
APPENDIX 1

(referred to in paragraph 12)

The proportion of reference goods supplied by
Unilever in 1973 and 1974

1. Our estimates of the total supply of reference frozen foods in 1973 and
1974 and the proportion of that supply accounted for by companies of the
Unilever Limited Group were as follows:

The total supply of reference frozen foods in 1973 and 1974 at
suppliers' net current selling prices

1973
Vegetables (£ million)

sales to households1 58-9
sales to caterers2 28-0

TotaP 86-9

Confectionery and fruit
sales to households (excluding cream and yoghurt)4 14-5
sales to households of cream and yoghurt5 0-3
sales to caterers6 5-0

Total' ' 19-8

Meat
sales to households (excluding sausages, minced meat, rabbit and

uncooked poultry parts)8 39-0
sales of sausages to households9 1 -0
sales to caterers (excluding minced meat, rabbit and uncooked

poultry parts)1 o 27-0
sales of minced meat11 2-0
sales of rabbit12 0-5
sales of uncooked poultry parts13 . 13-3

Total 82-8

1974
(£ million)

68-9
34-0

102-9

16-3
0-4
7-0

23-7

46-3
1-2

32-0
2-5
0-6

16-6

99-2

Fish
sales of white fish and white fish products14

sales of UK produced non-white fish15

sales of imported non-white fish16

sales of UK produced shellfish17

sales of imported shellfish18

Total

100-0
5-5
9-6

13-2
25-2

153-5

118-9
6-7

11-3
13-4
30-8

181-1

343-0 407-0Total supply of reference frozen foods

Sales of reference goods by Unilever
Unilever's sales of reference frozen foods as a percentage of the

total supply of reference frozen foods

2. Birds Eye criticised the methods used by us to estimate the total supply
of reference goods and to determine the share of Unilever in the total supply.
These criticisms were taken into account by us in our final estimate of the total
supply of reference goods. The following are the main criticisms of our methods
by Birds Eye which we have not met in our estimates as set out in paragraph 1
above, together with our comments in reply to each of these main criticisms.
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(a) The use of value to determine the share of Unilever in the total supply of
reference goods

Birds Eye stated that the only common characteristic of reference foods
was that a particular process of preservation had been applied to them.
Where an industry was concerned with processing bought-in raw foods,
Birds Eye considered it wrong to take value, which depended largely upon
the cost of the bought-in raw food, as a basis of measurement. Birds Eye
considered weight to be the appropriate basis on which to determine
a company's share of the total supply of frozen foods. The weight of
goods supplied was the major determinant of the processing, packing,
storage and distribution capacities of a company engaged in the produc-
tion of frozen foods, and, furthermore, value added was much more
closely related to the weight than to the value of the goods supplied.

We considered that, because of the wider variety of frozen food
products covered by the reference and the great variation in value per
unit of weight between different reference goods (for instance, between
prawns and potato chips), value was a better basis than weight both for
calculating the total supply of reference goods and for measuring a
company's share of that value. Value provided a better measure both of
the importance of a group of products to consumers and of the relative
importance of the sales of a particular company. The value of its sales
was a better measure of the company's command over resources than
was the weight of those sales.

(b) The data used by the Commission
Birds Eye stated that, in the absence of reliable published statistics of

use for the purposes of the Commission's inquiry, a reliable conclusion
about the proportion of reference goods supplied by Unilever could be
based only upon a proper investigation going back to primary data.
Birds Eye argued that our estimates underestimated the total supply.

Our estimates of the supply of reference goods were based on data
from a wide range of sources and were subject to varying degrees of
error. We disagreed with the view of Birds Eye that a reliable total could
be obtained from sales figures derived from individual suppliers. Because
of the difficulty of identifying all the suppliers of reference goods, the
difficulties for suppliers in distinguishing between frozen foods falling
within and without the reference, and the danger, due to sales between
suppliers, of counting the same products twice, we calculated that an
aggregation of sales of individual suppliers (who did not use uniform
periods for calculating their sales) would not have given us a more
accurate estimate of the total supply than that obtained by the methods
we used. Where reliable estimates of the sales of particular products
were not available from surveys and where it was possible to identify
all the major suppliers of individual products, as in the cases of cream
and yoghurt, sausages, mince, poultry parts and some fish, we were able
to obtain figures for the aggregate of the sales of each product from
individual suppliers of these products. However, we could not be sure
that we could have done this for each and every frozen food product.
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Birds Eye stated that underestimation of the total supply was of
particular importance in the case of the following sources of data.

(/) Estimates of household expenditure based on National Food Survey
(NFS) data '

Birds Eye said that the use of NFS data was likely to lead to consid-
erable inaccuracy in the estimation of the supply of frozen foods to
households in the United Kingdom and noted that the NFS report
for 1967 specifically warned against the use of the data for estimating
the total quantities of particular foods consumed by the nation.
Birds Eye considered that estimates of the total supply to households
of particular types of frozen foods based on NFS data were likely to
be subject to inaccuracies arising from the following causes:
(a) NFS data are subject to sampling error because the NFS household

sample is not perfectly representative of the whole household popu-
lation of the United Kingdom.

(b) The residents in some of the households selected for the NFS
sample are out of their homes when visited by the NFS and conse-
quently these households take no part in the survey. Birds Eye
considered that these households were likely to be those where the
housewife was engaged in outside employment and where the
consumption of frozen foods was likely to be above average.

(c) Households' food consumption patterns are likely to alter when
they are surveyed by the NFS and households are likely to consume
smaller quantities of frozen foods and other convenience foods and
greater-quantities of fresh and unprepared foods during the NFS
survey period.

(d) Total household consumption of frozen foods is not identical with
total manufacturers' sales to the retail trade due to wastage and
losses in distribution and changes in the level of distributors' stocks.

Birds Eye stated that an indication of the tendency, for consumer
expenditure surveys to understate total sales of frozen foods to house-
holds was provided by estimates of sales of Birds Eye's products
prepared by Audits of Great Britain Ltd (AGB). Birds Eye claimed
that AGB's figures for Birds Eye's sales to households represented on
average only 72 to 73 per cent of Birds Eye's retail sales. Birds Eye
believed that this failure to identify all household expenditure on
frozen foods was as great, if not greater, with the NFS.

We considered that, because the NFS based its sample on a large
number of households, because the survey was carefully conducted
and because its methods had improved since it started in 1940, NFS
data of expenditure on, and consumption of, frozen foods were not
subject to a magnitude of error which would render them unreliable
for the calculation of the total supplies of particular frozen foods to
households. We noted that, while the NFS expressed reservations in
Appendix F to its report for 1967 concerning the calculation of total
household expenditure on particular foods from its survey averages,
its reservations related primarily to the problem of the appropriate
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multiplier with which to gross up the NFS averages per person to
arrive at total household expenditure on particular foods.

The multiplier we used for this purpose made allowance for the
population of the United Kingdom resident outside households.
As regards sampling error we noted that the NFS publishes estimates
of sampling errors and, if the NFS figures of average expenditure per
person per week used in our estimates were increased by twice the
standard error* for 1973, then our estimate of the total supply of
frozen foods in 1973 and in 1974 would be increased by approximately
£12 million in each year. As regards Birds Eye's suggestions that the
NFS data are subject to errors from the exclusion from the survey of
households from which no response is gained by NFS interviewers and
that households are likely to consume less frozen food than usual when
surveyed by the NFS, we have received no evidence from the NFS that
either of these sources of error leads to a serious understatement of
NFS figures of frozen food consumption. We acknowledge that there
will be a lack of precise correspondence between consumers' purchases
and manufacturers' sales, but we do not consider that wastage and
losses in distribution and changes in distributors' stocks led to a serious
discrepancy between consumers' purchases and manufacturers' sales
in 1973 and 1974.

As regards Birds Eye's suggestion that the NFS like AGB did not
; identify all household consumption of frozen foods, we noted that a

precise check between AGB consumer audit data and Birds Eye's own
sales data was not possible since Birds Eye could not calculate the
precise amount of its sales to households and also that the discrepancy
.between AGB data and manufacturers' sales data was considerably
less for Ross Foods than for Birds Eye. In general, therefore, while we
recognise that the grossing up of NFS data to estimate sales of partic-
ular frozen foods to households is subject to error, neither we, nor
the NFS, had any reason to suppose, nor evidence to suggest, that the
NFS underestimated the household consumption of frozen foods to
the extent suggested by Birds Eye.

(K) Estimates of sales of frozen vegetables, frozen confectionery and fruit
and frozen meat products to caterers

Birds Eye stated that it had not been informed of the methods used
by Ross Foods and BIS Marketing Research Ltd (BIS) in arriving at
their estimates of supplies of frozen foods to caterers. Birds Eye noted
that sales of frozen fish to caterers as estimated by both Ross Foods
and BIS appeared to be considerably below the estimate of sales of
frozen fish to caterers implicit in the Commission's figures for total
sales of frozen fish. Birds Eye claimed that this discrepancy cast serious
doubts on the credibility of Ross Foods' and BIS' estimates of sales to
caterers of other frozen products.

*The standard error of the NFS estimates of average expenditure per person per week on a
particular type of food is a measure of the possible inaccuracy caused by chance variation due
to sampling. The NFS report for 1973 states: 'Conventionally, the extent of this inaccuracy
(above or below the estimate presented) is expected rarely to exceed twice the standard error5.
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With respect to the estimates supplied by Ross Foods, Birds Eye
also suggested that it was wrong for the Commission to rely upon
estimates of sales provided by one of Birds Eye's competitors.

