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PPl Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

TITLE TOTAL

Q3. And for what purpose did you take out an unsecured or secured loan? 81
Base: All who took out a secured/unsecured loan

Q4a. What made you think about getting a credit product rather than another form of credit? 81
Base: All who took out a credit product

Q4b. Did you compare products on the credit only, or the repayment protection only, or the combination of credit and repayment protection? 81
Base: All who bought PPI from same company as credit provider

Q4c. Did you also compare the costs or features of your PPl from (distributor brand) against the cost or features of PPI from another provider, 23
or did you not do so
Base: All those who said they compared on the basis of the credit only

Q5a. Reason for taking out PPI for your credit product - MOST IMPORANT REASON 60
Base: All

Q5a. Reason for taking out PPI for your unsecured loan - MOST IMPORANT REASON 60
Base: All those who took out a unsecured loan

Q5b. Reason for taking out PPI for your credit product - ALL REASONS 60
Base: All those mentioning more than one

Q6. Do you still have this PPl policy in place, or not? 60
Base: All

Q7a. ‘| compared the cost and/or features of protected loans with those of other protected loans.” Does this describe you or not? 60
Base: All

Q7b. ‘| compared the cost and/or features of protected loans with combinations of loans and PPI policies that | could buy separately.” 60
Does this describe you or not?

Base: All

Q7c. ‘I made more than one credit application for the same loan at about the same time, in order to get several quotes.” 60
Does this describe you or not?

Base: All

Q8. Did you start comparing insurance products before or after you applied for your credit product? 60
Base: All

Q8. Did you start comparing insurance products before or after you applied for your unsecured loan? 60

Base: All who took out an unsecured loan

Q9a. From how many companies did you compare combined credit and insurance policies with your PPI? 44
Base: All those who compared protected loans

Q9b. Which companies combined credit and insurance policies did you compare with your PPI? 44
Base: All those who compared protected loans
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PPl Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

TITLE

Q9c. Where did you go for information to compare the best value protected loans? - Spontaneous Mentions
Base: All those who compared protected loans

Q9d. Where did you go for information to compare the best value protected loans? - Spontaneous & Prompted Mentions
Base: All those who compared protected loans

QQ9e. Information sources used when considering which protected loan to buy? - Spontaneous Mentions
Base: All those who compared protected loans

QOf. Information sources used when considering which protected loan to buy? - Prompted Mentions
Base: All those who compared protected loans

Q9g. Roughly how many hours did you spend in total looking for information about protected loans?
Base: All

Q10a. From how many companies did you compare stand-alone insurance policies - that is PPI, income protection or
critical iliness policies - with your PPI?
Base: All those who compared separate insurance policies

Q10b. Which companies’ stand-alone insurance policies did you compare with your PPI?
Base: All those who compared separate insurance policies

Q10c. Where did you go for information to compare the best value stand-alone insurance policies? - Spontaneous Mentions

Base: All

Q10d. Where did you go for information to compare the best value stand-alone insurance policies? - Spontaneous & Prompted Mentions

Base: All those who compared separate insurance policies

Q10e. Information sources used when considering which stand-alone policy to buy? - Spontaneous Mentions
Base: All those who compared separate insurance policies

Q10f. Information sources used when considering which stand-alone policy to buy? - Prompted Mentions
Base: All those who compared separate insurance policies

Q10g. Roughly how many hours did you spend in total looking for information about stand-alone insurance policies?
Base: All those who compared separate insurance policies

Q11. On which aspects, if any, was it difficult to compare different insurance policies? - Spontaneous Mentions
Base: All

Q12. How easy or difficult was it difficult o compare different insurance policies in ferms of ...
The monthly cost of the insurance?
Base: All

Q12. How easy or difficult was it difficult to compare different insurance policies in ferms of ...
The overall cost of the insurance over the period of the loan?
Base: All
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PPl Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

TITLE

Q12. How easy or difficult was it difficult o compare different insurance policies in ferms of ...
The extent of the cover - whether it covered accident/sickness/ unemployment/death?
Base: All

Q12. How easy or difficult was it difficult fo compare different insurance policies in ferms of ...
Exclusions that applied?
Base: All

Q12. How easy or difficult was it difficult to compare different insurance policies in ferms of ...
How much would be paid out?
Base: All

Q12. How easy or difficult was it difficult o compare different insurance policies in ferms of ...
The waiting period, that is the time after the accident/sickness/unemployment before payments start?
Base: All

Q12. How easy or difficult was it difficult o compare different insurance policies in ferms of ...
Promptness of payment when due?
Base: All

Q12. How easy or difficult was it difficult to compare different insurance policies in ferms of ...
How long the PPI cover would last?
Base: All

Q13. How much do you agree or disagree with the following statement ...
| would only buy PPI from a reputable financial services company that | already knew
Base: All answering list A

Q13. How much do you agree or disagree with the following statement ...
It is not worth shopping around to save money on a PPl product
Base: All answering list A

Q13. How much do you agree or disagree with the following statement ...
It is difficult to find out information about alternative PPl products
Base: All answering list A

Q13. How much do you agree or disagree with the following statement ...
| didn’t have time to shop around for alternative PPI products
Base: All answering list A

Q13. How much do you agree or disagree with the following statement ...
It is difficult fo compare the features and benefits of alternative PPI policies
Base: All answering list A

Q13. How much do you agree or disagree with the following statement ...
| would only buy PPI from a financial services company with which | had a relationship
Base: All answering list A

GfK
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PPl Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

TITLE

Q13. How much do you agree or disagree with the following statement ...
| would buy PPI from a reputable financial services company, even if | did not know about the company already
Base: All answering list B

Q13. How much do you agree or disagree with the following statement ...
It is worth shopping around to save money on a PPl product
Base: All answering list B

Q13. How much do you agree or disagree with the following statement ...
It is easy to find out information about alternative PPl products
Base: All answering list B

Q13. How much do you agree or disagree with the following statement ...
| had time to shop around for alternative PPI products
Base: All answering list B

Q13. How much do you agree or disagree with the following statement ...
It is easy to compare the features and benefits of alternative PPI policies
Base: All answering list B

Q13. How much do you agree or disagree with the following statement ...
| would buy PPI from a reputable financial services company, even if | did not already have a relationship with it
Base: All answering list B

Q14. Why did you decide to take out your PPI from your provider rather than from another company? - Spontaneous Mentions

Base: All

Q15a. Most important reason for deciding to take out your PPI from your provider rather than from another company? - Prompted Mention

Base: All

Q15b. All reasons for deciding to take out your PPI from your provider rather than fromm another company? - Prompted Mentions

Base: A

Q16. After you bought your PPI, do you recall receiving any policy documentation about the PPI from PPI provider?
Base: All

Q17. How much of the policy documentation do you recall reading?
Base: All those who received policy documentation

Q18. Did you know that you could cancel your PPI policy at no charge in the first 14-30 days after you bought it, known as the ‘cooling-off’ period?
Il

Base: A

Q19a. Did you review whether your PPl policy offered you value for money or not during this cooling-off period when you had the right to cancel at no cost?

Base: All those aware of cooling-off period

Q19b. Why did you not review the policy during the cooling-off period?
Base: All those who did not review PPI policy during cooling-off period
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PPl Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

TITLE

Q21a/b. Have you reviewed whether your PPl continues to offer you value for money or not?
Base: All those who have not cancelled PPI

Q22a. Overall, how satisfied are you with the PPI that you took out for your credit product?
Base: A

Q23b. You say you are dissatisfied with the PPl but you have not cancelled the policy. Why have you decided not to cancel it?
Base: All those who are dissatisfied with their PPI but have not cancelled it

Q24a/b. Have you made a claim on this PPI policy?
Base: All

Q25. Have you ever bought a PPI policy before this one?
Base: All

Q26. Have you ever claimed on a previous PPl policy?
Base: All those who have bought a PPI policy before

Q28. And over what period are you borrowing the money?
Base: All

Q29. If we conduct further research on this subject, would you be willing to take part?
Base: A

GfK
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Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower | /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@ ) © @ ® (e) Q@ ) [0) [0) [ [0) (m) n) ©) [() (@ [0} ) Q) () () (w)
GfK B




Table 1

PPI Inquiry - F2F Survey (Unsecured Loan)

Q3. And for what purpose did you take out an unsecured or secured loan?

