 3.554 4.142

Error Variance              1.287 3.474 1.949 11.807 8.171 5.874 7.948 7.103 6.048 5.392 4.801 5.416 10.434 10.802 6.940 5.860 11.900 30.452 22.181 8.656 14.321 12.632 17.152
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Q22 And how happy are you with the standards of farm animal welfare in this country?

Base: All adults 16+ in England on versions 3 and 4

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)                829 372 457 110 145 146 129 114 185 155 229 192 117 136 173 188 84 31 52 85 62 94 60
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                  829 416 413 137 134 139 127 122 170 211 240 162 141 75 123 185 83 43 70 86 79 104 56
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Unhappy with all aspects       18 7 11 - 1 1 4 6 6 3 6 5 2 2 4 5 1 - 2 2 - 2 1
of farm animal welfare          2% 2% 3% - 1% 1% 3% 5% 4% 1% 2% 3% 1% 3% 3% 2% 1% - 3% 2% - 2% 3%

(100)

Unhappy with most              78 37 42 10 15 14 12 8 19 26 22 13 9 8 14 12 5 9 5 7 9 10 7
aspects of farm animal          9% 9% 10% 7% 11% 10% 10% 7% 11% 12% 9% 8% 6% 11% 11% 7% 6% 22% 7% 9% 11% 9% 12%
welfare (80)

Happy with some aspects       292 132 160 52 41 49 41 51 59 71 87 55 56 23 37 61 28 19 25 30 31 36 24
of farm animal welfare,        35% 32% 39% 38% 31% 35% 32% 42% 35% 34% 36% 34% 40% 30% 30% 33% 34% 44% 35% 35% 39% 35% 43%
unhappy with others

(60)

Happy with most aspects       175 112 63 22 29 26 30 23 45 46 49 39 27 14 16 42 19 10 16 25 14 27 8
of farm animal welfare         21% 27% 15% 16% 22% 19% 24% 19% 26% 22% 21% 24% 19% 19% 13% 23% 22% 22% 22% 29% 18% 25% 15%

(40)

Happy with all aspects         26 14 12 7 3 2 3 3 8 2 8 4 8 4 3 5 5 - 1 3 5 - 4
of farm animal welfare          3% 3% 3% 5% 2% 2% 2% 3% 4% 1% 3% 2% 6% 5% 2% 2% 6% - 2% 4% 6% - 6%

(20)

Don’t know enough about       241 115 125 47 44 47 37 31 34 63 68 46 39 25 49 61 25 5 21 19 20 29 12
the issue to say (0) 29% 28% 30% 34% 33% 34% 29% 25% 20% 30% 28% 28% 28% 33% 40% 33% 30% 12% 30% 22% 26% 28% 21%

UNHAPPY                        96 43 53 10 16 15 16 14 25 29 27 19 11 10 18 17 6 9 7 9 9 12 8
12% 10% 13% 7% 12% 11% 13% 12% 15% 14% 11% 12% 8% 14% 15% 9% 7% 22% 10% 11% 11% 12% 15%

HAPPY                         201 126 75 29 32 28 33 26 52 48 58 43 35 18 19 47 24 10 17 28 19 27 12
24% 30% 18% 21% 24% 20% 26% 21% 31% 23% 24% 26% 25% 23% 15% 25% 29% 22% 24% 33% 24% 25% 21%

Mean Score                  39.87 39.06 40.68 35.88 37.36 37.59 39.97 43.17 44.45 40.34 40.25 40.29 39.09 37.86 36.28 37.13 36.74 52.76 39.42 42.09 40.69 40.89 45.52

Standard Deviation          29.09 27.98 30.18 28.65 29.49 29.56 29.56 29.32 27.74 29.36 29.12 29.19 27.96 30.72 32.59 29.29 27.89 23.74 29.66 26.78 27.96 28.78 28.47

Standard Error              1.010 1.451 1.412 2.731 2.449 2.446 2.602 2.746 2.039 2.358 1.924 2.106 2.585 2.635 2.478 2.136 3.044 4.264 4.113 2.905 3.551 2.968 3.675

Error Variance              1.021 2.104 1.993 7.460 5.997 5.985 6.773 7.541 4.159 5.560 3.703 4.436 6.681 6.941 6.140 4.562 9.263 18.183 16.913 8.438 12.606 8.811 13.508
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Q23 Which, if any, of these aspects of farm animal welfare in this country are you particularly concerned about?

Base: All adults 16+ in England who are concerned about some aspect of farm animal welfare

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1112 475 637 128 179 209 178 164 254 231 307 269 149 156 194 252 116 48 70 133 93 125 81
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1133 537 596 165 169 204 178 178 240 314 323 232 178 86 142 246 113 64 98 138 118 138 75
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

How animals are               580 260 320 48 81 110 101 111 129 189 155 116 85 36 54 125 60 38 51 77 71 63 41
transported                    51% 48% 54% 29% 48% 54% 57% 63% 54% 60% 48% 50% 48% 42% 38% 51% 53% 60% 52% 56% 60% 45% 54%

Exports of live farmed        462 202 260 44 54 72 87 101 104 156 134 87 54 31 51 98 51 23 46 53 58 56 26
animals                        41% 38% 44% 27% 32% 35% 49% 57% 43% 50% 41% 38% 30% 36% 36% 40% 45% 36% 48% 38% 49% 41% 34%

How animals are kept on       438 178 261 72 69 80 68 69 79 138 131 83 54 33 69 99 44 26 33 51 35 54 29
farms                          39% 33% 44% 44% 41% 39% 38% 39% 33% 44% 41% 36% 30% 38% 48% 40% 39% 41% 33% 37% 30% 39% 38%

Conditions at                 377 158 219 65 59 66 66 65 55 112 104 78 56 27 49 83 27 18 30 45 37 58 30
slaughterhouses and            33% 30% 37% 40% 35% 32% 37% 37% 23% 36% 32% 34% 32% 32% 35% 34% 24% 27% 31% 32% 32% 42% 40%
abattoirs

When animals are sold at      175 58 117 33 29 27 26 31 28 55 42 32 31 15 26 50 16 12 7 20 11 26 7
markets / livestock            15% 11% 20% 20% 17% 13% 15% 17% 12% 18% 13% 14% 17% 18% 18% 20% 14% 19% 8% 14% 9% 19% 9%
sales

Intensive farming/              5 3 2 - * 3 - 2 - - 2 2 - * - 1 - 2 - 1 1 - -
rearing                         * 1% * - * 1% - 1% - - 1% 1% - 1% - 1% - 2% - 1% 1% - -

Battery hens                    5 2 3 - 2 - 1 - 2 1 2 2 - - - 4 - - - - - 1 -
* * * - 1% - * - 1% * * 1% - - - 2% - - - - - 1% -

Factory farming                 2 2 - - - - - 1 1 1 - - 1 - - 1 - - - - - - 1
* * - - - - - 1% 1% * - - 1% - - 1% - - - - - - 2%

Human consumption               2 1 1 - - 1 - 1 - - - - 1 1 - 1 - - - 1 - - -
* * * - - 1% - * - - - - 1% 1% - * - - - 1% - - -

How animals are treated         1 1 1 - - - - - 1 - 1 1 - - 1 - 1 - - - - - -
* * * - - - - - 1% - * * - - 1% - 1% - - - - - -

Distances animals have          1 - 1 - - - - 1 - 1 - - - - - - 1 - - - - - -
to travel                       * - * - - - - 1% - * - - - - - - 1% - - - - - -

Other Answers                  19 9 9 - - 5 3 5 6 9 3 2 2 2 1 3 * - 3 1 4 5 *
2% 2% 2% - - 3% 2% 3% 2% 3% 1% 1% 1% 3% 1% 1% * - 3% 1% 3% 4% 1%

None of these                  73 46 27 8 13 13 11 7 20 15 15 15 20 7 5 21 7 5 3 14 4 10 4
6% 8% 5% 5% 8% 7% 6% 4% 8% 5% 5% 7% 11% 9% 3% 8% 7% 8% 3% 10% 4% 7% 5%
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Q24 And which one of these aspects of farm animal welfare in this country are you most concerned about?

Base: All adults 16+ in England who are concerned about aspects of animal welfare on farms

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1045 435 610 123 165 198 168 157 234 221 295 253 133 143 187 230 108 46 67 122 89 119 77
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1065 493 573 157 155 195 168 170 220 298 311 218 159 79 138 226 106 61 95 125 114 130 72
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

How animals are kept on       309 132 177 51 62 62 46 35 54 100 95 59 32 24 51 69 29 20 22 30 20 46 21
farms                          29% 27% 31% 32% 40% 32% 27% 21% 24% 33% 30% 27% 20% 31% 37% 31% 28% 33% 23% 24% 18% 35% 29%

How animals are               304 149 155 22 36 68 55 48 75 79 77 68 56 23 22 58 29 20 32 44 44 29 26
transported                    29% 30% 27% 14% 23% 35% 33% 28% 34% 26% 25% 31% 35% 29% 16% 26% 27% 32% 34% 35% 39% 22% 36%

Exports of live farmed        217 103 113 22 18 28 30 58 60 68 66 44 30 9 19 47 30 11 23 25 24 24 13
animals                        20% 21% 20% 14% 11% 14% 18% 34% 27% 23% 21% 20% 19% 11% 14% 21% 29% 18% 25% 20% 21% 19% 18%

Conditions at                 159 74 85 45 29 25 28 16 15 33 49 35 28 14 29 29 12 5 16 20 16 22 10
slaughterhouses and            15% 15% 15% 29% 19% 13% 17% 9% 7% 11% 16% 16% 18% 17% 21% 13% 11% 9% 16% 16% 14% 17% 14%
abattoirs

When animals are sold at       37 13 24 15 9 4 2 4 3 5 11 8 7 5 11 11 2 3 - 2 3 4 1
markets / livestock             3% 3% 4% 9% 6% 2% 1% 2% 2% 2% 4% 4% 5% 6% 8% 5% 2% 5% - 1% 2% 3% 1%
sales

Battery hens                    6 3 3 - 2 - 2 - 2 1 2 2 1 - - 5 - - - - - 1 -
1% 1% * - 1% - 1% - 1% * 1% 1% 1% - - 2% - - - - - 1% -

How animals are treated         4 3 1 - 1 * - - 3 1 2 1 - * 2 1 1 - - - - - *
* 1% * - 1% * - - 1% * * * - 1% 1% 1% 1% - - - - - 1%

Economic conditions             2 1 1 - - - - - 2 1 1 - - - 1 - - - 1 - - - -
* * * - - - - - 1% * * - - - 1% - - - 2% - - - -

Distances animals have          2 - 2 - - - 1 1 - 2 - - - - - - 2 - - - - - -
to travel                       * - * - - - 1% 1% - 1% - - - - - - 2% - - - - - -

Human consumption               2 1 1 - - 1 - 1 - - - - 1 1 - 1 - - - 1 - - -
* * * - - 1% - * - - - - 1% 1% - * - - - 1% - - -

Intensive farming/              1 - 1 - * - - 1 - - 1 - - * - * - - - 1 - - -
rearing                         * - * - * - - 1% - - * - - 1% - * - - - 1% - - -

Factory farming                 1 1 - - - - - - 1 1 - - - - - - - - - - - - 1
* * - - - - - - 1% * - - - - - - - - - - - - 2%

Other Answers                   8 6 1 1 - - 3 4 - 2 4 1 1 - 1 2 - - - - 3 2 -
1% 1% * 1% - - 2% 2% - 1% 1% * 1% - 1% 1% - - - - 3% 1% -

None                            5 - 5 - - 2 1 - 2 1 1 1 1 1 1 2 - - - 1 - 2 -
* - 1% - - 1% * - 1% * * 1% 1% 1% * 1% - - - * - 1% -

Don’t know                      9 6 3 - - 5 1 2 2 4 3 - 1 2 1 1 1 2 - 2 4 - -
1% 1% 1% - - 2% * 1% 1% 1% 1% - 1% 2% 1% * 1% 3% - 1% 3% - -
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Q25 How much thought would you say you had given before now to the issue of pet welfare in this country? Is it something you have thought...

