APPENDIX 8.1
(referred to in paragraphs 2.123, 2.139, 2.228, 2.233, 5.13, 6.53, 7.104, 8.119 and 10.17)

The DIF’s account of the principal changes in contract types available in
Milk Marque’s selling processes, 1995 to January 1998, and
Milk Marque’s explanation of those changes

1. This summary sets out the DIF’s views on the main changes that have been made to Milk

Marque’s selling system in the selling processes between 1995 and January 1998, and Milk Marque’s
explanation for those changes. Milk Marque’s account of the changes introduced into the summer
1998 selling process is given in paragraphs 8.25 to 8.34. The DIF’s views on this selling process are
in paragraphs 10.18 to 10.31. Our account of the main changes to Milk Marque’s selling system
before January 1998 is at Appendix 5.1 and our description of the 1998 selling processes is in
Appendix 5.2.

2. 1995 selling process
(a) Change

Abandonment of the ‘initial indication’ process whereby Milk Marque sets its prices, at least in
part, by asking buyers to indicate the volume, contract type and price they would be prepared to
pay for milk.

Milk Marque’s explanation

The initial indication process was the second of the ‘dry runs’ held in November and December
1993. Customers were invited to indicate their likely demand and prices they felt would be appro-
priate for contract types they might wish to buy. The process was totally without commitment on
their part, but was intended to give customers and Milk Marque an indication of likely demand
ahead of the final “cliff edge’ of deregulation. Unlike other industry privatizations there were no
transitional arrangements; the dairy industry went from a fully-regulated regime to a free market
overnight. The first year provided customers and Milk Marque with experience on which to enter
the second year. There was consequently no need for (nor any intention of having) any further
initial indication dry runs ahead of the main selling processes.

(b) Change

Milk Marque switched its arrangements so that standard contracts would be fixed price, and vari-
able price contracts would only be available as a tailored option.

Milk Marque’s explanation

This statement is untrue. In the 1994 selling process, Milk Marque offered a variable price con-
tract, which varied with changes to the green pound. This started to devalue during the selling
process as the commercial value of sterling weakened. It was the DTF which asked for a change
to fixed price contracts, and about 97 per cent of customers took up the option. This became the
norm and therefore fixed price contracts were offered in the July 1995 selling process. Variable
price contracts were offered as an option.

(c) Change
Buyers’ bids no longer constituted an invitation to treat, but rather a legally binding offer. Buyers

could be required by Milk Marque to accept the contract types and volumes stated and, if scale-
back was applied, to accept any volume up to the amount indicated by the customer.
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Milk Marque’s explanation

The change from non-binding to binding bids was implemented by Milk Marque specifically at the
request of the DIF and Milk Marque’s customers.

(d) Change
Introduction of a ban on the use of agents unless Milk Marque consented to their use.
Milk Marque’s explanation

Milk Marque added this clause in response to a proposal promoted by the DTF that it should buy
all Milk Marque’s milk and then sell it on to individual dairy companies. This would have enabled
the DTF to eliminate to a substantial degree competition among buyers for milk and require Milk
Marque to deal with one central bidder, perhaps for a very large proportion of its milk supply.
Milk Marque objected strongly to this proposed arrangement and refused to deal with the DTF on
the proposed agency basis. However, Milk Marque recognized that there might be occasions for
genuine agency requests, for example where one or two customers might have a commercial
reason to bid jointly. It had no objection to this practice.

(e) Change

Introduction of pro rata scale-back where there was excess demand, rather than relying on the
concept of priority allocation which had been granted to those customers which, in the 1994 sell-
ing round, had participated in the initial indication exercise.

Milk Marque’s explanation

The initial indication process gave customers a degree of priority in the event of scale-back in the
1994 selling process. This arrangement was agreed with the OFT to apply only for the first selling
process.

(f) Change

Introduction of a methodology to deal with over-subscription of short- and long-term contracts (5
and 17 months) to ensure that they did not exceed target supply levels.

