
I am writing to express my concern about proposals to allow product placement in television 
programmes. I believe that this will have a negative effect on the quality of programmes 
because the prospect of receiving money from particular companies is likely to influence the 
way programmes are written. The UK has a tradition of high quality television programmes, 
with relatively little advertising compared to some other countries. I believe these proposals 
will undermine this tradition. 

Joanna Griffiths 