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

A great deal about            372 145 227 45 52 73 70 63 69 108 99 77 57 31 37 70 40 25 34 49 46 47 24
(100) 22% 18% 27% 17% 19% 24% 27% 27% 21% 25% 21% 23% 21% 23% 15% 19% 23% 33% 24% 28% 28% 23% 24%

A fair amount about           552 267 285 98 81 97 72 82 121 135 175 102 94 46 57 133 49 31 61 65 47 74 34
(66.67) 33% 33% 33% 37% 30% 31% 28% 35% 38% 31% 36% 30% 35% 34% 23% 35% 29% 41% 43% 37% 28% 36% 34%

A little about (33.33) 463 235 228 80 82 91 77 54 79 125 130 102 71 34 80 106 58 16 32 38 59 45 29
28% 29% 27% 30% 31% 29% 30% 23% 25% 29% 27% 30% 27% 25% 32% 28% 34% 21% 23% 22% 36% 22% 28%

Or have you not really        270 158 111 42 53 49 40 34 52 68 73 60 45 24 67 69 22 3 14 24 14 41 15
given this issue any           16% 20% 13% 16% 20% 16% 15% 15% 16% 16% 15% 18% 17% 17% 27% 18% 13% 4% 10% 14% 9% 20% 14%
thought before now?

(0)

Mean Score                  53.98 49.83 57.90 51.64 49.65 54.30 55.54 58.24 54.85 54.98 54.23 52.51 53.56 54.39 42.21 51.39 54.28 68.06 60.66 59.60 58.18 53.63 55.43

Standard Deviation          33.52 33.41 33.17 31.72 33.96 33.76 34.57 33.78 33.04 33.93 32.63 34.17 33.42 34.19 34.42 33.09 32.86 28.25 30.44 33.39 31.94 34.86 33.22

Standard Error              0.825 1.245 1.086 2.183 1.987 1.884 2.131 2.293 1.771 1.879 1.537 1.706 2.228 2.166 1.867 1.697 2.506 3.742 3.014 2.539 2.802 2.536 3.182

Error Variance              0.680 1.550 1.180 4.767 3.950 3.550 4.543 5.258 3.138 3.531 2.361 2.911 4.965 4.693 3.485 2.881 6.278 14.004 9.086 6.444 7.849 6.429 10.126

Don’t Know                      5 2 4 1 1 1 1 1 1 - 4 - - 1 5 - - - - - - 1 -
* * * * * * * * * - 1% - - 1% 2% - - - - - - * -
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Q26 And how happy would you say you are with the standards of pet welfare in this country?

Base: All adults 16+ in England on versions 1 and 2

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)                832 350 482 102 149 177 135 104 165 171 228 209 108 116 175 192 88 26 50 88 68 96 49
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                  832 391 441 129 135 172 132 111 152 225 241 179 126 61 124 192 86 32 72 89 88 104 45
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Happy with all aspects         43 28 15 6 8 9 7 3 10 14 9 9 6 6 11 11 2 2 4 2 3 6 2
of pet welfare (100) 5% 7% 3% 4% 6% 5% 5% 3% 7% 6% 4% 5% 5% 9% 9% 6% 2% 5% 6% 3% 3% 6% 5%

Happy with most aspects       237 137 99 40 40 45 33 30 48 66 64 57 30 19 34 59 22 9 27 24 24 30 7
of pet welfare (80) 28% 35% 23% 31% 30% 26% 25% 27% 31% 29% 27% 32% 24% 31% 27% 31% 26% 28% 37% 27% 27% 29% 16%

Happy with some aspects       363 145 218 56 53 82 61 56 54 103 118 71 50 21 33 83 42 15 29 47 43 43 26
of pet welfare, unhappy        44% 37% 49% 44% 39% 48% 46% 50% 36% 46% 49% 40% 40% 34% 27% 43% 49% 47% 41% 53% 49% 42% 58%
with others (60)

Unhappy with most              43 10 32 5 6 8 8 5 10 6 16 9 9 3 4 7 6 2 3 8 3 6 5
aspects of pet welfare          5% 3% 7% 4% 5% 4% 6% 5% 7% 3% 7% 5% 7% 5% 3% 4% 7% 6% 4% 8% 4% 6% 12%

(40)

Unhappy with all aspects       19 9 10 2 4 3 3 2 5 3 3 6 3 4 2 7 1 1 - 3 1 2 2
of pet welfare (20) 2% 2% 2% 2% 3% 2% 2% 2% 3% 1% 1% 3% 3% 7% 2% 4% 1% 4% - 3% 1% 2% 4%

Don’t know enough about       128 62 66 19 24 26 20 15 24 33 32 27 26 9 39 27 12 3 9 5 14 17 2
the issue to say (0) 15% 16% 15% 15% 17% 15% 15% 13% 16% 15% 13% 15% 21% 15% 32% 14% 14% 11% 12% 5% 16% 16% 4%

HAPPY                         279 165 114 46 48 54 40 33 58 79 73 66 36 25 45 70 25 10 31 27 26 36 9
34% 42% 26% 36% 36% 31% 30% 30% 38% 35% 30% 37% 29% 40% 36% 36% 29% 33% 43% 30% 30% 35% 21%

UNHAPPY                        62 19 43 7 10 11 11 7 15 9 19 14 13 7 6 14 7 3 3 10 4 8 7
7% 5% 10% 6% 7% 6% 8% 7% 10% 4% 8% 8% 10% 11% 5% 7% 8% 10% 4% 12% 4% 8% 16%

Mean Score                  56.56 58.91 54.48 57.52 55.82 56.70 55.75 56.80 56.78 58.29 57.01 56.99 51.51 57.52 48.65 57.95 55.78 58.43 61.74 60.30 55.75 56.53 58.53

Standard Deviation          28.23 29.55 26.86 27.87 30.03 27.66 27.94 26.02 29.69 27.95 26.05 28.73 30.65 30.54 36.36 27.89 26.41 25.97 26.50 20.91 27.61 28.90 20.49

Standard Error              0.979 1.580 1.223 2.760 2.461 2.079 2.405 2.551 2.312 2.137 1.725 1.987 2.950 2.836 2.749 2.013 2.815 5.094 3.748 2.229 3.348 2.950 2.926

Error Variance              0.958 2.496 1.497 7.617 6.054 4.324 5.782 6.508 5.343 4.567 2.976 3.950 8.700 8.041 7.556 4.051 7.925 25.948 14.046 4.969 11.212 8.700 8.564
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Q27 And how happy would you say you are with the standards of pet welfare in this country?

Base: All adults 16+ in England on versions 3 and 4

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)                829 372 457 110 145 146 129 114 185 155 229 192 117 136 173 188 84 31 52 85 62 94 60
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                  829 416 413 137 134 139 127 122 170 211 240 162 141 75 123 185 83 43 70 86 79 104 56
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Unhappy with all aspects       22 12 11 3 2 3 3 4 8 4 8 4 2 4 5 3 1 - 1 6 1 5 2
of pet welfare (100) 3% 3% 3% 2% 2% 2% 3% 3% 4% 2% 3% 3% 2% 5% 4% 1% 1% - 1% 6% 1% 5% 4%

Unhappy with most              65 29 36 10 9 8 10 7 21 14 13 14 13 11 10 14 8 2 7 7 7 6 5
aspects of pet welfare          8% 7% 9% 7% 7% 6% 8% 5% 12% 7% 5% 8% 9% 15% 8% 7% 9% 5% 10% 8% 8% 5% 10%

(80)

Happy with some aspects       322 145 177 52 49 58 52 50 61 80 104 67 46 25 31 67 30 19 31 41 35 42 25
of pet welfare, unhappy        39% 35% 43% 38% 37% 42% 41% 41% 36% 38% 43% 41% 33% 33% 26% 36% 37% 44% 44% 48% 45% 41% 44%
with others (60)

Happy with most aspects       235 131 104 39 38 36 32 39 50 64 63 48 45 15 31 57 28 17 19 20 21 28 14
of pet welfare (40) 28% 31% 25% 28% 29% 26% 25% 32% 30% 30% 26% 30% 31% 20% 25% 31% 34% 40% 26% 24% 26% 27% 26%

Happy with all aspects         33 18 15 6 7 3 4 5 7 6 5 5 13 4 3 7 4 2 5 2 2 4 5
of pet welfare (20) 4% 4% 4% 4% 5% 3% 3% 4% 4% 3% 2% 3% 9% 5% 2% 4% 5% 4% 7% 2% 3% 4% 8%

Don’t know enough about       152 82 69 28 28 30 25 18 23 42 47 24 22 16 43 38 12 3 7 11 13 19 5
the issue to say (0) 18% 20% 17% 20% 21% 22% 20% 14% 13% 20% 20% 15% 16% 22% 35% 21% 15% 7% 11% 12% 17% 19% 8%

UNHAPPY                        88 40 47 13 11 11 14 10 29 18 21 18 15 15 15 16 8 2 8 12 7 11 8
11% 10% 11% 9% 9% 8% 11% 8% 17% 9% 9% 11% 11% 20% 12% 9% 10% 5% 11% 14% 9% 10% 14%

HAPPY                         268 148 120 45 45 40 36 44 58 70 68 53 58 19 34 64 32 19 24 22 23 32 19
32% 36% 29% 33% 34% 29% 28% 36% 34% 33% 28% 33% 41% 25% 28% 34% 39% 44% 34% 25% 29% 31% 34%

Mean Score                  44.42 42.68 46.17 42.72 41.58 42.78 44.37 45.56 48.56 42.82 44.50 46.77 43.11 46.00 36.22 41.95 44.57 47.19 47.91 51.32 45.70 45.07 50.16

Standard Deviation          25.85 26.06 25.56 25.97 25.99 26.27 26.67 24.06 25.76 25.68 26.13 24.53 24.82 30.04 30.45 25.70 23.76 18.69 22.92 25.23 24.56 26.86 23.22

Standard Error              0.898 1.351 1.196 2.476 2.158 2.174 2.348 2.253 1.894 2.062 1.727 1.770 2.295 2.576 2.315 1.875 2.592 3.357 3.178 2.736 3.119 2.771 2.998

Error Variance              0.806 1.825 1.430 6.130 4.657 4.727 5.513 5.078 3.588 4.254 2.982 3.133 5.267 6.634 5.361 3.514 6.719 11.271 10.101 7.488 9.728 7.676 8.989
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Q28 Which, if any, of these aspects of pet welfare in this country are you particularly concerned about?

