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Dear Nirs
MNational Alcehel Harm Redoctlion Steailegy

Six Continents Retail 1s the Jeading operator of pubs, bars and restaurants in the UK and
manages approximately 3% of the mdustry’s pubs, bars and pub restaurants. Howesver, as cur
outlets are significantly larger than the industry average. they represent approximately o of
the industry’s sales, We employ approsdmately 40,000 peeple in the LK.

We have been at the forefront of the industry’s efforts W ensure 1 has elfeclive palicies o6
alcohe] and social responsibibity. We introduced aur awn palicy, which is publicised externally
on the lnternet Cwww, SixeRelail com) and throughout the conpany to oure own emplovees,
three yew g aga T was based upan the Portman Group's policy (Six Continents Retail 1s a
el a3l member of the Portman Group) as well as laying down sompany suidclings nol covercd
in acneral industry guidance The British Beer & Pub Associarion has subseguently pubiished
its pwn guidance on promotions,

Six Contitietns Retail, as an active supporter of the British Bear & Pub Assoctarion and avher
trade bodies, supports the submission made te the Mational Aleohal Harm Reduction Straregy
on hehalf ot the industry’s trade associations.

In particular, we weleome the emphasis on the “harm caused by the misuse of aleohal”™ We
also suppart the need for mnovative Lhinking abour wiys Lo lackle problems such as drinking
by the young. As a company, we have supporied argumoenis For a natienal proof of age card
that would be arried by a lacge proportion of yourger people, thus helping licensses and their
staff to reducea ihe sigk ofunder 18%s obtaining aleohol in licensed pramises.

We have answered a selection of the questions posed in the consultation For many other
cueslions, we have endorsed the response from the industry’s trade associalions,
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PUSPONSES TO SPECIFIC QOLESTIONS:-

Q1. 5ix Continents Retall welcomes the Govertiment”s involvement i managing alsohoi
misuse While the majority enjoy alcohol and cause little or no harm to themselves or ethers, it
is necessary to manage the harnitl effects of aleoboel. Given that this harm can afices wider
society as well 48 those abusing aleohel, it is reasonable for the Government o intervene in the
fortn of poiicies and programmes aimed at those whose behaviour czuses problems.

{34, The industry and companies within i wanl G be parl of the solution We sunpori the
Portmun Group, which warks in (his area, ased Six Concnents Retail bas an active Alcohol &
Social Responsinility palicy that is enforced within the company.

(5, 6 and 7 - we Tully suppont the industry’s response. In particular, we would support the
point in the industry’s answer to Q7F that sale of alcohol by “smuggiers” {resulting from the
Dty difference between the 1K and Trance) is an issue that needs to be addressed. These are
sales completely beyond the controls that both the “off trade™ and, in particular, the “on trade,
exercise with their customers.

1]

Q3. 5ix Coniinents Retail has much experience of the changing social roles with, for example,
All Bar One, one of the company s brands, in the farefront of “temale fiendly™ bars. Similarly,
the massive growth n the student popolation has preduced a demand for more studen) frendly
pubs wherg, again, we have been markat lzaders.

As in the indusiry respunse, we suspect. the changes in alcahal consumption amongst these
sroups, wotnen and sudents, ia largely a reflection of changing lifestyles. With women, {for
exitmiple, the change to a later “marrving age’ and “first child” age has been dramatic in the
past decade as well as the fact that some 50% of the working population is now female.

Q9 - we support the industry”™s respanse,

(10, The Gritish pub has changed dramatically in the past decade, Faod sales in 5ix
Continents Retail’s outlets has riscn fom 8% o 30% of aur salas. There bave also been
increages in sales of soft drinks and rising wine sales so that the Bnoilish pub is Gar less [beused
an boor sales than used to be the case. Enjoving u drink, and olien now a meal, is part ofa
madern, bealthy [festyle "LThere 15 also, s ponled out in the industry’s response, evidence that
drinking moderalely and aocialising in pulis can help to reduce stress. 1t is certainly an
imporiand. part of this country”s pattern of socialising that many ether cauntries envy.

Q11,12 13 - we support the mdustry’s response. In QL2, we would point to the success of
qur company’ s Alcohol & Social Responsibility policy which acts as a clear guideling 1o what
promotional aclivity can take place. We believe that promotions are a valuable tool, as long as
they are carricd out respensibly, Thers are prometions, uafortunately cairied in seme instances
by companies as well as individual bars (such as paying an ety fee and than being able
congume as much as vou wish}, which attract negative headlines and can lempl some other
operators in o tving to compete. Such promotional activity can lead to public arder problems
and should therefore be discouraged.