Milk Marque’s explanation

Milk Marque offered to introduce six-month contracts early in 1994 but the DTF would not coun-
tenance them. It was not until 12-month contracts from the 1994 selling round were well under
way that the DIF and customers realized that, in October 1995, all contracts would come to an
end. The DIF pressed for a solution to this problem and Milk Marque offered to introduce
6-month and 18-month contracts. The DIF then said that Milk Marque’s leaving dates for its
members did not correspond to the start dates for customers’ contracts. As an interim measure to
make the dates coincide, Milk Marque offered 5-, 11- and 17-month contracts in the July 1995
selling process. To avoid the same problem appearing after 5 months or 17 months, Milk Marque
introduced volume limits for the 1995 selling process only on the 5- and 17-month contracts. The
changes in the 1995 selling round all resulted from the DTF not accepting Milk Marque’s
proposal early in 1994 for six-month contracts; and from DIF requests to solve the problem of all
contracts ending at the same time and align Milk Marque’s member leaving dates with customer
buying opportunities.

(g) Change

Declaration of Milk Marque’s intention to publish forecast monthly volumes of milk for sale and to
publish details at the end of each selling process, and by contract type, of the volume of milk
offered and accepted. Milk Marque also to publish information on the average prices achieved on
the monthly short-term market during the course of the year.

Milk Marque’s explanation
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Milk Marque agreed to publish this information at the DIF’s request.

(h) Change

Removal of the Standard contract, one of the supply-led contracts.

Milk Marque’s explanation

Milk Marque had pointed out to the DIF before the 1994 selling process the similarities (in
particular contract tolerances on a daily, monthly and annual basis) between its Standard Supply
contract and the new Ex-farm Profile contract the DTF had sought to add to the contract portfolio.
Because of the similarities there was no need for both contract types, and to avoid complaint Milk
Marque dropped its Standard Supply contract rather than the DTF/DIF-favoured Ex-farm Profile
contract.

(i) Change

Introduction of a second form of Residual contract.

Milk Marque’s explanation

The Residual B contract was introduced at customers’ requests.

(j) Change

Extension of the range of specialist and tailored contracts including, for example, a Premium con-
tract for the delivery of everyday collected milk, milk from a specified geographic area, and the
ability to alter contract profile tolerances.

Milk Marque’s explanation

This was not entirely true. Everyday collected milk had been offered as a tailored option from the
start as was the ability to alter Standard contract profiles. The ability to specify the geographic
area was a new feature in the 1995 selling process, introduced at the request of customers who,
for example, wanted to buy milk from a specific geographical area because they believed there
were marketing opportunities in their market place.

(k) Change

Abandonment of the daily spot market and substitution of a larger monthly spot market of approxi-
mately 75 to 200 million litres.

Milk Marque’s explanation

This was untrue. Milk Marque consulted customers about abandoning the daily spot market but
did not do so when it learned that customers wanted it retained. A larger short-term market was
introduced to meet DIF, NDA and customer requests.

() Change

Removal of a two-year contract option.

Milk Marque’s explanation

Milk Marque had offered a two-year contract in 1994 at the DTF’s request and removed it a year

later having received no demand from customers.
(m) Change
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Substitution of 6-, 12- and 18-month contract periods by 5-, 11- and 17-month periods to align
contracts with the quota year, featuring 1 April and 1 October. Allocation of up to 40 per cent of
the milk supplied to five-month contracts and up to 20 per cent for contracts over 11 months.

Milk Marque’s explanation

As for paragraph 2(e).

(n) Change

Introduction of a requirement for Residual contracts to be of a minimum 11 months’ duration.

Milk Marque’s explanation

This was a continuation of the previous arrangements in which all contracts were 12 months’
duration and was not therefore a change.

(o) Change

Changes to each of the Premier service, Balancing Supply, Ex-farm Profile, Fluctuating Supply
and Residual contracts covering such matters as tolerances, butterfat content, and pricing
arrangements.

Milk Marque’s explanation

The changes made were:

(i) the flexibility given to customers in the Premier Service contract was increased at their
request;

(if) the Ex-farm Profile contract was changed in profile terms to meet DIF criticism that the con-
tract, introduced at the DIF’s request in 1994, did not follow Milk Marque’s actual ex-farm
supply profile;

(iii) the Balancing Supply contract adjustment factors and tolerances were changed to reflect a
new midway position, between the Ex-farm Profile and Fluctuating Supply contracts,
following the removal of the Standard Supply contract;

(iv) the Fluctuating Supply contract adjustment factors were changed to reflect Milk Marque’s
profile of supply;

(v) the Residual contract was introduced at customers’ requests;
(vi) the DIF requested that a minimum 3.5 per cent butterfat standard be introduced for Ex-farm
Profile contracts to give greater confidence to customers supplying liquid markets that their

milk supply met Drinking Milk Regulations. This change was introduced as requested; and

(vii) as indicated in paragraph 2(b), the pricing arrangements were not changed. Milk Marque
continued the fixed-price contract arrangements introduced at the request of the DIF.