Base: All who took out a secured/unsecured loan

Total

Go on holiday

Car purchase

Make another purchase
Home Improvements

Debt Consolidation

Other

Don’t know/can’t remember

Fieldwork conducted February/March 2008

Page 1
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
81 33* 27+ 19** 2% 41 40" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21 14 41 5 21 39*
2 1 1 - - 1 1 - - - - - - - - - - - - - - - - -
2% 3% 4% - - 2% 3% - - - - - - - - - - - - - - - - -
21 8 6 7 - 11 10 12 4 8 8 5 11 9 6 6 10 13 3 2 12 2 5 11
26% 24% 22% 37% - 27% 25% 27% 25% 40% 21% 33% 24% 24% 27% 18% 37% 33% 14% 14% 29% 40% 24% 28%
6 4 1 1 - 5 1 6 - 2 3 2 4 5 1 5 1 4 2 4 2 - 2 4
7% 12% 4% 5% - 12% 3% 14% - 10% 8% 13% 9% 14% 5% 15% 4% 10% 10% 29% 5% - 10% 10%
23 7 10 5 1 15 8 13 6 5 14 6 13 12 7 11 8 11 8 6 11 2 7 12
28% 21% 37% 26% 50% 37% 20% 30% 38% 25% 36% 40% 29% 32% 32% 33% 30% 28% 38% 43% 27% 40% 33% 31%
25 9 9 5 2 7 18 12 6 5 13 3 15 12 6 11 7 12 6 1 15 2 7 11
31% 27% 33% 26%  100% 17% 45% 27% 38% 25% 33% 20% 33% 32% 27% 33% 26% 31% 29% 7% 37% 40% 33% 28%
f
4 2 1 1 - 2 2 2 - 1 1 1 1 - 2 1 1 1 1 1 1 - - 2
5% 6% 4% 5% - 5% 5% 5% - 5% 3% 7% 2% - 9% 3% 4% 3% 5% 7% 2% - - 5%
2 2 - - - 2 1 - - 1 - 1 1 - - 1 - 1 - 1 - 1 -
2% 6% - - - - 5% 2% - - 3% - 2% 3% - - 4% - 5% - 2% - 5% -
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 2

Q4a. What made you think about getting a credit product rather than another form of credit?

Base: All who took out a credit product

Total
Only way of borrowing that
amount of money

Cheapest way of borrowing
money

Easiest or most convenient
way of getting credit

Didn’t want to secure loan
against my property
Structured my repayments

Special offer from bank

Previous experience of
lender/ have other financial
products with them

Bank contacted me

Debt consolidation

Refused elsewhere

Other

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Page 2

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
81 33* 27 19 2% 41 40" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21 14 41 5% 21 39*
4 2 2 - - 2 2 2 1 - 3 1 2 1 2 1 2 2 1 1 1 1 - 3
5% 6% 7% - - 5% 5% 5% 6% - 8% 7% 4% 3% 9% 3% 7% 5% 5% 7% 2% 20% - 8%
25 9 7 9 - 14 11 14 4 7 11 6 12 12 5 8 10 10 8 4 12 2 2 16
31% 27% 26% 47% - 34% 28% 32% 25% 35% 28% 40% 27% 32% 23% 24% 37% 26% 38% 29% 29% 40% 10% 41%
22 12 8 1 1 11 11 10 3 6 6 2 11 9 4 8 5 11 2 4 9 - 5 8
27% 36% 30% 5% 50% 27% 28% 23% 19% 30% 15% 13% 24% 24% 18% 24% 19% 28% 10% 29% 22% - 24% 21%
15 7 - 7 1 4 11 7 6 3 10 2 11 7 6 7 6 7 6 2 10 1 6 7
19% 21% - 37% 50% 10% 28f% 16% 38% 15% 26% 13% 24% 19% 27% 21% 22% 18% 29% 14% 24% 20% 29% 18%
1 1 - - - - 1 1 - 1 - 1 1 - 1 - 1 - - 1 - 1 -
1% 3% - - - - 3% 2% - 5% - 2% 3% - 3% - 3% - - 2% - 5% -
1 - - 1 - 1 - 1 - - 1 1 - 1 - 1 - - 1 - - 1 1 -
1% - - 5% - 2% - 2% - - 3% 7% - 3% - 3% - - 5% - - 20% 5% -
4 1 3 - - 4 - 2 1 - 3 - 3 1 2 2 1 1 2 - 3 - 1 2
5% 3% 11% - - 10% - 5% 6% - 8% - 7% 3% 9% 6% 4% 3% 10% - 7% - 5% 5%
e
2 1 1 - - 1 1 1 - - 1 1 - - 1 1 - 1 - - 1 - 1 -
2% 3% 4% - - 2% 3% 2% - - 3% 7% - - 5% 3% - 3% - - 2% - 5% -
1 - 1 - - - 1 1 - - 1 - 1 1 - 1 - - 1 - 1 - 1 -
1% - 4% - - - 3% 2% - - 3% - 2% 3% - 3% - - 5% - 2% - 5% -
1 - 1 - - - ) - 1 1 - - 1 1 - 1 - 1 - 1 - - 1 -
1% - 4% - - - 3% - 6% 5% - - 2% 3% - 3% - 3% - 7% - - 5% -
6 1 3 - 4 2 5 - 2 3 2 3 2 3 2 5 - 2 3 - 2 3
7% 3% 11% 11% - 10% 5% 11% - 10% 8% 20% 4% 8% 9% 9% 7% 13% - 14% 7% - 10% 8%
GfK NOP
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 2

Q4a. What made you think about getting a credit product rather than another form of credit?

Base: All who took out a credit product

Total

Don’t know/Can’t remember

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Page 3

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
81 33* 27+ 19** 2% 41 40" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21 14 41 5 21 39*
1 - 1 - - 1 - - 1 1 - 1 1 - - 1 1 - 1 - - - 1
1% - 4% - - 2% - - 6% 3% - 2% 3% - - 4% 3% - 7% - - - 3%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 3

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q4b. Did you compare products on the credit only, or the repayment protection only, or the combination of credit and repayment protection?

Base: All who bought PPl from same company as credit provider

Total

Compared credit only

Compared repayment
protection only

Combination of credit and
repayment protection

Did not make any comparisons

Don’t know/can’t remember

Page 4

Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
81 33* 27+ 19** 2% 41 40" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21 14 41 5 21 39*
23 9 10 4 - 14 9 10 3 4 9 3 10 7 5 4 9 8 5 2 11 - 2 11
28% 27% 37% 21% - 34% 23% 23% 19% 20% 23% 20% 22% 19% 23% 12% 33% 21% 24% 14% 27% - 10% 28%
47 16 15 14 2 23 24 34 13 16 30 12 35 30 17 29 18 31 16 12 30 5 19 28
58% 48% 56% 74%  100% 56% 60% 77% 81% 80% 77% 80% 78% 81% 77% 88% 67% 79% 76% 86% 73% 100% 90% 72%
11 8 2 1 - 4 7 - - - - - - - - - - - - - - - - -
14% 24% 7% 5% - 10% 18% - - - - - - - - - - - - - - - - -
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 4

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q4c. Did you also compare the costs or features of your PPI from (distributor brand) against the cost or features of PPl from another provider,

or did you not do so

Base: All those who said they compared on the basis of the credit only

Total
Also compared costs or
features of PPI

Did not do so

Don’t know/can’t remember

Page 5

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower | /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@ ©) © d ® (e) @ ) @ 0] () (0] (m) n) © (D] @ ® () ) () [ (w)
23 o 0% 4 14%* o 10" 3o e ox 3o 0% 7% 5 4 o ger 5o o 17+ e o 17%
13 3 7 3 - 8 5 10 3 4 9 3 10 7 5 4 9 8 5 2 11 - 2 11
57% 33% 70% 75% - 57% 56% | 100% 100% | 100% 100% | 100% 100% 100% 100% 100%  100% 100% 100% 100% 100% 100% 100%
9 6 2 ] - 5 4 - - - - - - - - - - - - - - -
39% 67% 20% 25% - 36% 44% - - - - - - - - - - - - - - - - -
4% - 10% - 7% - - - - - - - - - - - - - - - -
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 5