Q14 - 20 - we support the industry's respense. In some of these arcas, we are nor qualitied to
commert, particularly questdons 17, 18, 1% and 20,




™ |, Good managerent of licensed promiscs can play an important part e rnmjrusing alechol
i_.ated a3sanlts. Qur manaaers’ and sraft training schemes include puidance on managing
potential conflict situations. Properly trained and selected door staff helps. We have also
mirenlieed 1euplencel alasswars, i line with the vest of the ocdostey.

In practice, many injuries take place not on lcensed premises but after closing. We helieve, as
o st others, that the planned reform of licensing, and in particular more flexible closing
houss, will reduce both binge drinking and the surge of people on to the s7reets at the same
time with the resulting pressure on bus queves, taxi ranxs, fast food outlets and mght club
(UEUEE

22 - 24 - we support the Industry’s response.

(F25 We operare very fow pure rural pubs. ‘Those that we do operate ane laneely “lood led”
und have very few poblems,

128 Thaere many ways to influence the envirorment, including a greater emphasis on food,
praviding civilised amenities, good design ete. We would not want to see plastic glasses. {food
design and gaod management are far more mportant. Dur experience with suburban pubs such
as Ember Inns, is that a very civilised enviromment encourages ood behaviour

Q29 W [Wly support the industry's Crime & Disorder partnerships initiative ag an example of
gond practice.

()39 - 33 - we support the indusiry’s response.

Q34 We should never take for granted the long term suceess of UK policics on drink drive,
The UK has been more sucecsaful than ather countrics with lower BAC Timits but less sorict
enfareement and lichter peonalties. hWany fesgsons can be learnt in regard to high profile
government advertising, an appropriate blend of enforcement and penalties and wecepling hal
such strtesgiey dou Lake ume w change public sliodes,

)35 - 400 - we support the industry™s response.
Q41 - 50 - we support the industey™s tesponise on education and comtumication.

Q351 We cxpect most of the trends in the pub, bar and restaurant industry to continue with a
trend Lowards mere tood, more wine, more soft drinks and more emphasis on entertaimment.
Tlowever, just as in the past decade, new products will appear and have un impact ob sectors
of the marleet. For the majonty of consumers, market leading ales, lagers, spirils and solt
drimks will continue Lo domimate, We do expent 1o sec wing sales and fixod continuing o grow
i the “on trade.”™

Q52 - 35 - wo support the industry's respansc.

()56 - 39. The alcohol indastry is 8 major contributor to the UK ceonomy. [n spirits
manutacture, the UK is probably the warld leader. In brewing, it iz ene ot the few
manutacturing industries where the bulk of consumption is by LK owned and bazed
companics. Distillers and hrewers are massive purchasers of grain from the LK agricultural
industry, [n retailing. pubs, bars and restaurants arc one ot the largest cmployers and the




g~ Tuslry Iias heen capanding (he numbes ermployed o recent vears. %ix Continens Retail alone
Eoaploys 40,000,

The mdustry makes a marsive economic and social contribubion to the UK economy, taxation
and culture. The contributicn to the economy is £37 Eillion, ar 4% of GDP, Dhrccl 1ax revenue
13 over £12 billlon meaning (hat over a third of sales over a typical bar goes in taxation.

Qa0 - 61. We eperate an aleohol policy aimed at employees that 13 supportive. As we have
stated in other responses above, we operate an Alcohal & Social Responzitality Policy (copy
i lachel) whch determines the way we use prometions as well as reminding cur manggers of
their key responsihililies wnden (he Lea by nol secving aleohol to those whe arz inioxicated or
are under 18 years af age.

Ilwe can supply any ferther information, we will gladly do so. We welcome the Gavernment's
consultation and will co-operate in whatever way possible. We believe it 13 in everyone's
interest to have a successfil alcohol industry that behaves responsibly. Thank yvou for the
upporiumty 1o be invelved in the Mational Aleohol Harm Reduction Stratepy.