3. January 1996 selling process
(a) Change

Introduction of two main selling processes a year for contracts starting 1 April and 1
October.
Milk Marque’s explanation
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(b)

(©)

(d)

(€)

(f)

See paragraph 2(f). Two selling processes a year were introduced in response to the DIF’s
concern about the problem of all contracts terminating on the same day.

Change

An adjustment to the rule banning the use of agents without Milk Marque’s consent so that the
ban would continue to apply automatically where the agent wished to act for more than one
customer and their demand exceeded 5 per cent of total volume available, but that in all other
cases Milk Marque would consider the circumstances (although its consent would still be
necessary).

Milk Marque’s explanation

This was a relaxation of the condition outlined in response to paragraph 2(d). The DIF had
dropped its proposal to act as an agent for the whole industry and so Milk Marque felt better
able to accommaodate any genuine joint buying arrangements.

Change

Abandonment of the concept of presetting the proportions of milk to be made available for
each of the different contract durations.

Milk Marque’s explanation

The change was part of the response to the DIF’s request for an end to the problems
described in paragraph 2(f).

Change

Amendment to the market balancing arrangements covering the concept of balance: and state-
ments as to the treatment of milk remaining unsold.

Milk Marque’s explanation

There was no change to the concept of balance. The order of acceptance of contracts was the
same, save that contracts still running from prior periods (introduced to end the problems
described in paragraph 2(f)) were taken into account in arriving at the market balance. The
‘statements as to the treatment of milk unsold’ referred to Milk Marque seeking its customers’
views on the operation of the short-term markets (see also paragraph 4(d)).

Change

Introduction of a forward contract offering the supply of milk for six months from October
1996 to March 1997 (volume available was approximately one-third of the milk which
remained unsold for the period October 1996 to March 1997).

Milk Marque’s explanation

Customers had asked for a form of futures market whereby they could secure forward
supplies. The principles were announced in the selling process documentation whereby a pre-
determined proportion of milk would be offered in a single process. The process was sub-
sequently oversubscribed.

Change
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(h)

Following the reintroduction of the daily spot market, an announcement of an intention to
make between 0.5 and 1.3 mlpd available to service the short-term and daily spot markets.

Milk Marque’s explanation

This was untrue. See paragraph 2(k). The daily spot market did not cease to operate and
therefore ‘reintroduction” was incorrect. The size of the markets was the same as before.
However, the volume was expressed on a ‘litres per day’ basis because it was easier to under-
stand than the annual/five-month figures previously used.

Change

Amendment of the adjustment factors to apply to Ex-farm Profile, Balancing and Fluctuating
contracts.

Milk Marque’s explanation

Milk Marque’s supplies and profile of supply changed from period to period. This led to
changes in contract adjustment factors at each selling process. The DIF knew this and would
have complained if Milk Marque had operated an ex-farm profile which did not reflect its
expected profile of supply. Presenting this as a change was simply disingenuous.

Change

Change to credit clearance arrangements so that buyers wishing to make an offer in excess of
their credit limit could pay for any excess volume in cash rather than have their offer auto-
matically scaled back.

Milk Marque’s explanation

This was a benefit to customers if they wished to make bids in excess of their credit limit.

4. July 1996 selling process

(@)

(b)

Change

Contraction of the process whereby buyers received guidance notes to the system, together
with bid documentation being issued simultaneously rather than at different stages.

Milk Marque’s explanation

As Milk Marque was embarking on its fourth major selling process, it felt that customers
were sufficiently familiar with the procedures to be able to receive all the documentation in
one envelope.

Change
Abandonment of the Daily Demand contract.
Milk Marque’s explanation

The DIF had asked for the process to be simplified (ie a reduction in the number of contract
types), so the Daily Demand contract, which had been declining in popularity, was discontin-
ued.
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(©)

(d)

(€)

(f)

()

(h)

Change
Reduction from two to just one type of Residual contract.
Milk Marque’s explanation

Demand for Residual contracts had been low and this was a further opportunity to meet the
DIF’s requests for a reduction in the number of contract types.

Change

Introduction of a right to abandon the bi-monthly short-term market (but continuation of the
daily spot and monthly markets) if the overall size of the short-term markets was less than
900,000 litres per day.