Q5a. Reason for taking out PPI for your credit product - MOST IMPORANT REASON

Base: All

Total

Larger sum than | normally
borrow

My job isn‘t as secure as it
used to be

Now have a partner/child/
dependents

Knowing that repayments will
be met in case of illness/
death/ unemployment

Worried that if my
circumstances changed |
would not be able to make
commitments

Worried that | might be
involved in an accident and
unable to work

I have previously made a
successful claim on PPI

| assumed | had a better
chance of getting the loan

Previous experience/ always
deal with them

Life cover

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Page 6
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21" 14 41 5 21 39*
1 1 - - - 1 - 1 - 1 - - 1 - 1 - 1 1 - - - 1 - 1
2% 5% - - - 3% - 2% - 5% - - 2% - 5% - 4% 3% - - - 20% - 3%
5 1 2 2 - 3 2 1 4 3 2 - 5 3 2 2 3 2 3 - 5 - 1 4
8% 5% 9% 12% - 10% 7% 2% 25% 15% 5% - 11% 8% 9% 6% 11% 5% 14% - 12% - 5% 10%
4 2 1 1 - - 4 2 2 3 1 1 3 2 2 3 1 3 1 - 4 - 4 -
7% 11% 5% 6% - - 14% 5% 13% 15% 3% 7% 7% 5% 9% 9% 4% 8% 5% - 10% - 19% -
28 8 13 6 1 16 12 24 4 8 19 6 22 21 6 16 12 21 7 8 19 1 9 19
47% 42% 59% 35% 50% 52% 41% 55% 25% 40% 49% 40% 49% 57% 27% 48% 44% 54% 33% 57% 46% 20% 43% 49%
9 3 3 3 - 4 5 7 2 2 7 3 6 5 4 7 2 4 5 2 5 2 4 5
15% 16% 14% 18% - 13% 17% 16% 13% 10% 18% 20% 13% 14% 18% 21% 7% 10% 24% 14% 12% 40% 19% 13%
5 1 1 3 - 3 2 3 2 - 5 3 2 1 4 3 2 4 1 3 2 - 2 3
8% 5% 5% 18% - 10% 7% 7% 13% - 13% 20% 4% 3% 18% 9% 7% 10% 5% 21% 5% - 10% 8%
1 1 - - - 1 - - 1 - 1 - 1 1 - - 1 - 1 - 1 - - 1
2% 5% - - - 3% - - 6% - 3% - 2% 3% - - 4% - 5% - 2% - - 3%
2 1 - 1 - 1 1 2 - 1 1 1 1 2 - - 2 1 1 - 2 - - 2
3% 5% - 6% - 3% 3% 5% - 5% 3% 7% 2% 5% - - 7% 3% 5% - 5% - - 5%
1 - 1 - - - ) 1 - 1 - - 1 1 - - 1 1 - - 1 - - 1
2% - 5% - - - 3% 2% - 5% - - 2% 3% - - 4% 3% - - 2% - - 3%
1 - 1 - - 1 - - 1 - 1 - 1 1 - - 1 1 - 1 - - - 1
2% - 5% - - 3% - - 6% - 3% - 2% 3% - - 4% 3% - 7% - - - 3%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




PPI Inquiry - F2F Survey (Unsecured Loan)
Fieldwork conducted February/March 2008

Table 5 Page 7
Absolutes/col percents
Q5a. Reason for taking out PPI for your credit product - MOST IMPORANT REASON
Base: All
Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
Total 60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22t 33* 27 39* 21 14 41 5 21 39*
Part of the package 1 - - 1 - 1 - 1 - - 1 - 1 - 1 1 - - 1 - 1 - 1 -
2% - - 6% - 3% - 2% - - 3% - 2% - 5% 3% - - 5% - 2% - 5% -
Pressured sale 1 1 - - - 1 1 - 1 - 1 - - 1 - 1 - 1 - 1 - - 1
2% 5% - - - 3% 2% - 5% - 7% - - 5% - 4% - 5% - 2% - - 3%
Other 1 - - - 1 - 1 1 - - 1 - 1 - 1 1 - 1 - - - 1 - 1
2% - - - 50% - 3% 2% - - 3% - 2% - 5% 3% - 3% - - - 20% - 3%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 8

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q5a. Reason for taking out PPI for your unsecured loan - MOST IMPORANT REASON
Base: All those who took out a unsecured loan

Total

Larger sum than | normally
borrow

My job isn‘t as secure as it
used to be

Now have a partner/child/
dependents

Knowing that repayments will
be met in case of illness/
death/ unemployment

Worried that if my
circumstances changed |
would not be able to make
commitments

Worried that | might be
involved in an accident and
unable to work

I have previously made a
successful claim on PPI

| assumed | had a better
chance of getting the loan

Previous experience/ always
deal with them

Life cover

Page 8
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21" 14 41 5 21 39*
1 1 - - - 1 - 1 - 1 - - 1 - 1 - 1 1 - - - 1 - 1
2% 5% - - - 3% - 2% - 5% - - 2% - 5% - 4% 3% - - - 20% - 3%
5 1 2 2 - 3 2 1 4 3 2 - 5 3 2 2 3 2 3 - 5 - 1 4
8% 5% 9% 12% - 10% 7% 2% 25% 15% 5% - 11% 8% 9% 6% 11% 5% 14% - 12% - 5% 10%
4 2 1 1 - - 4 2 2 3 1 1 3 2 2 3 1 3 1 - 4 - 4 -
7% 11% 5% 6% - - 14% 5% 13% 15% 3% 7% 7% 5% 9% 9% 4% 8% 5% - 10% - 19% -
28 8 13 6 1 16 12 24 4 8 19 6 22 21 6 16 12 21 7 8 19 1 9 19
47% 42% 59% 35% 50% 52% 41% 55% 25% 40% 49% 40% 49% 57% 27% 48% 44% 54% 33% 57% 46% 20% 43% 49%
9 3 3 3 - 4 5 7 2 2 7 3 6 5 4 7 2 4 5 2 5 2 4 5
15% 16% 14% 18% - 13% 17% 16% 13% 10% 18% 20% 13% 14% 18% 21% 7% 10% 24% 14% 12% 40% 19% 13%
5 1 1 3 - 3 2 3 2 - 5 3 2 1 4 3 2 4 1 3 2 - 2 3
8% 5% 5% 18% - 10% 7% 7% 13% - 13% 20% 4% 3% 18% 9% 7% 10% 5% 21% 5% - 10% 8%
1 1 - - - 1 - - 1 - 1 - 1 1 - - 1 - 1 - 1 - - 1
2% 5% - - - 3% - - 6% - 3% - 2% 3% - - 4% - 5% - 2% - - 3%
2 1 - 1 - 1 1 2 - 1 1 1 1 2 - - 2 1 1 - 2 - - 2
3% 5% - 6% - 3% 3% 5% - 5% 3% 7% 2% 5% - - 7% 3% 5% - 5% - - 5%
1 - 1 - - - ) 1 - 1 - - 1 1 - - 1 1 - - 1 - - 1
2% - 5% - - - 3% 2% - 5% - - 2% 3% - - 4% 3% - - 2% - - 3%
1 - 1 - - 1 - - 1 - 1 - 1 1 - - 1 1 - 1 - - - 1
2% - 5% - - 3% - - 6% - 3% - 2% 3% - - 4% 3% - 7% - - - 3%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 8

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q5a. Reason for taking out PPI for your unsecured loan - MOST IMPORANT REASON
Base: All those who took out a unsecured loan

Total

Part of the package
Pressured sale

Other

Page 9

Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22t 33* 27 39* 21 14 41 5 21 39*
1 - - 1 - 1 - 1 - - 1 - 1 - 1 1 - - 1 - 1 - 1 -
2% - - 6% - 3% - 2% - - 3% - 2% - 5% 3% - - 5% - 2% - 5% -
1 1 - - - 1 1 - 1 - 1 - - 1 - 1 - 1 - 1 - - 1
2% 5% - - - 3% 2% - 5% - 7% - - 5% - 4% - 5% - 2% - - 3%
1 - - - 1 - 1 1 - - 1 - 1 - 1 1 - 1 - - - 1 - 1
2% - - - 50% - 3% 2% - - 3% - 2% - 5% 3% - 3% - - - 20% - 3%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 9