Base: All adults 16+ in England who are concerned about some aspect of pet welfare

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1286 549 737 162 215 249 206 179 275 250 368 319 167 182 210 300 142 49 85 152 106 148 94
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1305 617 688 208 202 243 203 193 257 340 389 275 199 102 150 295 138 66 116 156 134 162 88
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

How people treat their        726 320 406 132 122 138 114 101 118 175 219 143 126 61 78 148 84 31 74 95 70 94 51
pets                           56% 52% 59% 64% 60% 57% 56% 52% 46% 51% 56% 52% 63% 60% 52% 50% 61% 47% 64% 61% 52% 58% 59%

Monitoring and                553 245 308 86 90 118 84 86 89 171 153 123 75 31 61 127 52 20 43 61 70 78 42
prosecution of cruelty         42% 40% 45% 41% 45% 49% 41% 45% 34% 50% 39% 45% 37% 31% 40% 43% 37% 31% 37% 39% 52% 48% 48%

How well people               528 243 284 76 78 93 90 96 94 140 169 108 72 40 50 116 58 37 44 64 63 66 30
understand how to look         40% 39% 41% 37% 39% 38% 44% 50% 37% 41% 43% 39% 36% 39% 33% 39% 42% 56% 37% 41% 47% 40% 35%
after their pets

The types of animals          370 163 206 26 36 73 80 71 84 109 117 74 47 22 43 94 27 21 38 37 40 47 24
that are sold as pets          28% 26% 30% 12% 18% 30% 39% 37% 33% 32% 30% 27% 24% 21% 28% 32% 20% 32% 32% 24% 30% 29% 27%

Conditions in pet shops       212 79 134 29 27 40 33 43 41 72 66 32 25 17 24 47 18 9 23 21 27 28 15
16% 13% 19% 14% 13% 16% 16% 22% 16% 21% 17% 12% 13% 17% 16% 16% 13% 14% 20% 14% 20% 17% 17%

Animal testing                  2 - 2 - - - 2 - - - - 1 1 - - 1 - - - 1 - - -
* - * - - - 1% - - - - * * - - * - - - * - - -

Other Answers                  13 7 6 - - 3 2 2 4 4 4 3 1 1 2 2 3 - 2 1 1 1 -
1% 1% 1% - - 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 2% - 1% 1% 1% 1% -

None of these                  40 25 15 1 12 6 4 5 11 15 13 4 7 * 7 15 1 - 4 6 1 5 -
3% 4% 2% 1% 6% 2% 2% 3% 4% 5% 3% 2% 3% * 5% 5% 1% - 4% 4% 1% 3% -

Don’t know                      7 2 5 2 - 3 1 1 - - 4 - 3 - 2 1 - 2 - - - 1 1
1% * 1% 1% - 1% * 1% - - 1% - 1% - 1% * - 3% - - - 1% 1%
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Q29 And which one of these aspects of pet welfare in this country are you most concerned about?

Base: All adults 16+ in England who have concerns about aspects of pet welfare in this country

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1251 528 723 161 206 244 203 174 263 238 356 314 162 181 203 285 141 49 82 147 105 145 94
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1267 593 675 207 190 238 199 188 246 325 377 271 193 101 144 280 137 66 112 150 133 159 88
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

How people treat their        491 224 266 105 88 79 71 65 83 109 139 105 88 49 51 95 51 24 62 67 45 58 38
pets                           39% 38% 39% 51% 46% 33% 36% 35% 34% 34% 37% 39% 46% 48% 35% 34% 37% 36% 55% 45% 34% 37% 43%

Monitoring and                333 152 181 50 57 75 54 43 54 113 88 75 42 16 40 80 34 8 18 36 39 52 28
prosecution of cruelty         26% 26% 27% 24% 30% 32% 27% 23% 22% 35% 23% 28% 22% 16% 28% 29% 24% 12% 16% 24% 29% 32% 32%

How well people               251 120 131 36 31 54 41 45 44 60 84 58 29 21 25 51 35 20 17 27 33 33 11
understand how to look         20% 20% 19% 18% 16% 23% 20% 24% 18% 18% 22% 21% 15% 21% 17% 18% 26% 30% 15% 18% 25% 21% 12%
after their pets

The types of animals          129 62 67 7 8 20 25 23 46 32 46 21 21 9 16 34 11 9 12 16 12 12 7
that are sold as pets          10% 10% 10% 3% 4% 8% 13% 12% 19% 10% 12% 8% 11% 9% 11% 12% 8% 14% 10% 10% 9% 7% 8%

Conditions in pet shops        40 23 16 5 6 6 4 5 14 7 12 9 6 5 8 13 2 3 3 3 3 2 3
3% 4% 2% 3% 3% 2% 2% 3% 6% 2% 3% 3% 3% 5% 5% 5% 2% 5% 3% 2% 2% 1% 3%

Animal testing                  2 - 2 - - - 2 - - - - 1 1 - - 1 - - - 1 - - -
* - * - - - 1% - - - - * * - - * - - - * - - -

Other Answers                  11 6 5 - - - 1 5 6 4 2 3 2 * 1 5 3 - - 1 1 - -
1% 1% 1% - - - * 3% 2% 1% 1% 1% 1% * 1% 2% 2% - - 1% 1% - -

None                            3 1 2 - - 2 1 - - - 2 - 1 - 1 - - - - - - 2 -
* * * - - 1% * - - - * - 1% - 1% - - - - - - 1% -

Don’t know                      8 3 4 2 1 3 1 2 - - 4 - 3 1 3 1 1 2 - - - - 1
1% 1% 1% 1% * 1% * 1% - - 1% - 2% 1% 2% * * 3% - - - - 1%
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Q30 Thinking about animal welfare in general, that is the welfare of both farm animals and pets, do you think the Government...

Base: All adults 16+ in England on versions 1 and 2

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)                832 350 482 102 149 177 135 104 165 171 228 209 108 116 175 192 88 26 50 88 68 96 49
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                  832 391 441 129 135 172 132 111 152 225 241 179 126 61 124 192 86 32 72 89 88 104 45
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Should do more than it        492 213 279 96 81 101 81 63 70 125 137 114 83 32 52 112 56 15 42 58 66 66 24
does at the moment about       59% 54% 63% 74% 60% 59% 61% 57% 46% 56% 57% 64% 66% 52% 42% 58% 65% 48% 59% 64% 76% 63% 54%
animal welfare (100)

Does enough as it is          255 141 114 26 40 45 40 42 62 76 82 45 33 19 46 57 26 17 23 25 17 25 19
about animal welfare           31% 36% 26% 20% 30% 26% 30% 38% 41% 34% 34% 25% 26% 31% 37% 30% 30% 52% 33% 28% 19% 24% 42%

(50)

Already gives too much         30 20 10 1 7 12 3 3 5 9 10 4 3 5 16 6 1 - - 4 - 3 -
attention to animal             4% 5% 2% * 5% 7% 2% 3% 4% 4% 4% 2% 2% 7% 13% 3% 1% - - 4% - 3% -
welfare (0)

Mean Score                  79.73 75.78 83.38 88.96 79.08 78.52 81.67 77.60 73.44 77.73 77.88 83.62 83.74 74.78 66.07 80.22 82.89 74.07 82.16 81.15 89.83 83.20 78.29

Standard Deviation          28.23 29.88 26.12 21.33 29.57 31.39 26.27 27.88 28.76 28.80 28.88 26.04 26.05 32.41 35.32 27.88 25.28 25.38 24.14 28.52 20.25 27.14 25.08

Standard Error              1.017 1.635 1.251 2.177 2.508 2.482 2.341 2.761 2.372 2.291 1.970 1.884 2.579 3.179 2.792 2.114 2.774 4.978 3.559 3.094 2.531 2.943 3.658

Error Variance              1.035 2.673 1.564 4.740 6.292 6.159 5.478 7.622 5.629 5.250 3.879 3.551 6.654 10.103 7.796 4.468 7.698 24.780 12.665 9.571 6.408 8.664 13.378

Don’t Know                     55 17 38 7 8 15 9 3 14 15 13 15 6 6 10 17 3 - 6 3 4 10 2
7% 4% 9% 5% 6% 9% 7% 3% 9% 7% 5% 9% 5% 10% 8% 9% 3% - 8% 3% 5% 10% 4%
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Q31 Thinking about animal welfare in general, that is the welfare of both farm animals and pets, do you think the Government...

Base: All adults 16+ in England on versions 3 and 4

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)                829 372 457 110 145 146 129 114 185 155 229 192 117 136 173 188 84 31 52 85 62 94 60
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                  829 416 413 137 134 139 127 122 170 211 240 162 141 75 123 185 83 43 70 86 79 104 56
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Already gives too much         35 24 11 5 5 3 12 5 5 7 11 5 8 4 9 7 - 1 3 6 3 4 1
attention to animal             4% 6% 3% 4% 3% 2% 10% 4% 3% 3% 5% 3% 5% 6% 7% 4% - 3% 4% 7% 4% 4% 3%
welfare (100)

Does enough as it is          286 164 122 46 43 49 39 49 60 75 88 50 50 23 48 69 34 19 23 18 23 33 17
about animal welfare           34% 39% 29% 33% 32% 35% 31% 40% 35% 35% 37% 31% 36% 30% 39% 38% 41% 45% 33% 21% 30% 31% 30%

(50)

Should do more than it        446 199 247 81 74 74 67 62 88 106 126 97 75 42 54 84 47 23 41 55 48 62 33
does at the moment about       54% 48% 60% 59% 55% 53% 53% 51% 51% 50% 52% 60% 53% 56% 44% 45% 56% 52% 58% 64% 61% 59% 59%
animal welfare (0)

Mean Score                  23.21 27.34 19.00 21.21 21.63 21.87 26.83 25.39 22.84 23.57 24.51 19.85 24.79 22.38 29.38 26.07 21.19 25.12 21.29 19.62 20.10 21.02 19.29

Standard Deviation          29.19 30.48 27.21 28.52 28.50 27.26 33.94 29.24 27.92 28.44 29.60 27.87 30.38 30.54 31.66 29.18 24.86 27.88 28.73 31.80 28.86 28.99 27.34

Standard Error              1.057 1.646 1.328 2.783 2.480 2.373 3.098 2.801 2.174 2.430 2.024 2.083 2.910 2.743 2.535 2.272 2.763 5.007 4.104 3.577 3.757 3.056 3.756

Error Variance              1.117 2.709 1.763 7.747 6.153 5.631 9.599 7.845 4.726 5.905 4.095 4.340 8.468 7.522 6.426 5.162 7.631 25.067 16.841 12.797 14.116 9.340 14.108

Don’t Know                     63 30 33 5 12 13 9 6 18 23 15 9 9 6 12 24 2 - 4 6 4 5 5
8% 7% 8% 4% 9% 9% 7% 5% 10% 11% 6% 6% 6% 8% 10% 13% 3% - 5% 7% 5% 5% 9%
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Q32 How much, if anything, would you say you know about biodiversity?