Milk Marque’s explanation

Milk Marque did not introduce a ‘right to abandon the bi-monthly market’ in this selling pro-
cess. Prior to the January 1996 selling process, Milk Marque asked its customers how they
might wish to see a short-term market operate. The answers received from customers were
very diverse, and Milk Marque introduced new arrangements in April 1996 which it under-
took to review with customers individually once it was up and running. The arrangements in
the July 1996 selling process were unchanged.

Change

Residual contract now available for the shorter, six-month contractual term.
Milk Marque’s explanation

Introduced at customers’ request, and widely used.

Change

Premier Service contract: widening of the daily, weekly, Christmas and overall supply toler-
ances exercisable at the buyer’s discretion.

Milk Marque’s explanation
Introduced at the request of customers who had Premier Service contracts.
Change

Flat contract: introduction of the option to maintain a flat profile throughout the duration of
the contract or to vary the level of delivery for any two or more quarters of the contract.

Milk Marque’s explanation
This increased flexibility was introduced at customers’ requests.
Change

Ex-farm Profile contract: introduction of a fixed adjustment factor to apply to monthly deliver-
ies: introduction of an annual contract tolerance level: an amendment of the tolerances to
apply to the Christmas period.
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(i)

)

(k)

(0

(m)

Milk Marque’s explanation

The Ex-farm Profile contract had been changed to meet DIF criticisms that it should match
Milk Marque’s actual ex-farm profile (see paragraph 2(0)). This move proved unpopular as
customers wanted greater security and advance knowledge of supplies—hence the introduction
of fixed adjustment factors.

Change

Balancing Supply contract: introduction of fixed adjustment factors for monthly deliveries:
abandonment of the pre-Christmas period tolerances; adjustment of the seasonal supply pro-
file.

Milk Marque’s explanation

The introduction of fixed adjustment factors had been requested by customers to give them
greater security and advance knowledge of supplies, and was welcomed.

Change

Fluctuating Supply contract: introduction of fixed adjustment factors for monthly deliveries:
adjustment of the daily, monthly and contractual period tolerances: removal of the pre-
Christmas period tolerances and warning of more full utilization of the tolerances to apply
during the Christmas period itself.

Milk Marque’s explanation

The introduction of fixed adjustment factors had been requested by customers to give them
greater security and advance knowledge of supplies, and was welcomed.

Change

Residual contract: removal of the cap applying to deliveries over the Christmas period;
changes in daily capacity to be made available on New Year’s Eve.

Milk Marque’s explanation

Customers requested greater certainty of maximum volume over the key Christmas and New
Year dates. The change was an improvement in terms.

Change

Various amendments relating to default and termination; volume determination; quality con-
trol; and daily variation notices.

Milk Marque’s explanation

This was a reference to changes in contractual documentation putting into effect the changes
already mentioned above.

Change

Following completion of the selling process, Milk Marque offered a further opportunity to buy
milk. It offered up to 2 mlpd under four contract options:

(i) two-month contract from 1 December 1996 to 31 January 1997;
(if) two-month contract from 1 February 1997 to 31 March 1997;

(iii) three-month contract from 1 January 1997 to 31 March 1997; and
(iv) four-month contract from 1 December 1996 to 31 March 1997.
This sale option was never again repeated.
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Milk Marque’s explanation

The selling process ended when the lowest contract price fell to the IMPE. The selling
process continued with the sales described in subparagraphs (i) to (iv), known as Advance
Sales of Short-term Milk. It was not true to say that this sale option had never been repeated
again. Advance Sales of Short-term Milk had been held in spring 1997 and 1998, when
customers had the opportunity to buy monthly contracts several months ahead of delivery.

5. January 1997 selling process

(@)

(b)

(©)

(d)

(e)

Change

Residual contract offered at a fixed or variable price (variable price contract to reflect
changes in the Dutch and West German butter and SMP markets and in the green pound,
coupled with a floor price).

Milk Marque’s explanation

This was one of the changes made to implement the OFT assurances, and to meet customer
requests for variable price contracts.

Change

All Residual contracts to enjoy a 0.5 ppl discount for the month of May and all 12- and
18-month residual contracts to enjoy a 2 ppl discount during the Christmas period.

Milk Marque’s explanation

Changes were made in response to customer requests to align Milk Marque prices at peak
periods more closely with prices in the secondary market.

Change

Amendment to the terms on which agency bids could be accepted to reflect the wording of
Milk Marque’s assurances to the OFT. Milk Marque would permit a single bid for a
particular contract type provided that aggregate demand for combined bids did not exceed 5
per cent of the volume of milk offered for sale in the selling process.