PPI Inquiry - F2F Survey (Unsecured Loan)

Q5b. Reason for taking out PPI for your credit product - ALL REASONS
Base: All those mentioning more than one

Total

Family or friend recommmended

Larger sum than | normally
borrow

My job isn’t as secure as it
used to be

Now have a partner/child/
dependents

Knowing that repayments will
be met in case of illness/
death/ unemployment

Worried that if my
circumstances changed |
would not be able to make
commitments

Worried that | might be
involved in an accident and
unable to work

I have previously made a
successful claim on PPI

Salesperson explained the
benefits of the product to
me

| assumed | had a better
chance of getting the loan

Fieldwork conducted February/March 2008

Page 10
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21" 14 41 5 21 39*
1 - 1 - - - 1 - 1 1 - - 1 1 - 1 - 1 - 1 - - 1 -
2% - 5% - - - 3% - 6% 5% - - 2% 3% - 3% - 3% - 7% - - 5% -
6 2 1 3 - 4 2 4 2 3 3 1 5 4 2 2 4 3 3 1 3 2 1 5
10% 11% 5% 18% - 13% 7% 9% 13% 15% 8% 7% 11% 11% 9% 6% 15% 8% 14% 7% 7% 40% 5% 13%
12 4 5 2 1 5 7 7 5 6 6 3 9 9 3 7 5 7 5 2 10 - 3 9
20% 21% 23% 12% 50% 16% 24% 16% 31% 30% 15% 20% 20% 24% 14% 21% 19% 18% 24% 14% 24% - 14% 23%
9 2 1 6 - 2 7 5 4 7 2 1 8 5 4 6 3 8 1 - 9 - 7 2
15% 11% 5% 35% - 6% 24% 11% 25% 35% 5% 7% 18% 14% 18% 18% 11% 21% 5% - 22% - 33% 5%
38 13 15 8 2 18 20 32 6 12 25 11 27 27 10 23 15 27 11 9 26 3 15 23
63% 68% 68% 47%  100% 58% 69% 73% 38% 60% 64% 73% 60% 73% 45% 70% 56% 69% 52% 64% 63% 60% 71% 59%
22 4 11 6 1 10 12 14 8 7 15 6 16 13 9 13 9 12 10 3 16 3 10 12
37% 21% 50% 35% 50% 32% 41% 32% 50% 35% 38% 40% 36% 35% 41% 39% 33% 31% 48% 21% 39% 60% 48% 31%
18 5 9 4 - 8 10 14 4 4 13 6 12 8 10 9 9 12 6 5 11 2 8 10
30% 26% 41% 24% - 26% 34% 32% 25% 20% 33% 40% 27% 22% 45% 27% 33% 31% 29% 36% 27% 40% 38% 26%
4 2 2 - - 3 1 3 1 2 2 - 4 3 1 1 3 2 - 4 - 1 3
7% 11% 9% - - 10% 3% 7% 6% 10% 5% - 9% 8% 5% 3% 11% 5% 10% - 10% - 5% 8%
6 3 2 1 - 3 3 6 - 3 3 - 6 5 1 1 5 5 1 1 4 1 2 4
10% 16% 9% 6% - 10% 10% 14% - 15% 8% - 13% 14% 5% 3% 19% 13% 5% 7% 10% 20% 10% 10%
7 4 - 3 - 5 2 7 - 2 5 3 4 4 3 4 3 4 3 3 4 - 2 5
12% 21% - 18% - 16% 7% 16% - 10% 13% 20% 9% 11% 14% 12% 11% 10% 14% 21% 10% - 10% 13%
GfK NOP
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 9

PPI Inquiry - F2F Survey (Unsecured Loan)

Q5b. Reason for taking out PPI for your credit product - ALL REASONS
Base: All those mentioning more than one

Total

Life cover

For (job) security

Health reason

None

Other

Not stated

Fieldwork conducted February/March 2008

Page 11

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22t 33* 27 39* 21 14 41 5 21 39*
2 2 - - - 1 1 1 1 - 2 - 2 2 - - 2 1 1 2 - - 2
3% 11% - - - 3% 3% 2% 6% - 5% - 4% 5% - - 7% 3% 5% 5% - - 5%
1 - - 1 - - 1 1 - - 1 - 1 1 - 1 - - 1 1 - - 1
2% - - 6% - - 3% 2% - - 3% - 2% 3% - 3% - - 5% 2% - - 3%
1 - 1 - - - 1 1 - - 1 - 1 1 - 1 - - 1 - 1 - 1 -
2% - 5% - - - 3% 2% - - 3% - 2% 3% - 3% - - 5% - 2% - 5% -
3 1 1 1 - 2 1 2 1 - 3 2 1 2 1 3 - 3 - 2 1 - 1 2
5% 5% 5% 6% - 6% 3% 5% 6% - 8% 13% 2% 5% 5% 9% - 8% - 14% 2% - 5% 5%
1 - - 1 - 1 - 1 - - 1 - 1 1 - 1 - 1 - - 1 - - 1
2% - - 6% - 3% - 2% - - 3% - 2% 3% - 3% - 3% - - 2% - - 3%
2 1 1 - - 1 1 1 1 1 1 1 1 1 1 - 2 1 1 1 1 - - 2
3% 5% 5% - - 3% 3% 2% 6% 5% 3% 7% 2% 3% 5% - 7% 3% 5% 7% 2% - - 5%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 10

Q6. Do you still have this PPI policy in place, or not?

Base: All

Total
Still in place
Not

Don’t know/not sure

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

9
Absolutes/col percents

Page 12

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22t 33* 27 39* 21 14 41 5 21 39*
59 19 21 1 2 31 28 43 16 20 38 15 44 36 22 32 27 39 20 14 40 5 20 39
98% 100% 95% 100%  100% 100% 97% 98% 100% | 100% 97% | 100% 98% 97% 100% 97%  100% 100% 95% 100% 98% 100% 95% 100%
1 - 1 - - - 1 1 - 1 - 1 1 - 1 - - 1 1 - 1 -
2% - 5% - - - 3% 2% - - 3% - 2% 3% - 3% - - 5% - 2% - 5% -
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 11

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q7a.’l compared the cost and/or features of protected loans with those of other protected loans.’ Does this describe you or not?

Base: All

Total
Yes
No

Don’t know/can’t remember

Absolutes/col percents

Page 13

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22t 33* 27 39* 21 14 41 5 21 39*
44 14 16 12 2 24 20 44 - 12 31 14 30 27 16 29 15 29 15 10 29 5 16 28
73% 74% 73% 71%  100% 77% 69% | 100% - 60% 79% 93% 67% 73% 73% 88% 56% 74% 71% 71% 71% 100% 76% 72%
16 5 6 5 - 7 9 - 16 8 8 1 15 10 6 4 12 10 6 4 12 5 11
27% 26% 27% 29% - 23% 31% - 100% 40% 21% 7% 33% 27% 27% 12% 44% 26% 29% 29% 29% - 24% 28%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




PPI Inquiry - F2F Survey (Unsecured Loan)

Table 12

Fieldwork conducted February/March 2008

Q7b.’| compared the cost and/or features of protected loans with combinations of loans and PPI policies that | could buy separately.’

Does this describe you or not?

Absolutes/col percents

Page 14

Base: All
Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower | /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@ ©) © d ® (e) @ ) @ 0] () (0] (m) n) © (D] @ ® () ) () [ (w)
Total 60 19** 22** 17* 2" 31 29 44 16** 20" 39 15 45" 37 22** 33" 27 39* 21 14* 41 5 21 39*
Yes 20 6 6 7 1 8 12 12 8 20 - 5 15 13 7 8 12 16 4 3 16 1 6 14
33% 32% 27% 41% 50% 26% 41% 27% 50% | 100% - 33% 33% 35% 32% 24% 44% 41% 19% 21% 39% 20% 29% 36%
No 39 12 16 10 1 22 17 31 8 - 39 10 29 24 14 24 15 23 16 11 24 4 14 25
65% 63% 73% 59% 50% 71% 59% 70% 50% - 100% 67% 64% 65% 64% 73% 56% 59% 76% 79% 59% 80% 67% 64%
Don’t know/can’t remember 1 1 - - - 1 - 1 - - - - 1 - 1 1 - - 1 - 1 - 1 -
2% 5% - - - 3% - 2% - - - - 2% - 5% 3% - - 5% - 2% - 5% -
GfK B
Than .5
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 13

Q7c. ’'I| made more than one credit application for the same loan at about the same time, in order to get several quotes.’