We discussed with Ross Foods and BIS the sources of their estimates
of sales of frozen vegetables, frozen confectionery and fruit and frozen
meat products to caterers. While we agreed with .Birds Eye that,
because of the large number of suppliers of frozen foods to the catering
trade and the variety of caterers, estimation of the sales of frozen foods
to them was difficult and prone to error, we recognised no definable
bias in the estimates of Ross Foods or BIS due to omission of catering
establishments or of frozen food products. Our estimates of the sales
of frozen vegetables and frozen confectionery and fruit—based partly
on Ross Foods' estimates of sales to caterers—were substantially
confirmed by data from the Business Monitor series.

(Hi) Sales of frozen poultry parts
Birds Eye suggested that we seriously under-estimated the total

supply of frozen poultry parts because we had not taken into account
the practice whereby wholesalers and retailers cut frozen whole birds
into parts which they packed for sale as frozen poultry parts/Birds Eye
put forward alternative estimates supplied by J P Wood and Sons Ltd
and based upon consumer audit data. These estimates valued the total
supply of frozen poultry parts at £28 million in 1973 and £37 million
in 1974 as compared with our figures of £13-3 million in 1973 and
£16-6 million in 1974.

We considered that we had consulted all the main producers of
frozen poultry parts, and we were satisfied that no significant quantities
of frozen whole birds were cut by wholesalers or retailers into parts
which were then packed for sale as frozen poultry parts. As regards
the alternative estimates put forward by Birds Eye we noted that the
estimates were based upon a number of arbitrary estimates which
reduced their usefulness.

(c) The exclusion of frozen uncooked bacon and frozen uncooked ham from
the reference

Birds Eye considered that frozen uncooked bacon and frozen uncooked
ham should not be excluded from the estimation of the total supply of
reference goods. Birds Eye suggested that ham should be regarded as
cooked and that all trade in frozen ham was within the reference. Birds
Eye argued that the term 'butchers' meat', as usually understood, did
not include bacon which was not, therefore, excluded from the reference
as 'uncooked butchers' meat'. Even if the Commission insisted on
regarding bacon as 'butchers' meat', bacon could be regarded as having
been 'dipped or stuffed or otherwise prepared for cooking' and therefore
included within the reference.

We considered that uncooked bacon and uncooked ham were included
in the description of 'butchers' meat' in the reference. We did not regard
the process of curing undergone by bacon and ham as being covered by
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the term 'dipped or stuffed or otherwise prepared for cooking'. We
regarded cooked and frozen ham as being within the reference, and the
supply of these products was included in our estimates of supplies of
meat to households and caterers.

(d) The form of supply
Birds Eye suggested that, in calculating the value of reference goods

supplied by Unilever, we should not have included the value of reference
goods 'co-packed' by Unilever for other companies for sale by the latter
under their own brand names as well as the value of reference goods
'co-packed' for Unilever by other companies for sale by Unilever.

We did not accept this suggestion. We concluded that the value of
reference goods supplied by Unilever should include the value of refer-
ence goods 'co-packed' for Unilever by other companies for sale by
Unilever and the value of reference goods 'co-packed' by Unilever for
other companies for sale by the latter companies under their own brand
names (except where these companies were themselves processors of
reference goods).

If the value of reference goods is calculated in accordance with this
conclusion, our estimate of the share of Unilever in the total supply is
34-1 per cent for 1973 and 32-8 per cent for 1974. We noted that, even if
we had accepted Birds Eye's suggestion for excluding from Unilever's
sales either sales of frozen foods co-packed for Unilever by other com-
panies or Unilever's sales of frozen foods co-packed under the brand
names of its customers, Unilever's share of the total supply of reference
frozen foods would have fallen only slightly. If Unilever's sales of frozen
foods co-packed by other companies for Unilever were excluded, then
Unilever's share of our estimate of the total supply of reference frozen
foods would have fallen in 1973 from 34-1 per cent to 33-1 per cent and
in 1974 from 32-8 per cent to 31 -7 per cent. If Unilever's sales of products
co-packed under the brand names of its customers were excluded,
Unilever's share of the total supply would have been reduced to 33 -8 per
cent in 1973 and 32-4 per cent in 1974.

(e) The date to which the estimate of Unilever's share of the total supply
should relate

Birds Eye argued that we should base our conclusion as to the share of
Unilever in the total supply of reference goods on the situation at the
date of our report; we should therefore not restrict ourselves to estimates
of the share of Unilever in 1973 and 1974, but should take into account
the downward trend in the share of Unilever, and in that of Birds Eye,
which, Birds Eye said, had occurred since 1974. Birds Eye suggested that,
in consequence of this trend, Unilever's share of the total supply might
have fallen below 25 per cent in 1975 even if it had been above 25 per
cent in 1974. In estimating the total supply of reference goods and the
share of Unilever in that supply we took the two most recent years for
which data were available. We noted that, according to our estimates,
the share of Unilever in the total supply fell only slightly, from 34-1 to
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32-8 per cent, in these two years. We had no evidence that Unilever's
share of the total supply fell so much in 1975 as to lead us to conclude
on that score that a monopoly situation did not exist in favour of
Unilever. .

The overall effect of Birds Eye's submissions
3. Birds Eye claimed that, if we were to accept its arguments about the

desirability of using weight as the basis for calculating the share of Unilever
in the total supply of reference goods, about the supply of poultry parts and
about the underestimation resulting from the use of NFS data, then Unilever's
share would be less than 25 per cent of the total supply in 1974. Even if the
Commission did not accept these arguments in their entirety, the other criticisms
made by Birds Eye all suggested that the total supply had been underestimated
and if the validity of various combinations of these criticisms were admitted,
this could suffice to reduce Unilever's share below 25 per cent. Birds Eye
submitted that in its view the Commission had no alternative but to conclude
that a monopoly situation in favour of Unilever could not be established in
relation t o t h e supply o f reference goods. ' . . . - •

Our overall response to Birds Eye's submissions
4. We have not accepted Birds'Eye's argument that weight is a better basis

than value for estimating the total supply of reference goods. Nor do we agree
that we have seriously underestimated the tptal supply of frozen poultry parts.
We accept that some underestimation of the total supply of reference goods may
result from the use of NFS data but we do not believe that it is likely to be as
serious as Birds Eye has argued. As to the estimates by Ross Foods of sales to
the catering market^ we recognise that the figures could be an underestimate at
least for those products for which we have been unable to cross-check the
figures, hi particular, meat. We do not consider that the underestimation could
be so large, even when added to the possibilities of underestimation inherent in
some of our other data, as to make Unilever's share of the total supply less than
25 per cent. Moreover, whereas Birds Eye's criticisms all imply that we have
underestimated the total supply, we believe that our estimate of the total supply
of frozen fish is an overestimate of the proportion of such supply which falls
within the reference.

5. It is impossible to estimate exactly the total supply of reference goods.
A variety of data has to be used and some degree of error in the estimates
has to be accepted. Having taken note of the submissions made by Birds Eye
on our methods and figures, we conclude that Unilever's share of the total
supply of reference goods in both 1973 and 1974 was above 25 per cent.

Notes: ,
1 Sales of frozen foods to households were calculated from figures of average expenditure in

pence per person per week published by the National Food Survey Committee (NFS) in its
Annual Reports for 1973 and 1974. Frozen vegetables are covered by codes 203, 204, 205 and
208 of the NFS food classification. NFS data on expenditure per person per week were con-
verted to United Kingdom annual expenditure at retail prices by multiplying by 52 (weeks) and
by population totals of 53-0 million in 1973 and 53-1 million in 1974. These population totals
represent the UK de facto population adjusted for persons resident outside of households. A
subtraction of 20 per cent was then made to reduce retail prices to suppliers' net selling prices.



For 1974 the NFS figures of average expenditure per person per week on frozen foods were
adjusted in response to Birds Eye's suggestion that the NFS had underestimated the consump-
tion of frozen foods in the third and fourth quarters of 1974 and that an estimated decline in
the quantities of frozen foods consumed in these quarters had not taken place. Although the
NFS agreed that its estimate for frozen fish consumption for the fourth quarter of 1974 might
have been too low, we had no evidence that the NFS had in fact underestimated the consump-
tion of frozen foods as a whole for the third and fourth quarters of 1974. We agreed, however,
to assume that there had been no decline in the consumption of frozen foods between the
second half of 1973 and the second half of 1974. As a result, average expenditure per person
per week during the third and fourth quarters of 1974 was calculated by assuming that the
quantities consumed in these quarters were the same as in the corresponding quarters of 1973
and by applying to these quantities the average prices for the third and fourth quarters of 1974.
2 The estimates given of sales of frozen foods to caterers were supplied to us by Ross Foods.

For 1973 estimates of caterers' expenditure on frozen foods have also been made by BIS
Marketing Research Ltd (BIS). The estimates for 1973 for broadly comparable product groups
were as follows:

Ross Foods BIS
Vegetables 28-0 29-0
Meat (excluding poultry and butchers'meat) 27-0 35-9 (meat, ready dishes

and bulk entrees)
Fish 30-0 28-0
Confectionery and fruit (excluding ice cream) 5-0 5-0

90-0 97-9

The BIS figures were not supplied to us in the form shown above; the BIS figures for the four
groups of reference products shown above involved some disaggregation and reaggregation of
the BIS data by us.
3 A limited cross-check of the total figure for sales of frozen vegetables in 1974 is available

from figures of sales of frozen vegetables by manufacturing establishments in the United
Kingdom employing 25 or more persons.