Milk Marque’s explanation
This was one of the changes made to implement the OFT assurances.
Change

Implementation of the requirement in Milk Marque’s assurances to the OFT to hold a further
round of bidding if less than 90 per cent of Milk Marque’s milk was sold.

Milk Marque’s explanation
This was one of the changes made to implement the assurances it gave to the OFT.
Change

Abandonment of the Flat and Balancing Supply contracts.
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(f)

9

(h)

(i)

)

Milk Marque’s explanation

Milk Marque continued to respond to DIF requests for reducing the number of contract types.
Change

Reduction of the range of contracts against which specialist milks were available: Channel
Island milk only available on the standard Ex-farm Profile contract or on a tailored basis:
everyday collected milk available only in the Premier Service and Ex-farm Profile contracts;
and specific geographic areas of milk only available in Premier Service and Ex-farm Profile
contracts.

Milk Marque’s explanation

This was only true to the extent that some of the contract types had been discontinued. There
was no change to the basic principles of supplying specialist milks and other tailored services.

Change

Introduction of the possibility of concluding a specialist contract after the close of the selling
process.

Milk Marque’s explanation

This change was to give customers additional flexibility and time to finalize the details of
their tailored contracts. Customers had to continue to bid for milk in the main selling process;
it was the precise terms of the tailored contract which could, if necessary, be worked out after
the completion of the selling process.

Change

Daily spot market to operate on 48 hours’ notice of requirements rather than 72.

Milk Marque’s explanation

This change was requested by customers, giving flexibility to buy milk at shorter notice.
Change

Premier Service contract: introduction of a right for buyers to vary the base volume for
delivery on a monthly basis on giving one month’s notice: and for buyers to notify daily varia-
tions on 48 hours’, rather than 72 hours’, notice.

Milk Marque’s explanation

The change in base volume was introduced at customers’ request to provide the contract type
with greater flexibility. As with paragraph 5(h), the change in notification on a 48-hour basis
was a benefit to customers, giving flexibility to change requirements at shorter notice.

Change

Ex-farm Profile and Fluctuating Supply contract: amendment to the adjustment factors for
monthly deliveries.

Milk Marque’s explanation

As for paragraph 3(g).
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(k)

Change

On 16 May 1997 Milk Marque wrote to processors of butter and SMP inviting them to tender
for the supply of services to Milk Marque involving the processing of milk into intervention
products during July, August and September 1997 and to store and deliver those products into
intervention or to markets specified by Milk Marque. The deadline for tender was 3 June and
on 5 June Milk Marque announced that milk would be contract processed overseas.
Disappointment was expressed ‘that all domestic manufacturers stood away’ but the
conditions for contract processing on Milk Marque’s behalf were onerous. Provisions
included, but were not limited to: detailed yield requirements; risk in the milk and finished
product remaining with the dairy company; obligations relating to packing, labelling, storing
and transportation; and strict limits on Milk Marque’s liability for breach of contract.

Milk Marque’s explanation

Milk Marque’s requirement was to have product manufactured to intervention standards so
that it could be sold into intervention should the need arise. The intervention system was at
the heart of the CAP and was fundamental to helping producers to achieve the target price.
As part of the contract, manufacturers were to be responsible for ensuring that this standard
was met. Milk Marque warranted the milk supplied, and the manufacturer could reject any
milk that did not meet acceptance standards. Once the milk was accepted, the manufacturer
was required to take reasonable care of it, and reasonable care of the product it manufactured
for Milk Marque. To suggest, as the DIF had, that these obligations were onerous was simply
not true, particularly when these provisions were commonplace within the industry. The yield
requirements were effectively accepted by the OFT as part of the discussions flowing from
the assurances. Moreover when the quality of Milk Marque’s milk was put into the DIF’s
own yield calculations, a very similar yield to that sought by Milk Marque was derived.

In any event, because the manufacturer was able to specify the service fee required, the yield
was, in effect, irrelevant and all manufacturers knew and understood the significance of this
point. The contract offered by Milk Marque was taken up by a Dutch co-operative at a
service fee, of [ &< ] ppl (compared with the margin within the OFT assurances at that time of
3.7 ppl). Both Milk Marque and the Dutch co-operative were satisfied with the operation of
the contract.

6. July 1997 selling process

(@)

(b)

Change
Introduction of two versions of the Residual contract.
Milk Marque’s explanation

This change was at customers’ request and in response to Milk Marque’s need for greater
flexibility.