Does this describe you or not?

Base: All

Total
Yes
No

Don’t know/can’t remember

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Page 15

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower | /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@ ©) © d ® (e) @ ) @ 0] () (0] (m) n) © (D] @ ® () ) () [ (w)
60 19* 22 17 2% 31 29 44* 16** 20" 39* 15** 45* 37* 22 33* 27 39* 21 14 41 5% 21 39*
15 3 7 4 1 7 8 14 1 5 10 15 - 8 6 11 4 10 5 5 7 3 4 11
25% 16% 32% 24% 50% 23% 28% 32% 6% 25% 26% | 100% - 22% 27% 33% 15% 26% 24% 36% 17% 60% 19% 28%
45 16 15 13 1 24 21 30 15 15 29 - 45 29 16 22 23 29 16 9 34 2 17 28
75% 84% 68% 76% 50% 77% 72% 68% 94% 75% 74% - 100% 78% 73% 67% 85% 74% 76% 64% 83% 40% 81% 72%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 14

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q8. Did you start comparing insurance products before or after you applied for your credit product?

Base: All

Total
Before
More than 4 weeks before
3-4 weeks before
1-2 weeks before
Less than 1 week before
Don’t know/can’t remember
After
Less than 1 week after
1-2 weeks after
3-4 weeks after

More than 4 weeks after

Page 16

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21" 14 41 5 21 39*
37 12 14 10 1 17 20 27 10 13 24 8 29 37 - 21 16 26 11 11 24 2 14 23
62% 63% 64% 59% 50% 55% 69% 61% 63% 65% 62% 53% 64% 100% - 64% 59% 67% 52% 79% 59% 40% 67% 59%
9 2 5 2 - 5 4 7 2 5 4 1 8 9 - 4 5 7 2 3 6 - 3 6
15% 11% 23% 12% - 16% 14% 16% 13% 25% 10% 7% 18% 24% - 12% 19% 18% 10% 21% 15% - 14% 15%
6 3 1 1 1 2 4 5 1 3 3 3 3 6 - 3 3 6 - 1 4 1 4 2
10% 16% 5% 6% 50% 6% 14% 11% 6% 15% 8% 20% 7% 16% - 9% 11% 15% - 7% 10% 20% 19% 5%
9 2 4 3 - 5 4 8 1 2 7 2 7 9 - 7 2 5 4 2 7 - 4 5
15% 11% 18% 18% - 16% 14% 18% 6% 10% 18% 13% 16% 24% - 21% 7% 13% 19% 14% 17% - 19% 13%
13 5 4 4 - 5 8 7 6 3 10 2 11 13 - 7 6 8 5 5 7 1 3 10
22% 26% 18% 24% - 16% 28% 16% 38% 15% 26% 13% 24% 35% - 21% 22% 21% 24% 36% 17% 20% 14% 26%
22 7 7 7 1 13 9 16 6 7 14 6 16 - 22 12 10 12 10 3 16 3 7 15
37% 37% 32% 41% 50% 42% 31% 36% 38% 35% 36% 40% 36% - 100% 36% 37% 31% 48% 21% 39% 60% 33% 38%
16 5 4 6 1 9 7 13 3 5 10 6 10 - 16 10 6 11 5 3 10 3 6 10
27% 26% 18% 35% 50% 29% 24% 30% 19% 25% 26% 40% 22% - 73% 30% 22% 28% 24% 21% 24% 60% 29% 26%
3 - 3 - - 3 - 2 1 2 1 - 3 - 3 1 2 1 2 - 3 - - 3
5% - 14% - - 10% - 5% 6% 10% 3% - 7% - 14% 3% 7% 3% 10% - 7% - - 8%
2 1 - 1 - 1 1 1 1 - 2 - 2 - 2 1 1 - 2 - 2 - 1 1
3% 5% - 6% - 3% 3% 2% 6% - 5% - 4% - 9% 3% 4% - 10% - 5% - 5% 3%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 14

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q8. Did you start comparing insurance products before or after you applied for your credit product?

Base: All

Total

Don’t know/can’t remember

Don’t know/Can’t remember

Page 17
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22t 33* 27 39* 21 14 41 5 21 39*
1 1 - - - - 1 - 1 - 1 - 1 - 1 - 1 - 1 - 1 - -
2% 5% - - - - 3% - 6% - 3% - 2% - 5% - 4% - 5% - 2% - -
1 - 1 - - 1 - 1 - - 1 1 - - - - 1 1 - - 1 - -
2% - 5% - - 3% - 2% - - 3% 7% - - - - 4% 3% - - 2% - -
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 17

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q8. Did you start comparing insurance products before or after you applied for your unsecured loan?
Base: All who took out an unsecured loan

Total

Before

More than 4 weeks before

3-4 weeks before

1-2 weeks before

Less than 1 week before

Don’t know/can’t remember

After

Less than 1 week after

1-2 weeks after

3-4 weeks after

More than 4 weeks after

Page 18

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22 33* 27 39* 21" 14 41 5 21 39*
37 12 14 10 1 17 20 27 10 13 24 8 29 37 - 21 16 26 11 11 24 2 14 23
62% 63% 64% 59% 50% 55% 69% 61% 63% 65% 62% 53% 64% 100% - 64% 59% 67% 52% 79% 59% 40% 67% 59%
9 2 5 2 - 5 4 7 2 5 4 1 8 9 - 4 5 7 2 3 6 - 3 6
15% 11% 23% 12% - 16% 14% 16% 13% 25% 10% 7% 18% 24% - 12% 19% 18% 10% 21% 15% - 14% 15%
6 3 1 1 1 2 4 5 1 3 3 3 3 6 - 3 3 6 - 1 4 1 4 2
10% 16% 5% 6% 50% 6% 14% 11% 6% 15% 8% 20% 7% 16% - 9% 11% 15% - 7% 10% 20% 19% 5%
9 2 4 3 - 5 4 8 1 2 7 2 7 9 - 7 2 5 4 2 7 - 4 5
15% 11% 18% 18% - 16% 14% 18% 6% 10% 18% 13% 16% 24% - 21% 7% 13% 19% 14% 17% - 19% 13%
13 5 4 4 - 5 8 7 6 3 10 2 11 13 - 7 6 8 5 5 7 1 3 10
22% 26% 18% 24% - 16% 28% 16% 38% 15% 26% 13% 24% 35% - 21% 22% 21% 24% 36% 17% 20% 14% 26%
22 7 7 7 1 13 9 16 6 7 14 6 16 - 22 12 10 12 10 3 16 3 7 15
37% 37% 32% 41% 50% 42% 31% 36% 38% 35% 36% 40% 36% - 100% 36% 37% 31% 48% 21% 39% 60% 33% 38%
16 5 4 6 1 9 7 13 3 5 10 6 10 - 16 10 6 11 5 3 10 3 6 10
27% 26% 18% 35% 50% 29% 24% 30% 19% 25% 26% 40% 22% - 73% 30% 22% 28% 24% 21% 24% 60% 29% 26%
3 - 3 - - 3 - 2 1 2 1 - 3 - 3 1 2 1 2 - 3 - - 3
5% - 14% - - 10% - 5% 6% 10% 3% - 7% - 14% 3% 7% 3% 10% - 7% - - 8%
2 1 - 1 - 1 1 1 1 - 2 - 2 - 2 1 1 - 2 - 2 - 1 1
3% 5% - 6% - 3% 3% 2% 6% - 5% - 4% - 9% 3% 4% - 10% - 5% - 5% 3%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 17

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q8. Did you start comparing insurance products before or after you applied for your unsecured loan?