These figures are published in the Business Monitor, series PQ 218, and were available for
the first and second quarters of 1975. Sales of frozen vegetables in the United Kingdom during
these quarters were £53-73 million. Adjusting these figures for seasonal variation (annual sales
were-regarded as being equivalent to 1 -92 times sales in the first two quarters of the year) and
for increases in price between 1974 and 1975 (prices of frozen vegetables were estimated as
being 18 per cent higher in 1975 than in 1974) results in an estimate of £87-42 million for sales
in the United Kingdom by manufacturing establishments in 1974. Adding imports of frozen
vegetables in 1974 (£7-43 million) gives a total value of supply of £94-84 million. Such a figure
does not suggest that our estimate of frozen vegetable sales of £102-9 million is an under-
estimate of the true value of sales.

. 4 Sales to households of confectionery and fruit (other than cream and yoghurt) are based on
NFS figures of household expenditure on frozen fruit and fruit products (code 241), frozen
convenience cereal products (code 294) and mousse (part of code 332). The breakdown of code
332 was based on Birds Eye's own estimation procedure. The NFS figures for 1974 were re-
calculated by the method outlined in note 1 and the 'grossing-up' of average expenditure per
person per week was on the same basis as in note 1.
5 Sales to households of frozen cream and frozen yoghurt were calculated from sales figures

given to us by suppliers of these products.
6 Ross Foods' estimates, see note 2.
7 A limited cross-check of the figure for total sales of frozen fruit and confectionery is possible

from Business Monitor data on sales of frozen fruit by United Kingdom manufacturing
establishments (PQ 218) and sales of frozen desserts, liquid essences and vegetable extracts by
United Kingdom manufacturing establishments (PQ 228.2). Sales figures for frozen fruit are
available only for the first two quarters of 1975 when sales totalled £1.52 million. Adjusted for
seasonal variation (annual sales were regarded as being 1-71 times sales for the first two
quarters) and for increases in price between 1974 and 1975 (a 12 per cent price rise was
assumed), annual sales of frozen fruit by United Kingdom producers in 1974 were estimated at
£2-32 million. Adding sales of quick-frozen desserts, liquid essences and vegetable extracts in
1974 by United Kingdom manufacturing establishments at £13-65 million and imports of
frozen fruit in 1974 at £3-09 million gives an estimate of total sales of frozen desserts and fruit
of £19-06 million. As in the case of frozen vegetables, the figure given by these alternative
sources does not suggest that our estimate of total sales in 1974 of £23-7 million is likely to
underestimate the true figure.
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The comparatively low figure for sales of frozen desserts and fruit given by Business Monitor
data could reflect the fact that, in contrast to frozen vegetables, a significant proportion of the
production of frozen desserts and fruit takes place in establishments employing fewer than
25 persons.
8 Sales to households of frozen meat products (excluding sausages, minced meat, rabbit and

uncooked poultry parts) are based on NFS figures of household expenditure on frozen con-
• venience meats and frozen convenience meat products (code 88). The NFS figures for 1974
were recalculated by the method outlined in note 1 and the 'grossing-up' of average expenditure
per person per week was on the same basis as in note 1.
9 Figures of sales of frozen sausages were obtained from suppliers of these products. Total

sales of frozen sausages by the suppliers we identified were £3-07 million in 1973 and £3-63
million in 1974. Approximately one-third of sales.were to the retail trade (including home
freezer centres). .
10 Ross Foods'estimates (see note 2). .
11 Estimates based on the sales of frozen mince by a number of manufacturers. Since frozen
mince is produced by manufacturers of frozen meat products, retail butchers and supermarket
and home freezer chains, and not all suppliers could be identified, the figures are approxima-
tions.
12 Frozen rabbit parts are included in the reference; frozen whole rabbits are excluded. Imports
of chilled and frozen rabbit totalled £3-244 million in 1973 and £4-266 million in 1974; of these
totals about 10 per cent was estimated to be parts. Assuming all the parts were frozen and
adding 50 per cent to the values to convert values at c.i.f. to suppliers' selling prices, the supply
of imported frozen rabbit portions was £0-5 million in 1973 and £0-6 million in 1974. United
Kingdom production of frozen rabbit portions for supply to the domestic market was believed
to be trivial.
13 Sales of United Kingdom produced frozen poultry parts were obtained by aggregating sales
by United Kingdom producers of these products. Imports of poultry cuts (fresh, chilled and
frozen) were 1,942-6 tons in 1973 and 3,765-2 tons hi 1974. Assuming 75 per cent were frozen
and the average supplier's price was 25 pence per Ib in 1973 and 28 pence per Ib in 1974, the
supply of frozen imported poultry parts was £0-816 million in 1973 and £1-77 million in 1974.
14 Sales of frozen white fish and frozen white fish products were 141,773 tons in 1973 and
136,140 tons in 1974 (White Fish Authority Annual Report and Accounts 1974-75, Appendix II).
The tonnage figures were converted to values by applying the average suppliers' prices of
31-5 pence per Ib in 1973 and 38 pence per Ib in 1974. The frozen fish included in the sales
figures includes frozen fish which is subsequently thawed by the wholesaler or retailer and bulk
packs of frozen fish. The figures include some non-reference supplies: fish which is supplied in
a thawed state, fish which is used for the manufacture of fish products which are supplied
unfrozen and fish for animal consumption.
15 United Kingdom produced frozen pelagic and freshwater fish consist mainly of herring,
mackerel, salmon, trout and kippers. Sales figures were obtained from producers of these
products. .
16 Imports of- frozen pelagic and freshwater fish were increased in value by 50 per cent to
convert them from c.i.f. values to suppliers' net selling prices.
17 United Kingdom production of frozen shellfish is principally of shrimps and scampi. Total
landings of shrimps and nephrops were 309,000 cwts in 1973 and 259,974 cwts in 1974. Two-
thirds are believed to be frozen with a wastage of 55 per cent in processing. At average
suppliers' selling prices of £1-08 per Ib in 1973 and £1-30 per Ib in 1974 and with the addition
of £2 million as an estimate of sales of other frozen shellfish produced in the United Kingdom,
total sales were £13-2 million in 1973 and £13-4 million in 1974. Sales figures obtained from
United Kingdom producers of frozen shellfish suggest that the totals for 1973 and 1974 are
approximately correct. , .
18 The value of imports of frozen shellfish (including squid, cuttlefish and octopus) was con-
verted to suppliers' net selling prices by adding an average mark-up of 60 per cent.

96



APPENDIX 2
(referred to in paragraph 14)

The growth of total sales of frozen foods for household consumption 1950 to 1974
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Source: Birds Eye, based on National Food survey data. The graph has been updated to 1974 by
Monopolies and Mergers Commission staff using NFS data for 1974.



APPENDIX 3
, • • ;•-.-.• (referred to in paragraph 16) .--

The sales to households of the major categories of frozen foods
and the major categories of all foods 1964 to 1973

'000 tons

1964

1965

1966

1967

1968

1969

1970

1971

1972

1973

VEGETABLES j
1

Frozen

80

82

106

108

125

135

139

149 :.-

175

225

All
vege-
tables

6,862

6,926

6,853

6,882

6,912

6,715

. :-7,039

= 6;855

6,674

6,"635

Percent-
age

Frozen

-,lr2

l!-2

. l!-5
-W-.

ii-6
,,:,i:-8

2^0

2;0

1C..2J2

2-6

"3-4

vFISH
X

Frozen

55

57

59 .

59

67

75

80

73

84

86

'>.
AU\
fish l

454

455

459

460

457

436

429

415

407

• 383 '

Percent-
age

^ Frozen
T12-l

12-X

12-9

12-8

14-7

17-2

18-6 '

17-6

20-6

22-5

MEAT

Frozen

23

26

V. 29

35

38

41

41

44

,53

60

All
meat

2,657

2,647

2,614

,2,648

2,604

2,604

2,684

2,669

2,533

2,411

Percent-
age

Frozen

0-9

1-0

1-1

1-3

' 1;5

1-6

1-5

1-6

2-1

' "2-5

CONFECTIONERY
AND FRUIT

Frozen

6

8

12

12

15

18

21

22

23

29

All*

1,176

1,183

1,214

1,189

1,242

1,256

1,246

1,220

• 1,214

1,323

Percent-
age

Frozen

0-5

0-7

1-0

1-0

1-2

1-4

1-7

1-8

1-9

2-2

TOTAL*

Frozen

164

173

206

214

245

269

281

288

335

400 :

All

11,149

11,211

11,140

11,179

11,215

11,011

11,398

11,159

10,828

10,752

Percent-
age

Frozen

1-5

1-5

1-8

1-9

2-2

2-4

2-5

2-6

3-1

3-7

Source: Birds Eye, based on National Food Survey data.
Notes: l Excludes yoghurt.