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

A lot (100) 39 24 14 6 4 8 10 7 3 18 12 5 2 1 13 5 5 1 - 6 5 1 1
2% 3% 2% 2% 2% 3% 4% 3% 1% 4% 2% 1% 1% 1% 5% 1% 3% 1% - 3% 3% 1% 1%

A fair amount (75) 166 93 73 17 34 31 30 34 20 81 52 21 2 10 30 31 16 11 9 19 12 33 4
10% 11% 9% 6% 13% 10% 12% 15% 6% 19% 11% 6% 1% 7% 12% 8% 10% 14% 6% 11% 7% 16% 4%

Just a little (50) 370 218 153 56 49 69 67 57 71 141 105 72 36 16 57 93 44 28 26 34 30 35 22
22% 27% 18% 21% 18% 22% 26% 25% 22% 32% 22% 21% 13% 12% 23% 25% 26% 37% 19% 19% 18% 17% 22%

Nothing - have only           353 161 192 43 60 68 48 56 78 89 115 66 58 24 45 84 39 19 30 28 38 49 21
heard of the name (25) 21% 20% 22% 16% 22% 22% 18% 24% 24% 20% 24% 19% 22% 18% 18% 22% 23% 25% 21% 16% 23% 23% 20%

Nothing - have never          728 306 422 144 121 134 104 78 147 105 195 175 169 84 98 164 65 16 76 89 78 89 52
heard of it (0) 44% 38% 49% 54% 45% 43% 40% 33% 46% 24% 41% 51% 63% 61% 40% 43% 38% 22% 54% 51% 47% 43% 52%

Mean Score                  26.37 30.31 22.66 21.48 25.76 26.80 30.14 32.57 22.92 39.53 27.60 21.65 13.53 16.96 31.16 25.47 29.14 37.09 19.30 25.00 23.85 26.95 20.67

Standard Deviation          28.20 29.01 26.91 27.21 28.33 28.46 29.92 29.22 25.20 29.10 28.23 26.19 20.33 25.26 31.30 26.63 28.47 25.95 24.13 29.97 28.04 28.36 25.18

Standard Error              0.693 1.082 0.879 1.874 1.655 1.586 1.841 1.984 1.353 1.614 1.324 1.310 1.355 1.601 1.690 1.366 2.171 3.437 2.389 2.279 2.469 2.063 2.412

Error Variance              0.481 1.172 0.774 3.510 2.740 2.516 3.390 3.935 1.830 2.605 1.752 1.715 1.836 2.562 2.857 1.867 4.711 11.810 5.707 5.193 6.095 4.256 5.817

Don’t Know                      6 5 1 1 2 * - * 3 1 2 1 - 1 3 - - - - - 2 1 -
* 1% * * 1% * - * 1% * * * - 1% 1% - - - - - 1% 1% -
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Q33 How much thought would you say you have given before now to the loss of biodiversity in the UK? Is it something you have thought...

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

A great deal about            107 56 51 17 9 18 17 22 24 34 36 18 12 7 19 25 14 8 5 15 7 9 6
(100) 6% 7% 6% 6% 3% 6% 7% 10% 7% 8% 7% 5% 4% 5% 8% 7% 8% 11% 3% 9% 4% 4% 6%

A fair amount about           410 200 210 50 48 75 63 82 91 133 117 84 47 29 64 73 37 20 33 48 46 60 27
(66.67) 25% 25% 25% 19% 18% 24% 24% 35% 28% 31% 24% 25% 17% 21% 26% 19% 22% 26% 23% 28% 28% 29% 26%

A little about (33.33) 604 302 303 92 112 124 102 75 98 176 195 112 86 35 85 160 65 23 54 50 63 69 37
36% 37% 35% 35% 42% 40% 39% 32% 31% 40% 41% 33% 32% 26% 34% 42% 38% 30% 38% 28% 38% 33% 36%

Or have you not really        532 243 289 107 97 92 76 53 108 91 129 125 122 63 75 118 54 25 50 62 48 68 31
given this issue any           32% 30% 34% 40% 36% 29% 29% 23% 33% 21% 27% 37% 46% 46% 30% 31% 32% 33% 35% 36% 29% 33% 31%
thought before now?

(0)

Mean Score                  35.21 36.22 34.26 30.53 29.58 35.44 36.11 43.82 36.57 41.85 37.50 32.68 26.86 28.59 37.13 33.86 35.39 38.09 31.65 36.38 35.68 34.97 35.89

Standard Deviation          30.31 30.32 30.29 30.55 27.35 29.30 29.80 31.04 31.80 29.24 29.89 30.30 29.39 31.48 31.19 29.42 30.91 33.47 28.26 32.83 28.66 29.83 30.27

Standard Error              0.746 1.133 0.990 2.098 1.603 1.638 1.841 2.102 1.705 1.622 1.403 1.519 1.959 1.995 1.689 1.509 2.357 4.433 2.798 2.496 2.533 2.170 2.899

Error Variance              0.556 1.284 0.981 4.403 2.570 2.683 3.389 4.420 2.906 2.631 1.968 2.307 3.839 3.980 2.854 2.277 5.555 19.655 7.828 6.230 6.417 4.708 8.406

Don’t Know                      8 6 2 - 2 2 2 - 1 1 4 2 - 1 4 - - - - - 2 1 -
* 1% * - 1% 1% 1% - * * 1% * - 1% 2% - - - - - 1% 1% -

Prepared for BMRB Social by BMRB Omnibus 20.00-15-05-07



JN-45105844

Lifestyle and Attitudes Survey
Table 64 Page 71

Q34 How much thought would you say you had given before now to the loss of biodiversity elsewhere in the world? Is it something you have thought...

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

A great deal about            155 80 75 26 18 26 21 29 35 56 50 25 13 11 33 29 22 7 7 20 15 14 7
(100) 9% 10% 9% 10% 7% 8% 8% 12% 11% 13% 10% 7% 5% 8% 13% 8% 13% 9% 5% 11% 9% 7% 7%

A fair amount about           435 214 221 50 61 82 79 80 84 146 139 79 47 24 60 97 33 19 40 38 45 67 35
(66.67) 26% 27% 26% 19% 23% 26% 30% 34% 26% 33% 29% 23% 18% 18% 24% 26% 20% 25% 28% 22% 27% 32% 35%

A little about (33.33) 566 291 274 92 97 121 90 69 97 150 167 122 89 37 86 140 62 31 41 64 63 52 28
34% 36% 32% 35% 36% 39% 35% 30% 30% 35% 35% 36% 33% 27% 35% 37% 37% 41% 29% 36% 38% 25% 27%

Or have you not really        498 216 282 98 90 80 70 55 105 82 122 113 118 63 64 111 51 19 54 54 41 74 31
given this issue any           30% 27% 33% 37% 33% 26% 27% 24% 33% 19% 25% 33% 44% 46% 26% 29% 30% 25% 38% 31% 24% 36% 30%
thought before now?

(0)

Mean Score                  38.30 39.88 36.81 33.89 34.27 39.13 39.77 45.08 38.37 46.82 41.52 34.83 27.66 29.20 41.76 37.28 38.68 39.53 33.35 37.88 40.47 36.68 39.62

Standard Deviation          31.92 31.57 32.18 32.54 30.63 30.46 30.88 32.55 33.36 31.30 31.73 30.89 29.46 32.69 33.22 30.75 33.52 30.57 30.97 32.72 30.79 32.41 31.85

Standard Error              0.785 1.180 1.052 2.235 1.799 1.700 1.904 2.205 1.791 1.736 1.489 1.546 1.964 2.076 1.796 1.577 2.556 4.050 3.067 2.487 2.722 2.364 3.051

Error Variance              0.617 1.392 1.108 4.993 3.235 2.890 3.626 4.861 3.207 3.014 2.218 2.391 3.858 4.308 3.226 2.488 6.534 16.400 9.403 6.188 7.408 5.589 9.308

Don’t Know                      8 6 2 - 4 2 1 - 2 1 4 1 - 2 4 - - - - - 2 2 -
* 1% * - 1% 1% * - * * 1% * - 1% 1% - - - - - 1% 1% -
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Q35 Agreement with statement
I actively encourage wildlife in my garden (e.g. through feeding areas, or planting)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 693 306 387 57 60 124 125 136 191 199 189 151 97 57 70 190 68 41 51 77 71 81 45
42% 38% 45% 22% 22% 40% 48% 58% 59% 46% 39% 44% 36% 42% 28% 50% 40% 54% 36% 44% 43% 39% 45%

Tend to agree (75) 473 222 251 83 86 97 73 64 70 130 139 95 81 29 63 93 52 15 55 67 47 60 22
28% 28% 29% 31% 32% 31% 28% 27% 22% 30% 29% 28% 30% 21% 26% 25% 30% 20% 39% 38% 28% 29% 21%

Neither agree nor             267 154 113 68 62 49 43 17 27 67 69 58 47 25 64 48 23 9 18 16 23 47 20
disagree (50) 16% 19% 13% 26% 23% 16% 17% 7% 8% 15% 14% 17% 18% 19% 26% 13% 14% 12% 13% 9% 14% 22% 20%

Tend to disagree (25) 140 69 71 43 38 29 9 7 13 21 57 21 29 13 26 34 16 9 9 9 15 13 7
8% 9% 8% 16% 14% 9% 3% 3% 4% 5% 12% 6% 11% 9% 11% 9% 10% 12% 7% 5% 9% 6% 7%