Base: All who took out an unsecured loan

Total

Don’t know/can’t remember

Don’t know/Can’t remember

Page 19
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
60 19" 22t 17 2% 31 29" 44 16" 20" 39" 15** 45* 37* 22t 33* 27 39* 21 14 41 5 21 39*
1 1 - - - - 1 - 1 - 1 - 1 - 1 - 1 - 1 - 1 - -
2% 5% - - - - 3% - 6% - 3% - 2% - 5% - 4% - 5% - 2% - -
1 - 1 - - 1 - 1 - - 1 1 - - - - 1 1 - - 1 - -
2% - 5% - - 3% - 2% - - 3% 7% - - - - 4% 3% - - 2% - -
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 18

Q9a. From how many companies did you compare combined credit and insurance policies with your PPI?

Base: All those who compared protected loans

Total

10+

Don’t know/can’t remember

Mean

Standard deviation
Standard error
Error variance
Median

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Page 20
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
44 14 16" 12* 2% 24 20" 44 E 12" 31 14 30" 27 16" 29 15 29 15" 10" 29 5% 16" 28**
3 - 3 - - 1 2 3 - 1 2 - 3 2 1 2 1 2 1 1 2 - - 3
7% - 19% - - 4% 10% 7% - 8% 6% - 10% 7% 6% 7% 7% 7% 7% 10% 7% - - 11%
5 3 1 1 - 3 2 - 2 3 - 5 2 3 2 3 3 2 2 3 - 2 3
11% 21% 6% 8% - 13% 10% 11% - 17% 10% - 17% 7% 19% 7% 20% 10% 13% 20% 10% - 13% 11%
13 5 6 2 - 8 5 13 - 4 9 5 8 10 3 8 5 10 3 4 7 2 4 9
30% 36% 38% 17% - 33% 25% 30% - 33% 29% 36% 27% 37% 19% 28% 33% 34% 20% 40% 24% 40% 25% 32%
6 1 2 2 1 2 4 6 - 2 4 4 2 5 1 4 2 2 4 1 3 2 3 3
14% 7% 13% 17% 50% 8% 20% 14% - 17% 13% 29% 7% 19% 6% 14% 13% 7% 27% 10% 10% 40% 19% 11%
4 1 1 2 - 3 1 4 - 2 2 2 2 3 1 3 1 3 1 2 2 - 1 3
9% 7% 6% 17% - 13% 5% 9% - 17% 6% 14% 7% 11% 6% 10% 7% 10% 7% 20% 7% - 6% 11%
5 1 2 1 1 1 4 5 - - 5 2 3 2 3 4 1 3 2 - 4 1 2 3
11% 7% 13% 8% 50% 4% 20% 11% - - 16% 14% 10% 7% 19% 14% 7% 10% 13% - 14% 20% 13% 11%
4 1 - 3 - 2 2 4 - 1 3 - 4 3 1 3 1 4 - - 4 - 2 2
9% 7% - 25% - 8% 10% 9% - 8% 10% - 13% 11% 6% 10% 7% 14% - - 14% - 13% 7%
4 2 1 1 - 4 - 4 - - 3 1 3 - 3 1 2 2 - 4 - 2 2
9% 14% 6% 8% - 17% - 9% - - 10% 7% 10% - 19% 10% 7% 7% 13% - 14% - 13% 7%
4.90 3.83 3.20 8.36 5.00 4.50 5.30 4.90 - 3.75 5.39 4.08 5.30 4.56 5.62 5.58 3.64 552 3.62 3.10 5.80 4.00 6.07 427
5.20 229 1.61 8.78 1.41 412 6.18 5.20 - 2.30 6.01 1.12 6.29 3.76 7.52 6.18 2.24 6.19 1.50 129 6.38 1.22 7.19 3.76
0.823 0.661 0.416 2.647  1.000 0.922 1.382 |0.823 - 10.664 1.135 |0.309 1.210 0.723 2.086 1213  0.599 1.192 0.417 0.407 1277 0.548 1.923 0.737
0.677 0.437 0.173 7.005 1.000 0.850 1911 |0.677 - 10441 1.289 |0.096 1.464 0.522 4.353 1.471  0.358 1.420 0.174 0.166 1.630 0.300 3.697 0.543
3 3 3 4 5 3 3 3 - 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3
GfK NOP
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 19

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q9b. Which companies combined credit and insurance policies did you compare with your PPI?

Base: All those who compared protected loans

Total

Halifax

Natwest

Lloyds TSB

Nationwide

Barclays

Northern Rock

Abbey

Tesco

Alliance and Leicester

HSBC

Egg

Page 21
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
44 14 16" 12* 2% 24 20" 44 E 12" 31 14 30" 27 16" 29 15 29 15" 10" 29 5% 16" 28**
8 5 - 3 - 5 3 8 - 4 4 2 6 7 1 5 3 6 2 2 4 2 4 4
18% 36% - 25% - 21% 15% 18% - 33% 13% 14% 20% 26% 6% 17% 20% 21% 13% 20% 14% 40% 25% 14%
7 2 3 1 1 2 5 7 - 3 4 4 3 4 2 2 5 6 1 - 5 2 3 4
16% 14% 19% 8% 50% 8% 25% 16% - 25% 13% 29% 10% 15% 13% 7% 33% 21% 7% - 17% 40% 19% 14%
6 1 2 2 1 4 2 6 - 3 3 3 3 5 1 5 1 3 3 1 4 1 1 5
14% 7% 13% 17% 50% 17% 10% 14% - 25% 10% 21% 10% 19% 6% 17% 7% 10% 20% 10% 14% 20% 6% 18%
6 3 1 2 - 3 3 6 - 2 4 2 4 6 - 3 3 4 2 1 5 - 1 5
14% 21% 6% 17% - 13% 15% 14% - 17% 13% 14% 13% 22% - 10% 20% 14% 13% 10% 17% - 6% 18%
6 2 1 3 - 1 5 6 - 2 4 2 4 4 2 2 4 3 3 - 6 - 1 5
14% 14% 6% 25% - 4% 25% 14% - 17% 13% 14% 13% 15% 13% 7% 27% 10% 20% - 21% - 6% 18%
6 3 1 2 - 2 4 6 - 3 3 2 4 5 1 2 4 3 3 - 5 1 2 4
14% 21% 6% 17% - 8% 20% 14% - 25% 10% 14% 13% 19% 6% 7% 27% 10% 20% - 17% 20% 13% 14%
5 1 2 1 1 1 4 5 - 2 3 1 4 5 - 4 1 5 - 1 4 - 2 3
11% 7% 13% 8% 50% 4% 20% 11% - 17% 10% 7% 13% 19% - 14% 7% 17% - 10% 14% - 13% 11%
5 1 3 1 - 2 3 5 - 1 4 1 4 4 1 3 2 3 2 1 4 - 4 1
11% 7% 19% 8% - 8% 15% 11% - 8% 13% 7% 13% 15% 6% 10% 13% 10% 13% 10% 14% - 25% 4%
4 1 1 2 - - 4 4 - 2 2 2 2 3 1 2 2 3 1 - 3 1 3 1
9% 7% 6% 17% - - 20% 9% - 17% 6% 14% 7% 11% 6% 7% 13% 10% 7% - 10% 20% 19% 4%
4 1 - 2 1 1 3 4 - 1 3 3 1 3 1 4 - 2 2 1 2 1 3 1
9% 7% - 17% 50% 4% 15% 9% - 8% 10% 21% 3% 11% 6% 14% - 7% 13% 10% 7% 20% 19% 4%
3 - 1 2 - - 3 3 - - 3 1 2 2 1 3 - - 3 - 3 - 2 1
7% - 6% 17% - - 15% 7% - - 10% 7% 7% 7% 6% 10% - - 20% - 10% - 13% 4%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 19

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q9b. Which companies combined credit and insurance policies did you compare with your PPI?