2 The totals relate only to the totals of the preceding food categories.



APPENDIX 4
(referred to in paragraph 17)

Analysis of the growth of household demand for
frozen foods

Table A. Demand analysis of household consumption changes 1967 to 1973

Effect of
EsaV- Real2 Underlying* Total
price income demand change

(in % change in consumption per head
per annum)

Quick frozen white fish
1967 to 1970
1970 to 1973

Quick frozen fish products
1967 to 1970
1970 to 1973

Quick frozen peas and beans
1967 to 1970
1970 to 1973

Quick frozen meat and meat products
1967 to 1970
1970 to 1973

3-4
-6-0

1-6
-4-2

3-8
11-0

4-0
-1-9

0-5
2-7

0-3
0-8

1-1
4-3

0*
1-1

- 8-7
6-3

6-9
7-1

2-1
-4-6

8-4
11-2

12-9
2-8

8-8
3-6

7-1
10-5

12-7
10-3

Source: Calculated by Birds Eye on the basis of National Food Survey data.

Notes:
1 'Real price' is the average price of the category in relation to the General Index of Retail Prices.
2 'Real income' is personal disposable income per head adjusted for changes in the General Index of Retail

Prices.
3 'Underlying demand' is the percentage change in consumption per head per annum after allowing for the

effects of changes in real price and real income.
4 Income elasticity not estimated.

Table B. Comparison between income elasticities of demand for frozen food
products and other food groups 1974

Income elasticity of
quantity purchased

(See note 1)
Frozen meat and frozen meat products 0-29
Carcase meat 0-25
White uncooked frozen fish 0-55
White filleted fresh fish 0-25
All frozen vegetables (See note 2) 0-84
Fresh green vegetables 0-15
Frozen fruit and frozen fruit products 1 -46
Fresh fruit 0-55
Frozen cereal foods 1-15
Cakes and biscuits 0-14

Source: National Food Survey.

Notes:
1. Income elasticity of demand shows by how much in percentage terms the quantity of purchases of the item

will increase if real disposable income per person increases by one per cent.
2. The income elasticity of demand for all frozen, vegetables is the average of the income elasticities of demand

for frozen peas, frozen beans, frozen chips and all frozen vegetables and frozen vegetable products not
specified elsewhere; the income elasticities were weighted by the average consumption per person per week
o f each o f t h e categories o f frozen vegetables. . . .
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Vegetables i
- - Pack size

. ..«.-. . ' . ' • . . - .' • : Y/»r-Y

Garden peas
»» '. >» '. ' . • • ' . • ' •
>» »> • • • • •

Supreme peas

Petits pois
Economy peas

Peas and baby carrots

Peas and sweet, corn
Peas and pearl onions
Sliced green beans

99 ' 99 99 .

99 99 99

99 99 99

99 99 99

Brussels sprouts
99 . ,99 ,

99 99 , , . • '

Supreme sprouts
Casserole vegetables
Broad beans !

Sweet corn
•Corn on the cob
Cauliflower
Crinkle cut chips

99 • 99 99

Potato fries
Potato croquettes
Potato fritters , . . . ..
Tasti-fries
Mushy processed peas
Petits pois
Whole french beans \ •
Chopped spinach
Broccoli
Small onions and white sauce
Potato waffles
Mixed vegetables
Savoury vegetable rice (peas and

mushrooms)
Savoury vegetable rice (sweet corn

and peppers)
Savoury vegetable rice (pearl onions,

peppers, and mushrooms) •-

32
16

4
16

32
32
16
16
' Ro
8
8

32
16
8

12
4

32
8

"12
4'
8
8
8
4
6

12
12
32
12
6

•< 12
6

,.,8
8

10
10
8

: 8
9
5

12
4

8'

^ 8

8

APPENDIX 5
(referred to in paragraph 84)

Birds Eye's retail product list
at 25 August 1975

Fish—(contd)

Fish cakes

Pack size
(oz.)
12

Fish
Cod fish fingers

Salmon fish cakes
Economy fish sticks

Battered fish fingers

Cod'fillet'in batter
Cod fillets in breadcrumbs
Breaded plaice fillets
Cod steaks

Haddock steaks
» > . » » ' •

Buttered kipper fillets

Buttered smoked haddock
Savoury fish cakes .
C o d steaks i n batter . . . . • •
Cod steaks in bread crumbs
Haddock steaks in breadcrumbs
Three cod portions in breadcrumbs
Crispy cod fries (handipack)
Cod and chips (handipack)
Cod in butter sauce
Cod in sauce—other varieties
Cod fillets

Haddock fillets

Plaice fillets

-Hake fillets"

Meat
Beefburgers

Minceburgers
1 American style beefburgers
Savoury rissoles

» »»
Chicken rissoles
Brunchies ^
Steaklets

Skinless pork sausages
» »» »»

Battered bangers
Gravy and lean roast beef

4
4
9
5-4
9
4}

48
16
8
4
8
4
8
9
4*
4*
4

11
5i

10
6*

12
8
4
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Meat—(coritd)

Gravy and roast chicken
» » » »»

Gravy and roast leg of pork
»» f> >i >» »» »»

Shepherds pie
» >»

Faggots
Faggot dinner
Roast beef dinner
Roast chicken dinner
Chicken and mushroom casserole
Lamb casserole
Braised kidneys in gravy
Beef stew and dumpling

Minced beef in gravy

Liver with onion and gravy
Quarter chicken

Four crispy pancake rolls
Special fried rice
Sweet and sour pork in crispy batter
Sweet and sour chicken
Chicken chow mein
Prawn curry
Beef pie

Pack size
(oz.)
12
4

12
4

16
8

13
14
12*
11
6
6
5

16
7*

16
6
5
9
8
7
8
8
8

8

Steak and kidney pie
»» » »» n

Chicken pie

Chicken and mushroom pie
Minced beef and onion pie

Serves 3/4
1

Serves 2/3
1

Serves 2/3
„ 1
„ 1
- 1

Pizza bolognese
Pizza tomato and cheese
Six sausage rolls
Two large beef and onion rolls
Two large pork and onion rolls
Egg, bacon and cheese flan
Danish savoury rolls

Cakes, desserts and pastries
Mousse cartons
Ripple mousse cartons
Mousse tubs
Ripple mousse tubs
Trifle
Lovely
Melba
Cream desserts
Arctic roll
Dairy cream sponge
Chocolate cream sponge
Four eclairs
Cheesecake (strawberry and

blackcurrant)
Cheesecake (cream)
Gateaux
Puff pastry

» »
Short crust pastry

»> » »
Raspberries
Strawberries
Florida orange juice
Florida grapefruit juice

Pack size
(oz.)

8
8

12

13
71

13
7i
8
8
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APPENDIX 6 , ;. j ' ; \ ; • n ;
(referred to in paragraph 85)

Birds Eye's total sales of frozen foods to wholesalers and retailers analysed by product groups

1964 1967 1971

Sales to retailers and
wholesalers:

vegetables
fish
meat
confectionery

Total

Total sales of reference
goods

tons

43,750
31,709
20,013
3,901

99,373

111,191

£"000

11,915
12,736
9,889
1,432

35,972

38,778

Per cent of total
sales value

33-1
35-4
27-5
4-0

100-0

—

, tons

• 59^920
39,479
30,838
; 9,924

r140,161

158,774

": £'000''

16,532 :
16,773
15,608
3,422

52,335

57,521

Per -cent of total
.-: sales value

: 31-6
32-0

- 29-8
6-5

HXM)

— .

tons

65,155.
43,618

; 33,495
15,666

157,934 •

180,588

eooQ.
21,879
24,663

•" 21,525 I
7,703

-' 75,770"

84,091

Per cent of total
•sales value

^ ", 28-9 '-:
32-5

. : 28-4
. . • " - . 10-2

100-0

— .

1972 1973 1974

vegetables
fish
meat
confectionery

Total

Total sales of reference
goods

68,628
42,040
33,760
14,106

158,534

184,947

22,058
J26,643
23,336
7,283

79,320

88,610

27-8
33-6
29-4
9-2

100-0

/ ~~

75,970
42,172
38,197

., .15,856,

172,195

203,970

25,151
31,629
30,403
8,402

95,585

109,011

26-3
33-1 *
31-8
8-8

;ioo-o

^~

81,902
37,912
37,579
16,609

174,002^

214,929

30,322
34,313
32,695

'10,178

107,508

126,785

~ . 28-2
31-9

. ,30-4
" 9-5

100-0

-̂ -. :



APPENDIX 7
(referred to m paragraph 217)

Comparisons between the prices of Birds Eye
and County Fair products (at 25 August 1975)

Birds Eye County Fair

Garden peas 21b
Economy peas 21b
Sliced green beans 21b
Brussels sprouts 21b
Crinkle cut chips 21b
24 Beefburgers
60 Economy fish sticks
Arctic roll
24 Fish cakes
24 Eclairs

Stockist
price

per pack
(P)

39-5
37
43-3
54
34-5

155
136
104
90

113

Peas (select) 21b
Peas (economy) 21b
Sliced green beans (select) 21b
Brussels sprouts (select) 21b
Crinkle cut chips 21b
24 Beefburgers
60 Fish fingers
Ice cream roll
24 Fish cakes
24 Dairy cream eclairs

Stockist*
price

per pack
(P)

29-3
26-8
34-3
36-8
22-7
89-5

107-5
92
72
98

•County Fair prices are for deliveries of between SO and 100 cases.
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APPENDIX 8 -
(referred to in paragraph 218)

