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Education & Communication working group — Terms of reference

Chair: Anthony Lilley — Magic Lantern Productions Ltd

Aims

To work with the creative industries, consumers, manufacturers,
telecommunications industries and other key stakeholders to inform and make
recommendations to the Creative Industries IP Forum to provide a better
understanding of and respect for IP

Terms of Reference

The working group will:

e recommend how industry, Government, enforcement agencies, the education
sector, and others can develop joint strategies for the promotion of a better
understanding of and respect of IP by: consumers; children; the judiciary;
entrepreneurs; and the media.

e identify changes to the IP existing framework that might enhance better
understanding of and respect for IP.

e jdentify existing good practice and recommend how this can be shared.

e identify opportunities provided by new and emerging business models in raising
the awareness of consumers.
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