Change

Contracts offered on a six-month term. Contracts for a 12- or 18-month period available only
as a tailored, variable price option.

Milk Marque’s explanation

The ‘standard’ six-month term was agreed by the OFT. Variable pricing for 12- and 18-
month contracts was to ensure that prices remained market-related. The change was to
address continued DIF complaints that Milk Marque’s prices were not ‘market-related’.
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(©)

(d)

(€)

(f)

(i)

(iii)

Change

Ex-farm Profile contract: amendment of the adjustment factors for monthly deliveries.
Milk Marque’s explanation

As for paragraph 3(g).

Change

Fluctuating Supply contract: amendment of adjustment factors for monthly deliveries and
change in the daily tolerances to apply generally and over the Christmas period.

Milk Marque’s explanation
As for paragraph 3(g).
Change

Residual contracts: introduction of two new contracts which resembled, but did not replicate,
previous Residual contracts and providing over the term of the contract for the volume to be
delivered to be between either 30 and 70 per cent of capacity or 50 and 70 per cent of capa-
city.

Milk Marque’s explanation
See paragraph 6(a).
Change

On 6 August 1997 Milk Marque wrote to organizations initiating contract processing proceed-
ings. There were, however, some changes to the process which began in May 1997. These
were:

In May prospective contract processors put in binding bids which could be accepted or
rejected by Milk Marque. On this second occasion, contract processors submitted a non-
binding indicative bid which Milk Marque then evaluated. Milk Marque had the power to
reject or amend the offers made to it and then in turn made an offer to the individual contract
processor who could accept or reject that offer.

The range of products was increased to cover not just butter and SMP, but also WMP, bulk
cream and cream concentrate, and anhydrous milk for fat and skim concentrate.

Contract processors could nominate an alternative specification for Milk Marque’s considera-
tion. Amendments were made relating to such matters as yield and transportation to improve
the contract.

Milk Marque’s explanation

Milk Marque was anxious to facilitate participation by UK manufacturers in contract process-
ing following its experience in July to September 1997 when they had declined to tender for
Milk Marque’s requirements. These changes were introduced to enable more manufacturers
to participate by widening the possible range of products. All the major companies were
invited to participate and all were provided with detailed specifications.
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7. January 1998 selling process

(@)

(b)

(©)

(d)

(€)

Change

Adjustment to the formula for determining the level of bid made by customers wishing to buy
Residual contracts and which formed the basis for determining whether the EVPA became
payable in any bidding process by an individual buyer. In the 1997 selling processes this
nominal volume was fixed originally at 50 per cent of capacity offered; it then became 60 per
cent for Residual A and 50 per cent for Residual B contracts; in this selling process it became
70 per cent for both Residual A and Residual B contracts.

Milk Marque’s explanation

The change in the calculation of the EVPA (introduced as part of the ‘OFT assurances’) was
in response to customers’ bidding behaviour. In the July 1997 selling process, customers bid
on the basis that they would achieve close to a 70 per cent utilization of their capacity, and
the January 1998 change reflected this.

Change

Introduction of three new tailored contracts: long-term (option of buying milk over a
maximum five-year period commencing 1 April 1998 or any agreed later date before 1 April
2000); welfare accredited milk (produced under the terms of Milk Marque’s ‘Welfare of the
Dairy Cow’ code of practice); and elite quality milk containing exceptionally low counts of
bacteria.

Milk Marque’s explanation
Long-term contracts were introduced in response to customers’ requests.

Welfare-accredited milk and elite quality were introduced in response to supermarket requests
for these assurances on liquid milk supplies. At least one of Milk Marque’s major customers
promoted the sale of premium quality milk produced from its direct supplies under strict con-
ditions to supermarkets.

Change

Ex-farm Profile and Fluctuating Supply contracts: amendment of the adjustment factors for
monthly deliveries.

Milk Marque’s explanation
As for paragraph 3(g).
Change

Residual A and Residual B contracts: abandonment of Milk Marque’s entitlement to repur-
chase milk.

Milk Marque’s explanation

The facility to repurchase milk had not been used in the preceding two and a half years. Its
removal was seen as a benefit to customers.

Change

Residual B contract: extension of the period during which Milk Marque could make deliveries
of up to 110 per cent of capacity offered by including the month of May.

Milk Marque’s explanation

This change was made in response to Milk Marque’s need for greater flexibility.
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