Birds Eye, Findus and Ross Foods: comparative prices
of certain products at 1 September 1975

Peas
Birds Eye Garden Peas 21b

*lb
Findus Value Peas . 21b
Findus Garden Peas *lb
Ross Fine Standard Peas 21b
Ross Garden Peas *lb

Brussels sprouts
Birds Eye 8oz
Findus 8oz
Ross 8oz

Crinkle cut chips '• •
Birds Eye 12oz
Findus 12oz
Ross 12oz

Sliced green beans
Birds Eye 8oz
Findus 8oz
Ross 8oz

Fish fingers
Birds Eye lOoz
Findus lOoz
Ross 9oz

Plaice fillets
Birds Eye 13oz
Findus 12oz
Ross 13oz

Cod fillets
Birds Eye 13oz
Findus 12oz
Ross 13oz

Buttered kipper fillets
Birds Eye 6oz
Findus 6oz
Ross 6oz

Fish cakes
Birds Eye 4oz
Findus 4oz
Ross 4oz

Shepherds pie
Birds Eye 8oz
Findus 8oz
Ross 8oz

Stockist
price per

dozen
CO

4-74
1-47
4-57
1-58
4-20
1-48

1-96
2-21
1-97

.1:91
2-11
2-06

1-76
2-01
1-77

3-29
3-29
2-99

6-18
6-13
6-30

4-90
5-03
5-20

2-52
2-91
2-57

1-08
1-03
1-10

2-10
2-03
2-13

Recommended
retailprice
per pack

(P)

15

16

.15

20
22i
20

19*
21*
21

18
20*
18

33
33
30

62
62
63

49
50*
52

25*

26

11

11

21
20*
21
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APPENDIX 9
(referred to in paragraph 219)

Changes in the recommended retail prices of certain products supplied by Birds Eye,
Findus and Ross Foods November 1971 to July 1975

B: Birds Eye
F: Findus
R: Ross Foods

Price
at 1971 1972 1973

Nov
'71 Dec Jan Apr June July Oct Feb Mar Apr June July Sept Oct Nov Feb

Fish B
Fingers F
10 oz R

19 20 21} 22} 23 25 26} 28} 30
19 20 21} 22} 23 25 28 30 31
18 19 20} 21} 22 24 26 28 29}

1974

May Aug Sept Nov Dec Feb

26

31
30 31

26 26

1975

Mar Apr May

32
32
27

Beef- B
Burgers F
8oz R

20} 22 23} 24} 26} 27} 28}
20} 22 23} 24} 26} 27} 28}
20} 22 23} 24} 26} 27} 28}

29}
29}
29}

30 31
30 31

31

Peas
8oz

B
F
R

9} 10 10*
9} 10 9}
9} 10 9

11
10}
9}

9t 9}

10

10 11

10} 11}

11} 12}
11} 12} 13}

12 12}

14
15
14

Sliced
Green
Beans

B
F
R

11} 12
11} 12}
11} 12

13
12}

13}
13} 14} 15}

13}

14}

14}

16}
16} 17

15}

16 17
18} 19}

17

• Wejght of pack increased from 8 oz to 10 oz.
f Weight of pack reduced from 10 oz to 8 oz,



Chicken pie
Birds Eye (individual)
Findus
Ross

Beefburgers
Birds Eye
Findus
Ross .

Steak and kidney pie
Birds Eye
Findus
Ross

5oz
5oz

8oz
8oz
8oz

serves 1 person
serves 1 person
5oz

Stockist
price per

dozen
00

1-69
1-88
1-70

3:30
3-25
3'32

1-69
1-85
1;75

Recommended
retail

price per pack
CP)

17
19
17

33
32
33

17*
19

Mousse
Birds Eye
Findus ripple mousse cups
Ross mousse cups

0-73
0-79
0.66

74
8
7
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APPENDIX 10
(referred tcrin paragraph 220)

Retail price indices for certain groups of food products and price indices for
Birds Eye products January 1971 to July 1975

Retail Price Index

Birds Eye Price Index

January 1911 = 100

200-1

150-

100
1971 ' 1972 ' 1973 ' 1974 ' 1975

Source: Birds Eye (the retail price indices for groups of food products are taken from the Department of Employment Gazette).



APPENDIX 10
(referred to in paragraph 220)

Retail price indices for certain groups of food products and price indices for
Birds Eye products January 1971 to July 1975

250 -i

200-

150-

100-

50

VEGETABLES
Retail Price Index

Birds Eye Price Index

January 1971 = 100

W71 ' 1972 ' 1973 ' 1974 r 1975

Source: Birds Eye (the retail price indices for groups of food products are taken from the Department of Employment Gazette).



APPENDIX 10
(referred to in paragraph 220)

Retail price indices for certain groups of food products and price indices for
Birds Eye products January 1971 to July 1975

250-

200;

ISO-

VEGETABLES, FISH AND MEAT

Retail Price Index

Birds Eye Price Index

January 1971 = 100

1971 ' 1972 ' 1973 ' 1974 ' 1975

Source: Birds Eye (the retail price indices for groups of food products are taken from the Department of Employment Gazette).



APPENDIX 10
- (referred to in paragraph 220)

Retail price indices for certain groups of food products and price indices for
Birds Eye products January 1971 to July 1975

Retail Price Index

.2004

Birds Eye Price Index

January 1971 = 100

1971 ' 1972 ' 1973 ' 1974 ' 1975

Source: Birds Eye (the retail price indices for groups of food products are taken from the Department of Employment Gazette).



APPENDIX 12
(referred to in paragraph 233)

Birds Eye's sales, costs and profits for reference activities, 1964 to 1974

Net sales value
Fluctuating costs (See note 1)

Expenses (See note 2)

Net profits :
on management replacement cost basis

Depreciationjadjustment (See note 3)

Net r\rr»fitQ'

1964

£'000
38,778

(21,185)

17,593

14,438

3,155

115

1967

Per
cent
100-0
(54-6)

45-4

37-3

8-1

0-3

£'000
57,521

(31,510)

26,011

19,963

6,048

108

Per
cent
100-0
(54-8)

45-2

3*7

10-5

0-2

1971

£'000
84,091

(46,074)

38,017

30,393

7,624

155

Per
cent
100-0
(54-8)

45-2

36-1

9-1

0-2

1972

£'000
88,610

(50,481)

38,129

31,686

6,443

547

Per
cent
100-0
(57-0)'

43-0

35-7

7-3

0-6

1973 1974

£'000
109,011
(66,406)

42,605

35,555

7,050

724

Per
cent £'000
100-0 126,785
(60-9) (77,684)

39-1 49,101

32-6 43,027

6-5 6,074

0-6 927

Per
cent
100-0
(61-3)

38-7

33-9

4-8

0-7

on historic cost basis 3,270 8-4 6,156 10-7 7,779 9-3 6,990 7-9 7,774 7-1 7,001 5-5

Notes: :
1. 'Fluctuating costs' is a Birds Eye management term, used to cover the sum of direct costs (raw material and other ingredients and 'co-packed' purchases, packaging materials and

direct labour) and 'fluctuating expenses'. The latter are made up of (a) electricity, gas, water and fuel oil costs used in the operations together with (b) the labour costs of compressor
operators and salary costs of certain supervisory staff.

2. Expenses comprise all other expenditure and charges not included in fluctuating costs and exclude interest. ' •
3. The depreciation adjustment is the excess of 'management replacement cost basis' depreciation charges over 'historic cost basis', as estimated by the Commission to be attributable

to reference activities.



APPENDIX 11
(referred to in paragraph 223)

Birds Eye's returns on capital employed years ended 31 December
1964, 1967 and 1971 to 1974

(see note 1)

Birds Eye 1964 1967 1971 1972 1973 1974
Basis ' ,

Historic cost (See note 2) 16-2 22-2 19-1 18-4 18-7 15-9
Management replacement cost
basis (See note 3) 14-1 18-9 . 16-5 13-3 13-1 10-1
Current purchasing power
(See note 4) . N/A N/A N/A N/A N/A 4-2

UK manufacturing industry (See note 5) • • ,
Basis ,

Historic cost (See note 2) 14-6 12-0 12-5 14-9 17-4 17-4
(See note 5)

Current purchasing power
(See note 4) . 11-9 9-2 6-2 8-7 10-3 5-8

UK food manufacturing industry (See note 7) -
Basis

Historic cost (See note 2) ". 16-4 14-4 12-3 16-0 16-8 16-6
' (provisional)

Notes: . .
1. In calculating all the rates above, net profits (the numerator) represent the pre-taxation sum remaining after

charging against sales all costs, including depreciation, other than interest charges and non-recurring items:
non-trading income is excluded. In the case of Birds Eye net profits are before charging 'advisory and
'service fees to Unilever and the profit contributions to SPD. The charges for depreciation vary according to
the basis used (see notes 2 to 4 below).

2. Historic cost basis. Annual charges for depreciation were calculated on an 'historic' cost basis. Capital
employed (the denominator) is represented by the sum of tangible fixed assets at original cost less accumu-
lated depreciation and current assets less current liabilities from which bank borrowings are excluded.