Strongly disagree (0) 68 44 25 13 16 6 8 8 18 18 17 13 11 9 12 11 8 2 9 7 9 4 7
4% 5% 3% 5% 6% 2% 3% 3% 5% 4% 4% 4% 4% 6% 5% 3% 5% 2% 6% 4% 5% 2% 7%

AGREE                        1166 528 638 140 146 221 198 200 261 328 328 246 177 86 133 283 119 56 106 143 117 142 67
70% 66% 75% 53% 54% 71% 76% 86% 81% 75% 68% 72% 66% 63% 54% 75% 71% 74% 75% 82% 71% 68% 66%

DISAGREE                      208 113 95 56 54 36 17 15 31 39 74 33 40 21 38 46 24 11 18 16 23 18 14
13% 14% 11% 21% 20% 12% 6% 6% 10% 9% 15% 10% 15% 16% 16% 12% 14% 14% 13% 9% 14% 8% 14%

Mean Score                  74.12 71.35 76.73 62.18 63.00 74.78 78.90 83.83 81.66 77.04 72.58 76.02 71.07 71.31 66.23 77.65 73.32 77.99 72.86 78.23 73.76 74.45 72.33

Standard Deviation          28.50 29.58 27.20 28.56 29.25 26.71 25.50 24.54 28.25 27.16 29.10 27.46 28.91 31.39 29.17 28.05 29.20 29.00 28.51 25.80 29.77 25.81 31.40

Standard Error              0.705 1.112 0.894 1.971 1.727 1.505 1.579 1.673 1.519 1.509 1.378 1.378 1.941 2.006 1.606 1.441 2.253 3.841 2.823 1.962 2.631 1.882 3.008

Error Variance              0.497 1.236 0.799 3.885 2.981 2.265 2.492 2.800 2.307 2.276 1.898 1.900 3.766 4.022 2.579 2.075 5.076 14.751 7.967 3.848 6.924 3.542 9.047

Don’t Know                     20 12 8 2 6 5 2 2 3 2 9 3 3 3 12 1 3 - - - 2 2 -
1% 1% 1% 1% 2% 2% 1% 1% 1% * 2% 1% 1% 3% 5% * 2% - - - 1% 1% -
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Q35 Agreement with statement
We can afford to lose some of the UK’s biodiversity

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 36 17 18 6 3 10 3 8 5 9 8 7 7 5 11 10 3 3 1 - 4 - 5
2% 2% 2% 2% 1% 3% 1% 4% 2% 2% 2% 2% 3% 3% 4% 3% 2% 3% 1% - 2% - 4%

Tend to agree (75) 109 59 50 13 17 18 14 11 36 30 29 15 23 11 23 29 10 4 9 11 3 17 4
7% 7% 6% 5% 6% 6% 6% 5% 11% 7% 6% 4% 9% 8% 9% 8% 6% 5% 6% 6% 2% 8% 4%

Neither agree nor             387 177 210 74 67 63 66 37 80 90 84 88 87 38 61 83 38 13 39 31 39 55 29
disagree (50) 23% 22% 25% 28% 25% 20% 26% 16% 25% 21% 17% 26% 33% 28% 25% 22% 22% 17% 28% 18% 24% 26% 29%

Tend to disagree (25) 537 269 269 77 93 97 89 79 102 139 167 110 80 41 62 121 63 24 53 71 58 58 28
32% 33% 31% 29% 35% 31% 34% 34% 32% 32% 35% 32% 30% 30% 25% 32% 37% 32% 38% 40% 35% 28% 28%

Strongly disagree (0) 562 272 290 93 81 118 86 97 88 162 187 114 65 34 81 128 53 32 39 62 58 75 34
34% 34% 34% 35% 30% 38% 33% 41% 27% 37% 39% 33% 24% 25% 33% 34% 31% 43% 28% 35% 35% 36% 34%

AGREE                         145 76 68 18 21 28 17 19 41 40 37 22 30 16 33 39 13 6 9 11 7 17 9
9% 9% 8% 7% 8% 9% 7% 8% 13% 9% 8% 6% 11% 12% 13% 10% 8% 8% 7% 6% 4% 8% 9%

DISAGREE                     1100 541 559 169 175 215 174 176 190 301 354 224 145 75 143 249 115 56 92 133 116 132 62
66% 67% 65% 64% 65% 69% 67% 75% 59% 69% 74% 66% 54% 55% 58% 66% 68% 75% 65% 76% 70% 64% 62%

Mean Score                  27.29 27.33 27.26 27.25 27.90 26.02 26.65 23.60 31.38 25.96 23.83 26.87 33.53 32.86 30.96 27.87 27.25 23.46 28.53 23.73 24.68 26.66 29.38

Standard Deviation          25.46 25.61 25.33 25.25 24.15 26.58 23.77 26.07 26.12 25.75 24.55 24.60 25.68 26.73 28.87 26.39 24.40 26.37 22.90 22.15 23.55 24.55 27.27

Standard Error              0.632 0.963 0.837 1.755 1.425 1.495 1.469 1.774 1.425 1.435 1.157 1.244 1.728 1.726 1.580 1.366 1.882 3.493 2.279 1.694 2.098 1.800 2.624

Error Variance              0.399 0.927 0.701 3.081 2.032 2.235 2.157 3.146 2.030 2.059 1.340 1.548 2.985 2.978 2.495 1.867 3.543 12.201 5.193 2.870 4.402 3.240 6.883

Don’t Know                     30 12 17 5 6 5 2 1 11 5 6 7 5 7 9 6 3 - 1 1 5 4 *
2% 2% 2% 2% 2% 2% 1% 1% 3% 1% 1% 2% 2% 5% 4% 2% 2% - 1% 1% 3% 2% *
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Q35 Agreement with statement
There is nothing I can do personally to help protect the UK’s biodiversity

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 93 55 38 9 9 15 7 11 42 15 18 18 26 16 17 25 2 3 9 10 7 12 9
6% 7% 4% 3% 3% 5% 3% 5% 13% 3% 4% 5% 10% 12% 7% 7% 1% 4% 6% 6% 4% 6% 9%

Tend to agree (75) 268 131 137 29 27 34 39 40 99 51 72 62 51 32 37 59 22 15 22 31 30 37 14
16% 16% 16% 11% 10% 11% 15% 17% 31% 12% 15% 18% 19% 23% 15% 16% 13% 21% 16% 18% 18% 18% 14%

Neither agree nor             427 197 230 79 84 77 56 59 72 95 99 101 88 44 77 80 52 20 38 39 43 51 27
disagree (50) 26% 24% 27% 30% 31% 25% 21% 25% 22% 22% 21% 30% 33% 32% 31% 21% 31% 26% 27% 22% 26% 25% 27%

Tend to disagree (25) 600 305 295 99 107 128 111 78 77 183 190 115 80 32 70 149 65 24 51 67 63 78 34
36% 38% 35% 37% 40% 41% 43% 34% 24% 42% 39% 34% 30% 24% 28% 39% 38% 32% 36% 38% 38% 37% 33%

Strongly disagree (0) 247 107 140 47 34 52 46 44 25 91 93 37 19 7 38 61 25 12 20 28 19 27 17
15% 13% 16% 18% 13% 17% 18% 19% 8% 21% 19% 11% 7% 5% 16% 16% 15% 16% 14% 16% 12% 13% 17%

AGREE                         362 186 175 39 36 49 46 51 141 66 91 80 77 48 54 84 24 19 31 41 37 49 23
22% 23% 21% 14% 13% 16% 18% 22% 44% 15% 19% 24% 29% 35% 22% 22% 14% 25% 22% 24% 22% 23% 23%

DISAGREE                      848 412 435 146 141 179 157 123 102 273 283 152 99 40 109 210 90 36 71 95 82 105 51
51% 51% 51% 55% 52% 58% 61% 53% 32% 63% 59% 45% 37% 29% 44% 56% 53% 48% 50% 54% 50% 50% 50%

Mean Score                  40.22 41.27 39.22 36.21 37.57 36.36 35.43 38.81 54.47 33.69 35.84 43.16 48.48 53.34 42.02 39.12 36.68 41.16 40.88 39.85 41.19 41.30 41.03

Standard Deviation          27.51 27.90 27.12 25.49 24.15 26.29 25.75 28.13 29.32 26.10 27.16 26.46 27.09 27.34 28.24 28.39 23.59 27.68 27.60 28.22 26.27 27.38 29.51

Standard Error              0.681 1.047 0.894 1.768 1.428 1.479 1.588 1.910 1.588 1.450 1.282 1.338 1.818 1.747 1.536 1.466 1.825 3.698 2.760 2.146 2.340 2.002 2.827

Error Variance              0.464 1.096 0.799 3.125 2.040 2.188 2.522 3.648 2.521 2.102 1.643 1.791 3.305 3.051 2.359 2.149 3.331 13.677 7.617 4.604 5.477 4.009 7.990

Don’t Know                     25 11 14 3 8 5 1 1 7 2 8 7 3 5 7 4 3 1 2 - 4 3 -
1% 1% 2% 1% 3% 2% * * 2% * 2% 2% 1% 3% 3% 1% 2% 2% 1% - 2% 2% -
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Q35 Agreement with statement
We can afford to lose some of the World’s biodiversity

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 28 15 13 2 6 10 5 4 3 10 4 8 4 3 12 5 - 1 - 3 3 2 2
2% 2% 2% 1% 2% 3% 2% 2% 1% 2% 1% 2% 1% 2% 5% 1% - 2% - 2% 2% 1% 2%

Tend to agree (75) 119 59 60 12 19 22 17 11 37 24 28 26 25 16 23 26 14 5 15 14 4 12 5
7% 7% 7% 5% 7% 7% 7% 5% 12% 5% 6% 8% 9% 12% 10% 7% 8% 6% 11% 8% 3% 6% 5%

Neither agree nor             366 167 199 75 63 54 55 44 76 77 85 80 84 41 54 89 36 11 34 27 38 51 26
disagree (50) 22% 21% 23% 28% 23% 17% 21% 19% 23% 18% 18% 23% 31% 30% 22% 24% 21% 15% 24% 16% 23% 24% 26%

Tend to disagree (25) 555 274 280 83 95 94 97 75 111 146 179 112 84 34 61 121 74 26 51 67 55 69 32
33% 34% 33% 31% 35% 30% 37% 32% 34% 33% 37% 33% 31% 25% 25% 32% 44% 34% 36% 38% 33% 33% 31%

Strongly disagree (0) 562 279 282 90 80 126 84 98 84 175 179 107 63 38 89 129 43 33 41 58 61 71 37
34% 35% 33% 34% 30% 40% 32% 42% 26% 40% 37% 31% 23% 28% 36% 34% 25% 43% 29% 33% 36% 34% 37%