Base: All those who compared protected loans

Total

Sainsbury

GE Money

Bradford and Bingley

Norwich Union

Money supermarket.com

Royal Bank of Scotland

Co-op

Direct Line

First Plus

AA

Ocean Finance

Dunfermline BS

Page 22

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
44 14 16" 12* 2% 24 20" 44 E 12" 31 14 30" 27 16" 29 15 29 15" 10" 29 5% 16" 28**
3 1 1 1 - - 3 3 - - 3 - 3 3 - 2 1 - 3 - 3 - 2 1
7% 7% 6% 8% - - 15% 7% - - 10% - 10% 11% - 7% 7% - 20% - 10% - 13% 4%
2 - 2 - - 1 1 2 - - 2 2 - 1 - 1 1 1 1 - 2 - - 2
5% - 13% - - 4% 5% 5% - - 6% 14% - 4% - 3% 7% 3% 7% - 7% - - 7%
2 1 1 - - 1 1 2 - 1 1 1 1 1 - 1 2 - - 2 - 1 1
5% 7% 6% - - 4% 5% 5% - 8% 3% 7% 3% 4% - 3% 7% 7% - - 7% - 6% 4%
2 1 1 - - 1 1 2 - - 2 - 2 1 1 1 2 - 1 1 - 1 1
5% 7% 6% - - 4% 5% 5% - - 6% - 7% 4% 6% 3% 7% 7% - 10% 3% - 6% 4%
2 - 1 1 - 1 1 2 - - 2 1 1 1 1 2 - 2 - - 2 - 1 1
5% - 6% 8% - 4% 5% 5% - - 6% 7% 3% 4% 6% 7% - 7% - - 7% - 6% 4%
2 - - 2 - - 2 2 - 1 1 1 1 1 1 1 1 1 1 - 2 - 2 -
5% - - 17% - - 10% 5% - 8% 3% 7% 3% 4% 6% 3% 7% 3% 7% - 7% - 13% -
2 1 - 1 - 1 1 2 - 1 1 2 - 1 1 1 1 - 2 - 1 1 1 1
5% 7% - 8% - 4% 5% 5% - 8% 3% 14% - 4% 6% 3% 7% - 13% - 3% 20% 6% 4%
2 - - 2 - 2 - 2 - - 2 - 2 2 - 1 1 - 2 1 1 - - 2
5% - - 17% - 8% - 5% - - 6% - 7% 7% - 3% 7% - 13% 10% 3% - - 7%
2 - 1 1 - - 2 2 - 1 1 1 1 2 - - 2 2 - - 1 1 2 -
5% - 6% 8% - - 10% 5% - 8% 3% 7% 3% 7% - - 13% 7% - - 3% 20% 13% -

1 - 1 - - 1 - 1 - - 1 1 - - - - 1 1 - - 1 - - 1
2% - 6% - - 4% - 2% - - 3% 7% - - - - 7% 3% - - 3% - - 4%
1 1 - - - 1 - 1 - - 1 - 1 - 1 - 1 1 - 1 - - - 1
2% 7% - - - 4% - 2% - - 3% - 3% - 6% - 7% 3% - 10% - - - 4%
1 1 - - - 1 - 1 - 1 - 1 - 1 - 1 - 1 - 1 - - - 1
2% 7% - - - 4% - 2% - 8% - 7% - 4% - 3% - 3% - 10% - - - 4%

GfK NOP
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 19

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q9b. Which companies combined credit and insurance policies did you compare with your PPI?

Base: All those who compared protected loans

Total

Greenhill Finance

Welcome

Bank of Scotland

Debt Busters

Legal and general

Others

Don’t know/ cant remember

Page 23
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
44 14 16" 12* 2% 24 20" 44 12" 31 14 30" 27 16" 29 15 29 15** 10" 29 5 16" 28"
1 - - 1 - - 1 1 - 1 - - 1 1 - - 1 1 - - 1 - 1 -
2% - - 8% - - 5% 2% - 8% - - 3% 4% - - 7% 3% - - 3% - 6% -
1 1 - - - 1 - 1 - - 1 - 1 1 - 1 - 1 - 1 - - - 1
2% 7% - - - 4% - 2% - - 3% - 3% 4% - 3% - 3% - 10% - - - 4%
1 1 - - - 1 - 1 - 1 - 1 - 1 - 1 - 1 - 1 - - - 1
2% 7% - - - 4% - 2% - 8% - 7% - 4% - 3% - 3% - 10% - - - 4%
1 1 - - - - 1 1 - - 1 - 1 1 - - 1 1 - - 1 - - 1
2% 7% - - - - 5% 2% - - 3% - 3% 4% - - 7% 3% - - 3% - - 4%
1 1 - - - - 1 1 - - 1 - 1 1 - - 1 1 - - 1 - - 1
2% 7% - - - - 5% 2% - - 3% - 3% 4% - - 7% 3% - - 3% - - 4%
10 2 6 2 - 6 4 10 - 2 8 3 7 7 2 4 6 7 3 3 7 - 3 7
23% 14% 38% 17% - 25% 20% 23% - 17% 26% 21% 23% 26% 13% 14% 40% 24% 20% 30% 24% - 19% 25%
10 3 3 3 1 8 2 10 - 2 7 3 7 2 8 10 - 7 3 2 6 2 4 6
23% 21% 19% 25% 50% 33% 10% 23% - 17% 23% 21% 23% 7% 50% 34% - 24% 20% 20% 21% 40% 25% 21%
GfK NOP
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 20

Q9c. Where did you go for information to compare the best value protected loans? - Spontaneous Mentions

Base: All those who compared protected loans

Total

General infernet search
engine e.g. Google, Yahoo,
MSN

Price comparison web-site
e.g. MoneyFacts,
moneysupermarket, uswitch

Advice web-site e.g.
Which.co.uk

Web-site of a bank/building
society/financial services
company

Leaflet from a bank/building
society/financial services
company

Direct quote (not via
internet) from a bank/
building society/financial
services company

Advertising
Family/friend/colleague

Advice from bank/ visited
different banks

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Page 24
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male [ Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e [Ce)) ) [0) 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
44 14 16" 12* 2% 24 20" 44 E 12" 31 14 30" 27 16" 29 15 29 15" 10" 29 5% 16" 28**
18 4 8 5 1 12 6 18 - 7 11 7 11 12 6 11 7 13 5 5 11 2 6 12
41% 29% 50% 42% 50% 50% 30% 41% - 58% 35% 50% 37% 44% 38% 38% 47% 45% 33% 50% 38% 40% 38% 43%
15 4 4 6 1 6 9 15 - 3 12 5 10 8 6 11 4 9 6 2 12 1 4 11
34% 29% 25% 50% 50% 25% 45% 34% - 25% 39% 36% 33% 30% 38% 38% 27% 31% 40% 20% 41% 20% 25% 39%
2 1 - 1 - 1 1 2 - 1 1 - 2 1 1 2 - 2 - 1 1 - 1 1
5% 7% - 8% - 4% 5% 5% - 8% 3% - 7% 4% 6% 7% - 7% - 10% 3% - 6% 4%
7 5 1 1 - 4 3 7 - 2 5 3 4 5 1 6 1 6 1 2 5 - 5 2
16% 36% 6% 8% - 17% 15% 16% - 17% 16% 21% 13% 19% 6% 21% 7% 21% 7% 20% 17% - 31% 7%
5 4 - - 1 3 2 5 - 1 3 1 4 4 1 4 1 3 2 1 4 - 3 2
11% 29% - - 50% 13% 10% 11% - 8% 10% 7% 13% 15% 6% 14% 7% 10% 13% 10% 14% - 19% 7%
6 2 3 1 - 3 3 6 - 3 3 1 5 3 3 3 3 3 1 4 1 1 5
14% 14% 19% 8% - 13% 15% 14% - 25% 10% 7% 17% 11% 19% 10% 20% 10% 20% 10% 14% 20% 6% 18%
1 - 1 - - 1 - 1 - - 1 - 1 1 - 1 - - 1 - 1 - - 1
2% - 6% - - 4% - 2% - - 3% - 3% 4% - 3% - - 7% - 3% - - 4%
2 1 1 - - 2 - 2 - - 2 - 2 1 1 - 2 2 - 2 - - - 2
5% 7% 6% - - 8% - 5% - - 6% - 7% 4% 6% - 13% 7% - 20% - - - 7%
1 - 1 - - - 1 1 - - 1 1 - 1 - - 1 1 - - - 1 1 -
2% - 6% - - - 5% 2% - - 3% 7% - 4% - - 7% 3% - - - 20% 6% -
GfK NOP
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