3. Management replacement cost basis. This method is .used by Birds Eye for internal management purposes.
Fixed assets other than land are valued at estimated net replacement cost. Land is valued at cost. Capital
employed is on a four point average during the year. In all other respects the valuations of assets and liabili-
ties are the same as those used for historic computations. Depreciation is charged on estimated replacement
cost at the start of each year without adjustment for accumulated prior year under-depreciation.

4. Current purchasing power basis. All adjustments to the historic data are based on the proposals in Pro-
visional Statement of Standard Accounting Practice 7 issued by the Accounting Standards Steering
Committee, except that in the case of Birds Eye:
(i) capital employed was calculated including both loans from Unilever and bank borrowings, and there-

fore did not take account of the gain in shareholders' purchasing power resulting from the effect of
inflation on borrowings, and

(ii) fixed assets, other than land, were valued at their net replacement cost which, Birds Eye's auditors
confirm, is suitable for CPP purposes.

5. These rates are derived from information contained in 'Business Monitor* and are based on the accounts of
'quoted' companies engaged mainly in the United Kingdom in manufacturing activities. For 1970 onwards
the statistics related to companies with net assets of £2.0 million or more or gross income of £0.2 million or
more in 1968.

6. The Commission's report on Building Bricks gave for United Kingdom manufacturing industry provisional
rates of return on capital employed for 1974 on historic cost and CPP bases. Since*the completion of the
Building Bricks inquiry information has become available for further companies. The rates for 1974 given
above are based on information relating to about four-fifths of the total number of companies qualifying
for inclusion (see note 5).

7. These rates relate to those companies in 'UK manufacturing industry1 (see note 5) whose main activity is
the manufacture of food.
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Index
Advertising
(see also under the names of individual com-

panies e.g. Birds Eye Ltd, Findus Ltd,
Ross Foods Ltd)

costs: financial pressure in 1950s and
1960s, 22

economies of scale, 68
Allied Farm Foods Ltd

acquisition by Ross Foods Ltd, 154
Alpine Refrigerated Deliveries Ltd

distribution services to Findus Ltd, 197;
to Ross Foods Ltd and Youngs
Seafoods Ltd, 54

Associated Fisheries Ltd, 19, 23, 24, 26

Bacon, uncooked
exclusion from reference, appendix 1,

para. 2(c)
Beans see Vegetables
Bejam Group Ltd

establishment of home freezer centres,
32; number operating in 1974, 64

views on ability of small suppliers to
undercut large suppliers in catering
market, 250

Birds Eye Ltd
acquisition by Unilever Ltd, 76
advertising: costs, 233; economies of

scale, 206; policy, 134
brand names, 88, 304
capital expenditure: yield required, 113
case made for retaining the status quo,

269-289
claim that 'frozen foods' does not

constitute a description of goods, 269,
290,291,296,297

cold stores location, 100
competitive position in the frozen foods

industry, 137-146, 306; in the total
food industry, 296-299

contracts
trawler owners, 95-97, 252, 253,

310-314
vegetable growers, 93
wholesale distribution: exclusivity

arrangements, 107, 254, 277, 295,
315,316

costs
advertising, 233
marketing, 234
percentage of total sales, 231
raw materials, 231
sales promotion, 233
summary 1964/67/71-74, appendix 12

County Fair Ltd: establishment to serve
freezer centres and caterers, 82, 143

criticisms by the Monopolies and Mergers
Commission: summary, 341, 342

discounts
caterers' discounts, 119
competitors' views, 252, 261-264, 327
discrimination between large and small

customers, 259, 319-322

effects: on allocation of resources in
the frozen food sector, 318, 320;
on competition, 318; on efficiency in
the frozen food retail market, 318;
on retail prices, 318

from trawler owners, 95-97, 252, 253,
310-314

general policy, 124, 261-264, 282-287,
295

home freezer centres, 119
influence of large retailers' bargaining

power, 320
new structure proposed, 128-131, 287,

321
offered for guaranteed cabinet display

space, 284-286, 295, 326-332, 341,
342

payments: percentage of turnover, 121,
122; trend, 1971-74,127

publication of scales, 259, 287, 321
relationship with cost savings, 259, 319
retrospective discounts to retailers, 118,

126, 261,264,283, 295, 323-325, 328,
341 .

structure, 116-120,128-131, 287, 321
wholesalers, 120

display cabinet space: domination, 183,
284-286, 295, 326-332, 341, 342

distribution
'cash and carry' sales, 109
catering trade: sales through independ-

ent wholesalers, 108
SPD Ltd: services, 54, 72,104
wholesalers, 105-109, 254, 277, 295,

315,316
domination of market: views of other

firms, 248, 249
economies of scale

compared to Findus Ltd, 211, 303; to
Ross Foods Ltd, 182, 303

significance in catering and home
freezer market, 145, 304

supply to retail trade, 144, 303
economy packs for caterers and home

freezer centres, 82,146
efficiency, 241-245, 288, 294, 306
entry into broiler chicken industry, 80
establishment of retail sales of frozen

foods, 19, 23
factory location, 99
forecasts for 1975, 236, 237
funds: sources and uses, 229
history, 73-82
innovations, 244
internal growth, 24
'loose' sales: policy, 133, 338, 339
market power, 249, 272, 301
marketing costs, 234
monopoly share of frozen food market:

evidence, 5, 10-13, 67, 290-293,
appendix 1, paras 2-5, notes 1-17

'own brand' goods: supply to Spar (UK)
Ltd and MacFisheries Ltd, 89
prices

annual operating plan, 114

References are to paragraph numbers, not page numbers.
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Birds Eye Ltd—continued
prices—continued

compared to County Fair Ltd, 217,
335-337, appendix 7; to fresh foods,
220, appendix 10; to major competi-
tors, 218, appendix 8

competitive forces keeping down
.prices, 111, 112

conclusions, 294, 305, 306
effect on volume of sales, 111,112
government controls: effect on

performance, 113,219,279,280, 304,
306

'policy: objectives, 110^114; on
individual products, 280; on large ,
and small packs, 281, 295; views of
competitors, 255-258

'price leader'-.effect on competitors,
• 170, 199, 219, 255-258/278, 279, 303

recommended retail prices, 115, 219,
appendix 9

temporary reductions to boost sales,
135,233

unit prices, 216, 281
product range: list, 84, appendix 5
production facilities, 99-101; individual

factories, 101
productivity, 242, 243 ,
profits

by product group, 235
ff comparison with competitors, 239, 240

conclusions, 306
forecast for 1975, 237
general, 221-227, 232, 233, 294, 305,

306, appendix 11
purchasing arrangements

fish, 94-97, 252, 253, 274-276,295,308,
310-312

frozen food from third parties, 102,103
meat, 98, 308, 309

•vegetables, 93, 251, 273, 295, 308
raw materials

costs, 231
sources of supply, 91-98

refrigerated cabinets: loans to retailers,
132, 294, 333,334

sales
by product group, 85, 235, appendix 6
by type of customer, 86, 87
by type of outlet, 140-142
per employee, 245
to home freezer centres: expansion, 304
total, 1964-74, 71, 83, 230-235,

appendix 12
sales promotion

costs, 233
share of total market

claim that this is less than 25 %,
269-289, 290-293, appendix 1,
paras 2-5, notes 1-17

1950-74, 137
reasons for decline, 138,139

total frozen food consumption: criticisms
of Commission's "calculations, 13, 290,
291, appendix 1, paras 2-5, notes 1-17

wholesale distribution see distribution

Blue Cap Frozen Food Services Ltd
views on domination of display space by

large manufacturers, 249
-Bolton Committee Report, 320
BonduelleLtd

distribution of imported goods, 59
Borthwick (Thos) and Sons Ltd

entry into frozen food processing through
Freshbake Foods Ltd, 26

Brand names
significance in selling to retail trade as

opposed to catering and home freezer
market, 304

British Frozen Food Federation, 53
British Home Stores Ltd

sales of frozen foods in 'loose' form, 266
British United Trawlers Ltd, 154
Brooke Bond Oxo Frozen Foods Ltd, 55
Brussel sprouts see Vegetables

Cabinets, display see Storage
Carrots see Vegetables
'Cash and carry' see Wholesale trade
Catering industry
(see also under the names of individual com-
panies e.g. Birds Eye Ltd, Findus Ltd, Ross
Foods Ltd, etc)

consumption of frozen foods: growth
rate, 18

success of small companies, 28, 49, 69,
145, 249, 250, 304

supply of frozen foods: conclusions, 304
total purchases of frozen foods: estimates

appendix 1, para. 2(b)(ii)
Caters Ltd

sales of 'own brand' goods, 1973, 63
Chaldur Frozen Fish Co. Ltd

entry into frozen food processing, 26
Christian Salvensen Ltd see Salvensen
(Christian) Ltd
Cold stores see Storage
Companies

the larger manufacturers of frozen foods
and their sales of reference goods,
(table), 48

Compass House Ltd
distribution of 'own brand' goods, 58 .

