
APPENDIX 4.1
(referred to in paragraphs 4.24 and 7.10)

Revenue from 48-sheet roadside poster panels by television region

Annual net revenue from 48-sheet roadside poster panels is estimated to be
£65 million in total, compared with £100 million from all roadside poster panels
(see Table 4.8). MAI also provided us with estimates of 48-sheet revenue by
television region. These estimates are set out in the following table. They are based
on the numbers of 48-sheets in each region and average industry prices, with
allowances for premiums in London, the South and in Central Scotland. MAI's
estimates of its own 48-sheet revenue by television region are based on the numbers
of 48-sheets it now holds, following the acquisition of LCAH, and average prices
achieved over the 12 months to June 1987.
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APPENDIX 4.2
(referred to in paragraphs 4.28, 4.29, 4.31 and 7.9)

The composition of the largest roadside poster campaigns in the second
quarter of 1987

TABLE 1 The composition of SO poster campaigns mounted in the second quarter of 1987 making greatest use
of 48-sheet roadside panels
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Indicates campaign making substantial use of more than one poster size.
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TABLE 2 The composition of 50 poster campaigns mounted in the second quarter of 1987 making greatest use
of 4-sbeet roadside panels

Display size
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Source: MMC using the OAA's survey.
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^Indicates campaign making substantial use of more than one poster size.

Note: Figures in brackets refer to campaigns also included in Table 1.
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