PPI Inquiry - F2F Survey (Unsecured Loan)

Table 20

Fieldwork conducted February/March 2008

Q9c. Where did you go for information to compare the best value protected loans? - Spontaneous Mentions
Base: All those who compared protected loans

Page 25

Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@) (b) ©) (d) ® e Q@ (D) [0) 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
Total 44 14 16" 12* 2% 24 20" 44 12" 31 14 30" 27 16" 29 15 29 15** 10" 29 5 16" 28"
Individual websites 2 1 1 - - - 2 2 - - 2 - 2 2 - 1 1 1 1 - 2 - 1 1
5% 7% 6% - - - 10% 5% - - 6% - 7% 7% - 3% 7% 3% 7% - 7% - 6% 4%
Advert through the post 1 1 - - - - 1 1 - - 1 - 1 1 - - 1 1 - - 1 - - 1
2% 7% - - - - 5% 2% - - 3% - 3% 4% - - 7% 3% - - 3% - - 4%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w
*small base; ** very small base (under 30) ineligible for sig tesfing




Table 21

Q9d. Where did you go for information to compare the best value protected loans? - Spontaneous & Prompted Mentions

Base: All those who compared protected loans

Total

General infernet search
engine e.g. Google, Yahoo,
MSN

Price comparison web-site
e.g. MoneyFacts,
moneysupermarket, uswitch

Advice web-site e.g.
Which.co.uk

Web-site of a bank/building
society/financial services
company

Leaflet from a bank/building
society/financial services
company

Direct quote (not via
internet) from a bank/
building society/financial
services company

Information from a retailer/
garage

Newspaper comparison table

Newspaper article

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008
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Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower | /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@ ) © @ ® e [Ce)) ) (0] 0] [ [0) (m) n) ©) ©) @ 0] ) [©) (u () (w)
44 14 16" 12* 2% 24 20" 44 E 12" 31 14 30" 27 16" 29 15 29 15" 10" 29 5% 16" 28**
24 6 9 8 1 13 11 24 - 9 15 9 15 16 8 16 8 17 7 7 15 2 10 14
55% 43% 56% 67% 50% 54% 55% 55% - 75% 48% 64% 50% 59% 50% 55% 53% 59% 47% 70% 52% 40% 63% 50%
21 4 7 9 1 10 11 21 - 5 16 7 14 11 9 15 6 13 8 2 16 3 7 14
48% 29% 44% 75% 50% 42% 55% 48% - 42% 52% 50% 47% 41% 56% 52% 40% 45% 53% 20% 55% 60% 44% 50%
5 2 2 1 - 2 3 5 - 1 4 1 4 4 1 3 2 4 1 2 3 - 1 4
11% 14% 13% 8% - 8% 15% 11% - 8% 13% 7% 13% 15% 6% 10% 13% 14% 7% 20% 10% - 6% 14%
14 6 3 4 1 6 8 14 - 4 10 4 10 12 1 10 4 12 2 2 12 - 7 7
32% 43% 19% 33% 50% 25% 40% 32% - 33% 32% 29% 33% 44% 6% 34% 27% 41% 13% 20% 41% - 44% 25%
9 6 2 - 1 4 5 9 - 2 6 3 6 6 3 6 3 7 2 2 5 2 6 3
20% 43% 13% - 50% 17% 25% 20% - 17% 19% 21% 20% 22% 19% 21% 20% 24% 13% 20% 17% 40% 38% 11%
14 7 4 3 - 7 7 14 - 5 8 3 11 9 4 8 6 8 6 2 10 2 7 7
32% 50% 25% 25% - 29% 35% 32% - 42% 26% 21% 37% 33% 25% 28% 40% 28% 40% 20% 34% 40% 44% 25%
1 - 1 - - 1 - 1 - - 1 1 - - - - 1 1 - - 1 - - 1
2% - 6% - - 4% - 2% - - 3% 7% - - - - 7% 3% - - 3% - - 4%
1 1 - - - 1 - 1 - - 1 - 1 1 - 1 - 1 - 1 - - - 1
2% 7% - - - 4% - 2% - - 3% - 3% 4% - 3% - 3% - 10% - - - 4%
4 1 2 1 - 1 3 4 - 1 3 1 3 4 - 1 3 4 - 2 1 1 2 2
9% 7% 13% 8% - 4% 15% 9% - 8% 10% 7% 10% 15% - 3% 20% 14% - 20% 3% 20% 13% 7%
GfK B
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 21

Q9d. Where did you go for information to compare the best value protected loans? - Spontaneous & Prompted Mentions

Base: All those who compared protected loans

Total

Advertising
Family/friend/colleague
Phoned companies

Price comparison websites
Independent financial
advisor

None

Others

Don’t know/can’t remember

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Page 27

9
Absolutes/col percents

Compared Made When Started
Compared Loans/ Multiple Comparing
Protected Insurance Credit Insurance Children
Sales Channel Loan Size Loans Separately Applications Products Age Gender Marital Status Under 16
Separ-
ated/
Higher Before Married | Widow
Lower [ /Same credit /Living -ed/
Tele- Inter- than as Did Did Did appli- Under to- Divorc
Total Branch | phone net Other | £7.713 | £7.713 Did not Did not Did not cation After 45 45+ Male | Female | Single gether -ed Yes No
(@ ©) © @ ® e Q@ (D) (0] 0] [ 0) (m) n) ©) ©) @ ® [©] Q) ()] () (w)
44 14 16" 12* 2% 24 20" 44 12" 31 14 30" 27 16" 29 15 29 15** 10" 29 5 16" 28"
7 1 3 3 - 4 3 7 - 3 4 - 7 6 1 4 3 4 3 3 4 - 1 6
16% 7% 19% 25% - 17% 15% 16% - 25% 13% - 23% 22% 6% 14% 20% 14% 20% 30% 14% - 6% 21%
6 2 2 2 - 2 4 6 - 1 5 2 4 4 2 2 4 5 1 3 2 1 4 2
14% 14% 13% 17% - 8% 20% 14% - 8% 16% 14% 13% 15% 13% 7% 27% 17% 7% 30% 7% 20% 25% 7%
3 1 1 1 - 2 1 3 - 1 2 3 - 1 2 2 1 3 - 2 1 - - 3
7% 7% 6% 8% - 8% 5% 7% - 8% 6% 21% - 4% 13% 7% 7% 10% - 20% 3% - - 11%
7 4 1 2 - 3 4 7 - 3 4 2 5 5 2 3 4 6 1 1 5 1 3 4
16% 29% 6% 17% - 13% 20% 16% - 25% 13% 14% 17% 19% 13% 10% 27% 21% 7% 10% 17% 20% 19% 14%
10 3 3 3 1 5 5 10 - 4 6 5 5 5 4 6 4 7 3 1 8 1 4 6
23% 21% 19% 25% 50% 21% 25% 23% - 33% 19% 36% 17% 19% 25% 21% 27% 24% 20% 10% 28% 20% 25% 21%
3 - 2 1 - 1 2 3 - - 3 2 1 3 - 3 - 1 2 - 2 1 2 1
7% - 13% 8% - 4% 10% 7% - - 10% 14% 3% 11% - 10% - 3% 13% - 7% 20% 13% 4%
2 - 1 - 1 1 1 2 - 1 1 1 1 1 1 2 - 2 - 1 - 1 - 2
5% - 6% - 50% 4% 5% 5% - 8% 3% 7% 3% 4% 6% 7% - 7% - 10% - 20% - 7%
1 1 - - - - 1 1 - - 1 - 1 1 - - 1 - 1 - 1 - 1 -
2% 7% - - - - 5% 2% - - 3% - 3% 4% - - 7% - 7% - 3% - 6% -
GfK NOP
Than .5

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f- g/h -i/j - k/I - m/n - o/p - q/r - s/t/u - v/w

*small base; ** very small base (under 30) ineligible for sig tesfing




Table 22

PPI Inquiry - F2F Survey (Unsecured Loan)

Fieldwork conducted February/March 2008

Q%e. Information sources used when considering which protected loan to buy? - Spontaneous Me