AGREE                         147 74 74 14 24 32 22 15 40 34 32 34 29 19 36 31 14 6 15 17 8 14 6
9% 9% 9% 5% 9% 10% 8% 7% 12% 8% 7% 10% 11% 14% 14% 8% 8% 8% 11% 10% 5% 6% 6%

DISAGREE                     1117 554 563 173 175 219 181 173 195 321 359 219 147 72 150 250 117 58 92 125 116 140 69
67% 69% 66% 65% 65% 71% 70% 74% 60% 74% 75% 64% 55% 52% 61% 66% 69% 77% 65% 71% 70% 67% 68%

Mean Score                  26.95 26.58 27.31 26.40 28.54 25.14 26.84 22.96 30.95 23.80 23.56 28.66 32.99 33.40 29.98 26.90 28.20 22.37 29.17 26.12 24.34 26.03 25.71

Standard Deviation          25.15 25.30 25.01 23.37 25.10 27.05 24.55 24.52 25.18 25.15 23.20 25.87 24.85 27.10 29.69 24.94 22.36 24.81 24.32 25.20 23.72 23.75 24.53

Standard Error              0.624 0.950 0.826 1.621 1.479 1.522 1.520 1.668 1.374 1.399 1.091 1.311 1.683 1.739 1.617 1.291 1.725 3.286 2.408 1.950 2.113 1.741 2.349

Error Variance              0.389 0.903 0.683 2.627 2.187 2.315 2.309 2.783 1.887 1.958 1.190 1.720 2.832 3.023 2.616 1.667 2.977 10.799 5.796 3.802 4.467 3.033 5.519

Don’t Know                     31 12 19 4 6 6 2 1 12 4 6 9 8 5 7 7 3 - - 5 5 4 -
2% 1% 2% 1% 2% 2% 1% 1% 4% 1% 1% 3% 3% 4% 3% 2% 2% - - 3% 3% 2% -
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Q35 Agreement with statement
There is nothing I can do personally to help stop the loss of the World’s biodiversity

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 127 65 62 11 14 20 17 15 50 29 31 23 26 17 21 31 5 4 15 14 14 17 5
8% 8% 7% 4% 5% 6% 6% 6% 16% 7% 6% 7% 10% 13% 9% 8% 3% 5% 11% 8% 9% 8% 5%

Tend to agree (75) 329 163 167 35 44 51 46 49 103 69 101 71 57 30 44 74 29 21 32 34 34 41 21
20% 20% 20% 13% 16% 16% 18% 21% 32% 16% 21% 21% 21% 22% 18% 19% 17% 28% 23% 20% 20% 20% 21%

Neither agree nor             426 200 227 75 79 80 70 57 66 101 89 106 90 41 75 94 48 16 36 39 40 49 28
disagree (50) 26% 25% 27% 28% 29% 26% 27% 24% 20% 23% 18% 31% 34% 30% 31% 25% 29% 22% 26% 22% 24% 24% 28%

Tend to disagree (25) 559 277 282 106 91 110 101 80 71 165 185 102 74 33 59 130 65 25 39 64 64 77 34
34% 34% 33% 40% 34% 35% 39% 34% 22% 38% 38% 30% 28% 24% 24% 34% 39% 33% 28% 37% 38% 37% 34%

Strongly disagree (0) 200 93 107 35 35 44 26 32 28 71 68 33 16 12 40 44 18 9 19 24 12 22 12
12% 12% 13% 13% 13% 14% 10% 14% 9% 16% 14% 10% 6% 9% 16% 12% 11% 12% 13% 13% 7% 11% 12%

AGREE                         456 227 229 46 58 71 63 64 154 98 132 94 83 48 65 105 34 25 47 49 48 58 26
27% 28% 27% 17% 22% 23% 24% 27% 48% 23% 27% 28% 31% 35% 26% 28% 20% 33% 33% 28% 29% 28% 26%

DISAGREE                      759 370 389 141 126 154 127 112 98 235 253 135 91 45 99 174 84 34 58 88 76 99 46
46% 46% 46% 53% 47% 49% 49% 48% 31% 54% 53% 40% 34% 33% 40% 46% 50% 46% 41% 50% 46% 47% 46%

Mean Score                  44.27 44.66 43.90 38.64 41.51 41.21 42.91 43.04 56.15 39.71 41.66 46.23 50.27 51.61 44.45 44.56 40.34 45.05 47.40 43.05 46.01 44.42 43.23

Standard Deviation          28.35 28.49 28.21 25.54 26.80 27.91 26.75 28.33 30.35 28.38 28.87 27.00 26.76 29.11 29.68 28.61 24.79 28.33 30.24 29.11 27.66 28.32 26.87

Standard Error              0.701 1.068 0.928 1.771 1.579 1.572 1.647 1.923 1.637 1.574 1.361 1.362 1.796 1.856 1.614 1.477 1.919 3.753 2.994 2.213 2.454 2.065 2.574

Error Variance              0.491 1.140 0.862 3.136 2.493 2.473 2.711 3.700 2.678 2.478 1.852 1.855 3.224 3.444 2.607 2.182 3.681 14.084 8.963 4.898 6.024 4.265 6.626

Don’t Know                     20 10 10 4 5 6 - * 4 1 7 5 3 3 7 5 4 - - - 3 2 -
1% 1% 1% 2% 2% 2% - * 1% * 1% 2% 1% 2% 3% 1% 2% - - - 2% 1% -
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Q35 Agreement with statement
We should pay farmers to protect our natural environment

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 317 142 175 43 50 61 47 46 70 96 93 54 48 26 65 68 22 20 14 41 29 36 22
19% 18% 20% 16% 18% 20% 18% 20% 22% 22% 19% 16% 18% 19% 26% 18% 13% 26% 10% 23% 18% 17% 22%

Tend to agree (75) 589 296 293 85 101 104 80 105 114 171 181 117 83 37 84 150 70 26 42 63 45 79 30
35% 37% 34% 32% 38% 34% 31% 45% 35% 39% 38% 34% 31% 27% 34% 40% 41% 35% 30% 36% 27% 38% 29%

Neither agree nor             405 193 212 89 70 80 71 40 55 78 111 100 75 42 60 78 43 14 54 36 49 50 20
disagree (50) 24% 24% 25% 33% 26% 26% 27% 17% 17% 18% 23% 29% 28% 31% 24% 21% 26% 19% 38% 21% 30% 24% 20%

Tend to disagree (25) 205 104 100 25 31 42 40 19 47 54 50 45 39 16 22 46 24 10 21 22 22 21 17
12% 13% 12% 9% 11% 13% 16% 8% 15% 12% 10% 13% 15% 12% 9% 12% 14% 13% 15% 12% 13% 10% 17%

Strongly disagree (0) 119 58 61 21 11 19 19 22 26 35 37 20 15 10 9 29 7 4 10 13 17 18 12
7% 7% 7% 8% 4% 6% 7% 9% 8% 8% 8% 6% 6% 7% 4% 8% 4% 5% 7% 7% 10% 9% 12%

AGREE                         906 438 468 128 151 166 127 150 184 268 274 170 132 63 149 218 92 46 56 103 75 115 52
55% 54% 55% 48% 56% 53% 49% 64% 57% 61% 57% 50% 49% 46% 60% 58% 54% 61% 40% 59% 45% 55% 51%

DISAGREE                      323 162 161 46 42 61 60 41 74 90 87 65 55 26 32 75 31 14 31 34 39 39 29
19% 20% 19% 17% 16% 20% 23% 18% 23% 21% 18% 19% 21% 19% 13% 20% 18% 18% 22% 20% 24% 19% 28%

Mean Score                  61.95 61.35 62.51 59.92 64.00 61.94 59.24 64.36 62.39 63.76 62.84 60.31 60.48 59.92 67.91 62.37 61.47 66.19 55.12 63.97 57.28 61.57 58.32

Standard Deviation          28.77 28.59 28.94 27.84 26.44 28.53 29.21 29.30 30.72 29.90 28.87 27.36 28.21 29.09 27.00 28.86 25.77 29.05 26.26 29.70 30.32 28.95 32.76

Standard Error              0.713 1.075 0.953 1.930 1.561 1.600 1.805 1.994 1.671 1.659 1.364 1.379 1.902 1.870 1.467 1.494 1.994 3.882 2.601 2.271 2.691 2.129 3.138

Error Variance              0.508 1.156 0.908 3.725 2.436 2.561 3.257 3.976 2.792 2.751 1.860 1.900 3.616 3.497 2.151 2.233 3.976 15.068 6.763 5.159 7.240 4.531 9.845

Don’t Know                     26 14 13 4 6 4 1 2 9 1 9 5 5 5 6 7 3 1 - 2 3 4 -
2% 2% 1% 2% 2% 1% 1% 1% 3% * 2% 2% 2% 4% 2% 2% 2% 2% - 1% 2% 2% -
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Q35 Agreement with statement
It is important that school children go on field-trips to experience nature first hand

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 1255 587 668 185 205 229 193 188 254 345 380 234 202 94 180 295 128 59 83 140 120 166 83
76% 73% 78% 69% 76% 74% 75% 81% 79% 79% 79% 69% 76% 68% 73% 78% 76% 78% 59% 80% 72% 80% 83%

Tend to agree (75) 315 175 140 72 51 62 49 36 46 79 76 85 49 27 42 71 34 15 46 29 31 30 17
19% 22% 16% 27% 19% 20% 19% 15% 14% 18% 16% 25% 18% 20% 17% 19% 20% 20% 32% 17% 18% 14% 17%

Neither agree nor              55 26 29 7 7 13 8 7 14 5 13 11 14 12 15 7 3 2 8 4 8 7 -
disagree (50) 3% 3% 3% 3% 3% 4% 3% 3% 4% 1% 3% 3% 5% 9% 6% 2% 2% 2% 6% 3% 5% 3% -

Tend to disagree (25) 16 7 9 1 - 1 5 2 6 3 5 5 1 1 1 2 1 - 4 2 1 4 -
1% 1% 1% * - * 2% 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% - 3% 1% * 2% -

Strongly disagree (0) 8 4 4 - 2 1 4 - * 3 1 3 - * 2 1 - - - - 4 1 -
* * * - 1% * 2% - * 1% * 1% - * 1% * - - - - 2% * -

AGREE                        1570 762 808 257 256 292 242 224 300 423 456 319 251 120 223 366 162 74 129 169 151 196 101
95% 94% 95% 96% 95% 94% 93% 96% 93% 97% 95% 94% 94% 88% 90% 97% 96% 98% 91% 96% 91% 94% 100%

DISAGREE                       24 11 13 1 2 3 9 2 6 6 6 8 1 2 3 4 1 - 4 2 5 4 -
1% 1% 1% * 1% 1% 4% 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% - 3% 1% 3% 2% -