Competition
(see also under names of individual com-
panies, e.g. Birds Eye Ltd, Findus Ltd, Ross
Foods Ltd, etc)

from other preserved and fresh foods,
247, 294, 296-299

frozen food industry's competitive
structure, 65-70,248,268,294,300,301

Conclusions of Report, 290-342
Confectionery ;

household consumption
frozen supply, 12, appendix 3 ,
total supply, 16, appendix 3

Contracts see Birds Eye Ltd
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Co-operative societies
home freezer centres: number in opera-

tion, 1974, 64
Cordon Bleu Ltd

home freezer centres: number in opera-
tion, 1974, 64

County Fair Ltd
establishment by Birds Eye Ltd to serve

caterers and freezer centres, 82,91,143,
146

financial performance, 228
prices

compared to Birds Eye Ltd, 217, .
appendix 7

Commission's conclusions, 295,
335-337

policy on size of packages, 217, 335,
appendix 7

Country Range Ltd, 25
Criticisms

final conclusions on the frozen food
industry, 341, 342

DalgetyLtd
entry into frozen food processing, 26
home freezer centres: number in opera-

tion, 1974, 64
Dewhurst Ltd

home freezer centres: number in opera-
tion, 1974, 64

Discounts
(see also Birds Eye Ltd, Findus Ltd, Ross
Foods Ltd)

effect of discounts given by food manu-
facturers to large retailers, 259

not related to cost savings: criticism by
Ross Foods Ltd and Findus Ltd, 261,
264

overriding retrospective discounts:
criticism by Ross Foods Ltd and .
Findus Ltd, 261, 263, 264

reservation of display cabinet space:
criticism by'Ross Foods Ltd, 261

Display cabinets see Storage
Distribution
{see also Retail trade, Storage, Transport,
Wholesale trade and under the names of •
individual companies, e.g. Birds Eye Ltd,
Findus Ltd, Ross Foods Ltd, etc)

establishment of network: problems, 20,
22,33,56,212

Economies of scale
(see also Birds Eye Ltd, Ross Foods Ltd)

wholesale distribution, 56, .68
Eskimo Foods Ltd

market share in 1950s, 23
merger to form Fropax Eskimo Frood

Ltd, 24
Evidence

sources, 3, 4,12, 246

Fair Trading Act 1973
'description of goods': definition, 269

Fife Growers Ltd, 25
Findus Ltd

advertising: expenditure, 205; policy, 206
catering trade: share of market, 209
competitive position in the frozen foods

market, 209-214
discounts

by type of buyer, 202
criticisms of industry's discount

practices, 264
not offered by trawler owners, 252
offered for guaranteed cabinet display

space, 204
relationship with cost savings, 203

display cabinet space: domination by
Birds Eye Ltd, 212, 213 '

distribution system, 54, 197, 198, 212,
213, 254, 316

domination of market by Birds Eye Ltd:
problems, 211

establishment of distribution of imported
products, 23,186

fish and fish products: large proportion
of sales, 191

history, 186-189
investment, 1968-72,189
merger with Fropax Eskimo Frood Ltd,

24,188
. 'own brand'goods, 193, 214

prices
compared to major competitors, 218,

appendix 8
government controls: effects, 219, 303
influence of-Birds Eye Ltd, 170,199,

. •• 219,255-258, 278, 279,'303
policy, 258
recommended retail prices, 201, 219,

appendix 9
production facilities, 196
profitability compared to Birds Eye Ltd,
240
purchasing arrangements

fish, 195, 252
vegetables, 194

refrigerated cabinets: loans to retailers,
207/208, 333

retail trade
concentration-on retail sales, 192
share of market, 209.

sales
by type of outlet, 192 :

by type of product, 191 .
total, 1971-74,190

share of total market, 67
Fish

household consumption: sales of fresh
and frozen fish, 12,16, appendix 3

production of frozen fish, 1974, 41
purchasing arrangements

Birds Eye Ltd, 41, 94-97, 252, 253,
274-276, 308, 310-312

Findus Ltd, 41, 195, 252
Ross Foods Ltd, 41,163,164, 252 -

quayside auctions, 41
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Fish Producers' Association
discounts offered.to Birds Eye,Ltd by .•

trawler owners: views, 253, 310-314 .
relationship with Birds Eye Ltd, 310

FMCLtd
entry into frozen food processing, 26

Food
total sales for home consumption,

1963-74,15,16
Food industry

growing and harvesting techniques:;
improvements, 21 ; . . : . ,

T.LLC.'s views on monopoly power. 268
Food Manufacturers Federation

profits data, 232
Freezing techniques see Processing
Freshbake Foods Ltd

entry into frozen food processing, 26 '
Freezers, home see Home freezers
Frigoscandia Ltd, 51 :
Frionor (England) Ltd ,

distribution of imported goods, 59
Fropax Eskimo Frood Ltd

constituent companies, 23, 24, 188
merger with Findus Ltd, 24, 188

Fropax Ltd
market share in 1950s, 23
merger to form Fropax Eskimo Frood

Ltd, 24
Frozen foodstuffs

definition, 1, 8, 9
Fair Trading Act, 1973: claim by Birds

Eye that 'frozen foodstuffs' does not
constitute a description of goods, 269

improvement in supply of raw materials,
21

industry competitive structure, 65-70,
300,301

industry development and organisation,
14-70

'loose sales', 133
product substitution by fresh foods, 297-

299
sales growth, 14-18, appendix 2
sales growth for household consumption:

effect of price and income changes and
underlying demand, 17, appendix 4

sales, total, 10-13, 290, 291
specialist companies, 25-27

Frozen Quality Ltd, 25
Fruit

household consumption: sales of frozen
and fresh fruit, 16, appendix 3

total supply, 1973-74,12, 40

Green beans see Vegetables

Ham, uncooked
exclusion from the reference, appendix 1,

para. 2(c)
Harvesting equipment

ownership by processors, 39.

Harvey (W. B. Pellpw) and Cp. Ltd
distribution of 'own braricP goods, 58

Home freezers
level of purchases by owners," 31
ownership, 30
sales, 1967/1973, 30 '
specialist retail stores, 30, 32, 49, 64, 69,

70,82,249,302,303
Hygiene regulations, 267, 339

Imperial Group Ltd
acquisition of Ross Group Ltd, Smedley's

Ltd and Young's Seafoods Ltd, 24,
154

history, 153-156
product range, 158
sales of reference goods under 'own

brand' arrangements, 161
subsidiaries: activities in the frozen food <

industry, 150-186
total sales of reference goods, 1971-74,

157
Income

effect on demand for foodstuffs, 1.7,
appendix 4 .

Inflation Accounting Committee
Report: recalculation of Birds Eye's

profits on Current Cost Accounting .
basis, 225, 226

Innovations see Birds Eye Ltd

' i .

JusRolLtd, 25 :

King Harry Foods Ltd, 25
Kraft Foods Ltd

establishment, 25
views on dominance of Birds Eye Ltd, 248

Labelling
suggestion by T.U.C. for labelling of

frozen foods with name of the ultimate ••
parent company, 268, 340 . .

'Loose form' sales see Retail trade
Lyons, (J.) and Co. Ltd

market share in 1950s, 23
merger of frozen food interests to form

Fropax Eskimo Frood Ltd, 24
ownership of Findus Ltd, 189

McCain International Ltd
establishment, 25
largest producer of potato chips, 48
views on dominance of Birds Eye Ltd, 248

MacFisheries Ltd
activities and sales, 71,148
supply of'own brand' goods by Birds Eye

Ltd, 89, 90
Marine Harvest Ltd

sales, 1973-74, 71 ;
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Marks and Spencer Ltd
sales of own brand* goods, 1973, 63

Man, (J.), Fish Merchants Ltd
entry into frozen food processing, 26

Mattessons Meats Ltd
sales, 1973-74,71

Meat
production and sales, 12,16,42, appendix

3
purchasing arrangements: Birds Eye Ltd,

98,308,309
Monopoly situation

existence with regard to Birds Eye's share
of frozen food market: reasons, 10-13,
67, 290-293, 341, appendix 1, paras
2-5

Monopolies and Mergers Commission
calculation of total frozen food sales:

notes on methodology, appendix 1,
notes 1-17

conclusions, 290-342
recommendations, 341, 342

Muirhead (J.) Ltd
distribution of 'own brand' goods, 58

National Federation of Wholesale Grocers
and Provision Merchants
views on the position of smaller suppliers,

250
National Food Survey

criticisms by Birds Eye Ltd of estimated
data for total consumption of frozen
foods, appendix 1, para. 2(b)(i)

general, 12,14,17, 31
Nestle Group

ownership of Findus Ltd, 189
North Eastern Fish Industries Ltd

acquisition by Birds Eye Ltd, 81
Northray Foods Ltd

establishment, 25
views on dominance of Birds Eye Ltd, 248

Onions see Vegetables
'Own brand' goods see Retail trade,

Wholesale trade •a

Packaging
co-packaging arrangements, 49,103
polythene bags, 21

Peas see Vegetables
Pellow Harvey (W. B.) and Co. Ltd

distribution of 'own brand' goods, 58
Potato and Allied Services Ltd, 25
Poultry

entry of Birds Eye Ltd into broiler
chicken industry, 80

sales of frozen poultry parts, appendix 1,
para. 2(b)(iii)

Potatoes see Vegetables

Price controls see under names of individual
companies e.g. Birds Eye Ltd, Findus Ltd,
Ross Foods, Ltd, etc

Prices
{see also under the names of individual com-
panies, e.g. Birds Eye Ltd, Findus Ltd, Ross
Foods Ltd)

recommended retail prices: policy of
retailers, 265

retail prices: national levels compared to
Birds Eye prices, 220, appendix 10

Primecut Foods Ltd, 25
Procedure of Inquiry, 2
Processed Vegetable Growers' Association

activities, 38
views on domination of frozen food

market by Birds Eye Ltd, 251, 308
Processing

freezing equipment, 47
freezing techniques, 21, 45, 46
location, 43, 44
major processing companies, 48
specialist firms, 33