Y ours taithiully

Bob acright
Direcrar of Communications
Six Continents Retail




A SO IMEMIE

Lrrinking and eating out af the home s wn gmpontant and enjoyable parc of Yfe foc che
mujoricy of people. We want custeances (o cnjoy visiting our pubs znd bars and for
therm o be o safe @nd welcoming cnvironomwent; one thal neither encouragss or
onnleneys excessive drinking and all the social 1gsues thal cun result,

Sie Cortinenls Relail theredore has clear policies that help 10 cnsure thal we scll and
promote dleohol responsibly with clear goidelines on pramotians and pricing. In
SUMMEZry:-

I We will at all times obscrve the law with regard to the safe of aleohol and all other

products hy:-

& N0t SEIVINE CUstoImers who sve inloxiciled

« Not serving alcobhol 1o ander 18's (aned we will alwuys ask for proot of age where
there is doubtl, We are working wilth the rest of the industry to persoade the
Goverunent to intreduce a nationally recugnised Prool of Ase card

s Observing all other conditions of liconsing liw

2, All promotionad activity for aleohol will comply wilh the Poriman Group policy on
commercial communications and should therefore avoid:

s asiociation wilh anti-secial behaviour

s pucchase by or sale to under 145

s appealing particulady to undar 18's rather than tr adulis

» suggestion of sexusl success or proweass

» assnciation with illicil drogs

» encowragement of illepal, irresponsible or immaoderate conswmption

3. Any promotional aclivily must also observe the following Company pdelines:-

¢ any time Hmited ¢yl price promotion must kst at least two hours and, ideally, he
longer

+ we will natundertake any of the following promations:

- dny promation thar involyes an initial payment to obtain reduced price aleohol

- promotions that involve drinking gumes, such as ‘yard of ale’

- promotions involving larger quantitics, such as 5 drinks for the price of 47

- prometions that invelve gquantitics of *lree drinks’ that are redeemed immediately or

In une session

- prumotions which involve driving in any way, including cars as prizes

4. Apy promotion of dranght beer aw vnder £1 4 pint muast have Company apaasval

5. Designated driver and other snli drink/drive aetivities shoold be encomraged Ty
highly competitive soft drinks prices at all times.

6. We are ensaring that price lists with ABY's are on display in all cwr outles.

7. Six Continents Retail is steadily increasing the amount of toughened glass used in
our oullels,




L5 CORTIMEMTE
Six Continents Retail - Alcohol and Social Responsibility Policy

Penking wand eating out of the homea is an imporlanl and enjoyable part of [ife T e
ruijovity ol people. We want customers 2o enjoy visiting our pubs and bars and Tor
therm o be a safe and welcoming environment: one that neither encourages or
comrleney excessive drinking end all the social issues thal can result.

Six Centinenrs Retuil therefore has clear pelicies that help to ensure that we sell and
promete alcohal responsibly with clear puidelines on promodions und pricing. In
sumnary:-

L. We will at all tirwes shserve the law with regard o the sale of alcohol and all other

products .-

o Mot serving customers who ure intoxicated

e Not serving alcohal 1o umler 187y {und we will always ask for proof of age whers
there is deubt), We arc warking with the rest of the industry te persuade the
Government to introducs o naticnally recognrised Proof of Age card

= QObserving wll other conditiony of lfeensing law

2. All pramotional activity for alcobl will comply with the Portman Group policy on
commercial communications and shaeld therelore avoid:-

association with illicit drugs
encouragerment of illegal, irresponsible or immnederste consumption

» assaciation wilh anti-social hehavionr

» purchaze by or sale to under 18's

» appealing panicularly to under 18°s rather than 10 adults :
o suggestion of sexuul success or prowasy !
. ¢
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3. Any promotional aclivity must also observe Lhe [ollowing Company quidelines:-

« uny time limited cul price promotion must lasl al least two hours and. ideally, be
longer

e wo will not undertake any of the following promutions:

- any promotien that involves an initial payment 10 oblain reduced price aleohol

~ promotions that involve drinking rames, such as ‘vard of ale’

- promoetions invalving larger quantities, such as 5 donks [or Lhe price of 4°

- promolions that involve quantities of “free drinks’ lhal are redeemed immediately or

in one session

- promolions which involye driving in any way, includiug curs as prizes

4, Any promotion of draoght beer at under £1 a pinl must hive Company approval,

3. Taesigniled driver and other anti drink/drive activilies should be encouraged by
highly competitive soft denks prices at all times.

6. We are cosuring that price lists with ABV's are on display in all our outlers.

7.5 Conlinents Recail is steadily increasing the amount of (oushensd glass nsed in
our ¢tlets,