Mean Score                  92.36 91.77 92.92 91.54 93.15 92.10 90.72 93.93 92.83 93.62 93.62 90.07 92.45 89.41 91.30 93.52 93.34 93.84 86.65 93.71 90.03 93.16 95.68

Standard Deviation          15.67 15.75 15.59 13.79 14.68 15.40 19.40 13.77 16.07 14.75 14.49 17.69 14.69 18.12 17.18 13.98 13.25 12.22 18.59 13.96 20.42 15.98 9.50

Standard Error              0.386 0.590 0.511 0.952 0.862 0.865 1.194 0.935 0.863 0.818 0.682 0.888 0.982 1.151 0.931 0.718 1.022 1.618 1.841 1.061 1.805 1.162 0.910

Error Variance              0.149 0.348 0.261 0.906 0.743 0.748 1.426 0.874 0.744 0.669 0.465 0.789 0.964 1.324 0.868 0.516 1.045 2.619 3.390 1.127 3.259 1.351 0.827

Don’t Know                     13 8 5 1 4 4 - * 2 1 6 3 1 2 5 1 3 - - - 2 1 -
1% 1% 1% 1% 2% 1% - * 1% * 1% 1% * 2% 2% * 2% - - - 1% 1% -
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Q35 Agreement with statement
The UK should aid and support developing countries to protect their biodiversity

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 425 209 216 80 66 73 66 62 78 135 127 70 63 30 90 95 29 24 18 36 40 67 25
26% 26% 25% 30% 24% 24% 25% 27% 24% 31% 26% 21% 24% 22% 37% 25% 17% 32% 12% 21% 24% 32% 25%

Tend to agree (75) 670 342 328 102 111 140 96 107 114 196 194 143 95 41 84 149 78 33 63 85 66 76 37
40% 42% 38% 38% 41% 45% 37% 46% 35% 45% 40% 42% 36% 30% 34% 39% 46% 43% 44% 49% 40% 37% 37%

Neither agree nor             339 136 203 63 62 61 57 34 62 62 87 80 72 38 43 81 41 9 39 35 33 35 23
disagree (50) 20% 17% 24% 24% 23% 20% 22% 15% 19% 14% 18% 24% 27% 28% 17% 21% 24% 13% 27% 20% 20% 17% 23%

Tend to disagree (25) 148 79 69 11 15 27 30 23 43 33 48 30 23 12 16 32 16 6 17 15 21 16 10
9% 10% 8% 4% 6% 9% 11% 10% 13% 8% 10% 9% 9% 9% 6% 9% 9% 8% 12% 8% 13% 7% 9%

Strongly disagree (0) 54 28 26 7 8 6 9 6 18 7 17 9 10 10 6 14 4 3 5 3 3 11 6
3% 3% 3% 3% 3% 2% 3% 3% 6% 2% 4% 3% 4% 7% 2% 4% 2% 4% 3% 2% 2% 5% 6%

AGREE                        1096 551 544 182 177 214 163 169 192 331 322 213 158 71 174 244 106 57 80 121 106 144 62
66% 68% 64% 68% 66% 69% 63% 73% 60% 76% 67% 63% 59% 52% 71% 65% 63% 76% 57% 69% 64% 69% 62%

DISAGREE                      201 107 95 19 23 32 38 29 61 41 66 39 33 22 21 46 19 9 22 18 24 26 15
12% 13% 11% 7% 8% 10% 15% 12% 19% 9% 14% 12% 12% 16% 9% 12% 12% 12% 15% 10% 15% 13% 15%

Mean Score                  69.33 69.68 69.00 72.39 70.27 70.25 67.57 71.19 65.17 74.09 69.29 67.61 66.84 63.18 74.87 68.85 66.77 73.19 62.71 69.52 68.11 71.20 66.45

Standard Deviation          25.91 26.29 25.55 24.51 24.37 23.95 26.95 25.26 29.11 23.87 26.68 24.75 26.36 29.12 25.52 26.20 23.61 26.40 24.34 23.41 25.92 28.02 28.20

Standard Error              0.642 0.988 0.842 1.699 1.441 1.345 1.665 1.718 1.579 1.326 1.258 1.253 1.769 1.868 1.392 1.360 1.822 3.496 2.422 1.785 2.291 2.049 2.701

Error Variance              0.412 0.976 0.709 2.888 2.077 1.810 2.772 2.953 2.492 1.758 1.581 1.571 3.131 3.489 1.939 1.851 3.319 12.223 5.867 3.187 5.249 4.199 7.295

Don’t Know                     25 12 13 3 7 4 2 1 7 2 7 8 3 5 8 7 3 - 1 1 2 3 -
1% 1% 1% 1% 3% 1% 1% 1% 2% * 1% 2% 1% 4% 3% 2% 2% - 1% 1% 1% 1% -
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Q35 Agreement with statement

Base: All adults 16+ in England

�                                               
There is

I actively There is nothing I It is The UK
encourage nothing I can do important should aid
wildlife in can do We can personally that school and support

my garden We can personally afford to to help children go developing
(e.g. afford to to help lose some stop the We should on field- countries

through lose some protect the of the loss of the pay farmers trips to to protect
feeding of the UK’s UK’s World’s World’s to protect experience their

areas, or biodiversit biodiversit biodiversit biodiversit our natural nature biodiversit
planting) y y y y environment first hand y

Total (unwtd.)                    1661 1661 1661 1661 1661 1661 1661 1661
100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                      1661 1661 1661 1661 1661 1661 1661 1661
100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (100) 693 36 93 28 127 317 1255 425
42% 2% 6% 2% 8% 19% 76% 26%

Tend to agree (75) 473 109 268 119 329 589 315 670
28% 7% 16% 7% 20% 35% 19% 40%

Neither agree nor                  267 387 427 366 426 405 55 339
disagree (50) 16% 23% 26% 22% 26% 24% 3% 20%

Tend to disagree (25) 140 537 600 555 559 205 16 148
8% 32% 36% 33% 34% 12% 1% 9%

Strongly disagree (0) 68 562 247 562 200 119 8 54
4% 34% 15% 34% 12% 7% * 3%

AGREE                             1166 145 362 147 456 906 1570 1096
70% 9% 22% 9% 27% 55% 95% 66%

DISAGREE                           208 1100 848 1117 759 323 24 201
13% 66% 51% 67% 46% 19% 1% 12%

Mean Score                       74.12 27.29 40.22 26.95 44.27 61.95 92.36 69.33

Standard Deviation               28.50 25.46 27.51 25.15 28.35 28.77 15.67 25.91

Standard Error                   0.705 0.632 0.681 0.624 0.701 0.713 0.386 0.642

Error Variance                   0.497 0.399 0.464 0.389 0.491 0.508 0.149 0.412

Don’t Know                          20 30 25 31 20 26 13 25
1% 2% 1% 2% 1% 2% 1% 1%
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Analysis of sample (Weighted)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (unwtd.)               1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sex
Men                           807 807 - 149 128 143 120 98 169 207 259 176 113 51 123 181 83 39 73 80 78 99 49

49% 100% - 56% 48% 46% 46% 42% 53% 48% 54% 52% 42% 38% 50% 48% 49% 52% 51% 45% 47% 48% 49%

Women                         854 - 854 118 141 168 140 135 153 228 222 165 154 85 123 196 86 36 69 96 88 109 51
51% - 100% 44% 52% 54% 54% 58% 47% 52% 46% 48% 58% 62% 50% 52% 51% 48% 49% 55% 53% 52% 51%

Age
15-24                         266 149 118 266 - - - - - 42 91 57 55 22 40 52 37 10 28 23 29 32 16

16% 18% 14% 100% - - - - - 10% 19% 17% 21% 16% 16% 14% 22% 13% 20% 13% 17% 15% 16%

25-34                         269 128 141 - 269 - - - - 69 78 49 55 17 57 66 22 6 16 28 22 33 19
16% 16% 17% - 100% - - - - 16% 16% 14% 20% 13% 23% 17% 13% 7% 11% 16% 13% 16% 19%

35-44                         311 143 168 - - 311 - - - 92 89 69 42 19 55 69 27 14 21 39 30 38 17
19% 18% 20% - - 100% - - - 21% 19% 20% 16% 14% 23% 18% 16% 18% 15% 22% 18% 18% 17%

45-54                         259 120 140 - - - 259 - - 78 74 54 39 13 34 54 28 14 21 26 28 35 19
16% 15% 16% - - - 100% - - 18% 15% 16% 15% 10% 14% 14% 17% 19% 15% 15% 17% 17% 18%

55-64                         233 98 135 - - - - 233 - 75 65 47 28 18 27 56 25 9 21 30 18 31 15
14% 12% 16% - - - - 100% - 17% 13% 14% 10% 13% 11% 15% 15% 12% 15% 17% 11% 15% 15%

65+                           322 169 153 - - - - - 322 79 83 64 49 48 33 79 29 23 35 29 39 39 15
19% 21% 18% - - - - - 100% 18% 17% 19% 18% 35% 13% 21% 17% 31% 25% 17% 24% 19% 15%
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Analysis of sample (Weighted)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Social Grade
AB                            436 207 228 42 69 92 78 75 79 436 - - - - 69 113 36 13 33 44 37 61 31

26% 26% 27% 16% 26% 29% 30% 32% 24% 100% - - - - 28% 30% 21% 17% 23% 25% 23% 29% 31%

C1                            481 259 222 91 78 89 74 65 83 - 481 - - - 78 120 53 36 34 37 39 50 33
29% 32% 26% 34% 29% 29% 29% 28% 26% - 100% - - - 32% 32% 32% 48% 24% 21% 23% 24% 33%

C2                            341 176 165 57 49 69 54 47 64 - - 341 - - 37 80 39 6 29 52 50 34 15
21% 22% 19% 21% 18% 22% 21% 20% 20% - - 100% - - 15% 21% 23% 8% 20% 30% 30% 16% 15%

D                             267 113 154 55 55 42 39 28 49 - - - 267 - 36 47 30 15 29 32 21 42 13
16% 14% 18% 21% 20% 13% 15% 12% 15% - - - 100% - 15% 13% 18% 20% 21% 18% 13% 20% 13%

E                             137 51 85 22 17 19 13 18 48 - - - - 137 26 18 11 5 17 11 18 22 9
8% 6% 10% 8% 6% 6% 5% 8% 15% - - - - 100% 10% 5% 7% 7% 12% 6% 11% 10% 9%
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Analysis of sample (Weighted)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Standard Region
London                        246 123 123 40 57 55 34 27 33 69 78 37 36 26 246 - - - - - - - -

15% 15% 14% 15% 21% 18% 13% 12% 10% 16% 16% 11% 14% 19% 100% - - - - - - - -

South East                    378 181 196 52 66 69 54 56 79 113 120 80 47 18 - 378 - - - - - - -
23% 23% 23% 20% 25% 22% 21% 24% 25% 26% 25% 23% 18% 13% - 100% - - - - - - -

