Notes on CIS5

The Euro Regulation on CIS

Frequency  

From 2004 onwards the CIS will be carried out on a two-year basis with a full survey every four years and a reduced survey every two years ‘CIS-Light’ after the main one. 

Member States are required to compile the Community innovation statistics tabled at Annex A. All variables are to be reported every four years (e.g. the full survey), except the variables 1, 2, 3, 4 and 5 which need to be reported every two years (e.g. the light survey). Beyond the statistics listed, Member States are required to compile additional statistics (including their breakdowns) in accordance with the main themes listed in the Oslo Manual. There are six main themes for investigation

· Corporate strategies

· The role of diffusion

· Sources of information for innovation and obstacles to innovation 

· Inputs to innovation

· The role of public policy in industrial innovation

· Innovation outputs

CIS 5 EU Harmonisation

The next CIS survey is to be prepared for the reference period 2006 and will be discussed at the forthcoming STI meeting in November.

The proposed CIS 5 work plan raises the following questions for consideration

· Make CIS 5 a harmonised version of CIS 4 given the questionnaire was substantially shortened from CIS 3

· Incorporation of additional types of innovation (organisation and marketing innovation) into CIS 5 further to the adoption of the revised Oslo Manual 2005, but endangering comparability with CIS 4 and 3.

· Include a section on Knowledge Management in CIS 5. Options might include having this only for large firms or using another specific questionnaire. Issues of questionnaire length or leaving out an existing topic arise. 

· Observation period:  options include keep to  3 years which would enable a continuous time series or be shortened to 2 years

The UK CIS 5
The revised Oslo Manual leaves detailed implementation of the new innovation questions to survey designers. There will no doubt be pressure to harmonise treatment across countries.  Given the changes noted above, there are many options for the UK to consider in setting up CIS5 here.  

For example:

· the scope of the 2006 survey ( light or full survey).?

· The implementation of the questions on organisational and marketing innovations 

· Include clearer treatment of investment for future innovations.

· Coverage of expenditures for marketing and organisational innovations 

· Coverage of knowledge management?

· Smaller core sample with some industry specific variants.

A consultation process is suggested (to commence early next year) with the CIS user group network and other stakeholders to inform our stance on  issues. This will have to proceed in parallel with the development of the harmonised questionnaire. 

ANNEX A

INNOVATION STATISTICS
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