Trends in Social Capital

Rosalyn Harper
Office for National Statistics
March 2002



Introduction

e Purpose of the presentation is to outline trends

e Three data sources:

British Crime Survey (Home Office)
British Household Panel Survey (Essex University)
General Household Survey (ONS)
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Informal Sociability

Number of people talking to neighbours/meeting friends/relatives on most days

British Household Panel Survey 1997-1999
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Informal Sociability

Percentage going for a drink, attending local group, doing unpaid voluntary work
once a week

British Household Panel Survey 1996, 1998
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One indicator of neighbourliness

Trust in neighbours

General Household Survey 2000

Percentage of people trusting
most of their neighbours
64% and above
58% to 683%
52% to 57%
48% to 519%
45% and under
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7 note- the Shetland Islands and the Orkney Islands have been excluded

from the map because no data was collected for them.
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Percentage who felt “civically engaged”

General Household Survey 2000

North East 114

WELES 115

North West 117

London 117

West Midlands 117

Scotland 118

Yorkshire and Humber 119

South West 119

South East 120

East Midlands 120

=EHE 122
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Discussion

 Avallability of trend data on social capital

» Operational definition and framework for the
measurement of social capital

o WWWw.statistics.gov.uk/socialcapital




