Ballot on CIS5

CIS data users were consulted on how to implement CIS2006, covering whether we should essentially repeat CIS4 or take the chance to experiment, and regardless of preference over this choice, which of a number of questions could be dropped for this iteration of the survey.

Only a 8 returns were received, of which 4 are from members of the project board.

The preferences are as follows:

On the basic approach:
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8

Repeat 2005

3

38%

Experiment

5

63%

Drop

Q 12.  Effects of innovation. 

5

63%

Q 16. Sources of information.

3

38%

Q 19. Barriers to innovation. 

3

38%

 Q 20. Reasons for no innovation activity.

3

38%

Q 21 . Protection Methods. 

2

25%

Q 22. Public Support for Innovation. 

5

63%


Suggestions for alternative questions.

A range of proposals, without a clear weight of opinion in favour of particular variants.

	I would amend Q12 on the effects of innovation. I would like to see what were their expectation / reason for innovating and the achieved results.



	If we can amend the question on cooperation, I would like to know if they use sub-contractors or not on R&D spending.

	In spite of putting cross against question 19, I think it remains worthwhile further investigating reasons for no innovation activity. One particularly interesting question revolves around the different behaviours, processes and drivers of those organisations that adopt much later than other organisations. Perhaps this means a reframing of Q19 rather than complete exclusion.

	Organisational change or innovation – change to question on ‘wider effects of innovation’

	Competitive strategy – drop ‘effects of innovation’ to focus on competitive strategy of the firm

	Collaboration – revise current collaboration question to explore types and nature of collaboration

	More specialised questions on innovation in the service sector. Because the ‘products’ are very heteroscedastic across the sub- services sectors, may be we could focus on one or two sub-sectors in each survey. 

	Multiple question about the businesses objectives – does it seek to grow, stay the same size or contract – does it seek to maximise profits or grow market share (and therefore longer term profits) – this sort of question has been successfully asked by the Cambridge CBR group in the past, and helps to contextualise innovation behaviour – i.e., why firms innovate. 

	Multiple answer question about how firms seeks to compete – through price / cost, quality, attention to customer needs, etc – this sort of question has also been successfully asked by the Cambridge CBR group in the past, and helps to contextualise innovation behaviour – i.e., why firms innovate. 

	Question about ways in which respondent’s product and service innovations increase the competitiveness of those (i.e. customers) who use the innovations.

	Question about ways in which respondent’s product and service innovations create wealth and well-being amongst those (i.e. customers) who use the innovations.

	Could build on question 2 on markets to understand whether export performance increased over the period for which we are asking about innovation.  Alternatively could ask about future plans in terms of exporting outside the UK, whether this be plans to export for the first time, or developing existing export arrangements.

	Possibly replace the employment / turnover questions with something that asks about change over the period for the survey, in say banded intervals, e.g. <-50%, >=-50% but < -20%, >=-20% but < -10%, >=-10%, but <=10%, >10% but <=20%, >20% but <=50%, >50%?  Alternatively use the IDBR data directly for determining this, or possibly ask about anticipated future growth in a similar way?

	Sub-divide some of the activity/expenditure categories, especially Marketing into eg advertising, market research, packaging/presentation, design, service delivery

	Look at questions on product (goods and services) life cycles, following Norwegian example.


Organizational and Marketting Innovation

The recent Oslo manual revision urged the adoption of these types of softer innovation alongside the traditional forms. They topics are already covered to some extent under “Wider Innovation”. The intention is to adopt the “new” questions and other changes in the Oslo manual, fully in CIS 2008. Some initial proposals for questions on Organisational and Marketing Innovations were tabled at the Eurostat Task Force. (Separate note on the agenda.) We should at least consider our approach to these types of innovation question in the CIS2006 context.  
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