Product differentiation see Advertising,
Retail trade

Production facilities see under the names of
individual companies, e.g. Birds Eye Ltd,
Findus Ltd, Ross Foods Ltd, etc

Profits
(see also Birds Eye Ltd, Findus Ltd)

food manufacturing industry, 223, 232,
appendix 11

manufacturing industry, 223, appendix 11

Raw materials
control of processors over crop growing

techniques, 37
sources of supply, 35-42

Recommendations
341, 342

Refrigerated cabinets see Storage
Refrigerated transport see Transport
Report of the Committee of Inquiry on

Small Firms, 320
Retail prices
(see also under names of companies, e.g.
Birds Eye Ltd, Findus Ltd, Ross Foods Ltd)

effect on demand for foodstuffs, 17,
appendix 4

Retail sales
(see also names of individual companies, e.g.
Birds Eye Ltd, Findus Ltd, Ross Foods Ltd)

total (estimates), 10-13, 290, 291,
appendix 1, paras 1-5, notes 1-17

Retail trade
(see also names of individual firms, e.g.
Birds Eye Ltd, Findus Ltd, Ross Foods Ltd)

advertising see Advertising
average size of shops, 1961-71, 62
bargaining power: effect on Birds Eye's

discount policy, 320
difficulty for small firms entering the

market, 302

References are to paragraph numbers, not page numbers.

117



Retail trade—continued
. discounts offered by manufacturers, 68,

116-121, 126-131, 174, 175, 202-204,
259-264, 282-287, 295, 318-328, 341

.,, display cabinets see Storage
dominance of three largest manufacturers, •

67
home freezer centres, 30, 32, 49, 64, 69,

70, 300, 304
independent retailers groups market for

'own brand' goods, 49
'loose' sales, 133, 266, 267, 338, 339
number and type of shops selling frozen

food, 61
' 'own brand'goods

advantages to small firms, 29, 69, 70,
300

co-packaging arrangements, 49
independent retailers groups, 49
percentage of household consumption,

29
sales by supermarket chains, 1973, 63
share of total market, 67
supply: by Birds Eye Ltd, 89; by Findus

Ltd, 193, 214; by Imperial Foods
Group Ltd, 161, 171

weakening of Birds Eye's market
power, 249

product differentiation, 68
recommended retail prices: policy, 265
small retailers: advantages over large

firms, 320
supermarket chains: development, 29, 62
supply of frozen food to retail stores:

conclusions, 302, 303
Ross Foods Ltd

acquisition by Imperial Group Ltd, 154
acquisition of: Allied Farm Foods Ltd,

154; Smedley-HP Foods Ltd, 151;
Sterling Poultry Products Ltd, 153;
Youngs Seafood Ltd, 153

activities, 151, 152
advertising expenditure, 1971-73,178
catering market, 155,184,185
competition from Birds Eye Ltd, 179, 181
competitive position in the frozen foods

industry, 179-185
discounts •

criticism of discount, practices in
frozen food industry, 260-263

not offered by trawler owners, 252
policy, 174,175,184

display cabinet space: domination by
Birds Eye Ltd, 183.

distribution systems, 54, 166, 168, 254,
316

economies of scale: disadvantages
compared to Birds Eye Ltd, 182

exclusivity arrangements with whole-
salers, 168

fish merchanting activities, 159
history, 153
home freezer market: sales, 155
prices :

catering business, 172
compared to Birds Eye Ltd and Findus

Ltd, 218, appendix 8

constraining effect of competition, 169
government controls: effect, 219, 303
influence of Birds Eye Ltd, 170, 219
'own brand' goods, 171
recommended retail prices, 173, 219,

appendix 9
product range: extension, 184
profitability compared to Birds Eye Ltd,

240
purchasing arrangements

fish, 163,164, 252
vegetables, 162

raw materials supply, 162-164
refrigerated cabinets: loans to retailers,

176, 177,186, 333
sales: by product group, 1971-74,159; by

type of customer, 160; total 1971-74,
157

share of total market, 67 ".
Ross Group Ltd

acquisition by Imperial Group Ltd 24
acquisition of Young's Seafoods Ltd, 24
market share in 1950s, 23 '

Ross Poultry Ltd '
activities, 151, 152
production facilities, 165
total sales, 1971-74,157

Safeway Ltd
sales of 'own brand' goods, 1973, 63

Sainsbury, (J.) and Co. Ltd
sales of 'own brand' goods, 63

Sales promotion see Advertising, Birds Eye
Ltd
Salvensen (Christian) (Cold Storage) Ltd

capacity, 51, 52
views on competitive structure of frozen

foods market, 249
Scale economies see Economies of scale
Scottish Grocers' Federation

discounts: views on special'terms for
larger retailers, 259, 319, 320

Sidwell and Company Ltd
activities, 151
total sales, 1971-74, 157

Small firms
advantages offered by sales to home

freezer centres, 32, 49, 69, 70, 249, 304
difficulties caused by exclusivity arrange-

merfts with wholesalers by large firms,
56, 58, 316

difficulties in entering retail market, 302
success in catering market, 28, 29, 49, 69^

70,145, 249
'own brand' goods: reasons for relative

success, 29, 69, 70
wholesale distribution: problems, 56, 5&

Smedley-HP Foods Ltd
acquisition by Ross Group Ltd, 151
activities, 151
market share in 1950s, 23
production facilities, 165
vegetables: freezing introduced in 1930s,.

19
Smethurst, (H.), (Fish Curers) Ltd, 19
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Spar (UK) Ltd
supply of 'own brand' goods by Birds

Eye Ltd, 89
SPD Ltd

distribution services provided by Birds
Eye Ltd, 54, 72,104

Sterling Ppultry Products Ltd
acquisition by Ross Group Ltd, 153

Storage
cold stores

Birds Eye Ltd: location, 100
establishment of facilities, 20, 50
specialist firms, 33, 50-52, 300
T.U.C. request for investigation of

charges by cold store firms, 268, 340
display cabinets

discounts offered for increased display
space and the achievement of turn-
over targets, 204, 261, 264, 284-286,
326-332

domination of space by Birds Eye Ltd,
183, 249

limitations on number of brands
offered due to size, 68

larger capacity of supermarkets, 29
loaning to retailers, 20, 33,68,132,176,

177,186, 207, 208, 294, 333
percentage of shops with refrigerated

cabinets by type of shop, 61

Technology
technical innovation in vegetable grow-

ing, 39
Terms of reference

definition, 1, 8
Tesco Ltd

sales of'own brand' goods, 1973,63
TFC Foods Ltd

distribution of 'own brand' goods, 58
Trades Union Congress

views submitted, 268, 340
Transport

refrigerated transport, 20

Unilever Ltd
acquisition of Frosted Foods Ltd, 76
activities of subsidiaries in the frozen

food industry, 71-149, appendix 1,
para. 1

alleged fall hi share of frozen food
market in 1975, appendix 1, para. 2(e)

common services to subsidiaries, 72
monopoly share of frozen foods market

through Birds Eye Ltd and other
companies, 5,12, 292, 293, 341,
appendix 1, paras 1-5, notes 1-17

significance of 'co-packaged' goods in
total share of the market, appendix 1,
para 2(d)

total sales of frozen foods, 12, 71, 290,
291, appendix 1, paras 1-5, notes 1-17

use of value of sales to estimate share of
market, appendix 1, para 2(a)

Union Cold Storage Co. Ltd, 51
Union International Co. Ltd, 23, 24
United Kingdom Association of Frozen
Food Producers, 53, 298

Vegetables
purchasing arrangements

Birds Eye Ltd, 93, 273, 308
general, 37
Ross Foods Ltd, 162

sales and production, 12,16, appendixes
sources of supply, 36-40
technical innovations in growing, 39

Views of interested parties, 246-268

Waitrose Ltd
sales of'own brand' goods, 1973, 63

Walls Meat Co. Ltd
sales, 1973-74, 71

Walls (T.) and Sons (Ice Cream) Ltd
sales, 1973-74,71,149

W. B. Fellow Harvey and Co. Ltd
distribution of 'own brand' goods, 58

White House Foods Ltd, 25
Wold Growers Ltd, 25
Wholesale trade
(see also under names of individual firms, e.g«
Birds Eye Ltd, Findus Ltd, Ross Foods Ltd)

cash and carry wholesalers, 60
co-packaging arrangements, 49
economies of scale, 56,68
franchise distribution, 57, 107, 254, 277,

315,316
genera], 54-60
imported goods: distribution, 59
'own brands' goods

distribution, 49, 58
success of smaller firms, 29, 69, 70
supply by Birds Eye Ltd, 89
supply by Findus Ltd, 193, 214
supply by Imperial Foods Group Ltd,

161,171
weakening of Birds Eye's market

power, 249
specialist firms, 33, 35

Wood (J.P.) and Sons Ltd
sales 1973-74, 71

Young's Seafoods Ltd
acquisition by Ross Group Ltd and

Imperial Group Ltd, 24, 153
activities, 151, 152
distribution system, 167
production facilities, 165
sales by type of customer, 160
sales, 1971-74,156,157
wholesale distribution, 54
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