South West                    169 83 86 37 22 27 28 25 29 36 53 39 30 11 - - 169 - - - - - -
10% 10% 10% 14% 8% 9% 11% 11% 9% 8% 11% 11% 11% 8% - - 100% - - - - - -

Wales                           - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - -

East Anglia                    75 39 36 10 6 14 14 9 23 13 36 6 15 5 - - - 75 - - - - -
5% 5% 4% 4% 2% 4% 6% 4% 7% 3% 8% 2% 6% 4% - - - 100% - - - - -

East Mids                     142 73 69 28 16 21 21 21 35 33 34 29 29 17 - - - - 142 - - - -
9% 9% 8% 10% 6% 7% 8% 9% 11% 8% 7% 8% 11% 12% - - - - 100% - - - -

West Mids                     175 80 96 23 28 39 26 30 29 44 37 52 32 11 - - - - - 175 - - -
11% 10% 11% 8% 10% 13% 10% 13% 9% 10% 8% 15% 12% 8% - - - - - 100% - - -

Yorks/ Humb                   166 78 88 29 22 30 28 18 39 37 39 50 21 18 - - - - - - 166 - -
10% 10% 10% 11% 8% 10% 11% 8% 12% 9% 8% 15% 8% 13% - - - - - - 100% - -

North West                    208 99 109 32 33 38 35 31 39 61 50 34 42 22 - - - - - - - 208 -
13% 12% 13% 12% 12% 12% 14% 13% 12% 14% 10% 10% 16% 16% - - - - - - - 100% -

North                         101 49 51 16 19 17 19 15 15 31 33 15 13 9 - - - - - - - - 101
6% 6% 6% 6% 7% 5% 7% 6% 5% 7% 7% 4% 5% 7% - - - - - - - - 100%

Scotland                        - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - -
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Analysis of sample (Weighted)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total (wtd.)                 1661 807 854 266 269 311 259 233 322 436 481 341 267 137 246 378 169 75 142 175 166 208 101
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Likelihood of being at home
Men 15-64 CIE                 457 457 - 56 104 123 95 78 - 114 133 113 72 24 86 100 45 19 36 47 49 55 20

27% 57% - 21% 39% 40% 37% 34% - 26% 28% 33% 27% 18% 35% 26% 26% 25% 25% 27% 30% 26% 20%

Men 15-64 Not CIE             181 181 - 93 24 20 25 20 - 51 76 24 21 8 22 42 24 7 16 19 6 23 21
11% 22% - 35% 9% 6% 10% 8% - 12% 16% 7% 8% 6% 9% 11% 14% 10% 11% 11% 4% 11% 21%

Men 65+                       169 169 - - - - - - 169 42 50 38 20 19 16 40 14 13 21 13 23 21 8
10% 21% - - - - - - 53% 10% 10% 11% 7% 14% 6% 11% 8% 18% 15% 7% 14% 10% 8%

MS FT with children            41 - 41 3 8 24 6 - - 13 13 7 8 - 6 13 6 1 3 5 2 4 1
2% - 5% 1% 3% 8% 2% - - 3% 3% 2% 3% - 3% 3% 3% 1% 2% 3% 1% 2% 1%
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Analysis of sample (Unweighted)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total                        1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sex
Men                           722 722 - 109 120 124 112 85 172 139 220 186 85 92 154 164 77 27 49 68 54 82 47

43% 100% - 51% 41% 38% 42% 39% 49% 43% 48% 46% 38% 37% 44% 43% 45% 47% 48% 39% 42% 43% 43%

Women                         939 - 939 103 174 199 152 133 178 187 237 215 140 160 194 216 95 30 53 105 76 108 62
57% - 100% 49% 59% 62% 58% 61% 51% 57% 52% 54% 62% 63% 56% 57% 55% 53% 52% 61% 58% 57% 57%

Age
15-24                         212 109 103 212 - - - - - 26 67 50 37 32 43 40 30 6 16 19 19 25 14

13% 15% 11% 100% - - - - - 8% 15% 12% 16% 13% 12% 11% 17% 11% 16% 11% 15% 13% 13%

25-34                         294 120 174 - 294 - - - - 58 84 66 51 35 80 71 23 5 12 28 18 32 25
18% 17% 19% - 100% - - - - 18% 18% 16% 23% 14% 23% 19% 13% 9% 12% 16% 14% 17% 23%

35-44                         323 124 199 - - 323 - - - 72 90 86 39 36 77 69 32 11 15 42 24 35 18
19% 17% 21% - - 100% - - - 22% 20% 21% 17% 14% 22% 18% 19% 19% 15% 24% 18% 18% 17%

45-54                         264 112 152 - - - 264 - - 61 80 65 34 24 52 58 29 11 16 25 22 32 19
16% 16% 16% - - - 100% - - 19% 18% 16% 15% 10% 15% 15% 17% 19% 16% 14% 17% 17% 17%

55-64                         218 85 133 - - - - 218 - 53 58 55 21 31 39 55 24 6 13 27 14 26 14
13% 12% 14% - - - - 100% - 16% 13% 14% 9% 12% 11% 14% 14% 11% 13% 16% 11% 14% 13%

65+                           350 172 178 - - - - - 350 56 78 79 43 94 57 87 34 18 30 32 33 40 19
21% 24% 19% - - - - - 100% 17% 17% 20% 19% 37% 16% 23% 20% 32% 29% 18% 25% 21% 17%
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Analysis of sample (Unweighted)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total                        1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Social Grade
AB                            326 139 187 26 58 72 61 53 56 326 - - - - 73 84 29 7 17 31 20 40 25

20% 19% 20% 12% 20% 22% 23% 24% 16% 100% - - - - 21% 22% 17% 12% 17% 18% 15% 21% 23%

C1                            457 220 237 67 84 90 80 58 78 - 457 - - - 102 120 48 27 22 34 26 44 34
28% 30% 25% 32% 29% 28% 30% 27% 22% - 100% - - - 29% 32% 28% 47% 22% 20% 20% 23% 31%

C2                            401 186 215 50 66 86 65 55 79 - - 401 - - 65 99 47 5 24 60 45 37 19
24% 26% 23% 24% 22% 27% 25% 25% 23% - - 100% - - 19% 26% 27% 9% 24% 35% 35% 19% 17%

D                             225 85 140 37 51 39 34 21 43 - - - 225 - 41 43 27 10 17 28 14 33 12
14% 12% 15% 17% 17% 12% 13% 10% 12% - - - 100% - 12% 11% 16% 18% 17% 16% 11% 17% 11%

E                             252 92 160 32 35 36 24 31 94 - - - - 252 67 34 21 8 22 20 25 36 19
15% 13% 17% 15% 12% 11% 9% 14% 27% - - - - 100% 19% 9% 12% 14% 22% 12% 19% 19% 17%
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Analysis of sample (Unweighted)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total                        1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Standard Region
London                        348 154 194 43 80 77 52 39 57 73 102 65 41 67 348 - - - - - - - -

21% 21% 21% 20% 27% 24% 20% 18% 16% 22% 22% 16% 18% 27% 100% - - - - - - - -

South East                    380 164 216 40 71 69 58 55 87 84 120 99 43 34 - 380 - - - - - - -
23% 23% 23% 19% 24% 21% 22% 25% 25% 26% 26% 25% 19% 13% - 100% - - - - - - -

South West                    172 77 95 30 23 32 29 24 34 29 48 47 27 21 - - 172 - - - - - -
10% 11% 10% 14% 8% 10% 11% 11% 10% 9% 11% 12% 12% 8% - - 100% - - - - - -

Wales                           - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - -

East Anglia                    57 27 30 6 5 11 11 6 18 7 27 5 10 8 - - - 57 - - - - -
3% 4% 3% 3% 2% 3% 4% 3% 5% 2% 6% 1% 4% 3% - - - 100% - - - - -

East Mids                     102 49 53 16 12 15 16 13 30 17 22 24 17 22 - - - - 102 - - - -
6% 7% 6% 8% 4% 5% 6% 6% 9% 5% 5% 6% 8% 9% - - - - 100% - - - -

West Mids                     173 68 105 19 28 42 25 27 32 31 34 60 28 20 - - - - - 173 - - -
10% 9% 11% 9% 10% 13% 9% 12% 9% 10% 7% 15% 12% 8% - - - - - 100% - - -

Yorks/ Humb                   130 54 76 19 18 24 22 14 33 20 26 45 14 25 - - - - - - 130 - -
8% 7% 8% 9% 6% 7% 8% 6% 9% 6% 6% 11% 6% 10% - - - - - - 100% - -

North West                    190 82 108 25 32 35 32 26 40 40 44 37 33 36 - - - - - - - 190 -
11% 11% 12% 12% 11% 11% 12% 12% 11% 12% 10% 9% 15% 14% - - - - - - - 100% -

North                         109 47 62 14 25 18 19 14 19 25 34 19 12 19 - - - - - - - - 109
7% 7% 7% 7% 9% 6% 7% 6% 5% 8% 7% 5% 5% 8% - - - - - - - - 100%

Scotland                        - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - -
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Analysis of sample (Unweighted)

Base: All adults 16+ in England

Sex Age Social Grade Standard Region
South South East East West Yorks/ North

TOTAL Men Women 15-24 25-34 35-44 45-54 55-64 65+ AB C1 C2 D E London East West Anglia Mids Mids Humb West North

Total                        1661 722 939 212 294 323 264 218 350 326 457 401 225 252 348 380 172 57 102 173 130 190 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Likelihood of being at home
Men 15-64 CIE                 410 410 - 42 100 108 90 70 - 78 117 118 55 42 104 93 41 13 24 40 33 43 19

25% 57% - 20% 34% 33% 34% 32% - 24% 26% 29% 24% 17% 30% 24% 24% 23% 24% 23% 25% 23% 17%

Men 15-64 Not CIE             140 140 - 67 20 16 22 15 - 32 58 22 14 14 24 31 21 4 8 14 3 17 18
8% 19% - 32% 7% 5% 8% 7% - 10% 13% 5% 6% 6% 7% 8% 12% 7% 8% 8% 2% 9% 17%

Men 65+                       172 172 - - - - - - 172 29 45 46 16 36 26 40 15 10 17 14 18 22 10
10% 24% - - - - - - 49% 9% 10% 11% 7% 14% 7% 11% 9% 18% 17% 8% 14% 12% 9%

MS FT with children            50 - 50 3 12 28 7 - - 13 17 12 8 - 11 16 7 1 2 6 2 4 1
3% - 5% 1% 4% 9% 3% - - 4% 4% 3% 4% - 3% 4% 4% 2% 2% 3% 2% 2% 1%
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